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Accenting  anew  the  supremacy  of  its  food  {>ages,  the 
('hicago  Daily  News  has  been  cited  by  the  American 
Dairy  Association  for  "outstanding  contributions  to  the 
nation's  standard  of  living.” 

The  association,  representing  five  million  American  dairy 
farmers  who  produce  90%  of  the  nation’s  milk,  presented 
its  Distinguished  Service  Award  to  the  Newrs  at  its  13th 
annual  meeting  March  17. 

A  certificate  received  with  the  bronze  award  read  in  part: 
"We  salute  the  Daily  News  for  food  pages  and  menu 
suggestions  which  have  consistently  furnished  thrifty  and 
interesting  recipes  using  dairy  foods.” 


The  Chicagi)  Daily  News  publishes 
more  f(M>d  advertising  than  any  other 
newspaper  in  the  United  States,  morn¬ 
ing,  evening  or  Sunday.  . . . 


FOTOSETTER  FLEXIBILITY! 


availability  of  any  number  of  /?/  characters,  for  example: 

Vi,  ‘/3,  >/6,  lb,  *,  t,  t,  •,  ☆,  ^  /. 

What’s  more,  the  Fotosetter  machine  is  a  mixer,  too. 
Fotomats  from  any  two  adjacent  magazines  can  be 
mixed  in  the  same  line  at  a  flip  of  the  mixer  lever 
.  .  .  and  distribution  is  automatic. 


On  the  four-magazine  Fotosetter  photographic  line 
composing  machine,  the  operator  has  four  full  fonts 
anc/  eight  different  sizes  of  type  at  his  fingertips.  He 
simply  turns  the  lens  turret  dial  to  the  type  size  he 
wishes  and  moves  the  magazine  power-shift  lever  to 
the  desired  face.  Result?  32  full  fonts  without  a  mag¬ 
azine  change.  There's  no  need  to  tie  up  unnecessary  capital 
in  a  matrix  library. 

Each  Fotosetter  magazine  has  in  channels  .  .  .  con¬ 
tains  all  the  basic  characters  of  a  font  —  lower  case, 
caps,  small  caps,  figures,  spaces,  points,  etc.  Flexibility 
of  Fotosetter  composition  is  further  increased  by  the 


New  Horizons  Ixwklet  graphically  explains  un¬ 
matched  Fotosetter  flexibility  and  many  other  type¬ 
setting  benefits.  Write  for  your  copy. 


For  photographic  composition,  too, 

look  to  Progressive  Intertype 


Brooklyn  2 
Chicago  10 
San  Francisco  11 
Los  Angeles  13 
New  Orleans  10 
Boston  10 


fOTOitnia,  fOTOfONT,  EOTOMAT  wrt  VISW.ITt  of  wjistwd  tnwkooritt. 
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1,324,000  EMPLOYED  NOW  in  the  Detroit  metro* 
politan  area— only  SS%  below  a  year  ago. 
And  skilled  workers  are  in  big  demand  by 
most  every  plant. 

FACTORY  WAGE  NOW  OVER  $2  AN  HOUR-highest 
average  factory  wage  rate  of  the  nation’s  five 
largest  cities  ...  up  6.5%  over  a  year  ago.  In 
total  payroll,  that  more  than  offsets  the  drop 
in  employment. 

SAVINGS  HIT  NEW  HIGH  OF  $977,960,000- 

up  3.6%  over  a  year  ago.  And  bank  debits 
amounted  to  more  than  50-billion  dollars  last 
year  ...  5  billion  more  than  the  previous  year. 

OVER  2  MILLION  CARS  AND  TRUCKS  IN  FIRST  SIX 
MONTHS  of  this  year  is  the  production  sched¬ 
ule  of  the  auto  industry.  That’s  more  than  was 
produced  in  the  same  period  of  1949. 


NEW  $50,000,000  FORD  PLANT  will  build  Navy 
jet  engines.  Chrysler  and  Packard  have  other 
jet  plants  well  under  construction  .  .  .  and 
over  100  Detroit  metropolitan  area  plants 
have  been  granted  certificates  of  necessity  for 
additional  plant  facilities. 

50,000  NEW  DEFENSE  JOBS  BY  JULY  1ST  for 

Detroit  area  workers!  Government-approved 
program  will  give  Detroit  area  an  additional 
$500  million  “immediate  production’’  defense 
order.  This  will  raise  Detroit’s  contract  total  to 
10%  of  the  nation’s  total  defense  production. 

VALUE  &F  INDUSTRIAL  GOODS  manufactured  in 
the  Detroit  area  is  third  highest  in  the  nation 
—  topped  only  by  New  York  and  Chicago. 

Yes!  Detroit  Means  Business 
Today— and  for  years  to  romel 


THE  DETROIT  NEWS  has  always  been  the  strongest  single  selling  force 
in  the  great  Detroit  market.  THE  NEWS  not  only  has  the  largest  total  week¬ 
day  circulation,  but  concentrates  96%  of  it  in  the  6-county  trading  area 
that  accounted  for  OVER  4  BILLION  DOLLARS  RETAIL  BUSINESS  LAST 
YEAR!  That’s  why  advertisers  place  practically  as  much  total  linage  in 
The  News  as  in  both  other  Detroit  papers  combined. 


459,80S 

highttl  wttkday  circulation  of 
any  Dolroit  n»w(pap«r 

365,718 

HighctI  Sunday  trading 
area  circulation. 

A.  B.  C.  Aguret  for  6-inonth  period 
ending  September  30,  19S1 


The  Detroit  News 


THE  HOME  NEWSPAPER 


pwngrs  and  opgrolort  of  radio  tfcrtlon*  WWJ,  WWJ-FM,  WWi-TV 
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UL  BUSINESS 

<^L0CAL! 


Busy  SYRACUSE,  N.  Y. 

A  No.  1  TEST  MARKET  RICH  IN 

ALL  GOOD  BUSINESS  ESSENTIALS! 

1 

RETAIL  SALES  | 

$626,171,000 

Total  No.  of  Retailers .  6,991 

! 

WHOLESALE  SALES 

$618,817,000 

Total  No.  of  Wholesalers.  . . .  978 

FARM  INCOME 

$95,385,000 

No.  of  Industrial  Workers  74,791 

No.  of  Manufacturers  .  903 

No.  of  Family  Units  .  181,650 

So!:rcc:  all  figures  from 
SRDS  1951-52  consumer  markets 

NEWSPAPER  CIRCULATION 

DAILY .  209,229 

SUNDAY .  320,864 


COMPLETE  COVERAGE 
AT  ONE  LOW  COST! 


lie  SYRACUSE  TteMifuifieni 

HERALD  JOURNAL  -  POST  STANDARD 

(Evening)  (Corning} 

HERALD-AMERICAN  POST-STANDARD 

'  (Sunday)  (Sunday) 


'Fair  Trade'  Defense 
To  THE  Editor:  Your  editorial, 
“Prices  In  St.  Louis.”  deplores  the 
selling  of  the  Post  Dispatch  below 
the  regular  5  cent  price.  It  also 
calls  fair  trade  a  “protection  of  the 
State.”  Because  it  is  “governmen¬ 
tal  interference,”  newspapers  are 
opposed  to  fair  trade. 

Needless  to  say,  as  a  business¬ 
man,  I  am  opposed,  as  you  are,  to 
excessive  governmental  restriction. 
Certainly,  we  in  the  liquor  industry 
have  experienced  more  than  our 
share  of  unworkable,  burdensome 
and  unenforceable  regulation  and 
e.xcessive  taxation. 

However,  no  one  thinks  any  more 
in  terms  of  the  untrammeled  free¬ 
dom  of  the  1880’s.  Even  freedom 
of  speech  and  the  press  has  its 
limits.  ...  In  the  interests  of  a 
sound  economy  and  the  public  wel¬ 
fare,  society  has  rightfully  imposed 
reasonable  limitations  on  civil  lib¬ 
erties  and  on  free  enterprise.  Many 
of  these  limitations  were  originally 
not  widely  supported  by  public  sen¬ 
timent,  but  after  being  tested  in  the 
light  of  experience  as  to  benefits 
derived  by  society,  they  became 
firmly  rooted  in  our  system. 

Our  laws  today  are  replete  with 
examples  of  protective  devices. 
The  postal  subsidy  accorded  news¬ 
papers  is  one  and  this  is  amply 
justified  by  the  valuable  public 
service  newspapers  perform. 

Fair  trade,  by  limiting  the  right 
of  retailers  to  use  brand  names  as 
loss-leaders,  prevents  the  disinte¬ 
gration  of  the  mass  distribution 
system  which  has  played  a  major 
part  in  the  development  of  our 
high  standards  of  living. 

Protective  devices  like  fair  trade 
are  intended  as  “equalizers.”  The 
role  of  Government  in  our  sys¬ 
tem  has  always  been  that  of  an 
umpire.  Its  purpose  is  to  maintain 
a  balanced  and  sound  economy — 
to  equalize  the  power  of  the  vari¬ 
ous  segments  in  our  economy  by 
restraining  the  strong  from  taking 
undue  advantage  of  the  weak  only 
where  this  would  tend  to  endanger 
or  harm  the  economy. 

In  the  case  of  fair  trade,  the 
loss-leader  practice  of  the  giant  re¬ 
tailers  imperils  the  position  of 
small  business  and  is  not  in  the 
interest  of  the  consumer. 

Loss-leader  selling  leads  to  mon¬ 
opoly  of  distribution  and  squeezes 
out  the  small  retailer.  From  the 
consumer  viewpoint,  loss-leaders 
are  used  to  build  traffic  at  the  ex¬ 
pense  of  name  brands  which  con¬ 
stitute  5%  of  a  big  store’s  goods, 
to  sell  the  95%  of  the  merchan¬ 
dise  sold  at  higher  mark  ups. 

The  Post  Dispatch  says  its  price 
of  5  cents  is  “reasonable”  and 
based  on  costs.  There  is  no  doubt 
about  it.  But  by  the  same  token, 


predatory  price-cutting  by  large 
stores  on  brand-named  goods  has 
no  relation  to  cost  mark  ups  or 
margins  and  is  purely  for  the  pur¬ 
pose  of  building  store  traffic  to  in¬ 
crease  the  sale  of  non-fair  trade 
goods. 

W.  W.  Wachtel. 
President,  Calvert 
Distillers  Corp., 

New  York  17,  N.  Y. 

Rate  Differentials 

To  THE  Editor;  I  read  your  ed¬ 
itorial  entitled  “More  Rate  Sense" 
in  the  edition  of  March  1  with  a 
great  deal  of  interest. 

Differential  in  rates,  particularly 
between  national  and  local,  has 
been  a  pet  peeve  of  mine  for  a 
long  while  and  I  am  glad  to  see 
that  you  are  calling  attention  to  a 
condition  which,  in  my  opinion, 
costs  newspapers  a  considerable 
amount  of  linage  and  has  contrib¬ 
uted  to  an  increase  in  cooperative 
advertising. 

To  convince  you  that  we  believe 
what  we  say,  I  am  enclosing  our 
general  and  local  rate  cards.  Yon 
will  note  that  a  general  rate  of 
10c  per  line  is  identical  with  our 
open  local  rate  of  $1.40  per  inch. 

R.  W.  Rhoades. 
Vicepresident,  Sales, 

Oil  City  (Pa.)  Derrick  Pub.  Co. 


aSltort 

United  Press  dispatch  from  De¬ 
troit:  “Secretaries  worth  about  $1,- 
000,000,  most  of  them  non-nego- 
tiable,  have  been  stolen  from  the 
closet  of  a  wealthy  lumberman.” 


Associated  Press  dispatch,  as 
printed  by  the  Topeka  (Kan.) 
Daily  Capital:  “Lots  of  service 
and  a  pig  smile  is  gospel  with 
John  Smith,  Oshkosh,  Neb.,  filling- 
station  operator.” 

■ 

Story  in  the  St.  Petersbun 
(Fla.)  Independent:  “In  return, 
the  Navy  often  permits  visitors  to 
come  aboard  and  insect  its  craft.” 

■ 

Ice  storm  report  in  the  Ander¬ 
son  (Ind.)  Daily  Bulletin:  “State 
employes  scattered  cinders  and  ] 
workers  on  the  roads  and  by  noon 
they  were  in  better  condition.” 

■ 

Lead  to  story  in  the  Harlingen 
(Tex.)  Valley  Morning  Star:  “One 
phase  of  the  summer  recreational 
program  offering  a  lot  of  nothing 
to  Harlingen  youngsters  is  the  golf 
coaching.” 
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"CAIIPCRNIA  HtRf  I  COMCl 
tfovetirg  to  or  <ron>  lot  A*\Q«te5.  be  twre  to  go  by 
UNtON  PaO^^C  Ro»!rood  *  heQ*tn  o«  wheeUI 
And  b«  ¥9ff  sure  to  tAciude  the  ^reo*  Notioool  Ro'lti 
ol  SovH^ern  Utoh  ond  An/ono  Oa  yoor  tnp-  Zion, 
GrorKi  CoAyon  or'd  ftr/ce  CoAyoA  The  AK>tof-bus 
cifcie  tour  — or*  a  coottortoWe  ONION  PACIFIC  60s  — 
begiAntftg  ot  Cedar  C«ty.  Utoh.  is  o  spectocolor  ch 
penervee.  And  you  tt  telo*  crt.  ONtON  PACIFIC  S 
Gro*»d  ConyoA  lodje  tHo*  stands  on  the  br*Aii  of  the 
CoAyoA’s  Northern  Rtm  — 1,000  feet  htgher  thon  the 
opposite  riAf*.  A  FPE€  booklel.  thfia*Agiy  .(Krttroted  »»* 


COMPANY  COMING?  Then  plon  to  serve  them 
Compony  Style  €gg  SoAdwicKes.  They  re  |ust  the 
dimg  for  o  tetA-ogers*  iom  sessJOA,  or  o  TV  porty. 
And  thoniis  to  Mrrocie  Sond«r»ch  Spreod,  they  hove  0 
woAderKrily  different”  flavor  thot  everyone  loves. 
CHep  e  tko#e  cooked  eooi.  w«t^  t  ewo  diced  cetery  ond 
H  cvp  M^rocle  Sond^Kti  Spreod  ItHtf  t»  the  urpy  ipreod 
thof  KtAf?  moset  hem  tA#  one  ond-enlv  Mtrocle  Whtp  Soted 
Dfecuno  ond  ipe<«ot  <p»ey  *e{t»K*in  Add  o  doth  of  <:oveAne 
ond  >ott  ond  peppe«  if  deti'ed  A)«  fiimg  ponerowdr  betoeew 
C«*  rods  Gornisti  w»tti  pueienlo  strips  and  Mrve  wsth  rtp«  end 
preen  olivos  to  6  hofspiy  peo^e 

Always  keep  o  jar  of  AArode  $ondwKh  Spreod  on 
your  shelf  And  try  d  oil  by  itself,  too,  os  a  deltctoue 
sondwich  filler.  It  spreods  to  easily,  rt's  a  joy  to  utel 


Ihvsbond  wooed  her  with  roses.  The  loyol  ernpioyee,  who  ooly  heors  from  hss 
boss  when  tK«ngs  go  wrong,  dreoms  of  o  deserved  po»-on  the-bock  All  of  ws 
howe  krtown  the  emptiness  of  ^ing  sorrvetKino  that  menti  proise  — ond  pettmg  noth 
,nq  '  And  oM  of  wS  hove  been  guilty  of  this  some  neglect  with  others  But  it's  so  eosy  to 
•ell  o  t*v/sbond  rhe  cellor  hos  never  looked  so  fme  since  he  rieoned  rt  .  .to  rnoSic  o 
speciol  fuss  over  *he  child  who  brings  honrte  on  improved  report  cord  Deserving 
pfQise  IS  Sweet  munc  Be  generous  with  it— gnd  you  II  be  one  of  those  rore  women 
whom  people  Mie  to  do  things  for.  hj-J  os  these  7  fine  Buys  hke  to  da  things  for  you! 


WHIN  TOUR  lYtS  Fftl  BkUC  .  .  .  worn-ouf  ond 
"sticky”  from  overwork  or  lock  of  sleep  .  .  .  youcon 
quickly  give  *hem  a  rested  feeling  with  o  coohng, 
dclic'ously  soothing  MURINE  both  Just  two  drops 
in  eoch  eye,  ond  m  o  twinkling,  they  feel  refreshed 
ond  wide  owckel  MURINE’S  7  tested  ingredients 
wosh  the  delKote  issues  beneoth  your  lids  es  g^tly 
SOS  a  tear  .  ond  you  con  use  it  os  often  os  you 
wish  But  don  t  wait  until  your  eyes  beg  for  relief. 
Get  in  the  hobit  of  wolung  up  your  sleepy  eyes 
With  o  morning  both  of  MURINE  Keep  o  bottle  in 
your  purse  or  ot  the  office  sc  you  con  freshen  them 
during  the  ciay  And  once  ogoin  ot  bed-time.  It  $ 
a  very  pleosont  thing  to  do,  becouse  MURINE  mokes 
your  eyes  feel  goodi 


71  OATS  UNTIL  CASTER.  21  doys  to  slim  down  so  yov'H 
look  trim  ond  glomorous  in  your  Easter  eutfitl  You  eon  lose  up 
to  1 5  pounds  with  sofety  if  you  Mlow  the  sensotionol  CorsodfOn 
MYNEX  Reducing  Plon.  Without  strenuous  exe'cise,  drugs  or 
dfosttc  dieting.  MYNEX  starts  taking  off  ugly  for  the  first  doyf 
And  you  don't  miss  ony  meols,  either.  The  trick  is;  Don't  mrst 
ofiy  MYNEX!  The  concentroted  vitomin  ond  mineral  toblefs 
keep  you  feeling  in  the  pmk  while  the  fot  disoppeors.  The 
MYNEX  Plon  is  so  simple,  sofe  ond  fost*  MYNEX  11  ovoiloble 
of  all  drug  ond  deportmen*  stores.  A  box  of  63  toblets  with 
full  directions  is  S3  ^ 


How  to  use  "small  space" 


Want  a  lot  of  readers ...  for  a  little  money?  Want 
continuity... on  a  small  appropriation?  Then  hear  the 
story  of  the  chatty  million-dollar  column! 

Every  two  weeks,  Pat  Guinan  takes  the  20  million 
readers  of  PUCK,  the  Comic  Weekly,  on  a  shopping 
tour  called  “Going  to  Town.”  It’s  the  first  4-color  shop¬ 
ping  column  in  history! 

Her  chatter  is  gossipy,  feminine,  one-woman-to- 
another  . . .  and  it’s  loaded  with  selling  muscles! 

The  readership,  says  Starch,  is  extraordinary  ...  an 
average  of  465  thorough  readers  per  dollar  is  the 
latest  available  3  months  figure.  The  results,  say  ad¬ 
vertisers,  are  even  better!  Just  totaling  up  the  mail 
returns  to  various  ads,  the  first  eighteen  issues  of  1951, 
produced  an  average  return  of  1,675  replies  per  issue! 

“Going  to  Town”  appiears  on  Page  2  of  PUCK,  the 
Comic  Weekly.  Advertisers’  positions  rotate  each  time 

IDITOR  S  publisher  for  March  29,  1952 


—  and  no  other  advertising  appears  on  this  page  or  the 
opposite  page. 

There  are  no  production  costs  — all  art.  copy  and 
4-color  plates  are  absorbed  in  the  space  costs! 

You  just  don’t  know  how  far  a  small  budget  can  go 

—  until  you’ve  talked  to  your  PUCK  representative 
about  “Going  to  Town !” 


THE  COMIC  WEEKLY 

The  Only  NATIONAL  Comic  Weekly  —  A  Hears!  Publication 
63  Vesey  St.,  N.  Y.,  Hearst  Bldg.,  Chicago,  406  Hearit  Bldg.,  Son  Francisco 
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They  ‘Study’ At  A 

I'he  business  of  the  men  and  women  of  A  &  P  is 
efficient  food  distribution.  They  make  no  claim  to 
being  educators,  but  they  often  rind  themselves  in 
the  role  nonetheless. 

Because  of  A  &  P’s  recognized  leadership  in  the 
food  industry,  hundreds  of  organizations,  in  all 
parts  of  the  country,  visit  A  &  P  operations  each 
year  to  see  how  the  food  they  eat  and  feed  their 
families  is  manufactured,  or  how  the  food  they 
produce  as  handled. 

Among  these  groups,  for  example,  are:  ’ 

1.  Students — from  4th  and  5th  grade  pupils  to 
college  students  of  marketing,  who  tour  A&P’s 
bakeries  and  manufacturing  plants. 

2.  Women’s  clubs  and  other  consumer  groups 
who  visit  stores  to  learn  how  they  are  run,  and 
to  see  demonstrations  of  meat  cutting,  produce 
selection,  etc. 

3.  Farmers  who  grow  the  f(K)d  A  &  P  distributes, 
who  visit  warehouses  to  see  how  food  is  graded, 
packed  and  moved  from  ifarm  to  store. 

I'he  men  and  women  of  A  &  P  arc  proud  of  these 
visits  and  the  interest  in  A  &  P  that  prompts  them. 
They  are  proud  of  the  operations  which  these  groups 
see,  and  of  the  policies  pioneered  9  ?  years  ago,  whicdi 
enable  them  to  do  the  nation’s  most  efficient  job  of 
food  distribution. 

And  they  are  glad  to  help  the  public  underst;md  the 
teamwork  between  producers  and  distributors  that 
make  .America  the  best  fed  nation  in  the  world. 

A  &  P  FOOD  STORES 


(continued  from  page  2) 


Military  Publicity 

To  THE  Editor:  As  veterans' 
affairs  reporter  for  the  New  Britain 
Herald,  I  have  been  bothered  lately 
with  the  seeming  deluge  of  mater¬ 
ial  that  comes  in  from  the  Armed 
Forces  publicity  offices  concerning 
local  men  in  the  services. 

While  the  paper  almost  always 
uses  a  sentence  or  two  from  each 
release,  1  am  beginning  to  wonder 
more  and  more  just  how  many 
people  in  our  supposedly  “critical¬ 
ly  short’’  Army  and  Navy  (not  to 
mention  the  Marines)  are  being 
used  for  this  relatively  unimportant 
purpose. 

For  example,  we  received  a  re¬ 
lease  completely  localized  about  a 
New  Britain  soldier  participating 
in  maneuvers  in  Texas  later  this 
month.  Some  150,000  men  are  in¬ 
volved,  the  story  said.  Does  this 
mean  that  150,000  releases  were 
sent  out  for  this  operation  alone? 
If  so,  both  the  time  and  postage 
must  be  tremendous. 

Another  example:  A  story  about 
the  40th  Division  told  how  a  New 
Britain  Pfc.  received  his  combat 
infantryman  badge.  This  purely 
routine  award  to  an  infantryman 
presumably  was  the  subject  for  at 
least  10,000  men  in  the  division. 

The  Air  Corps,  not  to  be  out¬ 
done,  recently  sent  us  an  8x10 
glossy  photo  and  a  page  and  a  half 
of  copy  about  a  local  man  who 
after  a  half  year  finally  succeeded 
in  “capturing  that  elusive  stripe.” 
We  ran  a  sentence  that  day  saying 
the  man  was  promoted  to  corporal. 

It  seems  apparent  that  a  lot  of 
time  is  being  used  by  a  lot  of  peo¬ 
ple  on  a  function  that  could  be 
left  undone  in  the  first  place. 

Ellsworth  E.  Rosen 
New  Britain  (Conn.)  Herald. 


gin  30-day  Leaves.”  “Va.  Service 
5’s  Clash,”  “A A  Guns,  Troops  to 
Ring  City  in  Defense  Test.”  “Ex¬ 
ercise  Tobacco  Leaf  to  Start”  and 
“7  Baltimore  GIs  Go  to  Fort  Dix." 
They  “might”  have  got  one  or  two 
without  PIO’s. 

Despite  my  examples,  which  are 
often  repeated,  1  suppose  when  the 
issue  is  boiled  down  to  bare  facts, 
“Is  the  PIO  necessary?”  The  an¬ 
swer  would  have  to  be  a  soft 
“No.” 

H.  W.  Ql  ick. 

1st  Lt.  Inf. 

Post  PIO.  Fort  Meade.  Md. 


'Ballot  Battalion' 

To  THE  Editor:  Our  Board  of 
Trustees  has  adopted  a  new  na¬ 
tion-wide  program  named  “Ballot 
Battalion.”  It  is  a  non-partisan 
effort  to  increase  the  number  of  in¬ 
formed  voters  at  the  polls.  It  is 
proposed  that  a  Ballot  Battalion.  ' 
comprised  of  representatives  of  all 
patriotic  organizations,  be  formed 
in  every  city  and  community.  We 
will  be  delighted  to  assist  any 
group  that  desires  to  form  a  Ballot 
Battalion. 

Carroll  R.  West. 
Kiwanis  International,  f 

520  No.  Michigan  Ave., 

Chicago,  III. 
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PR  Men 

To  THE  Editor:  I  have  a  couple 
of  thoughts  concerning  your  “Is 
there  any  difference  between  public 
relations  men  and  press  agents,  and 
are  they  necessary?”  (Shop  Talk  at 
Thirty.  Feb.  23,  1952). 

If  the  public  relations  man’s  job 
is  “to  protect  the  boss”  or  “get 
publicity”  he  could  certainly  be  dis¬ 
pensed  with  as  far  as  editors  are 
concerned — he’s  just  a  nuisance! 

However,  I  believe  many  papers 
depend  on  public  relations  men  for 
a  lot  of  good  copy.  Here  are  ex¬ 
amples  from  two  papers: 

(1)  Centralia  (III.)  Evening 
Sentinel  of  Feb.  23,  1952.  Six- 
column  banner  (about  48  pt.  light 
italic)  “Centralia  Students  Gain 
Prominence  In  Universities.”  Under 
the  banner  are  two  double-column 
cuts  and  in  the  two  middle  col¬ 
umns  are  six  more  releases. 

(2)  Baltimore  Evening  Sun, 
March  13.  Six  stories:  “21  Mary¬ 
landers  Help  Staff  Evacuation  Hos¬ 
pital,”  “64  GIs  From  Far  East  Be¬ 


50  Years  .\ck) — Mr.  Hearsfs 
staff  is  to  be  complimented  ...  on 
the  Easter  Number  of  the  Sev 
York  American  and  Journal  which 
contained  126  pages  .  .  .  802,661 
copies  sold  .  .  .  “The  advertising 
crowded  the  reading  matter  on 
nearly  every  page.” 

From  Editor  &  Pi  blisher. 


30  Years  Ago— Buffalo  (N.Y.I 
Express  reports  coupons  for  free 
trip  to  Washington  are  being 
ripped  from  hundreds  of  paper' 
on  sale  at  street  boxes  .  .  .  .Adver¬ 
tising  men  see  new  field  for  news¬ 
paper  linage  in  radio  set  supplies, 
etc. 

From  Editor  &  Publisher 


10  Years  Ago — OP  A  “freezes" 
newsprint  at  $50  gser  ton  .  .  .  Gen¬ 
eral  Mac  Arthur  pledges  full  news 
of  the  war  to  the  press. 

From  Editor  &  Publisher. 
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Buffalo  student  admits  he  dam¬ 
aged  1,500  copies  of  the  school 
paper  because  he  didn’t  like  the 
way  the  editors  trimmed  an  article 
he  wrote  .  .  .  Secret  sessions  begun 
by  United  Nations  in  Panmunjon 
truce  conferences. 
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off  to  the  movies  again . . . 
and  he  calls  it  work 


Bosley  Crowther  is  more  envied  for  his  job 
than  anyone  else  on  The  Times  staff— except, 
perhaps,  those  fortunate  men  who  spy  on  the 
Yankees,  Giants  and  Dodgers  all  summer.  Out¬ 
siders  forget,  though,  that  he  doesn't  go  to  the 
movies  for  carefree  relaxation.  A  hard  and  seri¬ 
ous  worker,  Crowther  is  one  of  the  most  widely 
read  and  respected  film  critics  in  the  country, 

Crowther  has  been  enjoying  movies  all  his 
life.  But  when  he  emerged  from  Princeton,  in 
1928,  it  was  with  honors  in  history  rather  than 
histrionics.  He  joined  the 
staff  of  The  New  York  Times 
that  year  as  a  general  assign¬ 
ment  reporter  and  rewrite 
man. 

Not  until  1932,  when  he 
was  made  assistant  drama 
editor,  did  Crowther  start 
going  to  the  theatre  profes¬ 
sionally.  He  spent  five  years 
covering  what  Broadway 
calls  the  legit.  He  started 
covering  the  movies  in  1937,  when  he  became 
assistant  movie  editor.  Since  1940,  when  he  was 
named  film  critic,  his  audience  and  his  reputa¬ 
tion  as  a  reporter  and  interpreter  of  the  film 
have  steadily  grown. 

Crowther  reviews  some  200  of  the  more  than 
400  films  shown  each  year  in  New  York,  Abe 
Weiler  and  Howard  Thompson  cover  the  others, 
Tom  Pryor,  as  resident  correspondent,  files  a 


daily  report  from  Hollywood.  And  contributing 
correspondents  all  over  the  world  keep  Times 
readers  informed  of  what  moviemakers  outside 
Hollywood  are  doing. 

To  the  perceptive  moviegoer,  its  superior 
coverage  of  movie  news  makes  reading  The 
Times  a  daily  pleasure.  To  many  Hollywood 
big  shots,  it  is  also  a  daily  must.  They  spend 
hundreds  of  dollars  a  year  to  get  The  Times 
every  day  by  air. 

Crowther  and  his  staff  are  experts  at  covering 
the  movies.  The  Times  has 
experts  like  them  covering 
every  other  field  of  human 
endeavor.  Together,  these 
men  and  women  form  the 
greatest  team  of  news  ex¬ 
perts  in  the  world.  They 
pool  their  efforts  each  day 
to  produce  a  newspaper  that 
is  different  from  any  other. 
It’s  alert.  It’s  interesting.  It's 
stimulating.  It’s  more  in¬ 
formative  than  any  other  source. 

★  That’s  why  readers  like  The  Times.  They 
get  more  out  of  it.  That’s  why  advertisers,  too, 
like  The  Times.  They  also  get  more  out  of 
it.  So  for  33  consecutive  years,  they  have 
made  The  Times  their  leading  medium  in 
the  world's  leading  market.  There’s  a  lot 
about  The  Times  you  ought  to  know.  Let  us 
tell  you. 


Nttu  %oxk  Sinter 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 
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THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Financier’s  Encouragement 
Spurs  Enquirer’s  Staff 


Martindell  Gives  Them  9-1  Chance 
If  They  Raise  $  Million  by  April  2 

By  Jerry  Walker 


WednesJay — was  imposed  by  Mr. 
Ntartindell  when  he  told  the  em¬ 
ployes  how  they  must  proceed  to 
become  prospective  purchasers  be¬ 
fore  the  court.  If  each  employe 
can  raise  $2,000  cash,  the  group 
would  have  a  substantial  margin 


financing  at  the  end  of  12  years  it 
would  be  no  discredit  on  their 
management.” 

Not  to  be  overlooked  in  the 
employes’  bidding,  he  mentioned, 
is  the  fact  that  their  purchase 
would  keep  the  Enquirer  building 
occupied,  whereas  in  the  Times- 
Star  deal  the  building  is  excluded. 
.\  matter  of  $270,000  a  year  in 
rent  becomes  something  for  the 
trust  beneficiaries — and  the  court 
which  must  decide  if  a  sale  is  ad¬ 
vantageous — to  consider  seriously, 
in  the  opinion  of  the  noted  in- 


Do  the  EMPLOYES  of  the  Cin-  newspapers  are  detrimental  to  the  of  capital  to  back  up  their  overall  vestment  counsellor 


cinnati  (Ohio)  Enquirer  stand  any 
chance  of  becoming  its  owners? 

Yes,  they  have  a  9-to-l  chance 
of  acquiring  the  highly-valued 
property,  if  they  demonstrate  by 
April  2  that  they  have  at  least  a 
million  dollars’  worth  of  faith  in 
themselves  as  newspaper  publish¬ 
ers. 

You  get  this  answer,  without 
any  equivocation,  from  Jackson 
Martindell,  president  and  treasurer 
of  the  American  Institute  of  Man¬ 
agement. 

Having  spoken  to  almost  all  of 
the  845  Enquirer  employes  on  two 
shifts  Friday,  March  21,  Mr.  Mar- 
lindell  awaited  in  his  New  York 
offices  this  week  the  word  that 
Cincinnati  bankers  had  approved 
I  loans  amounting  to  $1,000,000  in 
the  aggregate  to  individuals  who 
are  willing  to  risk  present  savings 
and  future  earnings  in  such  a  large 
joint  venture. 

Even  if  this  effort  fails,  and  it 
well  might  because  the  Times- 
Star  owners  have  a  giant-size 
headstart  in  the  negotiations,  Mr. 
Martindell  expresses  the  hope  that 
a  pattern  for  employe-purchase  of 
other  newspapers  will  evolve  from 
the  publicity  given  to  the  Cincin¬ 
nati  group. 

Employes  who  are  able  to  par¬ 
ticipate  in  the  negotiations  at  the 
outset,  before  any  sale  price  has 
been  established  or  agreements 
signed,  enjoy  a  great  advantage 
over  competitors  for  a  newspaper, 
Mr.  Martindell  points  out.  He  de¬ 
plores  the  lack  of  opportunity  for 
the  employes  in  the  St.  Louis 
(Mo.)  Times-Star  and  New  York 
Sun  transactions.  His  interest  in 
the  Cincinnati  Enquirer  sale  is 
twofold: 

1.  He  is  an  ardent  supporter  of 
the  capitalist  system;  his  mission 
in  the  AIM,  a  non-profit  founda¬ 
tion,  is  to  prove  that  ever-increas¬ 
ing  efficiency  will  perpetuate  our 
system  of  corporate  enterprise; 

2.  He  has  many  personal  friends 
nmong  both  the  Enquirer  and 
Times-Star  ’’families”  and  he  be¬ 
lieves  the  concentration  of  news¬ 
paper  ownership  and  the  death  of 


rch  29, 


nation  s  economic  structure. 

Partly  by  invitation  and  partly 
by  self-motivation  Mr.  Martindell 
injected  himself  into  the  Cincin¬ 
nati  situation  after  details  of  the 
Times-Star  purchase  agreement 
became  known.  The  official  an¬ 
nouncement  that  the  publishers  of 
the  evening  paper  had  arranged 
to  buy  the  111-year-old  morning- 
Sunday  enterprise  was  made  Feb. 
14  in  a  joint  statement  by  Roger 

H.  Ferger,  Enquirer  publisher, 
and  Hulbert  A.  Taft,  Times-Star 
publisher. 

Shortly  thereafter,  the  papers 
filed  with  the  U.  S.  District  Court 
in  Washington,  D.  C.  disclosed 
that  the  Times-Star  had  agreed  to 
pay  $7,500,000,  subject  to  revision 
to  account  for  depreciation  up  to 
the  time  of  completion  of  the  sale, 
over  a  period  of  12  years.  The 
down  payment,  $1,250,000,  is 
what  the  employes  must  match 
before  April  28  when  the  court 
will  conduct  a  hearing  on  objec¬ 
tions  to  the  sale  which  have  been 
made  by  beneficiaries  of  the  John 
R.  McLean  Estate.  (E&P,  March 

I,  page  7.) 

The  April  2  deadline — next 


bid  which  will  probably  c.xceed 
the  $7,500,000  figure  already  set, 
although  expert  appraisers  and 
other  publishers  have  stated  that 
the  Enquirer  is  worth  about  $1,- 
000,000  more  to  the  Times-Star 
than  it  would  be  worth  to  anyone 
who  wants  to  continue  it  in  com¬ 
petition  with  the  Times-Sar. 

Mr.  Martindell  speaks  with  con¬ 
siderable  authority  when  he  says 
the  employes  can  bid  higher  than 
the  Times-Star  and  still  make  a 
success  of  their  venture.  Two 
years  ago  his  Institute  made  a 
confidential  audit  of  the  Enquirer 
business. 

With  a  capacity  to  earn  $1,000,- 
000  a  year  or  more — as  it  has 
done  —  the  Enquirer’s  employe 
stockholders  could  easily  pay  off 
the  bulk  of  their  debt  in  12  years 
under  an  arrangement  similar  to 
that  spelled  out  in  the  Times-Star 
agreement,  Mr.  Martindell  assured 
the  group. 

”I  am  certain,”  he  said  later  to 
this  reporter,  “that  the  employes 
will  come  out  of  this  as  the  out¬ 
right  owners  of  the  paper.  Even 
if  they  had  to  resort  to  some  re- 


Mr.  Martindell  said  he  stands 
ready  to  invest  $100,000  of  his 
personal  wealth  in  the  employes’ 
corporation,  if  they  want  it.  Al¬ 
ready,  he  added,  several  of  his 
friends  (all  non-publishers)  have 
offered  to  participate  with  equal 
amounts,  though  none  is  anxious 
to  tie  up  his  capital  in  a  newspa¬ 
per  “when  so  many  other  enter¬ 
prises  are  more  profitable.” 

It  has  been  suggested  that  Mr. 
Martindell  become  chairman  of 
the  board  so  that  his  intimate 
knowledge  of  the  Cincinnati  situ¬ 
ation  and  his  general  knowledge 
of  corporate  business  could  be 
readily  available  to  the  managers. 

He  says  this  is  only  a  possibility 
now.  He  might  undertake  the  as¬ 
signment  for  a  limited  time,  main¬ 
ly  to  test  another  theory  of  cap¬ 
italism  to  which  he  subscribes: 
that  trustee-operated  properties,  in 
the  absence  of  boards  of  directors, 
impose  managerial  obstacles  not 
encountered  by  corporate  struc¬ 
tures. 

Also  in  the  background  of  the 
employes’  plan  lies  a  hope  that 
(Continued  on  page  66) 


25  YEARS— 57  CONTRACTS— That  tells  the  story  of  this  event,  when  Stanley  A.  Ferger,  advertising 
director,  observed  his  25th  anniversary  with  the  Cincinnati  Enquirer.  Ad  staffers  gave  him  25  new 
contracts,  one  for  each  year  of  past  service,  and  32  more  for  the  years  they  hope  he  continues  as  their 
boss.  Pictured,  left  to  right:  Eugene  S.  Duffield.  assistant  publisher;  Howard  Kissel,  prize  winning 
salesman;  Stanley  Ferger,  Roger  H.  Ferger,  publisher;  and  Andrew  F.  Wiley,  business  manager. 
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Newsman  Gets 
Confession  in 
Telephone  Call 

San  Francisco — Methodic  tele¬ 
phone  calls  from  the  city  room  of 
the  San  Francisco  Call-Bulletin  en¬ 
abled  Bob  Hall,  reporter,  to  track 
down  a  murder  suspect  and  obtain 
his  “confession."  here  March  24. 

Working  between  editions  on 
tips  sent  in  by  two  reporter-pho¬ 
tographer  teams  cruising  the  city  in 
developing  the  story  of  a  slain  high 
school  girl,  Mr.  Hall  located  one 
of  two  hunted  “hoy  friends"  on  his 
third  phone  call.  Under  careful 
questioning  the  youth  “began  to 
unload,  and  from  then  on  all  he 
needed  was  prompting.”  the  vet¬ 
eran  reporter  recalle'd. 

Mr.  Hall  scribbled  a  memo  to 
Jack  McDowell,  city  editor,  and 
continued  to  take  down  the  youth's 
story.  Mr.  McDowell  sent  the  two 
news  teams  racing  to  a  downtown 
tailor  shop.  Converging  from  dif¬ 
ferent  directions,  John  D.  Keyes 
and  Photographer  Howard  Robins 
and  William  P.  Walsh  with  Photog¬ 
rapher  Bill  Nichols,  arrived  there 
as  the  suspect,  Roman  Rodriguez, 
18,  was  still  on  the  phone  talking 
with  Mr.  Hall. 

The  newsmen  escorted  the  sus¬ 
pect  back  to  the  office.  Police 
were  notified,  and  with  them  came 
the  district  attornej.  They  took 
over  Executive  Editor  Lee  Ettel- 
son’s  office  for  questioning  during 
which  the  youth  admitted  his  guilt, 
it  was  announced. 

■ 

Carrier  Rates  Raised 

The  Minneapolis  (Minn.)  Trib¬ 
une  and  Star  have  increased  their 
carrier  rate  from  2.‘ic  to  30c  per 
week,  leaving  the  Sunday  price  at 
1 5c  and  daily  newsstand  price  at 
5c. 

The  Portland  (Me.)  Herald  and 
Express  carrier  price  has  been  ad¬ 
vanced  from  30c  to  35c,  and  an¬ 
nual  subscriptions  from  $15  to 
$18, 
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Bob  Hall,  seated,  gets  the  .story 
firsthand  from  Roman  Rodriguez, 
murder  suspect. 


New  Orleans 
Papers  Omit 
Racing  News 

New  Orleans — The  city’s  three 
newspapers — the  Times  -  Picayune, 
States  and  Item — are  omitting 
horse  racing  news  on  a  trial  basis 
for  the  time  being  to  see  whether 
lack  of  that  news  cuts  down  book¬ 
making. 

The  self-censorship  is  being  tried 
temporarily  at  the  request  of  Po¬ 
lice  Superintendent  Joe  Scheuering. 
who  said  the  lack  of  information 
would  mean  a  "knockout-blow”  to 
the  interest  of  the  bettor. 

However,  the  Sports  Bulletin,  a 
racing  publication  published  here 
six  days  a  week,  is  on  sale  with 
all  the  information  left  out  of  the 
newspapers. 

“Racing  information  is  their  life 
blood,  and  if  I  were  to  ask  them 
not  to  publish  this  information  I 
would  be  asking  them  to  go  out 
of  business,”  said  the  police  offi¬ 
cial  in  explanation. 

The  Item  noted  that  the  Daily 
Racing  Form,  published  in  Chi¬ 
cago,  goes  on  sale  here  an  hour 
before  the  first  edition  of  the  Item. 

The  Times-Picayune  stated  it 
was  “willing  to  omit  racing  news 
for  a  reasonable  period  to  permit 
his  theory  a  trial.” 

■ 

APME  Session  April  16 

An  all-day  session  is  planned 
for  the  members  of  the  executive 
60  committee  and  Continuing  Study 
13  Committees  of  the  Associated 
Press  Managing  Editors’  Associa¬ 
tion  in  Washington  on  April  16, 
the  day  before  the  convention  of 
the  .American  Society  of  Newspa¬ 
per  Editors  begins.  The  meetings 
will  take  place  at  the  Statler  Hotel. 

72  Farm  Page  Expands 

Spartanburg,  S.  C. — The  Spar¬ 
tanburg  Herald  farm  page, 
launched  in  1938  by  Glen  W. 
Naves  of  the  Herald-Journal  News¬ 
papers'  staff,  and  continuously  con¬ 
ducted  by  him,  has  been  e.xpanded 
into  two  full  pages,  carrying  200 
inches  of  display  advertising  each 
Monday,  and  now  made  a  part  of 
the  afternoon  Journal. 
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WASHINGTON? 

Radio-TV  Liquor  Advertising  Ban  Dies  in  Committee 
By  .a  7  To  6  Vote  the  Senate  Interstate  Commerce  Committee 
pigeonholed  Chairman  Edwin  C.  Johnson’s  bill  to  prohibit  liquor  ad¬ 
vertising  on  radio  and  television.  Then  the  Colorado  Democrat  said 
he  did  not  intend  to  bring  up  the  matter  again  at  this  Session. 

Tass  Mem  Gets  Something  to  Write  Home  About 

(jeneral  Gruenther’s  testimony  before  a  Congressional  committee 
again  highlighted  the  Tass  situation.  .As  General  Eisenhower’s  chief 
of  staff  went  into  detail,  with  maps,  etc.,  as  to  the  NATO  defense 
problem,  a  Soviet  reporter  made  notes  like  mad.  His  attention  called 
to  the  possible  security  aspects  of  his  report,  the  General  remarked 
he  was  talking  about  Soviet  military  “capabilities”  and  not  what  the 
Soviet  planned  to  do.  Photographers  were  allowed  to  make  pictures 
of  the  maps,  though  some  of  the  Congressmen  doubted  its  wisdom. 

Newsprint  Offer  May  Emanate  from  Moscow 

Officials  concerned  with  newsprint  supply  have  ut  least  \ 

half-an-ear  cocked  for  the  International  Economic  Confer-  1 

ence  in  Moscow,  April  3-10,  because  of  what  the  New  York  I 
Times  reported  from  Stockholm.  This  dispatch  quoted  Dr.  | 
O.scar  Lange,  Polish  chairman,  us  promising  such  "practical  | 
results"  as  a  possible  offer  from  .\l.  V.  Neserov  of  the  All-  i 
Soviet  Chamber  of  Commerce  to  make  woodpulp  and  news¬ 
print  available  to  the  West.  I 

Benton  Material  May  Show  Up  in  Newspaper  Case 
Senator  Joseph  Me  Carthy  announced  the  filing  of  his  $2,000,000 
libel  suit  against  Senator  William  Benton  just  when  investigators  were 
searching  the  latter’s  files  for  material  that  may  be  important  to  the 
defense  of  the  suit  which  the  Wisconsin  Republican  has  brought  against 
the  Syracuse  (N.  Y.)  Post-Standard  for  an  allegedly  libelous  editorial 
remark.  That  case  has  reached  the  stage  where  Senator  McCarthy 
faces  pre-trial  examination  on  March  29  and  .April  5  at  Syracuse. 
Also  pending  in  the  District  of  Columbia  court  is  Columnist  Drew 
Pearson’s  suit  against  the  Senator,  and  others. 

Labor  Questionnaire  Circulated  for  NLRB  Office 
The  Great  Ado  that  the  ITU  makes  over  an  ANPA  labor  question¬ 
naire,  reprinted  in  the  Typographical  Journal  for  March  with  the  label 
of  “publishers’  witch  hunt,”  has  its  origin  in  the  National  Labor  Re¬ 
lations  Board  office.  Some  time  ago  the  NLRB  asked  the  American 
Newspaper  Publishers  .Association  to  poll  its  members  on  composing 
room  agreements,  practices,  etc.  The  compilation  of  returns  on  the 
62  questions  will  determine  whether  NLRB  will  proceed  further  against 
the  union  under  the  “cease  and  desist”  Circuit  Court  decrees. 

New  Approach  to  Learning  Readers'  Thoughts 

Borrowing  a  leaf  from  the  book  of  those  papers  which 
have  run  an  "Inquiring  Photographer”  column,  the  Washing¬ 
ton  Post  has  blossomed  out  with  a  feature  entitled  the  "Reader 
Meter.”  Senator  Matthew  M.  Neely  (D.,  W.  Va.),  chairman 
of  the  Senate  crime  probers,  was  asked:  "What  is  your  re¬ 
action  to  the  disclosures  about  the  narcotics  traffic  in  Wash¬ 
ington?”  Post  reporters  and  photographers  then  hustled  out 
to  question  residents  on  their  own  opinions  on  narcotics  and 
the  probe.  Pictures  and  answers  filled  a  page  of  the  Sunday 
issue,  with  a  run  over  to  Monday. 

Advice  for  Reporting  Scandals  in  Presidential  Year 

Newsmen  at  the  National  Press  Club  luncheon  March  27  were 
urged  to  focus  the  election  spotlight  on  real  campaign  issues  by  dis¬ 
tinguishing  facts  from  politically-inspired  indiscriminate  smearing  of 
government  workers.  Said  Robert  S.  Ramspeck,  U.  S.  Civil  Service 
Commission  Chairman:  “You  have  the  power  and  responsibility  accu¬ 
rately  to  identify  generalized  slurs  and  myths,  to  brand  them  for  what 
they  are.  and  to  bring  us  through  this  political  year  without  shaking 
our  basic  belief  in  the  soundness  of  our  Governmental  institutions  and 
the  career  civil  servants  who  man  them.” 
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Acheson  Bans  Polish  Publications  in  U.  S. 

St.ate  Secretary  Dean  Acheson  has  stepped  in  and  banned  further 
publication  of  the  semi-monthly  magazine  Poland  Today,  published  by 
the  Communist  Polish  Embassy  in  Washington.  Acheson’s  drastic  move 
was  prompted  by  the  embassy’s  circulation  of  a  statement  Feb. 
which  attacked  as  a  “farce”  a  House  committee  investigation  of  the 
V\orld  War  II  massacre  of  thousands  of  Polish  Army  officers  in  the 
Katyn  Forest.  Acheson  asserted  it  was  a  “calculated  and  completely 
baseless  attack  on  the  United  States  and  its  Congress.”  In  proteS 
against  this  "outrageous  and  improper  action,”  he  directed  the  Polish 
government  agencies  in  the  U.  S.  cease  immediately  the  issuance  of 
•‘all  publications,  and  press  releases  of  this  character.” 
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ITU  Seals  Auditor’s 
Lips  on  Unitypo  Fund 


For  tnion  security  reasons,  the 
Executive  Council  of  the  Interna¬ 
tional  Typographical  Union  has 
squelched  an  auditor's  minority  re¬ 
port  on  its  defense  expenditures, 
including  the  financing  of  Unitypo. 
Inc.  which  now  owes  $3. .^00,000 
to  the  union. 

While  the  union’s  biennial  elee- 
tion  campaign  is  in  its  final  stage, 
the  March  issue  of  the  Typograph¬ 
ical  Journal  discloses  that  President 
Woodruff  Randolph  and  his  fellow 
officers  invoked  an  interpretation 
of  rules  to  keep  “vital  information” 
concerning  defense  expenditures 
from  getting  out. 

F.xptilsion  for  Divulging 
The  alleged  “minority  report”  of 
Auditor  Alfred  H.  Fdwards  is  criti 
cized  in  the  report  of  the  majority. 
Jack  M.  Gregory  and  Joseph  M. 
lobin.  who  concur  with  the  Fx- 
ecutive  Council’s  action  and  ex¬ 
press  their  opinion  that  the  penalty 
of  expulsion  “would  be  ttx)  light” 
for  anyone  who  divulges  the  infor¬ 
mation  to  enemies  of  the  ITU. 

“The  Board  of  .Auditors.”  the 
report  states,  “has  officially  direc¬ 
ted  Auditor  Fd\*irds  to  refrain 
from  publishing  or  making  avail¬ 
able  for  publication  any  portion 
of  the  document  he  presented  as  a 
minority  report’  of  the  audit.” 

It  is  recalled  that  the  ITU  C  on- 
ventions  of  1950  and  1951  have 
endorsed  the  accounting  methods 
and  kept  the  minority  report  from 
being  made  part  of  the  record  of 
the  proceedings. 

Unitypo.  Inc.,  which  now  pub¬ 
lishes  several  Daily  New.\-Dif;e.\t 
papers  in  cities  where  union  print¬ 
ers  are  on  strike,  is  a  major  issue 
in  the  election  campaign  in  which 
Clifford  G.  Sparkman  of  Detroit 
again  is  running  against  Mr.  Ran¬ 
dolph  for  the  presidency.  Two 
years  ago  he  gave  Mr.  Randolph 
a  fairly  close  race. 

The  ITU  president  admits  in  the 
March  Journal  that  the  Unitypo 
newspapers,  “our  venture  in  free¬ 
dom  of  the  press,”  are  running 
into  more  troubles  than  any  mem¬ 
ber  would  be  able  to  forecast. 
While  the  project  has  won  many 
compliments,  the  difference  be¬ 
tween  profit  and  loss  lies  in  the 
difference  between  good  words  and 
subscriptions  and  ads.  says  Mr. 
Randolph. 

I  Reason  for  Venture 

“Why  did  we  decide  on  the  new 
idea  of  a  ‘digest’  daily  newspaper?” 
be  asks,  and  then  answers:  “Be¬ 
cause  we  learned  that  a  competing 
comparable  newspaper  in  most 
jurisdictions  means  a  struggle  in- 
'folving  a  million  dollars  in  round 
numbers  with  so  many  hurdles  to 
jump  that  winning  the  continuing 
race  takes  a  long  time  at  best. 
Such  a  plant  and  building  costs 
around  $300,000.  The  staff  is 


costly,  newsprint  high  priced  and 
hard  to  obtain  and  skilled  trades 
personnel  difficult  to  get.” 

Mr.  Randolph  asserts  that  ITU 
protests  led  to  an  award  of  25  tons 
of  newsprint  per  quarter  to  “new 
enterprises”  in  the  National  Pro¬ 
duction  .Authority.  He  complains 
that  mat  services  discriminate 
against  the  union  newspapers  and 
claims  “we  got  the  works”  from  a 
press  association  because  of  a  par¬ 
ticipating  contract  “which  would 
be  like  the  ITU  charging  an  appli¬ 
cant  dues  back  to  1852  if  he 
wanted  in.” 

The  union  chief  said  it  is 
planned  to  show  that  it  is  possible 
to  start  a  daily  newspaper  “on  a 
‘•.aller  scale  than  the  metropolitan 
lalies  which  give  away  more 
i.ewsprint  each  Sunday  than  would 
be  needed  for  a  competing  daily.” 

Taylor  Now  in  Charge 

With  announcement  that  Tarry 
Taylor,  former  ITU  vicepresident, 
has  become  director  of  publications 
for  Unitypo.  Inc..  Secretary-Treas¬ 
urer  Don  F.  Hurd  reports  that  the 
corporation  has  had  operating 
losses  of  $110,586  in  five  difTiciilt 
years. 

“There  are,  of  course,  possibili¬ 
ties  of  losses  of  the  company’s  in¬ 
vestments  that  may  or  may  not 
materialize.”  he  adds. 

l  oans  totalling  $3,500,000  have 
been  made  to  Unitypo  from  the 
Special  Defense  Fund  which  has 
total  assets  of  $5,521,050.  as  of 
Jan.  20.  1952.  All  told.  Unitypo 
owes  ITU  a  total  of  $3,542,515.99. 
according  to  the  Dec.  31  balance 
sheet. 

The  auditors’  report  for  six 
months  ended  Nov.  20.  1951  shows 
that  $230,477  was  drawn  from  the 
Special  Defense  Fund  to  meet  a 
deficit  in  the  Defense  Fund  due  to 
assistance  benefits  of  $1,142,942 
outrunning  defense  assessments  of 
$987,392. 

Taking  out  the  loans  to  Unitypo, 
the  Special  Defense  Fund  balance 
of  liquid  assets,  in  the  form  of 
Government  securities,  is  about 
$2,000,000.  During  1948  and  1949, 
w  hen  special  assessments  were  lev¬ 
ied,  the  Special  Defense  Fund  rose 
to  more  than  $6,200,000. 

Feature  Tape  Opposed 

Currently  the  union  is  commit¬ 
ted  by  Second  Vicepresident  Har¬ 
old  H.  Clark  to  combat  the  intro¬ 
duction  and  spread  of  services 
which  deliver  syndicated  feature 
copy  on  tape. 

“It  goes  without  saying.”  Mr. 
Clark  states,  “that  we  are  not  going 
out  of  business  so  easily.” 

Local  unions  are  advised  to  in¬ 
clude  clauses  in  new  contracts  that 
exclude  the  use  of  tape  for  all 
matter  other  than  wire  service 
news  coming  from  outside  the 
plant. 
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’T>\.AS  NFWSP.-VFFR  D.AV  at  the  Poor  Rieliard  Club  in  Philadelphia 
when  the  Norristown  Times  Herald  presented  Bub  Considine,  IN'S 
ace,  as  the  speaker.  In  the  group  arc:  Left  to  right — Robert  I. 
McCracken.  Times  Herald  ad  manager;  Joseph  G.  McClellan,  national 
ad  manager;  Mr.  Considine;  John  LaCerda,  program  chairman;  Frede¬ 
rick  S.  Fox,  editor;  and  M  illiam  H.  Shelton,  general  manager. 


Rockford  Strike  Opens 
WireServiceTapelssue 


RocKtoRD.  111.  —  The  Interna¬ 
tional  Typographical  Union’s  at¬ 
tempt  to  g:iin  control  over  the 
production  of  tape  by  press  asso¬ 
ciations,  through  kical  publisher 
contracts,  became  an  issue  this 
week  when  union  printers  left  the 
plant  of  the  Rockford  Consolidat¬ 
ed  Newspapers,  Inc. 

The  Morning  Star  and  the  Reg- 
ister-Repnhlic  continued  to  publish 
with  emergency  composing  room 
crews,  recruited  from  other  depart¬ 
ments.  Some  members  of  the  Guild 
remained  away  from  their  jobs. 
Fdward  L.  Nlyer,  special  repre¬ 
sentative  of  the  pressmen’s  union, 
came  here,  he  said,  to  “see  that 
our  members  observe  the  terms  of 
their  contract.” 

Printers  who  refused  to  handle 
wire  service  tape,  unless  the  man¬ 
agement  agreed  to  an  ITU  “pro¬ 
tection”  clause,  called  it  a  lockout. 
Management’s  statement  to  readers 
referred  to  “the  strike”  that 
stemmed  from  the  union’s  demand 
for  a  clause  “that  would  provide 
that  these  newspapers  can  only  use 
Telelypesetter  tape  produced  at 
sources  throughout  the  United 
States  by  members  of  a  union 
approved  by  the  ITU.” 

“This  is  an  attempt.”  the  man¬ 
agement  said,  “to  contract  with 
rospect  to  matters  and  persons 
over  which  neither  the  local  union 
nor  the  local  newspapers  have  any 
control  whatsoever.” 

The  newspapers’  attorneys  re¬ 
garded  the  clause  as  illegal  under 
Ixith  the  Sherman  .Anti-Trust  Act 
and  the  National  Labor  Relations 
Act.  The  management  also  con¬ 
sidered  it  a  potential  threat  to  dis¬ 
semination  of  news. 

While  the  union  leaders  insisted 
that  the  clause  could  be  granted 
in  keeping  with  the  time-honored 
agreement  on  use  of  pre-set  mate¬ 
rials,  type,  mats,  etc.  from  outside 
shops,  the  nub  of  the  battle  ap¬ 
peared  to  lie  in  the  wording  of  the 
proposal  to  the  extent  that  only 
the  Associated  Press.  United  Press 
and  International  News  Services 
are  enumerated,  along  with  the 


ITU  and  the  Commercial  Telegra¬ 
phers  Union. 

Such  a  commitment  conceivably 
could  result  in  a  stoppage  of  tape 
transmission  to  the  newspapers  if 
another  unnamed  union  came  into 
the  picture  on  the  sending  end  or 
if  some  other  agency  sought  to 
move  news  via  tape. 

One  legal  view  was  that  the  re¬ 
strictions  would  amount  to  a  con¬ 
spiracy  between  a  union  and  news¬ 
paper  management  to  effect  a 
monopoly  in  transmission  of  news 
and  at  the  same  time  prevent  the 
employment  of  tape  punchers  un¬ 
less  they  were  members  of  either 
of  the  unions  specified. 

The  text  of  the  clause,  which 
the  ITU  Executive  Council  has 
circulated  to  local  unions  on  Post¬ 
card  Bulletin  No.  183  as  of  Feb. 
4,  reads  as  follows: 

“This  agreement  covers  all  pro¬ 
duction  of  type  or  perforated  tape 
for  use  in  the  employer’s  newspa¬ 
per  or  elsewhere.  It  is  agreed  that 
the  linotype  method  (without  use 
of  Teletypesetter  units)  of  produc¬ 
ing  composing  room  work  on  mat¬ 
ter  originating  from  other  than  the 
staff  of  the  individual  newspaper 
p.irty  to  this  contract  shall  be 
used  during  the  life  of  this  con¬ 
tract  and  no  substitute  process 
shall  be  used  thereon  except  as 
otherwise  herein  provided.  Where 
the  Associated  Press,  the  Interna- 
tiortal  News  Service,  the  United 
Press,  submits  tape  in  lieu  of  sup¬ 
plying  their  news  by  teletypewriter 
copy  and  such  tape  is  produced 
under  conditions  established  by 
contract  with  either  the  Commer¬ 
cial  Telegraphers’  Union,  or  a 
subordinate  union  of  International 
Typographical  Union,  such  tape 
may  be  used.  The  word  news  shall 
not  be  construed  to  mean  feature 
services.” 

Asserting  the  legal  questions  had 
been  raised  as  camouflage  over 
protracted  negotiations.  Joseph 
Rhoden.  ITU  representative,  told 
Editor  &  Publisher  that  some 
contracts  provide  that  if  tape  is 
{Continued  on  page  67) 


CAMPAIGN  ROUNDUP 


Lady  Esther  Set  to  Spend 
$1  Million  in  Newspapers 


By  Robert  B,  McIntyre 

A  TOTAL  advertising  budget  of 
$1,000,000  will  be  spent  exclu¬ 
sively  in  direct  and  co-op  copy  in 
daily  newspapers  by  Lady  Esther, 
Ltd.,  Chicago,  to  stress  seasonal 
advantages  of  its  face  powder, 
creams  and  lipstick  during  1952. 

Dr.  Joseph  Schultz,  president, 
told  Editor  &  Publisher:  “We 
have  in  the  past  depended  on 
newspaper  space  to  create  sales. 
It  did.  Last  year,  we  spent  $800,- 
000  in  this  medium  and  registered 
an  18  per  cent  sales  gain.  Now  we 
are  upping  our  budget  to  $1,000,- 
000  and  anticipate  even  greater 
sales  increases.  We  can  do  the 
required  advertising  job  more 
cheaply  through  the  exclusive  use 
of  daily  newspapers." 

The  initial  campaign  (via  Blow 
Company.  Inc.)  will  start  in  .\pril 
and  run  through  June  1.  Ads — 600 
to  400  lines — will  feature  the  Lady 
Esther  Complete  Creme  Make-Up. 
With  frequency  of  insertion  de¬ 
pending  upon  the  job  to  be  done 
in  77  markets,  the  promotion  will 
run  heaviest  in  newspapers  of  45 
major  cities. 

Coincidental  with  the  Spring 
push  will  be  a  tie-in  with  the 
.■\quacade  at  Flushing,  L.  I.,  where 
the  show's  “.^quadorables"  will  be 
supplied  with  the  make-up  which 
thev'll  use  both  on  stage  and  un¬ 
der  water.  This  beauty-under¬ 
water  treatment  will  be  featured 
in  all  ads  during  the  season. 

Lady  Esther  Face  Powder  will 
get  the  major  attention  from  June 
through  .August.  The  powder,  in 
Bridal  Pink,  and  a  matching  lip¬ 
stick.  which  would  cost  a  total  of 
$1.55  if  retailed  separately,  will 
be  sold  in  combination  at  98c. 

From  September  through  No¬ 
vember.  ad  emphasis  will  be  placed 
on  the  Lady  Esther  Four  Purpose 
Cream. 

Rounding  out  the  seasonal  ad¬ 
vertising  and  promotional  plans, 
the  firm  will  utilize  point-of-sale 
aids  in  the  form  of  counter  dis¬ 
plays  and.  as  Dr.  Schultz  puts  it. 
“The  cycle  becomes  complete:  Ad¬ 
vertising  is  tied  up  with  distribu¬ 
tion  and  distribution  with  proper 
merchandising.” 

Future  advertising  and  promo¬ 
tional  plans  (the  latter  via  Robert 
S.  Taplingcr  &  .Associates,  Inc.) 
will  also  be  built  around  scientific 
findings  of  Dr.  Schultz’  “Torture 
Clinic,”  in  which  Lady  Esther 
products  are  tested  on  women  un¬ 
der  the  most  adverse  conditions. 

1,515  Papers  Get  Nash 
Copy  on  Golden  Airflyte 

Largest  announcement  ad  cam¬ 
paign  (via  Geyer,  Newell  &  Gan¬ 
ger,  Inc.)  in  its  50-year  history  is 


being  launched  by  Nash  Motors 
to  promote  its  Golden  Airflyte 
cars  for  1952. 

Announcement  copy  featuring 
illustrations  of  the  new  cars  are 
appearing  in  1,515  daily  and  week¬ 
ly  newspapers  in  the  U.  S.  Initial 
insertions  ranging  from  1,200  to 
600  lines  are  being  used.  Follow¬ 
up  ads  will  run  frequently  in  the 
same  newspapers  in  space  units  of 
1,000  to  400  lines. 

National  magazines  which  in¬ 
clude  Life,  Satevepost,  Collier's, 
Fortune,  Time,  Quick  and  News¬ 
week,  also  will  carry  four-color, 
double-page  spreads  and  single¬ 
page  announcements.  Nash's  use 
of  outdoor  will  embrace  6.200  24- 
sheet  posters  in  some  1,500  mar¬ 
kets. 

.A  speci;il  sportsman's  campaign 
will  run  monthly  in  Sports  Afield. 
True,  Outdoor  Life,  and  Field  and 
Stream.  .Another  drive  aimed  at 
doctors  will  get  the  full-page  treat¬ 
ment  in  the  American  Medical 
A ssociation  Journal. 

.An  extensive  dealer-aid  program 
includes  a  mat  service  containing 
copy  adaptable  to  varied-size  local 
newspaper  ads. 

Schenley  Story-Symbol 
Campaign  in  468  Papers 

The  first  story-symbol  in  the 
history  of  whisky  advertising  is 
being  used  in  a  nationwide  all- 
meJia  Schenley  Reserve  campaign. 
The  graphic  symbol  (an  hour-glass 
and  the  letter  S  signifying  unhur¬ 
ried  production  blended  with  skill ) 
will  also  be  featured  in  a  Schenley 
institutional  series  at  a  later  date. 

The  new  campaign,  which  broke 
March  26  in  468  newspapers  is 
described  by  Harry  G.  Serbs,  pres¬ 
ident,  Schenley  Distributors,  Inc., 
as  the  biggest  ever  undertaken  for 
Schenley  Reserve.  He  said  that  in 
addition  to  newspapers,  all  other 
regular  media  will  be  used,  includ¬ 
ing  1,000  outdoor  posters. 

The  product  campaign  that 
broke  this  week  will  be  followed 
in  May  by  institutional  copy  in 
some  magazines  and  in  newspapers 
in  Schenley  plant  cities. 

Illinois  Central  Ads 
Talk  Turkey'  on  Texas 

Chicago — A  new  series  of 
straight-talking  ads  (via  The  Caples 
Co.),  designed  to  stress  the  story 
of  basic  economics,  has  been  re¬ 
leased  by  Illinois  Central  Railroad 
in  450  on-line  dailies  and  weeklies. 

“Who  Enjoys  Your  March  15 
Headache?”  was  the  theme  of  the 
March  ad  which  “talks  turkey”  in 
telling  the  public  that  a  great  deal 
of  its  tax  money  is  being  used  to 


535  Dailies  Support 
Councir  sCo-opPlan 

The  Advertising  Council’s  News¬ 
paper  Cooperation  Plan,  calling 
for  newspapers  to  contribute  prom¬ 
inent  space  26  times  annually  on 
a  specified  day  for  specially-de¬ 
signed  one-column,  42-line  public 
service  messages  on  various  Coun¬ 
cil  campaigns  (E&P,  March  1, 
page  20)  now  has  the  support  of 
535  dailies. 

According  to  the  Council,  about 
one-third  of  this  total,  representing 
a  circulation  of  25,000,000,  have 
pledged  page  one  position.  Cam¬ 
paign  for  March  25  insertion  is  one 
dealing  with  traffic  safety  and 
slugged.  “Stop  .Accidents.” 

help  competitors  of  the  Illinois 
Central. 

An  April  ad.  headlined.  "There’s 
a  Squeeze  on  Your  Future  and 
Ours,”  will  discuss  the  effect  of 
inflationary  forces  on  the  cost  of 
providing  rail  transportation.  Other 
ads  during  1952  will  continue  to 
bear  down  on  the  basic  economics 
of  railroad  operations. 

Horlicks  Malted  Now  Sold 
Through  Grocery  Stores 

R.acine,  Wis. — Horlicks  Malted 
.Milk,  an  80-year-old  premium- 
priced  product  sold  only  through 
drug  stores,  is  now  being  made 
available  through  grocery  stores  at 
a  new  low  competitive  price. 

An  extensive  ad  campaign  (via 
Ruthrauff  &  Ryan.  Chicago)  is 
'cheduled  in  independent  newspa¬ 
per  roto  sections.  Puck  and  Mc¬ 
Call’s  magazine. 

Personna  Emphasizes 
Newspapers  in  '52  Plans 

Special  emphasis  is  being  placed 
by  Personna  Blade  Co.,  Inc.,  on 
an  expanded  newspaper  campaign 
with  heavy  linage  in  71  leading 
newspapers  in  63  key  markets. 

Chicago,  Buffalo,  and  New  York 
are  getting  radio-spot  support  for 
the  newspaper  coverage. 

Harvester  in  62  Papers 

Weekly  and  twice-weekly  ads  in 
62  newspapers  and  tobacco  trade 
papers  are  being  used  by  Consol¬ 
idated  Cigar  Corp.  for  its  Har¬ 
vester  Cigars.  Completely  at  vari¬ 
ance  from  current  cigar  advertising, 
each  Harvester  ad  (via  Erwin, 
Wasey  &  Co.,  New  York)  sells 
appetite  appeal  and  features  a 
happy  Harvester  smoker  drawn  by 
cartoonist  Virgil  Partch. 

Morton  Salt  to  Test 
Dentifrice  in  Midwest 

Chicago — .A  new  dentifrice,  to 
be  introduced  by  Morton  Salt  Co., 
will  be  tested  through  newspapers 
in  six  Midwest  cities,  April  15  to 
May  1. 

Morton  officials  would  not  con¬ 
firm  the  report  that  the  company 
is  entering  the  dentifrice  field,  nor 
would  they  confirm  the  report  of 
(Continued  on  page  66) 


Bank  Admen 
Tell  Success 
With  Papers 

That  newspaper  advertising  pays 
off  for  banking  firms  was  attest^ 
to  this  week  during  a  luncheon  of 
the  New  York  Financial  Adver¬ 
tisers. 

Some  100  members  representing 
banks,  financial  ad  agencies,  and 
the  financial  editorial  side  of  news¬ 
papers  and  magazines  attended. 

Edwin  W.  Goat,  promotion  man¬ 
ager,  Bowery  Savings  Bank,  de¬ 
scribed  how  couponed  ads  offering 
a  free  booklet  were  used  to  sell  a 
“Packaged  Saving”  plan.  “The 
first  ad  produced  1,935  coupons,” 
he  said.  “We  were  happy.  We 
continued  happy  ever  since.  This 
month,  six  and  one  half  years 
later,  we  are  running  ad  No.  99, 
and  every  one  of  these  ads  have 
a  coupon.” 

On  every  ad,  he  continued,  the 
Bowery  Savings  figured  the  cost  of 
business  produced,  feeling  that  this 
would  be  a  better  barometer  than 
cost  per  inquiry.  .After  months  of 
testing,  “our  analysis  proved  that 
the  most  effective  newspaper  ads 
for  selling  Packaged  Saving  were 
of  three  column  width  and  either 
all-type  or  illustrated  with  elements 
of  the  package.” 

Pointing  out  that  through  the 
years  he  has  tested  other  ads  to 
determine  a  newer,  fresher  ap¬ 
proach,  Mr.  Goat  declared  that  so 
far  his  answer  has  been  "run  and 
re-run  the  old  ads  as  long  as  they 
produce — and  some  of  them  have 
b^ren  producing  after  10  to  15  re¬ 
runs.” 

The  Bowery  Savings  promotion 
man  said  that  to  date  the  bank  has 
opened  7.661  Packaged  Saving  ac¬ 
counts.  “Not  many,”  he  admits, 
"but  remember,  these  are  only 
traceable  accounts.  Wc  have  no 
way  of  knowing  how  many  pople 
have  read  Packaged  Saving  ads  in 
the  newspapers  and  then  walked 
into  the  bank  and  opened  a  savings 
account  or  bought  life  insurance. 

"We  do  know  this,  however, 
that  during  the  first  three  years  of 
Packaged  Saving  newspaper  adver¬ 
tising  we  opened  117,000  regular 
savings  accounts.  And  during  this 
three  year  period  all  of  our  news¬ 
paper  budget  was  spent  on  Pack¬ 
aged  Saving  advertising.  We  aisp 
learned  that  heavier  Paekaged  Sav¬ 
ing  insertions  in  newspapers  im¬ 
mediately  produced  an  increase  in 
regular  savings  accounts.” 

During  the  same  three-year  pe¬ 
riod,  Mr.  Goat  said  the  bank’s 
Savings  Bank  Life  Insurance  sales 
averaged  $3,200,000  a  year  as 
compared  with  a  yearly  average 
sale  of  only  $980,000  for  the 
three  years  preceding  newspaper 
advertising. 

H.  J.  Gerdts,  an  agency  presi¬ 
dent,  said  retail  ad  techniques 
should  be  used  in  bank  copy,  but 
I  he  cautioned  against  far-fetched, 
unrelated  headlines  “just  to  catch 
the  reader’s  eye.” 
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Peron  Bans  E  &  P  $450/000  IDuG 
And  Other  Journals  From  Rate  Rise 

Argentina,  evidently  as  a  direct  XI  *P 

result  of  the  Panama  meeting  of  J30ST0I1  xl"  1 

Press  pREEDOvr  will  be  fought  action  against  the  newspaper.  He  directors,  at  which  the  Peron  Boston— An  increase  in  adver- 

for  throughout  the  Western  Hemis-  said  a  freedom-of-the-press  tribunal  t'sing  rates  of  the  Herald-Traveler  ' 

phere  with  increased  vigor  and  de-  should  be  set  up  to  investigate  the  PUD*'caiions,  as  estimated  $450,- 

icrmination,  the  board  of  directors  matter.  He  urged  members  to  KnturAnv  000-  according  to  a  statement  of 

of  the  Inter-American  Press  Asso-  stress  to  their  readers  that  the  ac-  President  Sidney  W.  Winslow,  Jr. 

dation  proclaimed  at  a  meeting  tion  represents  a  “crime  against  ^*rning  rosi,  outer  s,  ^osmopoi-  jq  {Kg  Herald-Traveler  Coro  stock- 

freedoioof  the  nress”Thc  frihiinal  rook.  Vision.  Business  Jo  me  neraia  traveler  s^orp.  siocr 

w^^T^o  Thetnbunal  Nations  World,  Que,  holders  annual  meeting. 

“P-  Quick.  Harper's.  New  Republic  Explaining  that  rate  increases 

and  United  States  News  and  World  'T.'**  '"‘o  AP"'  PF?" 


last  week-end  in  Panama  City. 

Twenty-nine  newspapers  and  na¬ 
tional  magazines,  most  of  them  in 
the  U.  S..  were  admitted  as  mem- 
Ibers.  Admission  of  a  paper  in 
I  Paraguay  gave  representation  in 
I  the  association  to  every  country  in 
this  hemisphere. 

Hoy  Rejected 


Newsprint  Pool 


Report.  {E&P  goes  to  about  a 


Mr.  Heiskell  proposed  a  pool,  to  dozen  mail  subscribers). 
be  underwritten  by  U.  S.  corpora-  Time  magazine  has  not  been 
tions,  to  help  Latin  American  news-  permitted  on  Argentine  newsstands 
papers  obtain  scarce  newsprint.  He  since  1947. 
emphasized  that  the  only  perma- 


dicted  that  political  advertising  this 
year  should  also  help  to  offset  in¬ 
creases  in  labor,  newsprint  and 
taxes. 

Business  this  year  has  been 
“pretty  rough.”  according  to  Mr. 
Winslow,  noting  that  retail  sales  in 


The  board  unanimously  rejected  nent  solution  of  Latin  America’s  qJ  {},e  press  is  temporarily  sus- 
an  application  for  membership  newsprint  shortage  is  development  pended  in  Cuba  and  censorship  of  stores  have  been  hard  hit 


from  Hoy,  a  daily  published  in  of  new  sources  of  supply  in  the 
Havana,  Cuba,  by  the  Communist  Southern  Hemisphere.  The  pool 
Party.  At  the  annual  convention  proposed  was  passed, 
m  Montevideo,  Lruguay.  last  Oc-  “We  might  be  able  to  work  out 
lober,  44  Argentine  newspapers  ^  plan  to  be  underwritten  by  sev- 


.  ,.  ■  f-  and  thus  advertising  expenditures 

press  and  radio  continues  in  Co- 

lombia  and  Venezuela.  Opposition 


were  banned  from  membership 

The  next  board  meeting  will  be 
in  Chicago  Oct.  11-12  and  the 
annual  membership  meeting  will 
follow  in  the  same  city  Oct.  13-17. 

The  Panama  C  ity  meeting  had 
the  largest  representation  of  board 
members  in  the  organization's  six 
j  years  of  existence,  with  26  direc- 
Itors  attending. 

Director  of  the  l.\P.\  and  the 
Inter  -  American  .Association  of 


eral  concerns  in  the  U.  S.,  among 


political  expression  is  not  permit¬ 
ted  in  Paraguay  and  the  Domini¬ 
can  Republic. 

The  Argentine  Embassy  a  t 


them  possibly  my  own,  to  guaran-  Panama  City  distributed  a  437- 
tee  a  contract  for  a  number  of  page  booklet  defending  Argentina’s 
years  with  Canadian  suppliers  for  press  and  attacking  the  association 
a  substantial  amount  of  newsprint.”  because  it  rejected  Peronist  repre- 
said  Mr.  Heiskell.  sentatives  at  the  Montevideo  meet- 

The  board  sent  a  message  to  the  ings. 

Puerto  Rican  Congress  congratu-  Gainza  Paz  Arrives 

latmg  It  for  including  m  the  bill  of  ,,,  ^  ■  n  u 

rights  of  the  new  Constitution  a  Gamza  Paz.  pub¬ 

lisher  of  the  seized  La  Prensa.  ar- 


proviso  that  prohibits  the  expro- 
„  ^  ,  priation  of  newspaper  plants  as 

Radio  Broadcasters  agreed  to  fight  public  utilities, 
jointly  for  freedom  of  expression 

in  the  Americas.  demning  unfair  government  com 

.\  warning  was  issued  that  an  at-  petition  in  the  newspaper  field  and 
tack  on  any  newspaper  or  radio  demanding  equality  of  treatment 
station  will  be  considered  an  at-  for  all  newsmen  and  photograph- 
tack  on  all  members  of  both  asso-  ers. 


The  estimated  increase  in  income 
is  based  on  the  same  linage  as  last 
year.  Mr.  Winslow  told  the  group 
that  about  42  per  cent  of  the  com¬ 
pany’s  earnings  come  in  the  last 
quarter  of  the  year. 

Stressing  the  fact  that  advertising 
revenue  is  extremely  important,  he 
told  the  stockholders  that  the  cost 
of  newsprint  is  now  in  excess  of 
circulation  revenues.  Profit  must 
come  from  advertising,  he  de¬ 
clared. 

The  rates  have  been  increased  by 
rived  in  New  York  from  the  Pana-  two  cents  on  national,  from  78  to 
ma  City  meeting  March  24  for  a  80  cents;  and  locally,  from  38  to 
month’s  stay  in  the  U.  S.  He  is  40  cents  daily  and  28  to  30  cents 


ciations.  Both  groups  agreed  to  op¬ 
pose  with  every  means  possible  any 
such  aggression. 

A  -Strong  resolution  was  adopted 
against  government-supported 
newspapers  competing  with  the 
public  press. 

Peron  Cundeiiincd 
Expropriation  of  the  Buenos 
.\ires  newspaper  La  Prensa  by  the 


A  committee  was  appointed  to 
prepare  a  code  of  ethics  for  news¬ 
papers  in  the  Americas. 

Press  Freedom  Report 
Jules  Dubois,  the  Chicago  Tri- 
hiine's  Latin  America  correspond¬ 
ent,  gave  a  report  for  I.APA’s 
Freedom  of  the  Press  Committee, 
of  which  he  is  chairman. 


Daily's  Home  Show 
Has  110,232  Visitors 

Syr.xcuse,  N.  Y.  —  Enthusias¬ 
tically  praised  by  the  general  public 
and  participating  advertisers,  the 
Syracuse  Post-Standard  Home  Ex¬ 
position  promises  to  become  an 
annual  affair  following  its  suc¬ 
cessful  four-day  run  March  18-21. 
(E&P,  March  22,  page  9). 

The  show — first  of  its  kind  in 


A  resolution  was  adopted  con-  is  ho  ccius  uany  anu  10  .30  cenis 

mnine  unfair  government  com-  scheduled  to  address  the  American  on  Sunday.  National  Sunday  rates 

Society  of  Newspaper  Editors  m  remain  the  same. 

Washington  April  19  and  the 
American  Newspaper  Publishers 
•Association  in  New  York  April  23. 

Dr.  Gainza  Paz  said  that  in  South 
America.  Uruguay  and  Brazil  en¬ 
joy  freedom  of  the  press. 

“There  are  some  dark  spots, 
which  were  outlined  at  the  Panama 
meeting,”  he  said.  “When  one 
lives  in  a  country  for  a  while  one 
finds  out  governments  have  insidi¬ 
ous  ways  of  influencing  the  press. 

“You  have  a  free  press,”  he  con- 

The  report  stressed  a  continuing  tinned.  “You  resent  any  attempt  Central  New  York  —  attracted 
viictatorial  regime  of  President  tendency  to  throttle  news  by  cen-  to  encroach  on  that  freedom.  That  1  10,232  visitors  to  view,  admission 
Peron  in  Argentina  was  condemned  tralizing  information  into  the  is  the  best  way  to  keep  it.  1  firmly  free,  the  100  booths  which  local 
and  the  Peronista  government  was  equivalent  of  propaganda  minis-  believe  that  not  only  newspaper-  and  national  advertisers  “pur- 
lermed  incompatible  with  press  tries.  men,  but  the  people,  must  be  alert  chased”  from  the  Post-Standard 

freedom.  It  also  pointed  out  that  govern-  to  resist  this  encroachment.  If  for  179,392  “plus”  lines. 

The  l.AP.A  directors  voted  to  call  ments,  through  decrees  and  laws  there  is  no  resistance,  freedom  of  Local  and  national  advertisers 

attention  of  the  tree  peoples  of  the  to  intimidate  editors,  are  creating  the  press  is  lost,  and  after  it  is  lost,  purchased  booth  space  at  the  rate 

•Xmericas  to  the  theft  of  the  “illus-  a  menacing  self-censorship  that  de-  it  often  is  too  late  to  revive  it.”  of  five  columns  of  advertising  for 

tnous”  name  of  La  Prensa  and  to  prives  the  public  of  legitimate  La  Prensa,  which  is  being  pub-  each  booth.  Ads  during  the  show 

condemn  the  propaganda  aginst  the  news.  lished  by  the  government-spon-  urged  readers  to  visit  individual 

rightful  owners  of  the  newspaper.  Mr.  Dubois  reported  that  free-  sored  General  Federation  of  Work-  booths  for  special  attractions,  and 
The  seizure  of  La  Prensa  was  dom  of  expression  in  the  Western  ers,  “has  the  same  machines,  the  several  merchants  offered  specific 
the  “gravest  violation  of  press  free-  Hemisphere  had  undergone  “no  same  type  and  the  same  building,  items  at  greatly-reduced  Exposi- 
dom  we’ve  seen  in  this  hemis-  radical  change”  since  the  Monte-  but  it  is  a  different  paper,”  said 
phere,”  asserted  a  report  by  An-  video  meeting.  He  said  there  is  Dr.  Gainza  Paz. 
drew  Heiskell,  publisher  of  Life  freedom  of  expression  in  Canada,  Among  those  at  the  Panama  ses- 

I  magazine,  who  is  chairman  of  the  the  U.  S.,  Mexico,  El  Salvador,  sion  were  these  lAPA  officers:  Dr. 

association’s  executive  committee.  Honduras,  Nicaragua,  Costa  Rica,  Luis  Franzini,  director  of  El  Dia,  _ _  _  _ 

wspape  ]  He  urged  the  group  to  take  action  Panama,  Ecuador,  Chile,  Brazil,  Montevideo,  president;  Tom  Wal-  Steffy,  managing  editor.  Alliance 
,30  maintain  before  the  public  Uruguay,  Bolivia,  Haiti,  Puerto  lace,  editor  emeritus  of  the  Louis-  Review,  was  elected  president  of 
opinion  of  the  Americas  this  crime  Rico,  Bermuda,  the  Bahamas,  ville  (Ky.)  T/mes,  honorary  presi-  the  Associated  Press  Society  of 
against  freedom  of  the  press.”  Jamaica,  Trinidad,  Martinique,  dent;  John  S.  Knight,  publisher  of  Ohio  at  its  Spring  meeting  here. 
I  The  Life  publisher  said  it  was  Guadeloupe,  the  Virgin  Islands,  the  Knight  Newspapers,  vicepresi-  Sweepstakes  prize  in  the  news  pho- 
plain  that  the  .Argentine  govern-  Curacao,  Aruba  and  the  Guianas.  dent;  and  Lesley  Highley  of  New  to  contest  went  to  Ray  Matjasic, 
ment  plans  no  steps  to  rectify  its  The  report  showed  that  freedom  York,  manager.  Cleveland  Plain  Dealer. 
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Shrinkage  and  Tape 
In  Cost-Cutting  Talk 

By  Joseph  W.  Dragonetti 

Philadelphia — Hotte^t  topics  of  ‘The  improvement  in  printing 
discussion  at  the  Mid-Atlantic  Me-  quality  was  amazing.  Details  in 
chanical  Conference  here  March  cuts  were  not  lost. 


Negre  Reinstated 

Paris  —  Maurice  Negre  lias 
been  reinstated  as  director  gen¬ 
eral  of  .Agciice  France  Presse. 
His  suspension  followed  trans¬ 
mission  on  Feb.  16  of  a  Lon¬ 
don  dispatch  relative  to  the 
F.iirupean  army  which  figured 
in  National  .\ssembly  debate. 


Further  Gains 
In  Circulation  | 

Are  Reported  j 

•Atlas tic  Cnv.  N.  J.  —  Daily 
newspaper  circulation  will  continue 
to  increase,  prices  on  papers  in 
non-metropolitan  markets  and  in  i 
one-paper  cities  are  certain  to  in-  ! 


20-22  w'ere  narrower  columns  and 
high  shrinkage  —  two  methods  of 
cutting  costs  of  publishing. 

Appro.ximately  500  mechanical 
executives  attended  the  sessions 
which  were  sponsored  jointly  by 
the  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  and  the  New 
Jersey  Press  Association. 

James  P.  Grant,  Philadelphia 
(Pa.)  Bulletin,  said  some  newspa¬ 
pers  need  to  study  the  cost-saving 
technique  of  shrinkage  to  stay  in 
business. 

Mr.  Grant  became  the  center  of 
questioning  on  the  problem  be¬ 
cause  the  Bulletin  has  been  able  to 
save  $400,000  in  one  year  on  news¬ 
print  costs  by  shrinkage. 

The  Bulletin  page  in  form  is 
16  5  16  inches.  It  is  shrunk  to 
15  Va  inches  with  no  serious  loss  of 
quality  reproduction,  he  said. 

At  one  point  in  the  discussion. 
J.  L.  Stackhoase.  president  of  the 
Easton  (Pa.)  Express  and  a  me¬ 
chanical  expert,  passed  around  a 
copy  of  the  Evening  Bulletin,  with 
the  comment: 

“1  cannot  see  anything  wrong 
with  this  printing.” 

The  Bulletin  had  a  lot  to  do  with 
the  development  of  the  plastic 
molding  blanket,  Mr.  Grant  re¬ 
minded. 

“.And  to  it,”  he  said,  “we  give  a 
large  measure  of  credit  in  the 
maintenance  of  tone  values,  par¬ 
ticularly  in  the  middle  range.” 

Vernon  R.  Spitaleri,  manager, 
AN  PA  mechanical  department, 
said  shrinkage  will  get  attention  at 
the  ANPA  Mechanical  Conference 
in  San  Francisco,  June  9-11. 


“We  were  getting  under  this  pro¬ 
cedure  1 8-inch  on  rolling.  9  16- 
inch  shrinkage  after  being  in  the 
Inframatic  85  seconds.  8  more 
after  being  in  the  stahi  85  seconds, 

1  32  in  the  casting  box.  In  short, 
we  shrank  from  16 Vi  to  15' 8.” 

Mr.  Oliver  said  all  good  stereo¬ 
typers  know  all  pages  should  be 
rolled  across  the  type. 

Press  construction  permits  use  of 
a  62-inch  web. 

“This  saving  we  propose  to  use.” 
Mr.  Oliver  said. 

“We  are  faced  with  one  major 
problem;  fitting  national  advertis¬ 
ing  plates  into  1 1.8  columns. 

“We  hope  that  in  the  near  fu¬ 
ture.  the  agencies  and  advertisers 
will  agree  that  having  a  plate  made 
11.6  is  far  more  to  their  advantage 
than  having  it  cut  down,  shrunk  or 
re-engraved.” 

Samuel  G.  Blackman,  chief  of 
bureau.  New  York  Office  of  the 
Associated  Press,  said  that  by  next 
Summer  the  single  wire  will  be 
converted  to  TTS  in  nearly  every 
state  in  the  union. 

Mr.  Blackman  said  one  paper 
now  uses  59  per  cent  of  the  report, 
setting  199  galleys  a  week  from 
tape. 

On  a  large  midwest  paper,  he 
said,  an  estimated  70  to  80  per 
cent  of  all  wire  service  is  con¬ 
verted  to  type  from  tape. 

“Not  long  ago."  commented  Mr. 
Blackman,  “it  would  have  been 
fantastic  for  the  .AP  to  say  to  a 
daily  newspaper  publisher:  ‘How 
would  you  like  to  have  14  galleys 
of  today's  news  in  type  in  your 


the  question.  It  is  delivering  14 
galleys  of  type  by  7  a.m.  to  news¬ 
papers  from  the  .Atlantic  to  the 
Pacific.” 

Mr.  Blackman  said  some  pub¬ 
lishers  estimate  there  is  a  produc¬ 
tion  gain  of  from  10  to  15  per  cent 
in  manual  setting  from  monitor 
copy  because  of  the  caps  and  lower 
case  style  used  and  spacing  of 
lines.  Some  papers  just  get  the 
monitor,  not  tape. 

“And  when  the  time  comes,”  he 
said,  “when  these  papers  want  tape, 
they  can  get  it  on  quick  notice.” 

{Additional  story — “ROP  Color” 
— on  page  32). 

a 

Newsprint  Demand 
Greater  Than  Capacity 

Minneapolis  —  The  annual  re¬ 
port  of  Minnesota  and  Ontario 
Paper  Company  says  it  has  been 
unable  to  satisfy  the  demands  for 
newsprint  throughout  1951  and 
thus  far  in  1952  in  the  areas  served 
by  the  company. 

M&O  consolidated  sales  amount¬ 
ed  to  $58,403,589  in  1951,  or  $7,- 
000.000  more  than  in  1950,  and 
net  income  after  taxes  was  $5,- 
432.438,  compared  with  $5,- 
260,462  in  the  previous  year.  The 
company  produced  194.223  tons  of 
newsprint  last  vear;  193,221  tons 
in  1950. 

In  seven  years  the  company  has 
invested  $28,115,315  in  modern¬ 
ization  and  improvements.  The  re¬ 
port  points  out  that  the  earnings 
of  the  Canadian  subsidiaries  are 
adversely  affected  by  the  loss  of 


crease,  and  there  is  no  anticipated 
acute  shortage  of  newsprint. 

So  said  circulation  managers  at 
the  35th  Spring  meeting  of  the  In-  | 
terstate  Circulation  Managers’  As-  | 
sociation  here  March  23-25.  . 

Conditions  have  changed  mater-  * 
iaily  for  the  better  since  this  group 
met  last  six  months  ago.  In  one 
survey,  conducted  by  Melvin  Ellis, 
Sew  Brunswick  (N.  J.)  Daily 
Home  News,  among  the  memben 
in  the  Middle  Atlantic  area.  75% 
of  those  replying  said  they  expect 
an  increase  in  circulation,  or  have 
experienced  an  increase  since  No¬ 
vember.  Only  6%  showed  a  loss. 
19%  remaining  unchanged. 

Of  those  on  the  progressive  side 
of  the  ledger,  about  half  anticipate 
a  greater  gain  than  last  year;  the 
others  expect  about  the  same  or 
slightly  lesser  gain. 

The  meeting  was  in  charge  of 
Milton  J.  Picon,  Philadelphia  Bul¬ 
letin,  president  of  ISCMA. 

E.  P.  -Schwartz,  president  of  In-  . 
ternational  Circulation  Managen  * 
Association,  expressed  the  hope 
that  the  asscKiations  in  the  circu¬ 
lation  field  could  work  out  a  joint 
membership  program  so  one  dues 
payment  would  bring  circulation 
executives  into  both  their  local  and 
the  ICM.A. 

David  J.  Winkworth,  manager  of 
the  Publishers  Bureau  of  New  Jer¬ 
sey  emphasized  the  need  to  clearly 
define  the  difference  between  inde¬ 
pendent  contractor  and  employe 
status. 

Promotion  Awards 

Awards  for  excellence  in  promo- 
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“The  ANP.A,”  he  said,  “is  pres¬ 
ently  making  a  comprehensive 
study  to  determine  all  the  factors 
involved  in  column  width  reduc¬ 
tion  and  high  shrinkage.  The 
facts,  as  determined  both  pro  and 
con,  for  idl  possible  solution  will 
be  presented  at  our  meeting.” 

The  delegates  were  interested  in 
the  methods  used  by  the  Afro- 
American  plant  in  Baltimore,  with 
its  big  production  of  weeklies. 

John  J.  Oliver,  mechanical  su¬ 
perintendent  of  that  group,  said 
shrinkage  solved  many  of  the  Afro- 
American’s  problems  when  news¬ 
print  got  tight. 

“Acting  on  a  suggestion  in  the 
Summer  of  1951,”  he  related,  “we 
pulled  the  pin  on  our  mat  roller 
cylinder.  This  gave  us  immediately 
'/8-inch  shrinkage. 

“We  changed  our  molding  com¬ 
bination  to  contain  a  mat  with  24 
per  cent  moisture,  the  plastic  blan¬ 
ket,  a  fiber  board  and  3  1 6-inch 
cork.  Column  rules  were  reduced 
from  6  to  3  points.  The  final  page 
is  15'/ 8  inches. 


composing  room  by  7  a.m.?’  premium  on  U.  S.  dollars  since 
“Today,  the  .AP  not  only  asks  last  June. 


IT'S  TAPE  that  interests  this  group  at  the  Mid- Atlantic  .Mechanical 
Conference:  Left  to  right — Nicholas  Fellman,  mechanical  superin¬ 
tendent  of  the  Chester  (Pa.)  Times;  Harry  Sherman,  .Allentown  Call- 
Chronicle:  Samuel  G.  Blackman,  Associated  Press,  and  Margaret  Hauck. 

EDITOR  &  F 


e  tion  were  given  to: 

Under  15.000  circulation 
Brownsville  (Pa.)  Telegraph,  first 
Connellsville  (Pa.)  Courier,  sec 
ond:  Altoona  (Pa.)  Tribune,  Ihitii 
15,000-50,000  circulation:  Hud¬ 
son  (N.  J.)  Dispatch,  Union  City 
first:  Hagerstown  (Md.)  Daily 
Mail,  second;  Elizabeth  (N.  J.) 
Journal,  third. 

Above  50.000  circulation:  St*'- 
ark  (N.  J.)  News,  first;  Passaic  (N 
J.)  Herald  News,  second;  Balti¬ 
more  News  Post,  third. 

A  citation  was  given  to  George 
Garrison,  carrier  for  the  Pertk 
Amboy  (N.  J.)  Evening  News.itn 
averting  a  railroad  wreck  at  Mata- 
wan,  N.  J.  He  telephoned  police 
that  a  piece  of  metal  whizzed  past : 
him  from  a  railroad  track  neat 
where  he  was  making  his  newspa¬ 
per  deliveries.  I 

Circulation  managers  must  be ! 
I  sales  executives,  must  be  intellec- 
tually  honest,  and  must  have  per- 1 
sonality  to  get  along  with  people 
L.  (Continued  on  page  65) 
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BUT  HARRY— WE'VE  GOT  A  BOOK! 

Tallmrt.  .Vrtr  York  World-Telcfiram  and  Sun 


CARRY  ENOUGH  WEIGHT! 

Sandfson,  Fort  li'ayne  (Ind.)  Xcws-Scntinel 


OF  BOOKS  AND  AUTHORS 

Fitzpatrick.  St.  Louis  (Mo.)  Post-Distatck 


ear  ^^the  T  OrflrtTl  national  security  officials  that  it  magazine  of  Nov.  27,  1949,  three 

!ame  or  OpBUK©!  would  be  in  order  to  discuss  these  lYlGmOry  irOOr#  years  after  the  murder  and  trial 

Poncnrc  matters  at  Legion  meetings,  at  T_  took  place.  Miss  Bowden  in  her 

laree  of  which  no  Communist  or  other  EiUllOr  IS  T  InGQ  suit  claimed  she  suffered  mental 

Ilia  Bui-  subversive  element  would  be  pres-  -  t  •!  i  ^  anguish  because  of  it. 

ror  OGCUriry  ent  or  represented,  at  the  same  m,  LilDGl  ^QSG  The  defendant  contended  the 

It  of  In-  Covington,  Va.- The  Covm^-  brnroDeTor‘Smm  rnlfioHal  Ansonia,  Conn.-Harry  Kelly,  article  sutetantially  narrat^  mat- 
lanagen  *  ton  Virginian  refused  to  publish  securitv  standooint  to  have  these  «tJ‘tor-publisher  of  the  weekly  Star  rword  arid  therefore 

le  hope  an  account  of  the  address  of  State  discussions  published  in  newsna-  News,  was  found  guilty  of  criminal  pnvacy  had  not  been  invaded, 
le  circu-  Legion  Commander  W.  C.  Daniel  ^  libel  and  breach  of  the  peace  in  Attorneys  for  the  Oregonian  in- 

f  ..  i/iin-  L-f _ .u.,  A _ : _ I _ : _ xt _ u  P^'*-  n:.,,  n _ _  k..-.,  .u.v  dicated  an  anneal  would  be  taken. 


Memory  Poor, 
Editor  Is  Fined 


magazine  of  Nov.  27,  1949,  three 
years  after  the  murder  and  trial 
took  place.  Miss  Bowden  in  her 
suit  claimed  she  suffered  mental 
anguish  because  of  it. 

The  defendant  contended  the 


le  circu-  Legion  Commander  W.  C.  Daniel  « 
t  a  joint  before  the  American  Legion  March  , 

jne  dues  21  because  he  struck  from  the  re-  _  _  tn  m* 

rciilation  porter’s  notes  eight  different  items  9  Gann©tt  Dciill6S 
ocal  and  \k  did  not  want  to  see  in  print.  Qn  Wirephoto  Network 
On  Monday,  the  newspaper  edi-  a,-  ^  of 


libel  and  breach  of  the  peace  in  ^.Attorneys  for  the  Oregonian  in- 
City  Court  here  this  week.  The  a"  ^ 

case  involved  the  damaged  repu-  _  _  iT  i  i 

tation  of  a  dead  man.  Dr.  PciZ  tO  AudreSS  i 

City  Judge  Herman  Silberberg  ANPA  Convention 
imposed  a  fine  of  $100  for  the  p.  aik  t  r-  •  d  j-* 


inagerof  toriallv  assailed  the  Leeion  head  members  of  the  Gannett  [jbel  count  and  $50  for  breach  of  rTi!'  ‘“‘■’,7.“;’^ 

w  ,  •  V  ine  Legion  neaa  Newspaper  Group  in  New  York  ,he  peace  former  La  Prensa,  published 

New  Jer-  for  indiscretions  in  his  attempt  to  i  ..,ai  peace.  .  p  .  Aires  will  nddre«  the 

O  clearly  censor  the  nress.  ^  The  complaintant  was  Donald  i" 


Dr.  Alberto  Gainza  Paz,  editor 
of  the  former  La  Prensa,  published 


Commander  Daniel  explained 


ceiving  AsscKiated  Press  Wirephoto 
service  effective  April  1. 


S.  Brown,  who  said  an  untrue  re¬ 
port  involving  his  late  father  in  an 


annual  convention  of  the  Ameri¬ 
can  Newspaper  Publishers  Associa- 


employe  that  he  deleted  only  those  portions  jhe  newspapers  are:  Albany  oId7inie°crime  cLsed  hfm^rnb  tion  Wednesday  morning,  April  23. 

that  involved  the  safety  of  the  Knickerbocker  News,  Binghamton  rassment  and  made  him  “verv  .ANPA  adopted  a  resolution 

^  ^oi-ntry.  p,^ss.  Elmira  Advertiser,  Elmira  ve  v^ad  ”  commending  Dr.  Paz  at  the  annual 


vvuM.i,.  t'ress,  Limira  Advertiser,  t-imira  very  mad  ”  tommciiunig  i->i.  raz,  ai  me  aimuai 

n  promo-  Editor  John  D.  Everhardt.  Jr..  Star  -  Gazette,  Hartford  Times,  In  an  article  reviewing  some  old  contention  in  1951  for  his  fight 

j  said  only  one  of  the  eight  deleted  Rochester  Democrat  and  Chron-  cases,  the  editor  used  the  name  of  ^  press.  When  the  resolu- 
I  at  ion  1  items  could  be  placed  in  a  se-  icie,  Rochester  Times-Union,  Utica  Arthur  Sevmour  Brown.  He  pub-  transmitted  to  Dr.  Paz 

aph,  first  I  curity  classification.  Dailv  Press  and  Utica  Observer-  Uchej  a  retraction  and  nleaded  Uruguay,  where  he  is  making 

rl,.  «1  Mr.  Daniel  also  .a,  reminded  Di,pa,d,.  .here  wL  ™  rSalke.  A 

i/ie,  third. I  that  even  if  all  eight  items  had  The  Gannett  Newspapers  will  be  memory”  was  stressed  in  his  testi-  ANPA  wanted  him  to  speak  at 

on:  Had  ’  been  of  a  dangerous  nature,  then  on  the  main  transcontinental  Wire-  ^ony.  He  admitted  also  that  his  the  hrst  time  posible. 

.  .  ..  .  -  _ _ 1.  .  fir  P'lT  Urhrt  orriVi»/i  in  NI^u/ 


Dr.  Paz,  who  arrived  in  New 
York  this  week,  is  also  scheduled 
to  address  the  convention  of  the 


on:  Hud  ’  been  of  a  dangerous  nature,  then  on  the  main  transcontinental  Wire-  ^ony.  He  admitted  also  that  his  the  hrst  time  posible. 
lion  City  none  in  the  audience  had  any  way  photo  Network.  knowledge  of  the  crimes  was  lim-  .^t-rwed  in  Ne\v 

.)  Doih  of  knowing  that  the  deletions  were  With  these  additiorial  transmit-  jjgj  jq  hearsay.  York  this  week,  is  also  scheduled 

(N.  J.l  niade  at  the  close  of  the  meeting  ters,  AP  Wirephoto  will  now  have  a  policeman  testified  that  an-  address  the  convention  of  the 
by  the  usual  "this  is  off  the  rec-  sending  equipment  in  over  160  ^ther  man  named  Brown  actually  American  ^^ty  of  Newspaper 

bn:  Se*-  Preface.  cities  in  the  United  States,  Canada  ^35  involved  in  the  crime  de-  Editors  in  Washington,  April  19. 

assaic  O'  Daniel  warned  the  reporter  Mexico.  scribed.  tt  •»  j  "  /^  mj 

nd;  Balti-  from  the  reporter’s  notes  and  not  "  UniteCl  PresS>  Guilcl 

in  the  middle  of  his  speech  that  OCD  Does  Not  Ask  Jury  Awards  $850  Sign  New  Contract 

to  Georgt  J*  would  have  to  see  the  notes,  Pj-ggg  pnr  Oath  American  Weekly  Story  Following  approval  in  a  refer- 

the  Perth  '’o  while  he  was  speak-  Portland.  Ore. — An  $850  judg-  endum,  the  new  contract  between 


V)/i:  Se*'- 
assaic  0* 


was  involved  in  the  crime  de- 

United  Press,  Guild 
Jury  Awards  $850  Sign  New  Contract 

On  American  Weekly  Story  Following  approval  in  a  refer- 
PoRTLAND,  Ore. — An  $850  judg-  endum,  the  new  contract  between 


News,l«  he  place  any  "off  the  rec-  Newsmen  no  longer  are  asked  ment  was  awarded  by  a  jury  March  the  United  Press  and  the  American 

t  at  Mata-  emphasis  upon  anything  he  fi-  to  sign  a  loyalty  oath  in  order  to  24  to  Shirley  Bowden  in  a  damage  Newspaper  Guild  was  signed  this 

ned  polk*  struck  out  as  being  unsafe  to  obtain  press  credentials  the  invasion  of  right  of  week.  It  covers  the  employees  of 

fizzed  pas'  Pt'j’hsh.  New  Yo^  office  of  the  office  of  privacy,  against  the  Oregonian  the  new  picture  division  and  raises 

[rack  near  ht  his  statement,  the  Legion  Civilian  Defense.  Publishing  Company.  the  top  minimum  from  $120  to 

is  newspa- !  said;  The  Newspaper  Guild  of  New  Miss  Bowden  had  sought  $50,-  $125  a  week  for  seventh-year  re- 


office  of  the  office  of  privacy,  against  the  Oregonian  the  new  picture  division  and  raises 


leader  said; 


The  Newspaper  Guild  of  New 


Publishing  Company.  the  top  minimum  from  $120  to 

Miss  Bowden  had  sought  $50,-  $125  a  week  for  seventh-year  re- 


I’The  only  portion  of  my  re-  York  has  been  informed  in  a  let-  000  damages  for  the  publication  porters  and  photographers  in  New 

■narks  that  I  asked  not  be  pub-  ter  from  the  OCD  that  all  that  is  in  the  American  Weekly,  of  a  story  York,  Washington,  Chicago,  San 

je  inteuet-  a  discussion  of  a  se-  required  is  for  the  paper  or  other  on  the  1946  “Pandora  Box”  mur-  Francisco  and  Los  Angeles.  Else- 

have  pel- I  conference  that  I  recently  organization  employing  the  re-  der  of  her  mother,  for  which  her  where  the  base  is  $100.  (E  &  P, 
ith  peopli  i  in  Washington.”  he  said,  porter  to  make  application  and  a  father,  Wes  ^wden,  went  to  pri-  March  22,  page  66.)  General  in- 

.  1  ''^hile  it  was  thought  by  our  card  and  armband  will  be  issued,  son.  The  story  was  carried  in  the  creases  range  from  $3.50  to  $6.50. 
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THE  ADVERTISING  SURVEY 


Catalina  Swimsuit  Plans 
First  Use  of  Newspapers 


By  Robert  B.  McIntyre 


Catalina,  Inc.,  Los  Angeles, 
manufacturer  of  “Catalina”  swim 
suits  and  sweaters,  will  use  news¬ 
paper  advertising  this  year  for  the 
first  time. 

The  reason,  as  told  to  Editor  & 
Publisher  this  week  by  Oscar 
Meinhardt,  advertising  and  promo¬ 
tion  director:  “We  feel  newspaper 
advertising  covers  a  tremendous 
field  of  the  younger  generation 
which  is  using  our  merchandise, 
and  with  the  medium’s  merchandis¬ 
ing  possibilities,  newspaper  adver¬ 
tising  can  do  a  great  deal  in  a  dif¬ 
ferent  field  other  than  that  which 
Catalina  has  covered  in  the  past 
number  of  years  with  magazines. 

“This  does  not  mean  we  are  go¬ 
ing  to  eliminate  magazine  advertis¬ 
ing,”  he  emphasized.  “We  feel 
that  use  of  this  medium  has  helped 
us  establish  a  reputation  and  a 
consumer  demand  for  our  line  of 
swim  suits  and  sweaters,  but  we 
also  believe  that  the  use  of  news¬ 
paper  space  will  enal  le  us  to  touch 
a  different  field;  thereby  broaden 
our  scope  of  recognition.” 

Schedule  Cancelled 


According  to  Mr.  Meinhardt, 
Catalina  linage  won’t  hit  news¬ 
papers  much  before  August,  al¬ 
though  he  had  originally  scheduled 
April-May  space  in  the  Sunday 
magazine  sections  of  the  Chicago 
(Ill.)  Tribune,  the  Detroit  (Mich.) 
News,  and  the  Philadelphia  (Pa.) 
Inquirer;  had  to  cancel  because 
Catalina’s  “Miss  Universe”  beauty 
pageant  promotion  required  addi¬ 
tional  funds. 


Pointing  out  that  Catalina’s  fiscal 
year  runs  from  August  1,  1951  to 
•luly  31,  1952,  Mr.  Meinhardt  as¬ 
sured  E  &  P  that  although  “we 
have  shelved  our  debut  in  news¬ 
papers  until  next  year,  we  will  defi¬ 
nitely  go  into  this  medium  because 
the  home  office  is  in  accord  with 
the  possibilities  of  newspaper  ad¬ 
vertising.” 

When  Catalina  does  come  into 
the  fold  it  will  do  so  with  ample 
funds  and.  claims  Mr.  Meinhardt. 
will  find  Catalina  pioneering  in  the 
use  of  national  newspaper  space 
for  the  swim  wear  industry.  Up 
to  now,  he  adds,  swim  suit  news¬ 
paper  copy  has  been  on  a  co-op 
basis  only. 

$500,000  Budget 

Some  idea  of  what  Catalina  will 
spend  in  newspapers  next  year  can 
be  seen  from  a  study  of  the  firm’s 
total  ad  budget  for  the  current 
fiscal  year  1952.  Pegged  at  $540,- 
000  based  on  three  per  cent  of 
$18,000,000  sales  racked  up  dur¬ 
ing  1951,  the  budget  is  spent  in 
varying  amounts  on  each  of  Cata¬ 
lina's  merchandise  lines.  For  ex¬ 


ample,  current  budget  for  its  sweat¬ 
ers  is  $100,000;  men’s  swimwear, 
$100,000;  women’s  swimwear, 
$300,000;  and  children’s  swimwear, 
$40,000. 

Co-op  ad  funds  are  non-existent 
in  Catalina’s  past,  present  or  pro¬ 
posed  advertising  strategy  (via 
David  S.  Hillman,  Inc.,  Los  An¬ 
geles).  While  it  is  too  soon  for 
Mr.  Meinhardt  to  say  just  how 
many  newspapers  will  eventually 
get  aboard  his  future  schedule,  or 
what  his  frequency  of  insertion  will 
be,  the  Catalina  ad  chief  already 
has  some  definite  plans  for  using 
newspaper  space. 

With  Catalina  swim  suits  and 
sweaters  sold  nationally  and  in 
many  foreign  countries  through 
some  10,000  outlets,  including  de¬ 
partment  and  specialty  stores,  the 
company  brass  has  developed  a  plan 
for  enabling  its  61  salesmen  to  tie- 
in  with  the  upcoming  newspaper 
schedules.  Developed  in  close  co¬ 
operation  with  E.  W.  Stewart,  Cat¬ 
alina  president  and  sales  manager, 
pending  plans  were  explained 
something  like  this: 

“Plans  for  a  sales  tie-in  with  our 
newspaper  ads,”  Mr.  Meinhardt 
said,  “will  be  that  our  salesmen 
in  their  particular  territories  cov¬ 
ered  by  Sunday  magazine  sections 
will  pre-merchandise  our  ads. 

“.\t  the  moment,”  he  continued, 
“we  figure  on  using  full-page,  four- 
color  ads.  On  an  opposite  black 
and  white  page,  we’ll  probably  list 
local  Catalina  dealers. 

“We  feel  that  the  merchandising 
effort  by  the  newspapers  them¬ 
selves  in  tying-in  with  dealer  ad¬ 
vertising  plus  the  company  ads  will 
create  considerable  consumer  rec¬ 
ognition  for  Catalina  and  produce 
results  for  dealers  in  each  terri¬ 
tory  covered  by  the  supplements.” 

Mr.  Meinhardt  says  Catalina 
salesmen  are  enthusiastic  over  this 
contemplated  use  of  newspaper  ad¬ 
vertising  because  “it  does  give  them 
a  merchandising  sales  weapon.” 

‘Miss  Universe’ 


Entry  blanks  come  with  each 
Catalina  swim  suit  sold,  and  more 
than  500,000  entries  are  expected 
based  on  sales  figures. 

The  48  state  winners  will  vie  for 
the  title  of  Miss  United  States  who, 
in  turn,  will  compete  against  ap¬ 
proximately  35  foreign  country 
winners  for  the  Miss  Universe  title. 
Pan  American  will  fly  all  hopefuls 
to  California  for  final  judging. 
Miss  Universe  will  receive  a  reg¬ 
ular  seven-year-term  contract  at 
Universal  International,  and  the 
five  runners-up  will  get  starlet  con¬ 
tracts. 

Mr.  Meinhardt  told  E  &  P  that 
if  the  firm’s  initial  hunt  for  Miss 
Universe  is  a  success  it  will  be¬ 
come  an  annual  pageant;  that 
newspapers  will  be  carrying  a  ma¬ 
jor  load  of  promoting  the  next 
event. 


NAC  Studies 


Newspapers' 
Sales  Tools 


Media  Men  Cite  Need 
For  Up-To-Date  Data 
A  recent  meeting  of  the  Media 
Men’s  Association  of  New  York 
was  devoted  to  a  round-table  dis¬ 
cussion  of  the  problems  that  beset 
a  buyer  in  connection  with  his  con¬ 
stant  need  for  authentic,  up-to-the- 
minute  media  information. 


The  session,  devoted  mainly  to 
the  buyer’s  use  of  Standard  Rate 
&  Data  Service,  brought  forth 
many  specific  suggestions,  including 
ideas  for  improved  cooperation  on 
the  part  of  publishers  and  station 
managers. 

Suggestions  dealing  with  news¬ 
papers  included  a  request  SRDS 
show  minimum  size  accepted  in  the 
tabulation  in  newspaper  rates  and 
data  showing  newspapers  that  ac¬ 
cept  color. 

Other  media  men  said  that  some¬ 
times  it’s  hard  to  tell,  in  relation 
to  classified  advertising,  whether  it 
may  be  started  morning  or  evening. 
Listings,  they  noted,  state  that  dis¬ 
play  advertising  may  be  started 
morning  or  evening,  but  sometimes 
buyers  find  that  the  rule  changes 
in  relation  to  classified — but  don’t 
discover  it  until  after  contracts 
have  been  issued. 


Some  of  the  details  behind  Cata¬ 
lina’s  world-wide  quest  for  “Miss 
Universe” — that  currently  unknown 
lovely  who  caused  the  firm  to  hold 
off  its  debut  in  newspapers — are 
worth  noting. 

Bulk  of  its  budget  has  now  been 
earmarked  for  April-May  page, 
full-color  insertions  in  22  national 
magazines,  movie  fan  publications, 
romance  and  true  confession  books. 

Co-sponsors  of  this  beauty  con¬ 
test,  to  be  held  in  Long  Ileach, 
Calif.,  during  the  week  of  June  23, 
are  Universal  International  Films, 
Pan  American  Airways  and  the 
city  of  Long  Beach. 


Sometimes  buyers  send  in  con¬ 
tracts  for  “help  wanted”  ads  to 
run  on  pages  other  than  the  classi¬ 
fied  pages;  order  the  space  at  dis¬ 
play  rate;  then  find  themselves 
charged  a  month  or  so  later  at  the 
classified  rate,  “which  might  be 
about  double.” 

Still  other  media  men  attending 
the  discussion  observed  that  when 
a  listing  cites  the  fact  that  a  news¬ 
paper  distributes  a  supplement,  it 
is  sometimes  found  inconvenient 
not  to  have  the  supplement  men¬ 
tioned  by  name. 

The  listing  of  only  ABC  Negro 
and  foreign  language  newspapers 
was  said  to  seriously  diminish  the 
usefulness  of  these  sections,  espe¬ 
cially  “after  hours,”  when  non- 
listed  media  can’t  be  reached. 

In  response  to  these  and  other 
complaints  touching  all  media, 
SRDS  promised  to  carefully  inves¬ 
tigate  the  feasibility  of  correcting 
these  weaknesses. 


Chicago  —  Members  of  the 
Newspaper  Action  Committee  met 
here  March  21-22,  reviewing  and 
exploring  avenues  of  activity  to  in¬ 
crease  newspapers’  selling  efforts. 
Definite  recommendations  are  to 
be  made  at  a  future  meeting. 

The  committee  devoted  part  of 
its  time  to  a  study  of  the  Bureau 
of  .Advertising’s  new  promotion 
ttK)l  designed  to  sell  more  retail 
linage.  The  new  presentation,  ere-  | 
ated  by  the  National  Newspaper  ' 
Promotion  Association  and  spon¬ 
sored  by  the  Newspaper  Advertis¬ 
ing  Executives  .Association,  is  en¬ 
titled.  “Selling  Retail  Advertising 
by  Plan.”  The  Bureau  has  fur- 
nished  a  complete  outline  of  the 
plan  to  member  newspapers  of  the 
three  groups.  (E&P,  March  8,  page 
9). 

Clarence  Harding,  South  Bend 
(Ind.)  Tribune,  NNPA  president, 
asked  the  presidents  of  the  organi¬ 
zations  comprising  NAC  to  submit 
promotional  copy  themes  and  slo¬ 
gans  which  can  be  used  in  develop¬ 
ing  a  new  type  of  newspaper  pro¬ 
motional  campaign  on  a  coopera¬ 
tive  basis. 

The  committee  reviewed  other 
sales  presentations  and  selling  ma-  , 
terial  now  available  to  newspapers 
through  the  various  cooperating 
organizations.  NAC  is  seeking  to 
get  the  best  selling  material  avail¬ 
able  for  newspapers  and  to  work 
with  the  Plans  Committee  of  the 
Bureau  in  developing  a  hard-hitting 
program,  stated  Louis  E.  Heindel. 
Madison  (Wis.)  Newspapers,  tem¬ 
porary  chairman  of  NAC. 

Meeting  with  the  committee 
were  Harold  S.  Barnes,  director  of 
the  Bureau;  Dent  Hassinger,  West¬ 
ern  manager  of  the  Bureau;  and 
John  Moffett,  Minneapolis  (Minn.) 
Star  and  Tribune,  vicechairman  of 
the  Bureau’s  Plans  Committee. 
Representing  the  other  organiza¬ 
tions  were: 

.American  .Association  of  News¬ 
paper  Representatives:  Henry  Sla-  i 
min,  president;  James  Cooper,  Chi-  ’ 
cago;  S.  P.  Mahoney,  New  York: 
and  Fisk  Lochridge  and  Jack 
Rohde,  the  latter  president  of  the 
Chicago  chapter,  .AANR. 

Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers:  Rob¬ 
ert  Witte,  Minneapolis  Star  ahd 
Tribune,  president  of  ANC.AM: 
Homer  J.  Bendinger,  Milwauket 
(Wis.)  Journal;  and  Daniel  L 
I  ionel,  Brooklyn  (N.  Y.)  Eagle. 

NNP.A:  Mr.  Harding,  president; 
Court  Conlee,  Milwaukee  Journal; 
and  J.  P.  Lynch,  Jr.,  Grand  Rapid! 
(Mich.)  Press. 

NAEA:  Mr.  Heindel;  Laurence 
T.  Knott,  Chicago  Sun-Times. 
NAEA  first  vicepresident;  and 
Robert  C.  Pace,  secretary-treasurer. 
Illness  prevented  Hebert  G.  Wy- 
man,  Pittsburgh  (Pa.)  Post-Go- 
zette,  NAE.A  president,  from  at¬ 
tending. 
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Theater  Rate  Called 
Archaic’  by  RKO  Exec 


The  idea  of  newspapers  charg¬ 
ing  a  higher  rate  for  amusement 
advertising  than  commercial  ad¬ 
vertising  was  called  “archaic”  this 
week  by  Leon  J.  Bamberger,  sales 
promotion  manager,  RK.O  Radio 
Pictures,  Inc.  “.\nd  right  now,” 
he  told  the  convention  of  Theatre 
Owners  of  Oklahoma,  “is  a  good 
time  for  you  to  try  to  have  this 
policy  changed  in  your  communi¬ 
ty” 

Included  among  Mr.  Bamber¬ 
ger’s  remarks  was  a  detailed  ac¬ 
count  of  recent  efforts  on  the  part 
of  a  few  newspaper  publishers  to 
charge  retail  rates  instead  of 
amusement  rates  (E&P,  Feb.  23. 
page  8)  to  local  motion  picture 
exhibitors. 

“In  my  humble  opinion,”  he  de¬ 
clared.  "there  is  no  reason  why  he 
(exhibitor)  should  be  asked  to 
pay  one  cent  more  than  the  de¬ 
partment  store  or  any  other  local 
merchant,  with  the  rate,  of  course, 
depending  on  how  much  space  he 
will  contract  for  in  advance. 

‘Doesn’t  Make  Sense’ 

“It  is  a  peculiar  thing,  too,  that 
some  papers  have  established  a 
policy  whereby,  if  the  exhibitor 
places  an  ad  on  a  page  other  than 
the  regular  amusement  page,  he 
is  given  a  lower  rate.  That  just 
doesn’t  seem  to  make  sense  to 
me.” 

The  RKO  executive  said  he  has 
never  felt  that  the  average  person, 
upon  receiving  his  daily  paper, 
turns  feverishly  first  to  the  amuse¬ 
ment  page  to  find  out  what  might 
be  playing  at  the  theaters  that 
night. 

“1  would  sometimes  rather  place 
a  small  directory  type  of  ad  in  the 
amusement  column,  and  then  take 
a  larger  space  on  some  other  page, 
figuring,  in  that  way,  I  could  at¬ 
tract  many  customers  who  had  not 
already  made  up  their  minds  to  go 
to  a  show,  and  especially  if  I 
thought  the  picture  might  appeal 
to  a  certain  segment  of  the  popula¬ 
tion  that  would  read  my  ad  on 
the  society  page,  the  sporting  page, 
book  page,  or  what-not,”  Mr.  Bam¬ 
berger  asserted. 

Noting  that  the  history  of  jour¬ 
nalism  has  proven  “that  no  news¬ 
paper  can  exist  without  advertis¬ 
ing,”  not  only  on  account  of  the 
revenue  but  because  advertising 
constitutes  a  service  to  readers, 
Mr.  Bamberger  declared:  “The 
newspaper  that  virtually  bars  or 
minimizes  motion  picture  advertis¬ 
ing  because  of  a  premium  rate 
thereby  denies  an  important  serv¬ 
ice  to  its  readers.” 

Paper  Not  All  News 

“.A  newspaper  is  not  all  news,” 
he  continued.  “It  is  informative, 
educational,  entertaining,  philo¬ 
sophical.  and.  in  its  advertising  col¬ 
umns,  commercial.  I  wonder,”  Mr. 
Bamberger  mused.  “If  in  its  own 


uses  of  advertising,  either  to  obtain 
more  readers  or  to  make  more 
sales  of  advertising  space,  it  would 
resist  paying  premium  rates  if  they 
were  to  be  charged  such  higher 
rates  by  other  advertising  media. 
Most  of  you  may  be  unaware  that 
with  the  advent  of  the  automobile 
industry,  the  newspapers  feeling 
that  the  motor  car  was  a  luxury  in¬ 
stituted  an  advanced  automobile 
advertising  rate.  You  can  be  sure 
it  didn’t  take  long  for  the  manu¬ 
facturers  to  knock  that  one  out.” 

Mr.  Bamberger  noted  how  on 
January  1  the  Hartford  (Conn.) 
Times  abandoned  its  premium 
amusement  rate  and  sold  exhib¬ 
itors  in  that  city  and  vicinity  at 
the  regular  commercial  rate;  how 
the  Binghamton  (N.  Y.)  Press 
recently  put  all  local  theater  ad¬ 
vertising  on  the  retail  merchant’s 
rate,  and  as  a  result,  greatly  in¬ 
creased  its  linage. 

“And  there’s  good  news  from 
Houston,  Texas,”  he  said.  “All  the 
exhibitors  there  formed  an  organ¬ 
ization  that  meets  twice  a  month. 
They  pay  no  dues.  Among  other 
activities,  they  formed  a  newspa¬ 
per  rate  committee  which  has  been 
successful  in  securing  a  20  per 
cent  cut  in  the  amusement  rates 
of  the  morning  paper,  for  the 
suburban  and  second  run  thea¬ 
ters.” 

Reason  Behind  Rate  Cut 

Mr.  Bamberger  pointed  out  that 
this  Texas  group  was  successful  in 
getting  the  cut  on  the  argument 
that  these  theaters  were  hard  hit 
and  that  the  suburbans  and  second 
runs  had  been  actually  paying  on 
the  basis  of  a  certain  large  circula¬ 
tion,  “only  a  small  percentage  of 
which  applied  to  their  particular 
neighborhoods.” 

“It’s  hard  to  refute  such  a  con¬ 
tention,”  he  went  on,  “and  now 
these  exhibitors  are  able  to  sign  a 
contract  rate  with  the  Houston 
Post,  whereby  if  a  theater  uses 
more  than  a  certain  minimum 
number  of  lines  in  a  given  period, 
the  rate  is  adjusted  so  that  it  is 
minimized  according  to  the  num¬ 
ber  of  lines  used.” 

R)KO’s  sales  promotion  chief 
told  how  six  exhibitors  in  Coshoc¬ 
ton.  Ohio,  approached  the  local 
paper’s  editor  and  openly  discussed 
the  state  of  their  business.  Result: 
I )  An  editorial  on  movies  in  gen¬ 
eral;  2)  A  daily  timetable  listing 
features  showing  at  all  theaters; 
and  3)  A  full  page  of  amusement 
news  once  a  week,  including  a 
timetable,  listing,  the  attractions 
for  the  full  week  with  space  for  a 
two-column  still  for  each  of  the 
theaters. 

“Newspapers  are  our  friends  and 
it  is  difficult  to  challenge  them,  yet 
we  ask  only  for  equality  of  oppor¬ 
tunity  with  all  other  instruments 


FAIR  I’L AY— Allen  M.  Midem. 
at  right,  theater  editor  of  the  Hart¬ 
ford  (Conn.)  Times,  went  to  Holh. 
wood  to  cover  the  Oscar  AwanR 
and  while  there  he  landed  a  oim- 
word  part  in  Ray  Bolger’s  (at  left)  ) 
new  musical,  “.April  in  Paris.” 
Widem  shouts  “Surprise!”  upon 
seeing  a  big  birthday  cake. 

for  expression — radio,  television, 
magazines,  books.  Kodaks,  and  the 
tools  of  the  trade,”  Mr.  Bamberger 
asserted. 

He  went  on  to  admit  that  “it 
would  be  extremely  difficult  for  us 
to  exist  without  the  support  of  our 
newspapers,  both  in  the  news  they 
print  for  our  industry,  and  the 
iulvertising  we  buy.  There  is  a 
close  affinity  between  the  press 
and  the  movies,”  he  said.  “Each 
has  the  same  stock  in  trade,  the 
drama  of  life.” 

Turning  to  the  subject  of  movie 
reviews,  Mr.  Bamberger  said;  “If 
you  are  a  first  run  and  your  pic-  j 
tures  are  not  being  adequately  re-  i 
viewed  by  your  newspaper,  why  ’ 
not  get  after  that  matter,  too?  You 
may  remember  the  time  when  to 
review  a  picture  was  unthinkable 
on  the  part  of  the  newspaper.  With 
all  the  progress  we’ve  made,  there 
still  are  newspapers  that  do  not 
provide  this  service  to  their  read¬ 
ers.  That’s  why  we  continue  to 
have  canned  reviews  in  press- 
books.” 

Mr.  Bamberger  reminded  his  ex¬ 
hibitor-audience  that  the  press  and 
movies  alone  are  free  from  politi¬ 
cal  censorship;  that  “it  may  well 
be  that  the  preservation  of  freedom 
of  expression  in  the  U.  S.  depends 
upon  the  closest  cooperation  be¬ 
tween  motion  pictures  and  the  1 
press.”  He  concluded  by  caution-  | 
ing  exhibitors  against  letting  the  ' 
public  have  the  impression  that 
the  motion  picture  industry  is  fight¬ 
ing  for  its  survival. 

“We  are  constantly  developing 
new  elements  of  entertainment 
such  as  the  third  dimension  .  .  , 
and  other  improvements  that  will 
bring  about  entirely  new  forms  of 
screen  entertainment,”  he  said. 

“It  is  essential  for  us  to  realize 
how  different  also  the  newspaper 
of  today  is  from  the  first  ones  we 
ever  read.  The  press  is  constantly 
developing  its  own  miracles  .  .  • 
Let  no  one  sell  you  the  idea  that 
any  new  and  novel  system  of  com¬ 
munication  is  going  to  take  the 
place  of  the  newspaper  in  our  com¬ 
munity  life.  Its  future,  as  our  fu¬ 
ture,”  Mr.  Bamberger  concluded.  ‘ 

“I  'believe  to  be  brighter  than 
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Preacher  Urges 
Clergy  to  Cease 
Fire  on  Press 

Dallas,  Tex.  —  A  marked  illu¬ 
stration  of  “slothfulness  on  the 
part  of  the  Christian  ministry  or 
laity”  is  its  slowness  to  take  advan¬ 
tage  of  the  secular  printing  press, 
Dr.  Roy  A.  Kemp,  editor  of  the 
Evangelist,  weekly  publication  of 
the  Central  Baptist  Church  here, 
said  in  a  recent  editorial. 

“Men  of  the  world  grasp  occa¬ 
sions  while  Christian  people  let  the 
valuable  occasions  (for  notice  in 
secular  publications)  drift  by  ...  ” 
wrote  Dr.  Kemp. 

Preachers  ought  to  “cease  hos¬ 
tilities  against  newspapers,”  urged 
the  editorial. 

“You  might  as  well  denounce 
the  legal  profession  because  of  the 
shysters,  or  the  medical  profession 
because  of  the  quacks,  or  the  mer¬ 
cantile  business  because  of  a  few 
swindlers  as  to  slam-bang  news¬ 
papers  because  there  are  a  few 
grumbling  editors,  and  unfair  re¬ 
porters,  and  unclean  columns. 

Foolish  to  Fight 

“If  instead  of  fighting  news¬ 
papers,  we  spent  the  same  length 
of  time  and  employed  the  same 
energy  in  marshaling  their  help  we 
would  succeed  in  most  instances  in 
gaining  valuable  publicity  for  the 
cause  of  Christ. 

“It  is  foolish  to  fight  the  news¬ 
paper.  You  have  the  floor  for  ut¬ 
terance  for  one  day  in  the  week. 
The  newspaper  has  the  floor  every 
day  in  the  week  and  a  double  fea¬ 
ture  on  Sunday! 

“Extend  the  highest  Christian 
courtesy  to  representatives  of  jour¬ 
nalism.  Give  them  easy-chairs. 
Give  them  plenty  of  room  when 
they  come  to  report  your  remarks. 
For  the  most  part  they  are  gentle¬ 
men  of  education  and  refinement; 
graduates  from  college,  with  fami¬ 
lies  to  support  by  their  literary 
craft.  They  are  the  connecting  link 
between  the  sermon,  the  song,  or 
the  prayer,  and  the  teeming  popu¬ 
lation  that  tramp  up  and  down  the 
streets  day  by  day,  and  year  by 
year,  with  their  sorrows  uncom¬ 
forted  and  their  sins  unpardoned. 

“What  we  want  in  the  pulpit  is 
less  hum-drum.  If  we  say  the  right 
thing  in  the  right  way  the  press 
will  be  glad  to  re-echo  it.” 


Flat  on  His  Back, 

But  Always  Aleit 

Miami  —  George  Monahan,  24- 
year-old  Miami  Herald  night  police 
reporter,  stays  on  the  ball  even 
when  he’s  flat  on  his  back. 

For  the  past  month,  he  has  been 
confined  to  a  bed  in  the  Veterans’ 
Hospital  with  a  spinal  ailment 
which  has  left  him  paralyzed  from 
the  waist  down. 

A  Coast  Guard  helicopter  flew 
into  the  Everglades  Sunday,  March 
16,  to  rescue  two  air  crash  vic¬ 
tims.  The  ’copter  carried  the  in¬ 
jured  men  to  the  VA  hospital,  scat¬ 
tering  Sunday  golfers  as  it  made  an 
emergency  landing  on  the  11th 
green  of  a  golf  course  which  ad¬ 
joins  the  hospital. 

Within  minutes,  Mr.  Monahan 
was  on  the  phone  giving  the  city 
desk  his  eye-witness  account. 

PR  Men  Exhorted 
To  Fight  Censorship 

Public  relations  and  other  in¬ 
formation  specialists  should  join 
press,  radio,  television  and  other 
media  in  a  planned  program 
against  censorship  in  this  country, 
a  veteran  public  relations  executive 
declared  last  week. 

Ralph  W.  Bugli,  vicepresident  of 
the  Fred  Eldean  organization,  said 
a  “subtle  but  shocking  attrition  of 
our  most  fundamental  liberty,  free¬ 
dom  of  access  to  information,  is 
taking  place  before  our  eyes.” 

In  an  open  letter  to  more  than 
50  officers,  directors  and  local 
chapter  officials  of  the  Public  Re¬ 
lations  Society  of  America,  he 
called  for  the  formation  of  a 
standing  Committee  on  Freedom 
of  Information.  “As  specialists  in 
the  field  of  information,  we  can  no 
longer  afford  to  stand  on  the  side¬ 
lines;  this  is  our  fight  and  we 
should  be  in  it.” 

■ 

Army  News  Cited 

Hartford,  Conn.  —  The  Con¬ 
necticut  Department  of  Veterans  of 
Foreign  Wars  has  presented  Dis¬ 
tinguished  Service  citations  to  the 
Hartford  Times  and  Hartford 
Courant  for  coverage  of  activities 
of  the  43rd  Division  in  Germany. 
The  citations  commended  reporting 
by  Albert  E.  Cotter,  and  Bob  Zai- 
man,  correspondents  for  the  Times 
and  Courant,  respectively. 


Cartoonist  Uses  5  Dailies  Win 
Drawing  Board  Dairy  Awards 

Chicago — Five  newspapers  were 
included  among  the  23  organiza¬ 
tions  in  the  food,  newspaper  and 
magazine  fields  cited  recently  by 
the  American  Dairy  Association 
for  outstanding  contributions. 
Newspaper  winners  of  distin¬ 
guished  service  awards  were  these 
newspapers; 

Chicago  Daily  News — “for  food 
pages  and  menu  suggestions  which 
have  consistently  featured  the  use 
of  all  dairy  products”;  Newark 
(N.  J.)  News  —  “for  leadership 
among  East  Coast  newspapers  in 
advancing  a  better  standard  of 
living  through  the  use  of  dairy 
foods”;  Salt  Lake  City  Deseret 
News — “for  friendly  cooperation  in 
spreading  the  gospel  of  milk  as  a 
basic  ingredient  in  fine  cooking”; 
Denver  (Colo.)  Post  —  “for  dis¬ 
tinctive  coverage  of  news  in  the 
dairy  fields”;  Milwaukee  (Wis.) 
Journal  —  “for  continuing  use  of 
full-color  food  page  presentations 
featuring  dairy  products.” 


As  His  Pulpit 

Waco,  Tex.  —  The  biggest  job 
and  least  remunerative  for  Jack 
Hamm,  a  member  of  the  art  facul¬ 
ty  of  Baylor  University  here,  is 
syndicating  free  of  charge  a  week¬ 
ly  religious  cartoon  to  more  than 
300  newspapers  in  English-speak¬ 
ing  countries  around  the  globe. 

Mr,  Hamm’s  life  story  is  one  of 
vocational  conflict.  He  wanted  to 
be  a  cartoonist  and  he  wanted  to 
be  a  preacher.  He  has  done  both. 
He  preached  in  small  churches  in 
his  native  Kansas  and  in  and 
around  Chicago  while  he  attended 
Moody  Bible  Institute. 

But  financial  rewards  in  churches 
were  not  enough  to  meet  expenses. 
He  turned  to  art  and  filled  several 
good  jobs  on  syndicated  strips.  He 
illustrated  “Let’s  Explore  Your 
Mind”  and  also  helped  on  such 
strips  as  “Boots  and  Her  Buddies,” 
“Alley  Oop,”  “Horace  and  Babe” 
and  “Bugs  Bunny.”  When  a  syndi¬ 
cated  asked  him  to  start  a  detec¬ 
tive  strip  of  his  own.  Mr.  Hamm 


Oil  Trade  Paper  Gets 

declined.  He  figured  it  would  mean  Iranian  'White  Paper' 


he  would  have  to  give  up  a  drive 
to  preach  the  gospel. 

So  he  packed  his  bags,  resigned, 
went  to  Baylor  to  study  religious 
work.  He  preached  at  a  rural 
church  near  Waco.  During  World 
War  II,  he  spent  18  months  as  edi¬ 
tor  of  the  Army  newspaper  in  the 
Aleutians.  After  the  war  he  took 
his  degree  and  joined  the  Baylor 
art  faculty. 

Finally,  he  reached  a  decision  to 
reconcile  his  desire  to  be  a  preach¬ 
er.  He  would  use  his  drawing 
board  as  a  pulpit.  It  costs  Mr. 
Hamm  and  his  friends  over  Texas 
about  $100  a  week  to  supply  the 
newspapers  with  the  free  cartoons, 
all  of  which  emphasize  faith  in 
God  as  a  solution  to  all  problems 
—  personal,  national  and  world. 

Sometime,  he  digs  deep  into  his 
own  income  to  meet  the  weekly 


The  Iranian  Government  gave 
the  Oil  Forum,  a  trade  paper,  an 
exclusive  presentation  of  its  case 
for  nationalization  of  the  oil  in¬ 
dustry.  The  document,  filling  a  16- 
page  special  insert  in  the  March 
issue,  is  virtually  a  “White  Paper” 
on  a  great  problem,  stated  T.  Or¬ 
chard  Lisle,  editor-publisher  of  the 
Oil  Forum. 

“The  publication  of  this  amazing 
‘White  Paper’  is  the  outcome  of 
more  than  one  year’s  constant  con¬ 
sultation  by  Iranian  Government 
officials  with  the  editors  of  the  Oil 
Forum,”  said  Mr.  Lisle. 

A  preface  to  the  memorandum 
“By  an  Iranian  Government  Offi¬ 
cial”  said  it  “should  assist  to  give 
a  better  understanding  of  the  real 
Iranian  mind,  than  has  the  rather 
garbled  picture  found  in  some 
newspaper  stories.” 
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expense.  j  r*'  ’  u* 

Said  Dr.  Daniel  A.  Poling,  noted  GoOu  CltlZGnSllip 
clergyman  in  New  York:  “No  bet-  Manual  for  Travelers 
ter  example  of  the  cartoonist’s  art 
dedicated  to  faith  in  God  and 
country  has  been  seen  in  this  gen¬ 
eration.” 

Mr.  Hamm  recently  won  $200 
from  the  Freedoms  Foundation  for 
a  cartoon  to  promote  the  Ameri¬ 
can  way  of  life. 

Why  doesn’t  he  charge  news¬ 
papers  for  his  drawings? 

Says  Mr.  Hamm:  “If  I  charged 
newspapers  for  the  service,  many 
would  be  unable  to  use  it,  and  I 
believe  this  tension-filled  world 
needs  any  word  of  hope  it  can 
get.” 


Jet-Propelled? 

CiNCiNN.ATi  —  They  can't  stop 
genius:  Charles  Steinmetz  has  been 
upped  to  head  copy  boy  at  the 
Cincinnati  Times-Star. 


More  than  180,000  copies  of  a 
booklet.  “What  Should  I  Know 
When  I  Travel  Abroad?”  will  be 
distributed  during  the  next  few 
months  to  U.  S.  travelers  in  the 
interests  of  good  citizenship 
abroad. 

Prepared  and  published  by  the 
American  Heritage  Foundation, 
with  the  cooperation  of  the  State 
Department,  and  financed  by  the 
New  York  Herald  Tribune,  Euro¬ 
pean  Edition,  the  booklet  will  be 
distributed  in  steamship  cabins,  on 
airplane  seats  and  through  numer¬ 
ous  travel  agencies.  It  answers 
questions  about  foreign  currency, 
foreign  words  and  phrases,  tipping, 
hotels,  emergencies,  etc.,  and  aims 
at  making  American  visitors  to 
foreign  countries  true  good-will 
ambassadors. 
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1  ■  NEARLY  6  MONTHS  have 
passed  since  our  last  advertise¬ 
ment  reporting  on  the  growing 
steel  industry.  There  are  more 
than  250  companies  in  the  steel 
industry.  Most  of  them  are  ex¬ 
panding.  Here  are  some  of  the 
facts  on  their  progress : 


B  IN  A  BIG  industry,  like  steel,  the  problems  of  speeding 
■■■  up  are  big,  too.  Here's  how  one  company  solved  the 
puzzle  of  keeping  old  blast  furnace  going  while  build¬ 
ing  a  replacement.  New  furnace,  at  right,  is  on  wheels, 
ready  to  be  rolled  into  place  as  soon  as  old  furnace 
is  torn  down. 


X  GETTING  READY  for 

cold-weather  pouring 
of  concrete  on  another  steel 
mill  expansion.  Work  goes 
on  everywhere  in  a  race  for 
the  120  million  ton  goal. 
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5  TOTAL  CAPACITY  of  the  steel 
companies  as  you  read  this, 
*  is  about  108.5  million  tons. 
It  was  104  millioa  tons  a  year 
ago.  By  this  time  next  year  we 
will  be  approaching  120  million 
tons.  The  steel  companies  will 
keep  on  growing  as  long  as 
America  needs  more  steel,  and 
the  companies  have  money  to 
buy  new  equipment ...  If  you 
want  full  details  on  the  progress 
of  the  expansion  programs  of 
the  steel  companies,  write  to 
American  Iron  and  Steel  Insti¬ 
tute,  350  Fifth  Avenue,  New 
York  1,  New  York.  Ask  for  re¬ 
print  from  Steelways  Magazine, 
“Growth  of  A  Giant’’. 


STEELWORKER,  signaling  to  craneman,  sym¬ 
bolizes  this  chart  of  constant  expansion 
of  American  steel  companies,  big  and 
little.  Growth,  in  our  country,  is  a  result 
of  competing  companies  struggling  to 
serve  their  customers. 


STEEL  CAPACITY 
IO8/2  MILLION 
TONS.. .AND 
STILL  GOING  UP 
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Wyman  Is  Insistent 
On  Collective  Selling 


By  Edwin  F.  Brennan 

PiTTSBi'RGH — /our  first  impres¬ 
sion  of  Herbert  G.  Wyman,  the 
new  president  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion,  is  that  he  is  a  very  debonair 
fellow  with  a  lot  of  zip.  His  long¬ 
time  associates  say  that’s  still  the 
impression  they  get  after  15  years. 

To  almost  everyone  at  the 
Pittsburgh  Post-Gazette,  where  he 
is  advertising  director,  he  is 
known  as  Herb.  The  only  ones 
who  don't  call  him  Herb  are  the 
greenest  office  boys. 

The  reason  for  this  apparent  fa¬ 
miliarity  is  that  Herb  just  can’t 
take  himself  very  seriously.  When 
the  joke’s  on  him,  he  laughs  the 
loudest. 

Serious  .\bout  Selling 

But  there  is  one  thing  he  is 
grimly  serious  about,  and  he  can 
get  grim  at  times,  and  that  is  his 


vehement  conviction  that  news¬ 
papers  should  not  harp  on  com¬ 
parisons  within  the  industry. 

“1  don’t  mean  to  imply  that  you 
shouldn’t  sell  competitively  at  all 
within  the  newspaper  industry  but 
we  should  do  more  constructive 
selling,”  he  asserted. 

But  more  about  that  later. 

For  the  record.  Herb  was  born 
in  Brooklyn  in  1904.  He  studied 
advertising  at  New  York  Univer¬ 
sity  and  from  there  he  went  into 
the  media  department  of  the  Han- 
iff-Metzger  .\dvertising  Agency. 
His  job,  as  he  puts  it:  One  step 
above  a  messenger  boy.  .\fter  a 
short  hitch  selling  envelopes,  he 
went  to  Macfadden  Publications 
as  an  ad  salesman  and  later  be¬ 
came  circulation  research  director. 

The  research  bug  has  always 
stayed  with  him  and  he  keeps  the 


COMBING  CUSHION  CORK’  TOP  CUSHION  CORK  FOUNDATION’ 

FELT. FOUNDATION’  TOP  TINGUCORs  FOUNDATION’  STERLING  KORKER 
FOUNDATION?  GOLD  TTMPAN-FELT  FOUNDATION’  COMBING  TINGUCORK’ 


The  greatest  group  of  packing  ofFered 
stands  ready  to  solve  your  blanket  problems 


Checic  this  complete  line  of  press  pack¬ 
ing  which  offers  the  proper  gauges  or 
combination  of  gauges  for  every  press 
condition. 

COMBING  —  An  extremely  durable 
clean  printing  laminated  blanket. 
Gauges  .062",  .083",  .093". 
"TINGUE"  COATED  FELT— For  those 
who  prefer  a  softer  packing. 
Gauges  .083",  .093". 

UNCOATED  WOOL  FELT  —  Gauges 
.063",  .072",  .083", 

TOP  *  Drawsheet  is  firm,  durable,  eco¬ 
nomical  and  of  long  life.  Gauges 
.016",  .025",  .030". 

GOLD  TYMPAN— Drawsheet  — An  old 
favorite  for  flat  bed  presses.  Gauge 
.012". 

IMPROVED  SATISFACTION— A  fabric 


mpregnated  with  "Neoprene"  and 
coated  with  "Calvaprene."  Gauges 
.024".  .026",  .030". 

STERLING— The  latoU  plastic  draw- 
sheet.  Gauge  4)2S". 

CUSHION  CORK*— A  highly  resilient 
underpacking.  Gauge  .059",  to  .086". 

TINGUCORK*  much  firmer  than  "cush¬ 
ion  Cork"  and  preferred  where  pre¬ 
cision  plates  are  available.  Gauges 
.032",  .055",  .086". 

KORKER* — Under  Blanket  for  older 
type  presses  or  where  an  unfavorable 
mechanical  condition  exists.  Gauges 
.058",  to  .070". 

FOUNDATION— A  firm,  durable  oil- 
proof  under  packing  laminated  by 
duPont  with  "Neoprene."  Gauges 
.032",  .040",  .053",  to  .085",  .120". 
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Herbert  G.  Wyman 


advertising  in  the  country.  There 
is  ample  room  for  television  to- 
expand  without  taking  away  the 
present  advertising  volume  in  oth-) 
er  media.” 

Through  the  Ranks 
Herb’s  enthusiasm  for  the 
NAEA  is  understandable  from  his 
activity  in  the  organization.  He 
was  a  director  in  1948  and  1949^ 
second  vicepresident  in  1950  and 
first  vicepresident  in  1951.  He  has  i 
been  active  on  the  research,  chain  ’ 
store  and  retailer  relations  com¬ 
mittees. 

One  of  the  things  Herb  doesn't 
have  much  enthusiasm  for  is  old 
farmhouses.  In  1940,  he  purchased  f 
an  old  farmhouse.  Circa  1780,  on 
the  outskirts  of  Pittsburgh. 

It’s  completely  renovated  no*,’ 
he  explains,  “and  so  is  my  bank 
balance.” 

Post-Gazette’s  promotion  depart-  His  wife  is  the  former  Marj 
ment  a  little  woozey  with  the  var-  Elizabeth  Woolsey  and  they  both 
ious  projects  he  throws  at  them  in  attended  Erasmus  High  School  in 
machine-gun  fashion.  Brooklyn.  They  have  two  chil- 

In  1927,  he  made  the  move  that  flren,  William,  13,  and  Stephen, 
eventually  was  to  bring  him  to  his  17. 
present  position.  He  joined  Paul 
Block  Associates  in  New  York  as 
an  advertising  salesman.  He  went  beauty  contest  at  a  Bahamas  re- 
to  Block’s  San  Francisco  office  in  several  years  ago.  Naturally, 
that  capacity  and  then  became  Herb  won  first  prize.  His  col- 
manager  of  the  Los  .Angeles  office,  leagues  at  the  Post-Gazette  leam- 
In  1938.  he  came  to  the  Post-  '"8  of  Ibis,  presented  him  with  a 
Gazette,  a  Block  newspaper,  as  as-  trophy  and  a  beauty  kit  on  his  re¬ 
sistant  business  manager  and  two  turn- 

years  later  became  advertising  di-  Herb  insists  it  wasn’t  a  beauty  | 
rector.  contest. 

NAEA  Booster  “It  was  a  knobby  knee  contest,’ 

He  has  unbounded  enthusiasm  I*®  contends,  and  he’ll  pull  up  his 
for  the  NAEA.  to  prove  it. 

“It’s  a  potent,  constructive  force  _  u  1 

in  the  newspaper  business.  It  pres-  VlC  RatnCT  tO  XlGlp 
ents  the  opportunity  twice  a  year.  Jn  Movie  Promotion 
to  sit  down  and  talk  oyer  mutual  Changes  in  the  top  management 
programs  and  bring  to  the  surface  New  York  include  th. 

he  best  selling  ideas  developed  resignation,  effective  April  1.  of 
locally  by  individual  newspapers,  yj^j^r  M.  Ratner  as  viceprcsident 

he  explains.  vtaca  charge  of  sales  promotion  and 

He  believes  that  the  NAEA  can 


His  wife  likes  to  tell  how  she 
needled  him  into  entering  a  male 


not  only  help  member  papers  sell 
advertising  in  the  local  market  but 
also  serve  as  a  force  to  bring  all 
newspapers  together. 


public  relations. 

Mr.  Ratner,  who  went  to  Macy's 
from  Columbia  Broadcasting  Sys¬ 
tem  in  1949,  will  undertake  insti¬ 
tutional  campaigns  for  the  motioi 


“The  selling  force  of  newspa-  industry.  In  recent  monthi 


pers  should  be  presented  collec¬ 
tively  to  national  advertisers,”  he 
said.  “Newspapers,  because  of 
their  close  contact  with  the  con¬ 
sumer,  the  district  sales  staff  and 
the  local  dealers,  are  in  an  excel¬ 
lent  position  to  produce  maximum 
results  for  their  national  adver¬ 
tisers.” 

“Unlike  other  advertising  me¬ 
dia,”  he  points  out,  “all  of  the  lo 


Macy’s  has  run  several  spread  ad¬ 
vertisements  tying  the  store  ii?A 
with  current  movie  releases  ontk^ 
theme  that  it’s  good  for  people 
to  dress  up  and  go  out  frequently 
H.  Charles  Bartlett  is  being 
transferred  from  Macy’s  San  Fran¬ 
cisco  to  replace  Mr.  Ratner  in 
New  York.  The  change  followed 
shortly  after  Jack  I.  Straus  Tt- 
sumed  the  presidency  of  the  store, 
in  place  of  Richard  Weil,  Jr.,  who 


cal  retailers,  all  of  the  district 

conrrnu^T'^arvicepresidem  of 

o.  ...,.0  ^  ^  Macy  &  Co.,  the  parent  con¬ 

cern. 


More  Market  Ne-ws 

San  Diego,  Calif. — As  part  of 
its  recently  expanded  financial 


consumers  of  all  products,  are 
readers  of  the  local  daily  news¬ 
paper.” 

Herb,  who  is  prone  to  gesture 
quite  viciously  when  he  talks,  isn’t 
too  concerned  .with  the  television 

boogie:  - .  , 

“I  don’t  believe  television  is  news  coverage,  the  Sail  Diego  m- 
having  any  major  effect  on  news-  ion  has  started  publishing  compW« 
paper  advertising.  TV,  of  course.  New  York  Stock  and  Curb  Ex- 
is  one  more  competitor  for  adver-  change  quotations.  Harold  1 

tising  but  I  think  the  situation  will  formerly  of  the  Chicago  (ID-' 
wind  up  as  it  did  with  radio  —  an  Tribune,  has  been  named  assistant 
increase  in  the  total  volume  of  to  Irvine  Reynolds,  financial  editor 
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What  it  takes  to  score  a  hit! 

t 


steel,  2,423  lbs. 


Explosives,  600  lbs. 


Gauges,  300 


Parts,  4,000  Skilled  Man-hours,  3,000 


A  torpedo  must  have  the  accuracy  of  a  stop¬ 
watch...  the  blast  of  a  blockbuster  to  score  a 
hit  like  the  one  shown  above.  Like  all  modern 
weapons,  its  effectiveness  depends  upon  the 
technical  skill  and  speed  of  its  makers. 


American  Machine  &  Foundry  is  pleased  to 
make  its  contribution  to  the  Torpedo  Branch, 
Navy  Bureau  of  Ordnance.  Along  with  hundreds 
of  other  companies,  we  are  doing  our  best  to 
produce  our  share  of  "hits”. 


Abme  figures  are  given  with  due  regard  to  security. 


AMERICAN  MACHINE  &  FOUNDRY  COMPANY 

Executive  Offices,  511  Fifth  Avenue,  New  York  17,  N.  Y. 

AMF  does  it  better — automatically! 


CREATORS  AND  PRODUCERS  OF  ELECTRONIC  AND  MECHANICAL  EQUIPMENT 


FOR  THE  ARMED  SERVICES:  Radar  antennae  and  drive  units  •  automatic 
loaders  for  Army  and  Navy  weapons  •  elevating  and  azimuth  mechanisms 

•  cooling  fans  for  Army  tanks  •  airplane  parts  •  mobile  ovens  •  electronic 
training  devices  •  naval  ordnance  •  rolled  and  welded  steel  products 

•  shell  components  •  silver -zinc  batteries  •  special  military  projects. 


FOR  INDUSTRY:  Tobacco  processing  equipment,  cigarette  and  cigar 
machinery  •  AMF  and  Union  bakery  equipment*  automatic  pinspotters, 
bowling  equipment  and  supplies  •  DeWalt  power  saws  •  Lowerator  dis¬ 
pensers  •  Oakes  continuous  mixers  •  stitching  machines  •  Wahlstrom 
chuckS'Roadmaster  bicycles 'Cleve-Weld  tire  rims*  Junior  velocipedes. 


29,  1952 


editor  &  PUBLISHER  for  March  29,  1952 


23 


1— The  Reporting  Team 

Joe  Martin  is  a  News  reporter  who 
has  been  places  and  done  things  .  .  . 
such  as  bringing  little  Ann  Chisari  to 
New  York  from  China  .  .  .  and  asking 
Public  Officials  quite  embarrassing 
questions,  such  as  .  .  . 

What  is  being  done  to  collect  the 
38,000  delinquent  Federal  Income  Tax 
claims  in  the  Third  (largest  Internal 
Revenue)  District,  i.e.  Manhattan 
north  of  34th  Street? 

The  PO  in  this  instance  was  Monroe 
Dowling,  then  the  Internal  Revenue 
Collector  of  the  Third  District. 

Martin  wasn’t  wildly  happy  over 
this  Dec.  14  assignment,  because  (a) 
The  News  had  carried  a  somewhat 
critical  editorial  about  the  Collector  on 
Dec.  12;  and  (b)  he  didn’t  like  taxes. 

Anyway,  he  phoned  Mr.  Dowling 
who  thought  it  was  a  gag,  but  gave 
him  an  appointment  anyway. 


2— Th’e  Collector 

On  Monday,  Dec.  17.  Martin  met 
Mr.  Monroe  Dowling.  The  Collector 
was  cooperative,  told  all  his  department 
heads  to  show  Martin  everything. 

For  five  days  Joe  asked  questions, 
looked  at  records,  talked  with  Bureau 
employees;  decided  that  the  District’s 
record  of  delinquents  was  no  worse 
than  some  stores’  experience  with  slow 
payers,  and  picked  up  interesting  yarns. 

One  day,  walking  around  the  fifth 
floor.  Martin  noticed  that  the  filing 
cabinets  were  not  standard,  but  small, 
card  size.  Mr.  Dowling  explained  that 
the  cards  were  records  of  undelivered 
refunds,  due  the  taxpayers  who  had 
changed  addresses. 

Martin  did  some  random  checking, 
estimated  average  undelivered  refunds 
at  about  $38.  Many  ran  over  $100.  He 
offered  to  trace  some  of  the  people  due 
refunds,  thought  a  $100  check  would 
surprise  the  recipient  and  maybe  make 
a  good  human  interest  story.  Collector 
Dowling  was  agreeable. 


3— The  Commissioner 

On  the  night  of  Jan.  3,  as  Martin 
tried  to  figure  out  where  he  might  find 
some  refund-due  taxpayers,  the  Big 
Idea  burgeoned  .  .  .  Ifliy  ferret  out  a 
fetv  people,  when  publishing  lots  of 
names  of  lots  of  people  would  make  a 
lot  of  people  happy? 

Next  day  he  told  the  Idea  to  Jim 
Desmond,  who  suggested  publishing 
only  the  names  with  $100  or  more 
refunds  due  them.  The  two  of  them 
sold  Dick  Clarke  and  Bob  Shand,  News 
editors,  and  were  assigned  to  find  out 
if  the  proposal  was  practicable— and 
perfectly  I^gal. 

Martin  knew  nobody  in  the  IRB 
in  Washington,  and  phoned  Harry 
Schneider,  Public  Relations  Officer  . . . 
about  an  idea  which  might  save  the 
Bureau  an  estimated  500,000  man 
hours  in  a  year.  Interested?  .  .  .  Heck 
yes,  said  Mr.  Schneider,  and  arranged 
an  appointment  with  John  B.  Dunlap, 
Commissioner  of  Internal  Revenue. 

On  Jan.  7,  Martin  and  Desmond 
took  a  plane  to  Washington,  met  the 
Commissioner,  and  spilled  their  Idea. 

Mr.  Dunlap  was  enthusiastic,  and 
cancelled  all  his  appointments,  left  the 
building  to  scout  up  John  W.  Snyder, 
Secretary  of  the  Treasury. 
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JVIarti.n’s  teammate  on  tax  stories  is 
Jim  Desmond,  rewrite  man.  Joe  does 
the  leg  work,  digs  deep,  ferrets  facts. 
Jim  takes  the  data,  puts  music  to  the 
words.  Desmond  did  the  outstanding 
job  in  New  York  City  on  the  Kefauver 
hearings,  has  a  long  string  of  exciting 
byline  stories  to  his  credit.  Martin  and 
Desmond  talked  over  the  angles  on 
the  new  assignment. 


influence  the  IRB 
get  back  money! 
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6— The  Payoff 

Finding  money  for  the  taxpayers  is 
something  new  for  The  News  .  .  .  but 
finding  money  for  advertisers  isn’t. 

The  News  can  find  customers  for 
anything  simply  because  it  has  so 
many  customers  of  its  own.  Finding 
people  with  money  w'ho  want  things 
isn’t  hard  when  you  have  more  than 
2.125.000  circulation  daily,  and  over 
4,100.000  on  Sunday  ...  as  so  many 
advertisers  have  found  out! 

When  so  many  people  prefer  a  paper, 
buy  it  every  morning,  without  benefit 
of  carrier  boy, subscription  contract  or 
cuckoo  clock  premiums . . .  and  read  it 
regularly,  habitually  .  .  .  how  can  an 
advertiser  miss?  In  the  world’s  biggest 
best  metropolitan  market? 

If  you  have  anything  worthwhile  to 
say  or  sell,  you  can  find  more  audience 
or  market,  more  easily,  in  this  medium 
than  in  any  other  in  the  whole  world. 
And  at  a  lower  cost!  . . .  Find  out  more 
about  what  The  News  can  find  for  you ! 

New  York  NeWS 

220  East  42nd  Street,  New  York  17 
More  than  twice  the  circulation- 
daily  and  Sunday  — of  any  other 
newspaper  in  America! 


! 
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High  Readership  Scores 
In  Pottstown  Mercury 


High  attention  attracted  by  one 
national  and  two  local  ads  in  the 
Nov.  29.  1951  issue  of  the  Fotts- 
town  (Pa.)  Mercury  ranks  them 
among  the  10  top-scoring  ads 
measured  to  date  in  the  Continu¬ 
ing  Study  of  Newspaper  Reading, 
the  .Advertising  Research  Founda¬ 
tion  reported  this  week  in  Studv 
141. 

Surveyed  issue  was  a  28-page, 
two-section.  Ihursday  morning  pa¬ 
per  with  a  circulation  of  19.528. 
Ninety-nine  per  cent  of  the  men 
and  all  of  the  women  saw  or  read 
something  in  the  16-page  first  sec¬ 
tion,  while  99  per  cent  of  both 
men  and  women  read  something  in 
the  12-page  second  section. 

Score  of  58  per  cent  recorded 
for  men’s  reading  of  any  chissified 
advertising  is  the  .seventh  highest 
men’s  figure  tallied  for  this  depart¬ 
ment  in  all  studies  to  date.  I  he 
women’s  score  of  62  per  cent  gives 
them  a  four-way  tie  for  ninth  posi¬ 
tion  on  the  all-study  list  of  10  high¬ 
est  women’s  scores  compiled  for 
this  department. 

Women’s  scores  for  reading  any 
editorials,  editorial  page  items,  so¬ 
ciety  news  or  pictures,  and  classi¬ 
fied  advertising  were  higher  than 
the  corresponding  medians  for  all 


Everything  in 
BALTIMORE 
revolves 
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studies  to  date.  Men’s  scores  were 
higher  than  the  all-study  medians 
for  reading  any  society  news  or 
pictures  and  classified  advertising. 

The  surveyed  issue,  according 
to  the  .ARF,  contained  a  total  of 
44,877  lines  of  advertising,  w'hich 
placed  the  ratio  of  advertising  to 
news-editorial-feature  content  at 
68  to  .^2  per  cent. 

National  .Advertising 

Three  of  the  highest  .scoring 
national  ads  for  both  men  and 
women  were  in  the  automotive 
category.  .A  160-line  ad  for  Pre¬ 
stone  antifreeze  topped  the  men’s 
list  of  top  ranking  national  ads  in 
the  surveyed  issue  with  a  .score  of 
.^3  per  cent  and  tied  for  fifth  place 
on  the  women’s  list  at  8  per  cent. 
1  he  men’s  score  gave  this  ad  a  tie 
for  sixth  place  on  the  all  study 
list  of  per  cent  leaders  in  the  auto¬ 
motive-miscellaneous  category. 

In  addition,  on  the  basis  of  its 
Size-Equalizing  Index — which  takes 
into  consideration  the  size  of  an  ad 
as  well  as  its  per  cent  score — the 
Prestone  ad  ranked  No.  1  on  the 
all-study  list  of  Index  leaders  in 
this  class'ification  with  a  men’s 
rating  of  206. 

Highest  national  ad  score  for 
women  readers  of  the  surveyed 


Breakfast  Briefs 

President  Truman  has  with¬ 
drawn  his  name  from  the  Cali¬ 
fornia  primary.  Harry  has  de¬ 
cided  it  is  not  seemly  to  get  into 
these  local  brawls  with  coon 
hunters. 

#  «  * 

Paul  Hoffman  says  Gen.  Eisen¬ 
hower  is  now  “thinking  like  a 
candidate.’’  And  several  other 
prominent  Americans  are  begin¬ 
ning  to  think  like  former  candi¬ 
dates. 


issue  the  16  per  cent  recorded  for 
a  660-line  display  for  Esso  gaso¬ 
line.  It  ranked  third  on  the  men’s 
list  of  18  per  cent.  Packard  auto¬ 
mobile’s  540-line  ad  was  second  on 
both  men’s  and  women’s  lists  with 
scores  of:  Men — 24  per  cent  and 
Women — 13  per  cent. 

In  fourth  place  on  the  men’s  list 
at  12  per  cent  and  third  on  the 
women’s  list  at  1 1  per  cent  was  a 
748-line  ad  for  Triad  storm  win¬ 
dows  and  doors.  Two  whiskey  ads 
tied  for  fifth  place  on  the  men’s 
list.  They  were  a  399  line  Calvert 
ad  and  a  300-line  Carstairs  ad 
back  on  page  21.  Each  scored  men 
at  8  per  cent.  The  Calvert  ad  also 
tied  for  fifth-place  on  the  women's 
list  at  8  per  cent. 

Fourth  place  on  the  women’s 
list  went  to  a  175-line  Mum  deo¬ 
dorant  ad  with  a  score  of  9  per 
cent.  This  ad.  employing  a  comic 
strip  technique,  ran  on  the  comics 
page. 

Local  Advertising 

The  women’s  list  of  top  scoring 
ads  in  the  surveyed  issue  was  head¬ 
ed  by  a  local  deparment  store  ad¬ 
vertisement.  Running  1,862  lines, 
the  New  York  Store  display  at¬ 
tracted  71  per  cent  of  the  women: 
placed  fourth  on  the  men’s  list  with 
a  sqore  of  21  per  cent.  Slanted  to¬ 
ward  Christmas  shoppers,  the  lay¬ 
out  was  devoted  primarily  to  chil¬ 
dren's  toys  and  wearing  apparel. 

Tops  among  men  that  day  with 
a  score  of  26  per  cent  was  the  full- 
page  display  for  Peoples  Service 
Drug  Stores.  The  women’s  score 
of  45  per  cent  gave  it  third  place 
on  their  list. 

Two  relatively  small  ads  attained 
all-study  distinction  both  on  the 
basis  of  their  per  cent  scores  and 
their  Index  ratings.  An  84-line  ad 
for  .Art’s  Diner  scored  men  at  10 
per  cent  and  women  at  9  per  cent, 
giving  it  a  three-way  tie  for  eighth 
place  on  the  all-study  list  of  per 
cent  leaders  in  the  hotels  and  res¬ 
taurants  category.  Its  Index  rating 
of  men — 1 19  and  women — 107  is 
the  sixth  highest  to  date  in  this 
category. 

A  140-line  display  for  Potts¬ 
town  Small  Loan  Co.  attracted  13 
per  cent  of  the  men  and  12  per 
cent  of  the  women.  This,  notes  the 
ARE.  has  given  it  a  three-way  tie 
for  10th  place  on  the  all-study  list 
of  per  cent  readers  in  the  insur¬ 
ance.  financial  and  loans  classifica¬ 
tion.  Its  Index  rating  of  men  93 
and  women  86  is  the  third  highest 
to  date  in  this  group. 

News  and  Features 

The  surveyed  issued  of  the  Potts¬ 
town  Mercury  contained  81  gen¬ 
eral  news  stories.  On  the  average, 
men  read  12.  or  approximately  15 
per  cent  of  the  total,  and  women 
read  11  per  cent,  or  about  14  per 
cent.  Topping  both  ’  men’s  and 
women’s  lists  of  general  news 
stories  was  a  front  page  item  about 
a  man  starting  life  over  again 
after  a  four-year  fight  against  a 
murder  charge.  Illustrated  with  a 
two-column  cut  of  the  man  whose 
prison  sentence  was  commuted,  the 
story  stopped  74  per  cent  of  the 

EDITOR  &  P 


From  thf  Clcz'fhnui  fUam  l>caln 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Layouts,  Designs,  Specifications  and  Engineering 
Supervision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mechanical  and  Bectrical  Engineering 

80  Federal  Street  Boston  10,  Mass. 


2-Page  Color  Ad 
Helps  Sell  Food 

Milwaukee — A  two-page  color 
advertisement  in  the  Milwaukee 
Journal  for  the  National  Food 
Stores  proved  to  be  an  unusual 
food  promotion.  The  stores  tied-up 
closely  with  every  national  food 
product  ad  which  appeared  in  the 
Journal  that  day. 

In  addition  to  the  two-page  ad. 
National  store  posters,  checkout 
counter  signs,  etc.,  featured  “as  ad¬ 
vertised  in  the  Milwaukee  Journal.’’ 
The  promotion  permitted  the  Jour¬ 
nal  to  develop  a  wide  variety  of 
national  food  accounts  for  the 
.March  6  food  section. 

E.  A.  Wewelcr,  sales  manager  of 
National  Food  Stores,  stated  that 
business  the  week  following  the  ad 
greatly  exceeded  the  corresponding 
week  last  year. 


men  and  84  per  cent  of  the  wom¬ 
en.  The  accompanying  cut  caught 
the  eyes  of  92  per  cent  of  the  men 
and  96  per  cent  of  the  women. 

Among  other  findings  in  the 
news  and  features  category  were: 
Highest  scoring  syndicated  column¬ 
ist  among  men  readers  was  Ben¬ 
nett  Cerf.  His  “Try  and  Stop  Me” 
was  read  by  18  per  cent  of  the 
men.  IX>rothy  Kiigallen’s  column 
on  the  editorial  page  had  the  high¬ 
est  score — 37  per  cent — among 
women  readers. 

Of  the  five  humor  panels  in  the 
surveyed  issue  of  the  Mercury, 
men  gave  their  top  attention  to 
“The  Old  Home  Town”  with  a 
score  of  45  per  cent.  “Quickies” 
was  fops  among  women  readers 
with  a  score  of  40  per  cent.  62  per 
cent  of  the  men  and  58  per  cent 
of  the  women  read  one  or  more  of 
the  1 1  comics  in  the  newspaper. 
“Tim  Tyler’s  Luck”  was  tops 
among  men  readers  with  a  tally  of 
44  per  cent,  while  “Etta  Kett” 
ranked  highest  among  women  at 
44  per  cent. 

■ 

Spring  Fashions 
Score  'Scoops' 

Hammond,  Ind.  —  The  20-page 
Spring  Fashion  section  of  the 
Hammond  Times,  on  Sunday. 
March  16.  had  as  a  theme:  “Spring 
Fashion  Scoops  of  1952.”  News¬ 
paper  backgrounds  and  local  mod¬ 
els  were  used  in  cuts. 

Evelyn  Schaefer,  women’s  editor 
of  the  Times,  arranged  for  all 
modeling  directly  with  local  retail¬ 
ers  and  edited  the  section.  Right 
hand  pages  were  open  pages  for 
cuts  and  cutlines,  with  left  hand 
pages  devoted  to  style  advertising, 
coordinated  by  Kenneth  V.  Peter¬ 
son,  advertising  manager.  Ad  lin¬ 
age  for  the  section  was  25,620,  a 
proportion  of  53%  ads  to  47% 
fashion  news  and  photos. 

■ 

Gilloon  Appointed 

Harris  &  Ewing,  Washington, 
D.  C.,  has  appointed  the  Frank 
J.  Gilloon  Agency,  570  Fifth  Ave¬ 
nue,  as  New  York  sales  rep. 
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What's  wrong  about 
integration?  It's  the  way 
I  operate,  too!" 


Many  businessmen  have  said:  ''This  'integra¬ 
tion'  you  big  companies  are  attacked  for  is  just  a 
matter  of  doing  more  than  one  part  of  a  job.  So  what's 
wrong  about  that?  It's  the  way  I  operate,  too!" 

Consider  first  that  "integration”  means  simply 
carrying  a  job  through  several  steps.  Integration 
can’t  make  a  good  company  bad.  It’s  a  method 
any  business  may  use  as  it  competes  for  your  pat¬ 
ronage,  increasing  its  efficiency  and  benefiting  you 
by  keeping  prices  down.  Let’s  compare  our  method 
of  operation  with  that  of  another  integrated  fuel- 
producer  whose  system  is  centuries  old; 


A  woodcutter  goes  into  a  forest  and 
fells  trees.  Standard  drills  into  the  ground 
and  brings  up  oil.  If  the  woodcutter  sells 
the  logs  then  and  there ...  and  if  Standard 
sells  the  crude  oil  to  some  buyer  at  the 
well .  .  .  there’s  no  integration.  Each  has 
performed  only  one  part  of  the  job. 


Now  if  the  woodcutter  takes  the  next 
step  and  cuts  the  logs  into  fireplace  size,  he 
has  become  an  integrated  business.  Like  him. 
Standard  works  to  turn  the  product  into  the 
forms  you  use.  We  refine  our  crude  oil  into 
gasoline,  lubricants,  fuel  oil,  and  other  prod¬ 
ucts.  So  we’re  integrated,  too. 


When  the  woodcutter  hauls  a  load  of 
firewood  he  extends  his  integration.  He’s 
now  in  the  transportation  business  ...  as 
is  Standard  when  we  use  our  tankers  and 
pipelines  to  transport  oil  from  well  to  re¬ 
finery,  and  the  refined  products  from  there 
to  areas  where  they’ll  be  used. 


And  if  the  woodcutter  finally  sells  the 
firewood  to  you,  his  operation  is  fully  inte¬ 
grated.  Ours  is,  too,  when  we  sell  you  fuel  oil 
...  or  when  we  sell  gasoline  through  Company- 
owned  service  stations.  So  is  integration 
wrong?  Not  at  all.  And  we  make  best  use  of 
it  to  bring  you  better  products  at  low  cost. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 


2  Continuity  of  sorvico  and  savings  in  building  costs  are  provided 
•  by  these  two  factory  assembled  750-kw  metal-clad  outdoor 
unit  substations  which  transform  13.2-kv  piower  supply  to  440- 
volt  for  distribution  in  plant. 


M  Production  insuronco,  maximum  protection  for  personnel,  ease 
of  maintenance,  and  instantaneous  inspection  are  provided  by 
this  G-E  Metal-clad  switchgear  which  affords  centralized  protec¬ 
tion  of  440-volt  power  distributed  to  plant  areas. 
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Modern  $2  million  plant  requires  advanced  electric  system  engineering 


Modem  plant  construction  at  the  Lord  Baltimore  Press  pre¬ 
sented  several  electrical  problems:  suspended  roof  construc¬ 
tion  saved  floor  space  but  eliminated  columns  near  the  presses 
on  which  to  mount  press  control. 

Also,  to  keep  air  conditioning  costs  down,  variable  speed 
press  drives  with  minimum  heat  dissipation  were  needed,  and 
to  further  magnify  this  problem,  operators  desired  d-c  per¬ 
formance  from  a-c  power. 

This  is  why  Hugo  Dalsheimer  asked  G.E.  to  investigate 
their  needs  early  in  planning.  The  solution:  G-E  AC  A  press 
drives  highly  efficient  because  of  resistorless  speed  control 
and  easily  press  mounted  due  to  small  size  and  absence  of 
resistor  heat  on  all  presses  that  would  accommodate  them. 


PRESS-MOUNTED  DRIVES  RUN  DIRECT  FROM  A-C  POWER 

Operating  direct  from  a-c  power,  Lord  Baltimore’s  new  com¬ 
pact,  press-mounted  ACA’s  permit  the  selection  of  maximum 
press  speeds  for  each  job  with  no  undue  spoilage  or  loss  of 
quality.  The  operator  achieves  optimum  production  for  each 
run  because  of  wider  speed  ranges,  essentially  constant  preset 
speeds  despite  load  changes,  and  accurate  speed  adjustment. 

MAKE  STUDIES  EARLY  IN  PLANNING 

Printing  plant  power  systems  require  investigation  of  many 
details.  Take  full  advantage  of  G.E.’s  extensive  experience 
in  your  industry.  Contact  your  G-E  sales  representative  early 
in  your  planning.  Meanwhile,  send  for  Bulletin  GEA-5568 
“ACA  Adjustable-Speed  Press  Drives.”  General  Electric 
Company,  Schenectady,  N.  Y.  «5.i9 


GENERAL 


ELECTRIC 


4  Amplistat  Control  (right  panel)  provides  almost  infinite  preset 
•  speed  control  without  tubes  or  moving  parts.  All  controls  for 
press  are  shown.  Note  absence  of  resistors  making  possible  press 
mounting  of  control  without  drying  out  rolls. 


5  This  SO-yoor-old  2-color  Miehle  5/0  flatbed  was  converted  to 
•  a-c  with  addition  of  new  G-E  wound  rotor  motor  drive.  Note 
control  (upper  left)  with  resistors  mounted  on  top  to  remove 
resistor  heat  from  controller,  thus  reducing  contact  deterioration. 


FOR  QUALITY  PRINTING  AT  TOP  SPEED 
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Story  Behind  the  Story 
Should  Be  Told  Quickly 

By  T.  S.  Irvin 

The  minor  miracle  of  getting  the  firM  place.  During  all  this  time, 
out  the  daily  newspaper  can  get  there  was  a  story  to  write  and  de¬ 
pretty  monotonous,  and  even  dull,  velop,  with  pictures,  side-bars,  etc. 
But  it  never  gets  so  dull  to  any-  Maybe  it  wasn't  an  earth-shak- 
one  else  as  it  does  to  those  who  ing  story,  but  it  certainly  had 
get  it  out.  This  is  an  attitude  and  drama  and  human  interest  in  it. 
a  state  of  mind  that  promotion  And  it  gave  the  Gazette  a  fine  op- 
people  have  to  fight  all  the  time,  portunity  for  staff  teamwork. 
Unless  you  do,  a  rich  and  produc-  Dave's  ad,  which  features  a  time- 
tive  mine  of  promotional  material  table  of  how  the  Gazette  covered 
lies  all  around  you.  untouched  and  the  story,  is  headlined,  “Teamwork 
untapped.  beings  you  the  news  every  day  in 

Perhaps  not  every  day,  but  cer-  the  Gazette." 
tainly  often  enough  to  make  it  “Using  this  coverage  given  a  top 
worth  while  to  keep  on  the  alert  local  story  as  the  Achicle  for  an 
for  them,  stories  are  covered  by  institutional  ad,”  Dave  writes,  “we 


the  contest  is  itself  one  big 

chuckle.  It’s  written  by  Herb  Graf-  4-ColOI  SDIGCtd  Ad 
fis,  Sun-Times  columnist,  uses  a  p  T}  ll  1 

Lichty  cartoon  in  color  to  make  *  OT  JollllCLiO  i^tOTQ 
a  wonderful  cover,  and  reprints  Buffalo,  N.  Y. — The  first  dou- 
some  of  the  ads  in  the  campaign  ble-truck  in  four<olor  ROP  printed 
to  give  contestants  an  idea  what  by  the  Buffalo  Courier-Express  ap- 
the  Sun-Times  is  looking  for.  peared  March  19.  A  large  depart- 

Of  course,  it  also  gives  con-  ment  store,  J.  N.  Adam  &  Com- 
testants — ad  people,  remember—  P^ny*  ran  the  ad  featuring  Drexel 
the  very  story  the  Sun-Times  is  Furniture  and  coordinated  acces- 
trying  to  get  over  to  them.  Yes,  series. 

sir,  this  is  a  winner  on  all  counts.  The  ad  was  a  duplicate  of  a 

double  page  Drexel  color  spread  in 
Observerland  March  House  &  Garden  magazine. 

You  can  add  a  new  name  to  the  Across  the  top  of  the  ll-c<fiumn 
gazetteer  of  newspaper  markets —  editorial  style  copy.  Color 

the  Charlotte  (N.  C.)  OhserveCs  Niagara  Pho- 

"Observerland.”  It  is  most  impres-  to-engraving  Company  from  pro- 
sively  introduced  in  a  new  market  Sressive  proofs  and  proof  of  the 
data  booklet  that  is  crammed  full  ^^^gazine  advertisement, 
of  late  and  valuable  information  - 

for  advertisers  and  marketing  films,  and  talks  by  staff  members 
people.  and  guests. 

"Observerland"  pulls  a  switch  Cincinnati  lO.)  Times-Star  dgm 
on  most  markets  of  this  kind.  This  helped  city  zoo  stay  out  of  the  red 


your  newspaper  the  covering  of 
which  makes  wonderful  after-the- 
event  reading.  They  are  stories 
usually  that  have  some  element 
of  drama  in  them,  some  element 
of  human  interest.  .And  the  story 
of  the  story  has  drama  and  human 
interest  in  it,  too. 

When  you  get  a  story  and  the 
story  behind  a  story  like  this,  it  is 
worth  going  all  out  to  tell  it  pro- 
motionally.  That’s  what  Dave 
Henes  did  with  a  story  covered 
recently  by  the  Phoenix  (Ariz. ) 
Republic  and  Gazette,  of  which 
he  is  promotion  manager.  With  the 
result  that  his  paper  had  a  promo¬ 
tional  ad  that  we'll  bet  was  one 
of  the  best-read  items  in  the  paper 
that  day,  and  an  ad  that  will  bo 
clipped  and  saved  by  many. 

Family  Reunited 

The  story  broke  early  one  morn¬ 
ing  when  it  was  learned  from  a 
distraught  father  that  four  mem¬ 
bers  of  his  family  had  disappeared. 


attempted  to  show  readers  the 
number  of  people  involved  and  the 
coordination  necessary  to  produce 
the  news  every  day.  An  important 
by-product  of  an  ad  like  this  is  the 
boost  it  gives  the  morale  of  the 
entire  staff.  (Pictures  of  staff  mem¬ 
bers  involved  were  used  in  the  ad. ) 

“.Ads  of  this  nature  are  as  perish¬ 
able  as  news  itself.  You've  got  to 
leap  onto  them  immediately,  whip 
the  ad  into  shape  and  get  it  sched¬ 
uled  before  the  news  story  on 
which  you  are  capitalizing  becomes 
stale.  Sometimes  that’s  quite  a 
chore,  but  well  worth  the  effort.” 

'‘It  Takes  Two" 

If  you’ve  been  reading  the  trade 
books  lately,  you  can’t  have  es¬ 
caped  the  current  cartoon  ad  cam¬ 
paign  being  run  by  the  Chicago 
Sun-Times.  It  features  cartoons  by 
that  wonderful  man  Lichty  help¬ 
ing  to  put  across  the  idea  that  “In 
Chicago,  it  takes  2"  to  do  whatever 


IS  explained  by  W.  F.  Gilbert,  re¬ 
search  director  of  Sawyer-Fergu- 
son-Walker.  the  Observer’s  nation¬ 
al  reps. 

“The  daily  newspaper,”  he 
writes,  “is  primarily  an  urban  me¬ 
dium.  It  is  not  regularly  read  by  a 
large  proportion  of  strictly  rural 
dwellers.  This  is  particularly  true 
of  southern  markets  where  there 
are  large  proportions  of  rural  and 
sub-average  buying  power  popula¬ 
tion.  In  such  markets,  measuring 
newspaper  coverage  by  counties  is 
is  often  misleading  and  inade¬ 
quate.” 

Consequently,  this  study  pro¬ 
vides  pertinent  coverage  and  mar¬ 
ket  data  not  only  for  the  36  coun¬ 
ties  in  "Observerland,”  but  also  for 
the  164  cities  and  towns  included 
in  those  counties.  This  is  one  of 
the  best  market  studies  we  have 
seen  in  some  time. 

In  the  Bag 


by  turning  over  $16,000  profit  from 
its  annual  Food  and  Home  Show. 
Show  this  year  will  be  fifth  annual, 
and  will  be  held  in  August  in  co¬ 
operation  with  various  biisines< 
and  civic  groups. 

Neat  twist  makes  story  about 
San  Diego  (Calif.)  Union’s  annual 
Spring  and  Summer  Fashion  sec¬ 
tion.  Promotion  Manager  Paula 
Kent  doubles  as  a  fashion  writer 
and  designer.  Cover  of  26-page 
section  features  a  coat-dress,  in 
color,  as  composite  showing  major 
style  trends  for  Spring.  Drawing 
and  design  were  by  Paula  Kent. 
Readers  evidently  like  it,  kept 
phone  busy  trying  to  find  out 
where  they  could  get  it.  Maybe 
somebody  will  have  to  turn  that 
design  into  a  real  garment  now. 

■ 

Taylor  to  Promote 
Long  Beach  P-T 


his  wife,  his  young  daughter,  and 
his  parents.  At  5:1.^  the  next  morn¬ 
ing,  the  Gazette’s  city  editor  was 
on  the  job,  organizing  his  staff  for 
a  search  and  coverage.  Within  a 
few  hours,  the  family  was  located. 
Then  began  a  hectic  day  of  getting 
them  back  home  across  the  swollen 
arroyos  that  had  thrown  them  in 


you  want  to  do.  The  campaign  is 
adding  up  to  one  of  the  best. 

Now,  to  add  spice  and  interest 
to  it,  the  Sun-Times  throws  in  a 
contest  for  ad  people.  The  contest 
is  for  ideas  for  the  cartoons,  and 
for  this  help  for  Lichty  you  can 
win  two  cases  of  anything  you 
drink.  The  bixiklet  telling  about 
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Nave  on  fnsfonfoneous,  pormononf  rocoro  of 


^  Speed  of  press  at  any  time 


^  Number  of  impressions  per 
^  hour  or  minute 


^  Press  production  in  a  given 
^  time 


^  Time  out  for  form  changes 
and  other  stoppages 


The  Electric  Ticheneter  Corf. 


ELECTRIC  TRCHOmETER  PRESS 
PRODUCTION  RECORDERS 

Us€d  by  leading  pvbUstmrs  throughout  tho  nation 


New  Bedford  (Mass.)  Standard- 
Times  distributing  8-page  booklet 
“You  and  Your  Newspaper”  to 
several  thousand  members  of  civic 
and  social  organizations,  explain¬ 
ing  newspaper’s  problems  and  lim¬ 
itations  in  news  coverage  in  at¬ 
tempt  to  create  better  understand¬ 
ing  and  better  public  relations  and 
improve  coverage  of  civic  and  so¬ 
cial  organization  news.  Looks  like 
a  good  effort  in  a  touchy  field  and 
should  be  productive. 

Roanoke  (Va. )  Times  and 
World-News  offering  $100  and 
achievement  plaque  to  community 
that  does  most  in  the  year  to  ac¬ 
quaint  its  citizens  with  current 
events,  affairs,  and  problems  on 
local,  state,  national,  and  interna¬ 
tional  level.  This  is  part  of  overall 
chamber  of  commerce  community 
improvement  contest,  covering 
communities  in  13  counties  of 
western  Virginia. 

Portland  (Ore.)  Journal’s  third 
annual  Spring  Planting  Fair,  held 
in  plant  lobby,  broke  records  by 
pulling  more  than  8.000  attend¬ 
ance  this  year.  Featured  46  exhib¬ 
its  by  suppliers  and  growers,  color 


Ralph  Taylor  George  Full 

Long  Beach,  Calif. — Ralph  Tay; 
lor  has  joined  the  Press-Telegrant 
as  promotion  manager. 

^veral  years  ago  Mr.  Taylor 
was  director  of  business  promotion 
for  the  Scripps-Howard  Newspa¬ 
pers  in  New  York  City.  He  has 
been  sales  promotion  manager  to 
the  Pacific  Network.  Columbia 
Broadcasting  System,  in  Los  An- 
geles. 

Another  new  member  of  tM 
Press-Telegram  family  is  George 
Full,  recently  on  the  retail  adver¬ 
tising  staff  of  the  Chicago  (HU 
Sun,  who  has  joined  the  reuu 
staff.  At  one  time  he  was  wit® 
the  Chicago  Daily  News. 
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Your  copy  of  “Lucky  You”  is  in  the  mail. 

It’s  the  authoritative  and  complete  story  of  U.S.  traffic  accidents  and 
their  record-breaking  toll  of  two  million  casualties  last  year. 

If  you  don’t  receive  your  copy  promptly,  or  if  you  need  extra  copies  of 
“Lucky  You,”  let  us  know. 


Itie  Travelers 


INSURANCE  COMPANIES 


Hartford,  Connecticut 


wm 


U.S*New$  %  world  Report 

crossed 

the  500,000  mark  in 


net  paid  circulation 


U.S.News  &  World  Report 


is  the  only  major 
weekly  magazine  which 
has  doubled  the  circulation 
it  had  in  1945 


More  useful  to  more  readers 
More  valuable  to  more  advertisers 
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Eastern  Papers’  Lag 
On  Color  Is  Deplored 

By  Joseph  W.  Dragonetti 


Philadelphia — Eastern  newspa¬ 
pers  are  lagging  far  behind  those 
in  other  sections  of  the  country  in 
the  use  of  ROP  color,  according 
to  Harry  Eybers,  production  man¬ 
ager  of  the  Washington  (D.  C.) 
Post. 

He  made  this  statement  at  the 
Mid-Atlantic  Mechanical  Confer¬ 
ence  here  March  20-22,  sponsored 
by  the  Pennsylvania  Newspaper 
Publishers’  Association  and  the 
New  Jersey  Press  Association. 

“The  number  of  papers  equipped 
to  run  ROP  color  has  been  grow¬ 
ing  by  leaps  and  bounds,”  he  said. 
“However,  1  can't  understand  why 
it  is  so  slow  moving  into  the  East. 

“Out  of  175  papers  that  are  now 
offering  full  ROP  color,  57  are  lo¬ 
cated  in  the  West,  52  in  the  Mid¬ 
west,  50  in  the  South  and  only  16 
in  the  East. 

Only  16  in  Area 

“Out  of  the  16  in  the  East,  sev¬ 
eral  have  been  running  full  color 
for  only  a  year  or  less,  yet  the 
New  York  Journal,  in  its  issue  of 
April  27,  1897,  printed  the  dedica¬ 
tion  of  Grant’s  Tomb  in  the  daily 
paper  in  two  colors. 

“With  color  having  been  used 
that  long  ago  in  a  daily  newspaper, 
I  think  you  will  agree  that  the 
newspaper  industry  has  made  very 
little  progress  during  the  last  half- 
century  toward  making  full  color 
available  in  the  daily  newspaper.” 

Mr.  Eybers  said  newspapers 
have  not  made  the  advances  in 
color  achieved  by  other  media  be¬ 
cause  they  are  afraid  of  “head¬ 
aches.”  But  he  counselled  news¬ 
papers  to  be  more  enterprising  in 
that  respect. 

“1  wonder,”  he  asked,  “how  we 
would  be  living  today  if  executives 
in  all  industries  had  taken  the  same 
attitude? 

“For  many  years  the  newspapers 
enjoyed  the  larger  share  of  the  ad¬ 
vertising  dollar  and  1  am  afraid 
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we  all  were  too  short-sighted  to  see 
the  danger  of  competitors  in  our 
field  who  would  slice  this  melon  in 
many  more  pieces  and  that  news¬ 
papers’  slice  might  become  pretty 
thin. 

Backed  Into  a  Comer 

“It  certainly  would  have  been 
smarter  to  experiment  and  develop 
color  20  years  ago  when  equip¬ 
ment  was  sold  at  less  than  half  the 
price  it  is  today.  Wages  were  less 
and  more  manpower  was  available. 

“As  I  see  it.  we  are  now  backed 
into  a  corner  where  we  have  very 
little  choice  but  to  equip  ourselves 
for  full  color  and  develop  it  as 
fast  as  we  possibly  can. 

“The  progress  made  during  1951 
by  newspapers  equipped  to  run  full 
color  proves  that  the  advertiser 
wants  it  if  it  is  available. 

“During  1948,  the  25  leading 
newspapers  printing  color  carried 
8,710,550  lines  of  color.  In  1950, 
this  increased  to  13.879,253  lines, 
a  gain  of  59  per  cent.  I  have  not 
seen  the  final  figures  for  1951,  but 
it  is  estimated  they  will  run  well 
over  25,000,000  lines.” 

Mr.  Eybers  said  many  newspa¬ 
pers  can  do  an  effective  job  with 
ROP  color  without  having  super 
equipment. 

The  Ideal  Way 

"The  Milwaukee  Journal,”  he 
said,  “which  is  leading  the  country 
in  color  linage,  does  not  even  have 
color  cylinders  on  their  presses. 
They  have  been  able  to  build 
linage  up  to  a  point  where  it  is 
profitable  for  them  to  run  most  of 
their  ROP  full  color  as  advance 
sections  and  insert  these  sections 
into  their  daily  paper. 

"This  is  the  ideal  way  to  run 
color — no  pressure,  with  time 
available  to  clean  up,  or  move  a 
plate,  or  to  make  any  other 
changes  to  improve  the  reproduc¬ 
tion  qualities  but  it  means  early 
deadlines. 


“We,  in  Washington,  and  I  am 
sure  there  are  many  like  us,  are 
attempting  to  run  color  the  way  all 
papers  will  eventually  have  to. 

"The  only  way  we  can  en¬ 
courage  color  and  make  it  profit¬ 
able  is  to  keep  the  production 
costs  as  low  as  possible. 

“This  can’t  be  done  if  elaborate 
color  departments  are  set  up  in 
stereotype  rooms  and  advance  reg¬ 
istering  crews  are  set  up  in  press¬ 
rooms. 

“Some  large  metropolitan  dailies 
might  be  forced  to  this  type  of  set¬ 
up,  but  most  papers  cannot  afford 
to  do  this  and  we  have  not  found 
it  necessary. 

“We  do  not  have  separate  color 
departments  in  our  plant.  We 
work  color  in  with  the  regular 
daily  paper  in  our  stereotype  de¬ 
partment  and  hire  only  extra  help 
when  the  load  requires  it. 

“We  bring  our  press  crews  in 
one-half  hour  earlier  when  we  have 
color  to  register.  This  is  doing 
it  the  hard  way  because  the  plates 
have  got  to  be  right;  we  will  not 
have  time  for  any  make-overs. 

“We  do  not  advance  our  edition 
times,  regardless  of  how  many 
color  jobs  we  carry,  and  start  on 
time  with  what  we  have.  This 
compels  us  to  do  the  job  right 
the  first  time.” 

Washington  Post  Method 

Mr.  Eybers  said  the  Washington 
Post  cold-molds  all  of  its  one- 
color-and-black  jobs,  in  spite  of 
operating  with  a  I'k-inch  shrink¬ 
age  mat.  It  uses  direct  pressure 
hot  molding  on  all  full-color  work 
and  nickel  all  full-color  plates. 

"On  full-color  work."  he  said, 
“we  do  a  tremendous  highlighting 
job  on  the  back  of  the  mat.  We 
use  .003  manila  to  hold  back  all 
the  highlight  areas  in  the  red  and 
blue  plates  and  nearly  always  hold 
back  the  entire  black  plate. 

“We  seldom  touch  the  yellow 
plate.  Our  experience  has  been  in 
holding  back  these  highlight  areas 
the  pressmen  can  carry  enough 
color  to  get  brilliance  and  still 
keep  the  highlight  areas  clean. 

“We  do  this  on  all  jobs,  regard¬ 
less  of  whether  they  are  made  in 
our  plant  or  sent  to  us.  The  only 
exception  is  in  mats  sent  to  us  by 
the  Lake  Shore  Electrotype  Co., 
whose  Bista  pre-makeready  process 
I  consider  a  great  advance  for 
better  reproduction  of  full-color 
work  in  newspapers. 

“There  are  many  ways  the  cost 
of  producing  full-color  must  be 
watched.  If  we  don’t,  our  adver¬ 
tising  people  will  be  forced  to  in¬ 
crease  rates  to  a  point  where  the 
cost  of  it  will  be  prohibitive. 

“I  am  sure  that  if  they  have  ex¬ 
amined  all  their  costs  very  few 
newspapers  can  claim  that  they  are 
making  a  profit  on  color  work.” 

Plea  for  Strong  Ink  Colors 

Mr.  Eybers  said  ink  companies 
can  further  the  development  of 
ROP  color  by  standardizing  new 
strong  process  colors  and  holding 
the  price  down. 

“Ink,”  he  said,  “is  an  important 


item.  We  and  many  other  news¬ 
papers  have  found  that  the  lowest 
priced  comic  page  colors  are  not 
strong  enough  to  give  the  brilliance 
on  four-color  process  that  is  de¬ 
manded  by  the  advertiser  or  editor. 

“This  means  that  to  use  these 
stronger  colors  a  much  higher 
color  ink  cost  must  be  paid.  Any 
careless  handling  of  these  high- 
priced  color  inks  in  your  plant  can 
be  very  costly.  Over-ordering  ink 
on  these  special  color  jobs  can 
also  run  into  many  dollars.” 

Mr.  Eybers  said  there  are  a  lot 
of  “do's”  and  “don’ts”  when  order¬ 
ing  color  equipment  or  setting  up 
an  operation  to  handle  color. 

“Some  press  manufacturer  repre¬ 
sentatives  have  a  tendency  to  over¬ 
sell  their  equipment  when  it  comes 
to  available  color  positions.”  he 
declared. 

“It  is  very  easy  for  a  press  sales¬ 
man  to  sit  across  the  desk  from  a 
publisher  and  tell  him  color  is 
available  on  every  page  in  the 
paper. 

"Often,  this  is  nearly  possible, 
but  the  same  salesman  does  not 
have  to  be  in  the  pressroom  when 
leads  run  from  Hell  to  breakfast, 
you  have  to  turn  the  sheet  over  a 
couple  of  times  and  still  get  papers 
into  the  mailing  room  on  time. 

Position  Trouble 

“I  can’t  impress  on  you  enough 
that  this  color  position  knowledge 
must  thoroughly  be  understood  be¬ 
cause,  if  you  think  you  have  ad 
position  trouble,  wait  until  you 
start  running  color. 

“The  back  page  of  the  paper  on 
most  presses  is  the  easiest  position 
to  run  color.  This  creates  a  serious 
difficulty  in  the  pressroom  on  full- 
page  ads  in  keeping  the  job  clean 
when  the  paper  goes  through  the 
folder,  especially  in  areas  where 
all  four  colors  run  heavy  and  the 
papers  are  folded  together  with  the 
ink  still  wet. 

“My  advice  is  to  avoid  this  posi¬ 
tion,  if  possible,  at  least  until  the 
ink  companies  come  up  with  a 
faster  drying  or  penetrating  ink. 

“If  you  don't,  you  either  get  a 
dirty  job  or  a  washed-out  job  if 
the  pressroom  cuts  down  on  the 
ink  to  keep  the  job  clean. 

Brilliance  Demanded 

"This  condition  does  not  prevail 
when  running  color  on  the  inside 
although  there  is  some  offset  on 
the  facing  page.  It  is  a  case  of  try¬ 
ing  to  eat  your  cake  and  keep  it 
too,  but  you  will  find  the  adver¬ 
tisers  and  editorial  departments  de¬ 
mand  brilliance,  even  more  than 
true  reproduction. 

“Another  important  thing  is  to 
get  the  shortest  leads  possible.  1 
have  yet  to  see  a  press  with  leads 
short  enough  to  suit  me. 

“If  your  press  manufacturer  is 
not  able  to  provide  you  with  one- 
page  color  unit  fountains,  make 
sure  that  he  can  provide  you  with 
dividers.  It  is  pretty  expensive  to 
fill  a  large  fountain  with  a  70  or 
80-cent  special  color  ink  when  only 
printing  a  spot  color.” 
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This  Is  the  tongratulalory 
advertisement  that  appeared  in  1949 
upon  the  opening  of  WICU. 

Owner  Edward  lamb's  prediction 
of  Du  Mont  versatility,  performance 
and  dependability  has  been  proved 
through  actual  operational  records, 
far  beyond  expectations. 


500  WATT  TO  5KW 


Amid  the  glamor  of  LIFE  and  other  national  magazine  write-ups,  WICU  brought  television  to  Erie, 
Pa.,  in  1949.  Here  was  a  television  station  in  a  relatively  small  community— how  would  it  make  out? 
WICU  recently  celebrated  the  Third  Anniversary  of  a  highly  successful  telecasting  operation.  During 
the  three  years  new  studios  and  studio  equipment  had  been  added  to  the  original  equipment  comple¬ 
ment  through  the  Du  Mont  "building  block”  program.  The  original  Du  Mont  Acorn  (500  watt) 
Transmitter  had  grown  to  a  Du  Mont  Oak  (5KW)  Transmitter,  the  highest  current  power  per¬ 
mitted  any  TV  station  under  prevailing  FCC  regulations. 

Du  Mont  salutes  WICU,  the  Erie-Dispatch  television  station,  and  owner  Edward  Lamb  upon  this 
Third  Anniversary  for  a  job  well  done.  Du  Mont  is  justly  proud  of  the  part  Du  Mont  telecasting 
equipment  has  played  in  WICU’s  success. 


5KW  TO  40KW 
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-"-'/rem  Acorn  to  Oak  to  High  Power  without 
?•:  obsolescence  of  equipment  with  Du  Mont. 

^'v^he  original  Acorn  Transmitter  is  new  empioyed 
^*as  the  driver  unit  for  the  5KW  Oak  Transmitter. 
;I^As  greater  power  is  allowed,  the  Oak  Transmitter 
will  be  used  In  turn  as  the  driver  unit 
for  a  Du  Mont  40KW  High  Power  Transmitter. 


NEW  BATTLEGROUND 

THE  ITU  strike  at  the  Rockford  Newspapers 
is  the  first  gun  in  the  union’s  new  battle 
against  the  Teletypesetter. 

It  is  the  union’s  second  big  battle  in  recent 
years.  The  last  one,  fought  against  the  Taft- 
Hartley  Act,  brought  on  many  strikes  and  re¬ 
sulted  in  the  ITU  ultimately  losing  in  the 
courts.  It  is  now  operating  under  a  court  in¬ 
junction. 

But  that  does  not  deter  the  ITU  from  start¬ 
ing  all  over  again.  And  it  looks  as  if  Rock¬ 
ford  is  the  start  of  another  series  of  strikes, 
if  not  the  guinea  pig  to  test  the  union’s  posi¬ 
tion. 

Basically,  ITU  strategy  is- similar  to  its  now 
famous  “no  contract,  no  work”  clause.  The 
newspapers  have  been  receiving  Teletypesetter 
tape  over  press  association  wires  since  Sept. 
10.  It  was  handled  in  the  shop  by  ITU  men 
and  there  was  supposedly  no  conflict.  But 
since  Oct.  1  the  union  has  been  operating 
without  a  contract.  New  wage  scales  have 
been  accepted  in  negotiation  plus  a  cost- 
of-living  escalator  clause.  Early  in  February, 
in  line  with  a  directive  from  headquarters,  the 
union  demanded  the  inclusion  of  a  contract 
provision  known  as  the  “Charlotte  Clause.” 
The  newspaper  has  resisted  and  the  union,  in 
effect,  says  once  again:  “No  contract,  no 
work.” 

The  disputed  clause  would  provide  that  “no 
substitute  process”  shall  he  used  except  that 
tape  provided  by  a  wire  service  shall  be 
punched  by  members  of  the  Commercial 
Telegraphers  Union  or  a  subordinate  union  of 
ITU.  It  adds:  “The  word  news  shall  not  be 
construed  to  mean  feature  services." 

Aside  from  violations  of  the  National  Labor 
Relations  Act  and  the  Sherman  Anti-Trust  Act 
as  asserted  by  the  publisher,  here  is  what 
that  clause  will  mean:  Once  a  union  gets  a 
provision  into  a  contract  it  is  almost  impos¬ 
sible  to  get  it  out.  This  would  mean  that  from 
now  on  the  publisher  is  prevented  from  using 
any  efficient  substitute  method  in  the  com¬ 
posing  room  that  might  be  developed:  he  is 
put  in  the  position  of  dictating  to  wire  serv¬ 
ices  who  they  shall  employ;  any  Teletypeset¬ 
ter  punching  done  in  the  plant  is  under  the 
jurisdiction  of  the  ITU;  and  he  is  prevented 
from  adopting  the  new  cost  shortcut  of  buy¬ 
ing  feature  material  on  tape. 

This  is  the  most  restrictive  clause  that  a 
publisher  could  sign.  It  is  designed  to  give 
the  ITU  absolute  control  over  all  news  and 
its  dissemination  via  tape. 

GLASS  PAPER 

THE  president  of  a  company  known  as  Glass 
Fibers,  Inc.,  announced  in  San  Francisco 
this  week  that  newsprint  would  some  day  be 
produced  from  glass  instead  of  woodpulp  and 
that  within  a  decade  newspapers  would  be 
printed  on  glass. 

Taking  the  last  phrase  literally,  think  of  all 
the  problems  that  would  be  solved: 

No  more  stale  jokes  or  cartoons  about  the 
husband  sticking  his  nose  in  his  paper  at  the 
breakfast  table. 

But  then,  neither  can  you  hide  from  “that 
pest”  behind  your  paper  on  the  train  or  bus. 

No  more  can  the  butcher  slip  a  bad  piece 
of  fish  in  the  newspaper  wrapping — won’t 
work,  you  can  see  through  it. 

And  just  think  of  the  competitive  problem 
that  will  be  washed  away:  you  can  read  your 
paper  and  see  television  too. 
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Beware  of  false  prophets,  which  come  to 
you  in  sheep's  clothing,  but  inwardly  they 
are  ravening  wolves. — St.  Matthew,  VII;  15. 


LOOK  AT  CLASSIFIED 

ADVERTISING  success  stories  are  believed 

to  be  desirable  in  selling  potential  adver¬ 
tisers  on  the  power  and  influence  of  news¬ 
papers.  A  newspaper  representative  recently 
said  that  stories  of  retail  and  classified  suc¬ 
cesses  would  not  be  applicable  in  making  a 
sales  pitch  to  a  national  advertiser — it  has  to 
be  a  national  ad  success  story,  he  thought. 

Conductor  of  our  “Classified  Clinic”  pro¬ 
vides  an  effective  answer  to  that  in  this  week’s 
column.  Daniel  Lionel  writes; 

“If  the  least  significant  sustaining  program 
on  a  radio  station  produced  fan  mail,  rest  as¬ 
sured  that  mail  will  be  counted  and  presented 
to  the  advertiser  as  an  indication  of  that  sta¬ 
tion’s  ‘pulling  power.’  Likewise,  when  a  great 
Eastern  newspaper  registered  over  3.000,000 
box  replies  to  its  classified  advertisements  last 
year,  is  that  fact  to  be  overlooked  in  telling 
the  story  of  the  newspaper’s  ability  to  get 
readers  to  ACT? 

“Is  the  fact  that  over  2.300,000  Americans 
will  telephone  their  local  newspaper  next  week 
to  place  Want  Ads,  not  a  significant  tribute 
to  the  place  of  the  newspaper  in  Mr.  and  Mrs. 
.America’s  scheme  of  things?  That  figure,  in¬ 
cidentally,  is  nominal  as  it  is  based  on  the 
approximately  121  million  ads  carried  only  in 
Media  Records  110  cities  in  1951.” 

It  seems  to  us  that  the  effectiveness  and 
success  of  classified  advertising  in  not  only 
interesting  millions  of  people  to  place  ads 
every  week,  but  by  inducing  other  millions  to 
read  them  and  spend  dollars  as  a  result  of 
them,  indicates  a  reader  acceptance  and  a 
relationship  with  the  ultimate  consumer  that 
cannot  be  belittled  by  other  media  nor  can  it 
be  ignored  by  advertisers  in  all  classifications. 

It  is  the  ultimate  purchase  of  goods  that 
pays  off  in  the  advertising  business  and  news¬ 
paper  classified  advertising  is  influencing  the 
consumer  every  day  to  buy  something.  This 
is  no  idle  claim.  It  must  be  so.  Classified 
linage  would  not  be  increasing  by  leaps  and 
bounds  if  it  were  not  producing. 

And  while  we’re  on  the  subject,  the  same 
thing  holds  true  of  retail  advertising.  Here 
is  another  demonstration  of  the  newspapers’ 
close  relationship  with  the  consumer.  Millions 
of  retailers  have  found  that  they  must  use 
newspaper  advertising  to  move  the  goods  off 
their  shelves.  They  haven’t  found  any  other 
medium  that  can  do  it  so  effectively. 

Newspapers  can  do  the  same  thing  for  the 
manufacturer,  the  national  advertiser.  They 
have  done  it  successfully  for  advertisers  who, 
like  H.  J.  Heinz  &  Co.,  have  given  it  a  try 
with  frequent  and  consistent  copy.  And  they 
will  continue  to  do  it  for  advertisers  who  want 
results  instead  of  glamour. 


BETTER  QUALITY 

A  NECESSARY  ingredient  of  the  new 
“United  Front”  sales  drive  of  the  News¬ 
paper  Action  Committee  should  be  an  inten¬ 
sive  campaign  to  improve  the  quality  of  news¬ 
paper  printing.  The  new  competitive  threat 
of  television  alone  should  be  enough  to  con¬ 
vince  newspaper  publishers  and  production 
men  that  appearance  of  the  product  will  be 
important  in  influencing  prospective  readers 
and  advertisers. 

J.  Homer  Winkler,  technical  advisor  of  the 
Battelle  Memorial  Institute  in  Columbus. 
Ohio,  recently  stated  that  optimum  printing 
results  are  not  being  obtained  consistently  by 
newspapers  and  “material  improvements  can 
be  made  in  the  quality  of  printing  with  pres¬ 
ent  facilities.” 

For  one  thing,  he  said  “noticeable  improve¬ 
ment  is  possible,  without  making  a  single 
change  in  the  mechanical  procedure  in  the 
newspaper  plant,  if  better  advertising  and 
editorial  copy  were  supplied.  .  .  .  There  are 
known  limitations  in  newspaper  reproduction 
of  screen  fineness,  tonal  density  gradations, 
reverse  printing,  legibility  of  type  sizes  and 
faces,  fineness  of  line,  the  news  ink  used, 
newsprint  used,  and  other  factors.  These 
limitations  cannot  be  flaunted.  They  can  be 
compensated  for  and  used  to  advantage.” 

He  said  that  “the  editorial  appearance  of 
most  newspapers  provides  a  fruitful  field  for 
improvement  in  appearance.”  He  urged  news¬ 
papers  to  pay  more  for  better  inks:  “When  it 
is  considered  that  the  news  ink  required  to 
print  a  ton  of  newsprint,  costing  about  $130, 
amounts  to  less  than  75  cents,  it  would  seem 
that  newspapers  should  seriously  consider  an 
improved  ink.  even  though  it  would  be  more 
expensive.”  And  he  warned  against  mat 
shrinkage; 

“Shrinkage  and  quality  printing  are  not 
compatible.  .  .  .  The  type  should  be  set  the 
size  it  is  to  print.  A  much  better  quality  of 
printing  would  result.” 

Finally,  he  suggested  that  the  imminence 
of  color  television  and  the  continued  increase 
of  brilliant  color  in  magazines  is  likely  to 
make  it  necessary  for  newspapers  to  provide 
ROP  three  and  four-color  printing. 

Harry  Eybers.  production  manager  of  the 
Washington  Post,  dwelled  on  this  last  subject 
before  a  recent  Mid- Atlantic  Mechanical  Con¬ 
ference.  He  said  that  the  number  of  news¬ 
papers  offering  full  ROP  color  is  increasing 
rapidly  but  noted  a  large  gap  in  the  develop¬ 
ment,  particularly  in  the.  East. 

It  should  be  obvious  to  all  newspaper  exec¬ 
utives  that  chances  for  the  success  of  the  new 
selling  campaign  would  be  greatly  enhanced 
if  they  kept  up  with  the  parade  by  constantly 
improving  the  appearance  of  their  product. 

WE'RE  HONORED 

NEWS  dispatches  from  Buenos  Aires  report 
that  Editor  &  PuBLtSHER  has  been  placed 
in  distinguished  company  by  the  Peron  regime. 
Newsdealers  importing  U.  S.  magazines  report 
that  municipal  inspectors,  probably  working 
.  under  Peron’s  advice,  had  warned  them  not  to 
sell  14  publications. 

Editor  &  Publisher  is  one  of  them. 

And  look  at  the  company  we  keep:  Satur¬ 
day  Evening  Post,  Collier’s,  Life,  Look,  Cos¬ 
mopolitan,  Business  Week,  Time,  U.  S.  News 
<&  World  Report  to  mention  some. 

We  are  honored  and  flattered  by  Peron’s 
tribute  to  our  power  and  influence. 


EDITOR  &  PUBLISHER  for  March  29,  1952 


PERSONAL 

MENTION 


C.  C.  Carlin,  Jr.,  publisher  of 

the  Alexandria  (Va.)  Gazette  and 

Arlington  (Va.)  Daily  Sun,  has 
announced  for  the  Democratic 
nomination  for  Congress. 

*  «  * 

Edward  J.  Lynett,  editor  and 
co-publisher  of  the  Scranton  (Pa.) 
Times,  has  accepted  appointment 
by  President  Truman  to  the  Board 
of  Visitors  of  the  Naval  Academy 
at  Annapolis,  Md.,  for  three  years. 
*  *  * 

Thornton  Bollter.  editor.  San 
Diego  (Calif.)  Evening  Tribune, 
has  returned  to  his  desk  for  a  few 
hours  daily  following  an  illness  of 
several  months. 


ERS  six  years  in  Mexico  and  Cen¬ 
tral  America. 

*  *  * 

Leonard  Belcher,  former  Still¬ 
water  (Okla.)  News-Press  staffer, 
has  joined  the  advertising  staff  of 
the  Enid  (Okla.)  Events. 

*  *  * 

William  A.  Vincent,  formerly 
with  the  New  Mexican  in  Santa 
Fe,  has  joined  the  advertising  staff 
of  the  Farmington  (N.  M.)  Daily 
Times.  He  replaced  Robert  K. 
Thorpe,  who  moved  to  a  Kansas 
advertising  post. 

*  *  * 

Dave  West,  football  player  with 
the  Calgary  Stampedcrs,  has  joined 
the  advertising  department  of  the 
Calgary  (Alta.)  Albertan. 


In  the  Editorial  Rooms 


to  take  a  position  with  Time  maga¬ 
zine  in  New  York.  In  addition  to 
hitting  the  Saturday  Evening  Post 
and  other  magazines  as  a  free¬ 
lancer,  Mr.  Molloy  had  his  own 
Tulsa  radio  and  TV  shows. 

«  «  « 

Elmer  L.  Terrill,  who  in  1947 
was  managing  editor  of  the  La 
Grande  (Ore.)  Evening  Observer, 
has  returned  to  resume  his  old  po¬ 
sition.  Most  recently  he  has  been 
city  editor  of  the  Lewiston  (Idaho) 
Morning  Tribune  and  prior  to  go¬ 
ing  to  the  Pacific  Northwest  was 
with  the  Sacramento  (Calif.) 
Union  and  telegraph  editor  of  the 
Boise  (Idaho)  Dailv  Statesman. 

«  *  * 

Merle  F.  Pugh,  resigned  from 
the  news  staff  of  the  Roseburg 
(Ore.)  News-Review  to  become 
editor  of  the  Oregon  Motorist  on 


Air  Force-Army  training  maneuver 
centering  on  Fort  Hood.  Texas. 

*  * 

Miss  Sarah  Halliburton,  for¬ 
merly  of  the  Roanoke  Rapids  (N. 
C.)  Herald,  has  been  appointed 
editor  of  the  Chester  (S.  C.)  Re¬ 
porter.  She  replaces  Miss  Ann 
Marshall,  who  resigned  to  become 
managing  editor  of  the  Winthrop 
College  Alumnae  News  at  Rock 
Hill,  S.  C. 

*  *  * 

Richard  LeBourdais  has  re¬ 
turned  to  the  copydesk  of  the  Port¬ 
land  (Me.)  Press  Herald  following 
a  year  spent  in  the  Navy  after  re¬ 
call  to  active  duty  with  the  naval 
reserve.  His  return  puts  Copy  Edi¬ 
tor  Richard  Kendall  on  a  swing 
shift,  alternating  between  the  copy 
rim.  state  desk  and  assistant  city 
desk. 


Ray  Barford.  formerly  general 
manager  of  Thomson  Dailies,  Tor¬ 
onto,  Ont.,  and  until  recently  man¬ 
ager  of  the  Toronto  office  of  James 
Lovick  Ltd.,  advertising  agency, 
has  been  appointed  publisher  of 
the  Vancouver  (B.  C.)  News-Her¬ 
ald,  latest  Thomson  acquisition. 


On  the  Business  Side 

Vincent  J.  Miller,  business 
manager  of  the  Tulare  (Calif.) 
Advance  Register,  has  been  elected 
president  of  the  Southern  San  Joa¬ 
quin  Valley  Unit.  California  News¬ 
paper  Publishers  .Association.  Roy 
Brock.  Kingsburg  (Calif.)  Record¬ 
er,  was  elected  secretary-treasurer. 
m  *  * 

Charles  M.  Cooper,  former 
Anadarko  (Okla.)  News  advertis¬ 
ing  manager,  has  returned  to  that 
position  following  18  months  serv¬ 
ice  in  the  Navy.  A  World  War  II 
Navy  vet,  Mr.  Cooper  spent  the 
greatest  part  of  his  second  tour  of 
duty  at  Treasure  Island  and  at 
Alameda,  both  in  California. 

*  *  * 

W.  E.  H.  Welch,  advertising 
and  promotion  manager,  Prescott 
(Ariz.)  Courier,  Courier-Journal 
and  Weekly  Courier,  is  the  author 
of  an  article  appearing  in  the 
March  issue  of  Avante,  national 
magazine  of  Honduras.  Mr. 
Welch  was  with  Joshua  B.  Pow- 


George  E.  Rose,  Cincinnati 
(Ohio)  Times-Star,  has  been  elect¬ 
ed  president  of  the  Cincinnati  local 
of  the  American  Newspaper  Guild. 

*  *  * 

Jack  Burroughs,  conductor  of 
“V'our  Town”  column  on  the  Oak¬ 
land  (Calif.)  Tribune  and  a  mem¬ 
ber  of  the  staff  for  .^0  years,  has 
received  an  award  from  the  Na¬ 
tional  Committee  for  Traffic  Safe¬ 
ty  for  espousing  the  cause  of  high¬ 
way  safety  in  “unique  and  original 
style” — verse,  prose  and  pictures. 

#  »  * 

Mike  Bernardi,  sports  editor. 
Williamsport  (Pa.)  Gazette-Bulle¬ 
tin,  has  been  elected  president  of 
the  Eastern  League  Baseball  Writ¬ 
ers  Association  for  1952.  Marvin 

Behr.  sports  editor.  Binghamton 
(N.  Y.)  Sun,  was  cho  en  secretary- 
treasurer. 

*  *  « 

Ed  Wishcamper.  a  staffer  for 
more  than  15  years,  has  been  pro¬ 
moted  to  assistant  managing  editor 
of  the  Abilene  (Tex.)  Reporter- 
News,  which  publishes  both  morn¬ 
ing  and  evening  editions. 

♦  *  * 

Gene  McCarthy,  former  fea¬ 

ture  writer  on  the  Tulsa  (Okla.) 
World,  has  joined  the  staff  of  the 
San  Diego  (Calif.)  Union-Tribune. 

*  «  * 

Paul  Molloy,  Tulsa  (Okla.) 

Tribune  reporter  and  feature  writ¬ 
er,  has  resigned,  effective  April  I. 


•April  1. 

(>  *  * 

E.  A.  Shelnutt,  Montgomery 
(Ala.)  Journal  assistant  managing 
editor,  was  elected  treasurer  of  the 
Montgomery  Camellia  Society. 

•  *  * 

Fred  E.  Beane,  farm  editor  of 
the  Manchester  (N.  H.)  Union 
Leader,  has  received  a  Meritorious 
Service  Award  for  his  support  of 
4-H  Club  and  youth  extension 
work  during  the  25  years  he  has 
covered  agriculturill  news  for  his 
paper. 

«  *  * 

Ralph  Wallenhorst.  Buffalo 
(N.  Y.)  Evening  News  reporter, 
is  covering  Exercise  Longhorn. 


Heudy  JVatv! 

a  23-iiistalinent  brand  new  special 

HOW  TO  LIVE 

•  with  your  heart 

•  with  your  nerves 

•  and  blood  pressure 

BY  DR.  WALTER  C.  ALVAREZ 

for  2S  years  chief  consultant  at 

MAYO  CLINIC 

Phone  or  wire  for  samples,  terms 

The  Register  and  Tribune  Syndicate 

Des  Moines  488  Madison,  New  York  City 


.Aebert  j.  Marino,  New  Britain 
correspondent  for  the  Hartford 
(Conn.)  Courant  for  the  last  seven 
years,  has  resigned  to  join  the  city 
news  staff  of  the  New  Britain 
(Conn.)  Herald. 

*  *  * 

Edward  E.  Jaffee,  city  editor 
of  the  Lynn  (Mass.)  Item,  was 
elected  recently  as  a  member  of 
the  Swampscott  Town  Meeting, 
and  Paul  A.  Halley,  copy  editor 
and  political  columnist,  was  elected 
moderator  of  the  Town  of  Saugus. 
Sports  Editor  Edward  A.  Cahill 
is  president  of  the  Lynn  City 
Council. 

(Continued  on  next  page) 


(Gulp!)  IT’S  HAPPENED! 


Daisy  Mae  Scragg 


Li'l  Abner  Yokum 


Grandma  Scragg 
of  Dogpatch 

is  reel  proud  to  announce 
the  $1.35  wedding 
of  her 

bootiful  granddotter 
DAISY  MAE  SCRAGG 
to  that 

panic-stricken  lout 

LI’L  ABNER  YOKUM 
Saturday,  March  29,  1952 


But  what  happens  now? 

Phone,  wire  or  write  for  sample  releases 


UNITED  FEATURES 


220  EAST  42NO  STPEET 
NEW  YORK  17,  N.  Y 


PERSONAL 


er  for  the  Syracuse  (N.  Y.)  Her¬ 
ald-Journal,  has  joiDed  that  news- 


continued  from  page  39  *  sports^staff.  ^ 

Edgar  T.  Rouzeau,  former  edi-  ,  Richard  Long  r^orter  for  the 
tor  of  the  Oklahoma  Eagle.  Tulsa  (N-  Y  )  Herald-Journal. 


Negro  daily,  has  been  named  asso¬ 
ciate  editor  of  Ebony  magazine. 
During  World  War  II,  Mr.  Rou- 


is  now  writing  its  radio  and  televi¬ 
sion  column,  “Looking  and  Listen¬ 
ing,”  formerly  handled  by  Thomas 


THE  FOURTH  ESTATE  . . . 


By  Trent 


ZEAU.  representing  the  Piiisburgh  P’  Cwlk^n.  who  has  been  called 
(Pa.)  Courier,  was  the  first  Negro  duty  with  the  Navy, 

to  be  accredited  as  a  war  corre-  n  i-,  j  . 

spondent  with  the  American  forces.  .  R^”  Si'aduate  stu- 

*  *  «  dent  in  the  State  University  of 

Harry  C.  Reckner,  new  rewrite  Journalism.  Iowa 

man  for  the  Cincinnati  (Ohio)  i*  /he  n^  assistant  editor 

Post,  who  went  there  from  the  San  monthly 

Antonio  (Tex.)  Evening  News,  and  As^ia- 

was  a  Kentucky  Posr  reporter  10  succeeding  Miss  Jean  Shar- 

years  ago,  is  holding  reimions  in 

his  old  home  town.  <‘”  )  Daily  Dispatch  Prof.  Ed- 

«  *  «  WARD  F.  Mason,  head  of  the  pic- 

Hennen  Hackett,  formerly  of  sequence  in  the  school,  is 

INS  in  San  Francisco,  has  joined  'Editor  of  the  puWicaDon. 

the  staff  of  the  Los  Angeles  Ex-  r-  u  i.  i  •. 

aminer  Cobb  has  been  named  city 

•  *  «  editor  and  Edward  P.  Badger  state 

„  ,  editor  of  the  Birmingham  (Ala.) 

Adam  Gajewski,  former  report-  jsjews.  They  succeed  Jack  House, 

city-state  editor,  who  requested  re- 
EDITOR  &  PUBLISHER  assignment  to  his  former  job  of 

r*.  ou^st  Puhii,krrf  and  '‘O''*"?  ^Porter  in  the  state. 


EDITOR  &  PUBLISHER 

Tki  Oldist  P%ihUsker^  and  Jdvtriistrf 

^ _ 

With  which  hat  been  merged:  The  Joumalitt, 
•Mahlithed  March  24,  18^;  Newtpaperdom, 


assignment  to  his  former  job  of  “Now,  Congressman,  do  yon  care  to  make  a  statement?” 

roving  reporter  in  the  state.  — 

♦  *  ♦  and  night  editor  of  the  Associated  Martin  Flanigan  has  resigned 

Tom  H.  Lundquist,  March  Press  Carolinas  Bureau,  and  re-  as  wire  editor  of  the  New  Mexican 
graduate  of  the  University  of  Min-  cently  news  supervisor  for  NBC,  in  Santa  Fe  to  return  to  his  home. 


•naniitnea  MarcD  V4.  1(S84;  Newtpaperdom,  Biauuaic  ui  me  ejiiivcioiiy  ui  miii-  eeiiiijr  iivwa  w.  —  - - - -  -  — 

Mych  1^2;  Fourth  Ettate,  March  1,  1804;  ncsota  School  of  Journalism,  has  has  been  named  managing  editor  in  Tucson,  Ariz.  Mr.  FLANtCAN 

joined  the  staff  of  the  Helena  for  CBS-TV  News.  formerly  was  on  the  staff  of  the 

Regittered.  Contentt  copyrighted  1M2  by  (Mont.)  Independent-Record  as  a  «  *  «  Tucson  Daily  Citizen. 

Editor  &  Publither  Co.,  Inc. _  renorfer  .  ♦  *  * 

The  Epito,  *  Pu.l.»„„  Co..  Imc.  "cporier.  Arc«ie  JACOBS,  former  Omaha  p  Barnett,  formerly  with 

jAiiEi  waicHT  BaowN  n  *,,  *  »,•  .  (Neb.)  Bee-News  city  editor,  has  .  rin  \  a;„uc  Chu  k 

- . - _  John  R.  Harmer,  Minnesota  Toact  renresen-  die  (in.)  NeMs-Siin  IS 


formerly  was  on  the  staff  of  the 
Tucson  Daily  Citizen. 


Central  PMuation  Ofices; 
Seventeenth  Floor,  Timet  Tower 


School  of  Journalism  March  grad- 


been  named  Pacific  Coast  represen¬ 
tative  for  Bozell  &  Jacobs,  Inc.,  na- 


editor  of  Golf  Digest,  a  pocket- 


uate.  is^serving^as  asMstam  to^RAV  tiond  advertismg  and  ;i's“e?“SSV'' M^y^hro^'^^^ 


TiUpkonts:  C.  KODE,  manager  oi  the  North- 

yent  3053,  3054,  3055  k  305<t  west  Daily  Press  Association. 

Kobeet  y.  Beown,  Eduoe:  Jeeohe  H  a  *  * 

Waleee  it  mating  Edxt^;  Dwiobt  Bnmzi.,  „  ... 

Education  Editor;  Jaue*  Collihos,  Rat  REYNOLD  MaLMER,  Minnesota 


tions  agency,  with  headquarters  in 

Los  Angeles.  '  *  ,  , 

♦  *  * 

Bruce  BowRtNO,  staff  artist,  San 
Forrest  Davis,  formerly  editor  francisco  News,  for  26  years  and 


^"d ‘•4  P/ journalism  graduate  returned  from  Forrest  Davis,  formerly  editor  francisco  News,  for  26  years  and 

Xetearck  Manager;  iAvn^AtL^.  L^irian.  Army  Service,  has  joined  the  news  the  Denver  (Colo.)  Rocky  wife,  Mrs.  Marian  Bowrinc, 
Cbaeles T.  Stuaet,  Pyititker;  Leach  Lahet  Staff  of  the  Mankato  (Minn.)  Free  Mountain  News  and  with  the  gen-  News  telephone  operator  for  28 
Jihtrtijint  Af^nager;  BEK.fADrm  Boeries,  Prcss  cral  management  of  Scripps-How-  ye^f$  are  retiring  in  April  to  their 

k  ‘  *  *  *  ^  country  home  near  Auburn.  Calif. 

ioT,  CHrectop  of  CirnuaHon;  George  h  John  D.  Donoghue  is  the  ncw  ncwsman,  on  May  1  will  become  ♦  ♦  * 


C«ARLEi T.  Stuart,  PRWiiUf;  Leach  Lahet  staflF  of  the  Mankato  (Mihh.)  Free  fountain  i\ews  ana  wiin  me  gen- 
Jd9ertijint  Ber  iadettb  Borries,  Press  management  of  Senpps-How- 

ui^z"‘A^:^o^riLi::.rko^^^^  k  *  *  *  ^  ^,7. 

loT,  Director  0/  CtrcMiation;  Geoeoe  h  John  D.  Donoghue  is  the  new  newsman,  on  May  1  will  become 
li^i,  Ci^i^TM^gn^"’  music  and  drama  critic  for  the  an  editor  of  the  Freeman  mag 


4.  D.  c.  fluEMB,  James  J,  Botlee,  Burlington  (Vt.)  Free  Press.  Pub-  azine 
kit?..  Teupkonei,  lic  relations  director  at  St.  Mi- 

r - Te  I^haers  College,  he  began  his  news- 

lEteagt  Bureau  StO  London  GuaeanUe  W 


editor  of  the  Freeman  mag-  Lloyd  P.  Bloodworth,  former 
ine.  owner  of  the  Ruidoso  (N.  M.) 

*  *  *  News,  has  taken  a  position  with 

Ed  Fitzpatrick  has  resigned  the  Albuquerque  (N.  M.)  Cham- 


Ckiraran - ~iint'j — T' - ia  chael’s  Collcge,  he  began  his  news-  Ed  Fitzpatrick  has  resigned  the  Albuquerque  (N.  M.)  Cham- 

deei^  B^gTiao'sortlTMl^kigaT'Ao^^Clt  papcr  work  20  years  ago  with  the  from  the  Clovis  (N.  M.)  News-  ber  of  Commerce.  Mr.  Blood- 


eago  I,  lu.  Fet.  STite  3-48W-9S;  Geoece  A, 
B^hdenbueg,  Editor;  Haeet  K.  Blace, 
Jdeertutng  Refretentatioe. 


Free  Press.  Before  returning  to  Journal  to  become  commercial  worth  founded  the  News  in  1946. 
his  Alma  Mater  in  1947,  he  was  manager  of  Radio  Station  KENM  *  *  • 


Pkita^ipkU  Bureau,  1046  Commereiat  Trtst  <^rama  and  music  critic  at  the  in  Portales,  N.  M.  Mr.  Fitzpat-  Bill  Morrison,  business  editor 
Market  Su.,  Pkiiadetfkia  j.  Springfield  (Mass.)  Daily  News,  rick  was  advertising  manager  of  of  the  Fort  Worth  (Tex.)  Press  icx 
Deagomett^*'**”***”**  *'^*®®*  J®**”  W  During  the  war  he  was  with  Stars  the  Portales  Daily  News  for  five  the  last  four  years,  has  joined  the 
Paei/U  Coast  Editc^,  Campbell  Watiion.  Miiu  Stripes  and  Army  News  Serv-  years,  resigning  last  month  to  take  Fort  Worth  public  relations  firm  of 
Bldg..  San  Francisco  4.  Tel.  Girfieid  1-7950.  ice.  He  succeeds  MiLTON  SLATER,  the  job  with  the  News-Joumal.  Witherspoon  &  Ridings  as  an  ac- 
Dumcaw  a*^o-it  PnXous^iiUu  WC.AX  to  become  pro-  ♦  *  ♦  count  executive.  Before  taking  the 

^i-,  San  Francisco  4.  Tef.  Gi^e°id”-79.W;  duction  manager  at  WNEW  in  Gerald  A.  Waindel,  a  former  position  with  the  Press  in  1947,' 
AngeUs  5.  Tel.  New  York.  assistant  cifv  editor  of  the  Mil-  Mr.  Morrison  served  two  years  as 


Dunkirli  8-4151.  _ ' 

London,  England  Ofice:  Allan  Deiaeoms- 
Manages;  19  Dorckestrr  Court,  Musicell 
Hill,  London,  N.  10. 


who  left  WC.AX  to  become  pro-  ♦  *  ♦  count  executive.  Before  taking  the 

duction  manager  at  WNEW  in  Gerald  A.  Waindel,  a  former  position  with  the  Press  in  1947,* 
New  York.  assistant  city  editor  of  the  Mil-  Mr.  Morrison  served  two  years  as 

*  *  *  waukee  (Wis.)  Senlinel  and  one  of  editor  of  the  Hugo  (Calif.)  Doily 

Stan  Gillen  has  left  his  sports  the  original  OWI  staffers  during  News. 
and  radio  work  with  the  Rome  World  War  11,  has  become  man-  *  *  * 


A«nXe^7T;ri7vin«n«.\^X'r*cCt«  (N-  Y.)  Sentinel  and  WRUN  to  ager  of  public ’relations  and  adver-  William  S.  Epple.  formerly  of 
of  Editor  a  Publisber  *re  available  at  the  acccpt  a  position  on  the  ncws  Staff  tising  of  Associates  Investment  the  Chicago  Daily  Sews  and  neaa 
P^fi  of  the  Buffalo  (N.  Y.)  fAcning  Co.,  Chicago.  of  his  own  public  relations  firm  m 

^EnVNW^Ldi,BGrcAuofCircu...ionV 

Net p.id.inci..ttndiK May 5. 1951....  18,149  _  Dixon  Stew.art,  oneti me  United  pointed  director  of  information 

''‘'Tor7ub7ripuJ/RV'ea' aee  Page  2*  „„  Prcss  sports  Writer  and  newspaper  National  Dairy  (ounci. 

_ DISPLAY  ADVERTISING  RATES  Where  They  Are  Nov/  e.xecutive  in  lowa,  before  he  helped  Chicago.  ,  .  , 

to  organize  the  Transradio  Press  ,  „  i>  <•  -lo  .rin 

Francis  N.  Littlejohn,  Jr.,  Service  in  1934,  has  joined  D.  M.  NiRS.  Bertha  Reid,  for 
formerly  a  sports  writer  and  copy  Grattan  Co.,  New  York,  as  exccu-  classified  advertising  ep 

editor  for  the  Charlotte  (N.  C.)  live  vicepresident  in  charge  of  pro-  ments  of  various  *Jca''st  new  P 
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Mrs.  Bertha  Reid,  for  29  yean 
with  classified  advertising  depart¬ 
ments  of  various  Hears!  new  spa- 


Observer  and  later  wire  editor  for  ducing  TV  “package”  shows  in  pers,  retired  in  mid-March. 


the  .Associated  Press,  Charlotte,  Italy  for  distribution  here. 


{Continued  on  page  41) 
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Where  They  Are  Now 

continued  from  page  40 

assignment  during  recent  years  was 
supervisor  of  the  San  Francisco 
Examiner’s  Oakland  office.  She  | 
supervised  inauguration  of  a  com¬ 
pletely  new  classified  system  at  the 
Baltimore  (Md.)  News  American 
in  1927,  and  was  at  one  time  sales 
supervisor  of  the  Los  Angeles  Ex¬ 
aminer. 

*  «  * 

Robert  H.  Brigham,  Jr.,  former 
member  of  the  editorial  staff  of  the 
Knoxville  (Tenn.)  Journal,  and  ® 
later  reporter  and  photographer 
with  newspapers  in  Rochester,  N. 

Y.,  Louisville,  Ky.,  and  Nashville,  '■ 
Tenn.,  is  now  with  the  public  rela¬ 
tions  department  of  Chemstrand 
Corp.,  Decatur,  Ala.  ( 

«  *  * 

WiLLUM  Schwartz,  who  has 
been  with  the  Portland  (Ore.)  ^ 
Journal  for  the  last  eight  years,  is 
resigning  from  his  post  as  assistant 
purchasing  agent  to  join  the  Haw- 
Icy-Gilbert  Co.,  door  and  sash 
wholesalers,  Portland,  effective 
April  1. 

IN  MILITARY  SERVICE 

Capt.  Marvin  Zuckerman,  for¬ 
merly  an  editorial  cartoonist  for 
the  Chicago  Herald-American,  in 
the  Army  since  1945,  is  serving 
with  the  21st  Regiment  of  the  24th 
Infantry  Division  in  Japan.  The 
division,  first  to  fight  in  Korea,  i 
recently  was  transferred  to  Japaq.  { 
*  *  *  I 

1st  Lt.  William  E.  Fein,  a  re-  I 
porter  for  the  Wichita  (Kan.)  ! 
Eagle  before  the  Air  Force  re-  1 
called  him  to  duty  in  1950,  has  { 
been  assigned  as  liaison  officer  of  i 
the  9065th  Volunteer  Air  Reserve  | 
Group,  with  headquarters  in  New  ! 
York  City,  after  17  months  with  a  j 
jet  fighter-bomber  outfit  in  Korea. 

■  I 
Andersen  Rewarded 
For  Camellia  Sale  i 

Orlando,  Fla. — Martin  Ander¬ 
sen,  publisher  of  the  Orlando  Sen¬ 
tinel  and  Star,  was  honored  last 
week  when  he  received  the  Orlando 
Garden  Club’s  Award  of  Merit  for 
outstanding  horticulture  achieve-  ' 
ments. 

Mr.  Andersen,  who  has  been 
growing  camellias  as  a  hobby  for 
several  years,  recently  sold  60.000 
of  the  plants  to  residents  of  Cen¬ 
tral  Florida  at  below  cost  of  pro¬ 
duction  as  a  beautification  project. 

During  the  more  than  20  years 
Mr.  Andersen  has  been  publisher, 
the  newspapers  have  sponsored 
azalea  and  other  flower  sales  at  a 
cost  of  production  price. 

■ 

Resor  a  Director 

Stanley  Resor,  president  of  J. 
Walter  Thompson  Company,  has 
been  elected  a  director  of  Scott 
Paper  Company,  Chester,  Pa.,  re¬ 
placing  Gilbert  Kinney  who  died 
March  12. 


HERE'S  A  MARKET  PRESCRIPTION 
FOR  HEALTHIER  SALES  ! 


Every  drop  of  this  whole¬ 


some  program  is  beneficial — to 


sales,  to  product-prestige,  to 
cultivation  of  a  lasting  family 


of  people  who  buy. 


Yes— Topeka  "Has  What  It 


takes.”  Practically  every 


month,  there  are  new  records 


made  in  all  the  major  fields. 


i  The  sound  of  the  hammer  and 


the  saw,  and  the  lift  of  steel 


into  new  plants  are  heard 


throughout  this  well-over- 100,- 


000  area. 


Has  Whatl 


k 


Some  markets 
serve  as  a  vigorous 
tonic  for  national  ad- 
vertising  .  .  .  pep  it  up 
.  .  .  give  it  new  zest  .  .  . 
provide  greatly  added 
strength,  especially  where 
Test  Campaigns  are  involved. 

This  Topeka  market  is  just  ^ 

what  the  "doctor  ordered.”  The 
prescription  is  more  effective  than 
ever:  To  general  prosperity,  with 
spendable  dollars  in  every  drop,  add 
a  native  willingness  to  live  better, 
spend  wisely  and  freely  for  the  be;ter 
things  of  life.  Now  a  good  husky  portion 
of  industrial  strength,  tinctured  with  an 
alert  Chamber  of  Commerce:  Some  115,860 
people  comprising  Shawnee  County  alone; 
plenty  of  new  building ;  sturdy  and  constantly 
rising  retail  sales;  widespread  civic  pride. 
Take  a  swig  of  that,  and  advertising  struts  its 
stuff. 

Naturally,  there  must  be  wise  ways  and 
means  of  reaching  the  people  of  a  market 
like  this.  And  perhaps  the  most  vitally  im¬ 
portant  part  of  the  prescription  is  use  of 
Topeka’s  two  great,  loved  newspapers. 
Watch  those  sales  —  through  advertising  — 
step  out,  with  that  "Never-Felt-Better”  look. 


Takes 


PniTOR 
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Hodges  Is  Still 
'The  Optimist' 
In  Atomic  Age 

By  Joseph  W.  Dragonetti 


Philadelphix  —  Despite  two 
world  wars,  the  threat  of  a  third, 
and  the  advent  of  the  atomie  age, 
Leigh  Mitchell 
Hodges,  column¬ 
ist  for  the  Phila¬ 
delphia  Bulletin 
who  will  be  76 
on  July  9,  has  re¬ 
mained  an  optim¬ 
ist  in  more  ways 
than  one. 

On  March  13, 
the  Bulletin,  with 
appropriate  fan¬ 
fare,  including 
the  publication  of 
a  letter  from 
President  Truman, 

Hodges  celebrate  the  50th  anniver¬ 
sary  of  the  well-known  column, 
“The  Optimist.” 

It  is  believed  to  be  the  oldest, 
or  at  least  one  of  the  oldest,  news¬ 
paper  features  in  the  country  writ¬ 
ten  continuously  by  the  same 
author. 

Mr.  Hodges  marked  the  Golden 
Anniversary  of  his  column  by 
using  messages  from  prominent 
Americans.  He  introduced  his 
guests  with  this  modest  comment 
about  the  column  which  started  on 
the  old  Philedelphia  Times,  March 
13,  1902: 


Hodges 
helped  Mr. 


If  Rip  Woke  Up  Now 

“Fifty  years  ago  today — this  col¬ 
umn  was  bom.  Meantime  it  has 
seen  more  changes  in  ways  of  life 
and  death  than  ever  before  marked 
a  like  period. 

“If  some  Rip  Van  Winkle  then 
had  slept  to  wake  now  he  might 
think  himself  in  another  world.  But 
soon  he  would  spot  old  landmarks 
still  standing  as  through  the  ages. 

“He  would  see  love,  faith  and 
justice  openly  revered  by  millions 
of  the  free,  and  secretly  by  other 
millions  the  while  enslaved.  He 
would  find  these  pillars  of  same 
optimism  still  supporting  honor, 
kindness  and  mercy. 

‘To  set  forth  the  helpfulness  of 
these  fundamentals  in  everyday  liv¬ 
ing  has  been  my  aim.  Through 
world  wars,  depressions  and  grow¬ 
ing  godlessness  I  have  tried  to 
point  the  hope  and  strength  they 
inspire,  often  moved  by  my  own 
need.  For  none  has  found  it  easy 
to  keep  heading  light-ward  through 
the  recurring  fogs  of  the  past  half- 
century. 

“What  of  the  present  hour? 

“Despite  widespread  pessimism 
fed  by  grave  threats  to  freedom, 
are  there  sound  reasons  why  we 
still  should  be  optimistic?  Lest  my 
view  be  deemed  prejudiced,  I 
asked  this  question  of  some  out¬ 
standing  Americans.” 

After  stating  the  views  of  his 
guest  columnists,  including  some 
pessimistic  comments  by  Christo¬ 


pher  Morley  and  Franklin  P. 
.Adams,  Mr.  Hodges  concluded: 

“The  score  certainly  favors  con¬ 
tinuing  optimism.” 


Inspired  by  ‘Cynic’ 

Mr.  Hodges  developed  the  idea 
for  the  “Opt”  column,  as  he  likes 
to  call  it,  by  reading  another  fea¬ 
ture  called  “The  Cynic”  which  was 
conducted  by  Horace  Traubel,  bio¬ 
grapher  of  Walt  Whitman  and  a 
brilliant  writer  for  the  old  Phila¬ 
delphia  Times. 

As  assistant  editor  of  the  Ladies’ 
Home  Journal,  Mr.  Hodges  ad¬ 
mired  Mr.  Traubel's  writing  ability 
and  intellect,  but  thought  the 
Times  writer  was  overly  pessimis¬ 
tic. 

“I  figured."  he  said,  “that  if  Mr. 
Traubel  could  pound  the  anvil,  1 
could  ring  the  bell.” 

The  Times  was  owned  by 
George  Washington  Ochs,  brother 
of  Adolph  S.  Ochs,  who  was  later 
to  buy  the  old  Public  Ledger. 

“1  thought  that  the  readers  of 
the  Times  might  be  interested  in 
another  side  of  life  which  Mr. 
Traubel  overlooked,”  Mr.  Hodges 
recalls.  "So  I  went  in  to  see  Mr. 
Ochs,  and  suggested  that  I  write  a 
daily  column  on  that  basis.  He 
was  rather  skeptical  at  first  but  la¬ 
ter  told  me  to  write  a  few  pieces." 

When  completed,  the  articles  im¬ 
pressed  Mr.  Ochs. 

“I  like  them,”  he  said.  “They 
might  be  nice  for  preachers — helps 
them  with  their  Sunday  sermons.” 

The  column  gained  a  much  wi¬ 
der  appeal,  however,  and  became 
a  daily  feature.  Mr.  Hodges  left 
the  Ladies  Home  Journal.  But  the 
Times’  days  were  numbered.  It  was 
merged  with  the  Ledger. 

“The  Optimist”  lasted  on  the 
Ledger  10  days.  Adolph  Ochs  did 
not  like  it,  but  E.  A.  Van  Valken- 
berg,  famous  crusading  editor  of 
the  North  American,  did.  The  col¬ 
umn  started  on  the  North  Ameri¬ 
can  on  Sept.  14,  1902,  and  ran  un¬ 
til  the  death  of  the  paper  in  1925. 
It  has  been  running  in  the  Evening 
Bulletin  since  that  time. 

Heart  Throb  in  ‘Drivel’ 

Mr.  Hodges  is  not  only  an  opti¬ 
mist,  he  also  has  a  good  sense  of 
humor.  He  tells  this  on  himself: 

One  day  the  foreman  of  the 
composing  room  at  the  North 
American  came  running  up  to  him, 
yelling  for  copy.  Mr.  Hodges  had 
forgotten  to  write  his  daily  stint. 
So,  he  had  to  get  something  in  a 
hurry  for  deadline.  In  15  minutes, 
he  wrote  a  poem  titled,  “Give 
Them  The  Flowers  Now.” 

“I  thought  it  was  the  worst 
drivel  I  had  ever  written,”  he  said, 
“but  it  attracted  world-wide  atten¬ 
tion  and  made  its  mark  as  a  heart 
throb.” 

■ 

Injured  Writer  Sues 

Brownsville,  Tex. — Hunter  Os¬ 
borne,  a  former  writer  for  the 
Valley  Morning  Star,  seeks  $  1 7,500 
in  a  suit  against  the  paper  for  in¬ 
juries  suffered  when  he  fell  30  feet 
down  .stairs  on  March  14,  1950. 


SURPRISED  with  a  “birthday  party”  for  his  colunm.  Managing  Edi¬ 
tor  George  Crawford,  at  right,  appears  shy  as  he  receives  felicitations 
from  General  Manager  F.  Ward  Just  of  Waukegan  News-Sun  and 
Dean  H.  E.  Ganster. 

the  American  Brass  Company  to 
launch  a  newspaper  career  as  a 
reporter  on  the  Kenosha  Herald. 
Some  time  later  the  paper  folded 
and  George  moved  along  with  the 
printing  press,  and  other  equip¬ 
ment,  including  a  desk  and  one 
chair,  to  Waukegan,  where  Frank 
H.  Just  started  the  Waukegan 
Daily  News. 

In  1930,  when  the  News  pur¬ 
chased  the  Sun,  Mr.  Crawford  be¬ 
came  managing  editor  of  the 
merged  News-Sun. 

Ford  Wilson,  of  the  Chicago 
Tribune  and  a  former  co-worker 
with  Mr.  Crawford  on  Waukegan 
papers,  in  congratulating  him  said: 
“Judging  from  the  tone  of  your 
column  of  late  suggesting  you 
might  retire  to  Millburn  or  some 
other  quiet  town,  we  didn’t  know 
whether  or  not  you  would  be 
around  for  a  25th  anniversary,  so 
we  jumped  the  gun  on  it.” 


Readers  Throw 
Birthday  Party 
For  a  Column 

Waukegan,  III.  —  George  G. 
Crawford,  managing  editor,  com¬ 
memorated  the  23rd  anniversary  of 
his  “Sun  Spots”  column  in  the 
Waukegan  News-Sun  at  a  surprise 
party. 

To  make  it  official  Mayor 
Robert  E.  Coulson  and  Chief  of 
Police  Earl  Hicks  were  on  hand  to 
witness  the  cake-cutting  event 
which  had  for  master  of  ceremon¬ 
ies,  Dean  Howard  E.  Ganster,  for¬ 
mer  rector  of  Christ  Episcopal 
church,  where  Mr.  Crawford 
served  for  many  years  as  a  vestry¬ 
man. 

Among  those  extending  personal 
congratulations  was  F.  Ward  Just, 
general  manager  of  the  newspaper. 

Cake  with  Decorations 

The  huge  cake,  made  by  the 
Community  bakery  of  Zion,  was 
rectangular  in  shape  and  bore  the 
inscription:  “Happy  23rd  Anniver¬ 
sary— GEE’S  SUN  SPOTS”  the 
decorations  being  in  sun-color  with 
chocolate  background,  suns  and 
yellow  roses  dotting  it. 

gee’s  thought-provoking  items 
and  the  incident  when  he  was  un¬ 
decided  in  buying  a  new  Buick, 
whether  it  should  be  a  three-holer 
or  four-holer  (cars  having  three  or 
four  vents  in  the  hoods),  cleaning 
up  the  yard,  taking  down  the  storm 
windows,  putting  up  screens,  the 
weather,  and  politics,  all  made 
pleasing  reading  to  his  multitude 
of  readers  over  the  span  of  years. 

George  Gaver  Crawford  was 
born  in  Kenosha,  Wis.,  and  he  was 
an  alumnus  of  the  University  of 
Wisconsin.  He  left  an  office  job  in 


Toronto  Fires  Bring 
Prizes  to  Reporter 

Toronto  —  Two  reporters  and 
two  photographers  of  Toronto 
dailies  won  prizes  for  the  best 
news  stories  and  best  action  photos 
of  Toronto  fires  in  the  past  year  in 
the  annual  competition  sponsored 
by  the  Toronto  Firefighters  Associ¬ 
ation. 

Best  stories  were  written  by  Phil 
Jones,  police  reporter,  and  Ralph 
Hyman,  political  reporter,  on  the 
Toronto  Globe  &  Mail.  Mr.  Jones 
won  a  $300  first  prize,  and  Mr. 
Hyman  second  prize  of  $200. 

Best  fire  pictures  were  taken  by 
freelancers  Paul  Smith  and  Eric 
Cole,  with  both  pictures  appearing 
in  the  Toronto  Daily  Star.  Mr. 
Smith’s  picture  won  $300  and  Mr. 
Cole’s  $200. 
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Farmer 


Lawyer 


Merchant? 


Chief? 


vester  builds— has  led  the  way  in  making  us  the  best- 
fed,  best-clothed  nation  in  the  world.  Last  year,  29 
per  cent  more  food  and  fiber  were  produced  than  in 
1941.  That’s  quite  a  record  .  .  .  especially  since  there 
were  4  million  fewer  people  on  farms  in  1951  than 
ten  years  ago. 

Yes  ...  as  fewer  of  us  are  needed  on  farms  —  more 
of  us  can  choose  other  vocations  essential  to  our  na¬ 
tional  well-being. 

Young  Americans  today  can  still  be  farmers  .  .  . 
and  better  farmers  than  ever  before.  But  they  can 
also  be  doctors,  lawyers,  merchants,  chiefs  . .  .  what¬ 
ever  they  wish.  The  choice  is  theirs. 

That’s  a  big  and  vital  contribution  of  mechanized 
farming. 


In  1852.. .  7 out  of  10  babies  grew  up  to  be  farmers. 
In  1952  ...it  is  less  than  2  out  of  10.  Mechanized 
farming  has  led  the  way  to  this  change! 


Here’s  your  strong  and  husky  young  American,  1952 
style. 

He’s  a  trifle  young  to  worry  much  about  his  future. 
But,  when  the  time  for  picking  a  job  comes  along,  he 
can  thank  mechanized  farming  for  his  greatly  broad¬ 
ened  freedom  of  choice. 

Fact  is,  farm  machines  have  given  all  of  us  a  greater 
choice  in  the  kind  of  work  we  do.  Once,  nearly  all 
Americans  were  farmers.  Today,  less  than  two  out  of 
ten  of  us  are  needed  to  provide  our  nation’s  food. 

That’s  where  International  Harvester  comes  in.  For 
120  years  our  business  has  been  the  development  of 
mechanized  farm  equipment.  Three-fourths  of  all 
products  we  manufacture  today  are  used  in  4’ural 
areas.  They  help  farmers  produce  more,  in  less  time, 
with  less  effort.  And  they  make  farm  life  itself  more 
satisfying  and  rewarding  than  ever  before. 

Mechanized  farming— using  products  such  as  Har- 
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Builders  of  products  that  pay  for  themselves  in  use  . . . 
Infernational  Trucks  *  McCormick  Farm  Equipment  and  Farmall  Tracton 
Crawler  Tractors  and  Power  Units  *  Refrigerators  and  Freezers 


Staff  Salutes  official  Paper 
A.  H.  Kirchhofer,  200  Years  Old 
ME  25  Years 


Buffalo,  N.  Y.  —  Editor-Pub¬ 
lisher  Edward  H.  Butler  and  about 
200  employes  —  mostly  from  the 
jditorial  depart¬ 
ment — turned  out 
for  a  silver  anni¬ 
versary  dinner 
March  22  honor¬ 
ing  Alfred  H. 

Kirchhofer’s  first 
25  years  as  man¬ 
aging  e  d  i  t  o  r  of 
the  Buffalo  Even¬ 
ing  News. 

Milford  (Joe) 

Wesp,  who  broad¬ 
casts  a  farm  pro-  Kirchhofer 
gram  over  WBEN,  the  News’  radio 
station,  presented  a  silver  tray 


Halifax — Canada’s  first  newspa¬ 
per  was  200  years  old  March  23. 

The  first  printing  press  was 
brought  into  Canada  from  Boston 
by  Bartholomew  Green  in  1751. 
On  March  23  of  the  next  year  he 
and  his  partner,  John  Bushell, 
printed  the  maiden  issue  of  the 
Halifax  Gazette. 

There  were  changes  in  the  paper 
over  the  years.  Today,  under  the 
name  of  the  Royal  Gazette,  it 
prints  notices  of  government  busi¬ 
ness. 

Seltzer  Urges 
‘Moral  Outrage' 
In  Oatis  Case 


Col.  McCormick 
And  Party  Back 
From  Air  Tour 

Chicago  —  Col.  Robert  R.  Mc¬ 
Cormick,  Chicago  Tribune  editor 
and  publisher,  Mrs.  McCormick 
and  their  party,  returned  here, 
March  22,  from  their  20,000-mile 
airplane  tour  of  four  continents  in 
a  span  of  34  days. 

The  “Chicago  Tribune,”  a  four- 
engine  converted  B-17  bomber,  had 
been  in  the  air  115  hours,  45  min¬ 
utes  since  it  left  Chicago,  Feb.  17. 
The  McCormick  party  had  visited 
the  island  of  Martinique,  in  the 
Caribbean,  Brazil,  then  AWca,  in¬ 
cluding  Liberia,  the  Gold  Coast, 
the  upper  reaches  of  the  Congo 
River,  the  Nile,  across  the  Sahara 
to  Tripoli,  then  Naples,  Rome, 
Paris,  Tangier,  the  Azores,  New- 


Police  Traffic 
Records  Closed 

Pearlsburo,  Va. — A  police  jus¬ 
tice  in  the  neighboring  town  of 
Narrows  is  standing  firm  on  his 
refusal  to  permit  the  Pearlsburg 
Virginian  to  gather  names  of  drunk 
drivers  and  speeders  from  the  po¬ 
lice  court  records. 

The  Virginian  has  been  conduct¬ 
ing  a  traffic  safety  crusade.  For 
several  months  it  has  published  the 
names  of  violators  taken  from  the 
Pearlsburg  court  records.  Malcolm 
Donald  Coe,  editor-publisher  of 
the  paper,  is  a  former  journalism 
professor  and  Associated  Press  re¬ 
porter. 

Business  Chiefs’ 
Preferences  in 


bearing  engraved  replicas  of  front 
pages  of  the  News  Feb.  28,  1927, 
when  Mr.  Kirchhofer  became 
managing  editor,  and  Feb.  28  of 
this  year,  to  him  on  behalf  of  the 
gathering. 

A  34-member  committee  ar¬ 
ranged  the  dinner.  Those  attend¬ 
ing  included  Washington  Bureau 
Chief  James  L.  Wright,  also  with 
the  News  25  years  this  month,  and 
staffers  from  the  News’  Washing¬ 
ton,  Albany  and  New  York  Bu¬ 
reaus. 

Joe  Heffner,  WBEN  promotion 
manager,  and  Mr.  Wesp  teamed  in 
em-ceeing  a  gridiron-type  show  in 
which  Mr.  Kirchhofer  appeared  as 
a  central  figure  in  skits. 

Mr.  Kirchhofer  began  his  news¬ 
paper  career  with  the  old  Buffalo 
Commercial,  Times  and  Courier, 
was  editor  of  the  IVestern  New 
York  Post  in  1913-14  and  joined 
the  News  in  1915.  He  was  its 
Albany  and  Washington  corre¬ 
spondent  from  1921  until  he  be¬ 
came  managing  editor  in  1927.  He 
also  is  vice  president  and  director 
of  WBEN  Inc.  He  is  a  member  of 
the  Gridiron  and  National  Press 
Clubs  in  Washington,  having  been 
president  of  the  latter  in  1927. 

■ 

Newspapers  Run  Ad 
On  'Loeser  Story' 

How  newspaper  advertising 
brought  door-crashing  crowds  to  a 
recent  sale  at  the  Loeser  depart¬ 
ment  store  in  Brooklyn  is  told  in 
an  ad  released  by  the  Bureau  of 
Advertising,  ANPA,  to  its  member 
newspapers. 

The  ad  notes  that  in  the  sale’s 
first  day  “100,000  shoppers 
stormed  the  place,  shattering  plate- 
glass  doors  and  40  cops’  nerves  in 
their  eagerness.” 

“They  shattered  Loeser’s  sales 
records,  too,”  it  goes  on,  “by  piling 
up  $1,500,000  volume  in  the  sale’s 
first  three  days.” 

The  Bureau  points  out  that  the 
eight  daily  newspapers  of  metro¬ 
politan  New  York  and  Brooklyn 
were  the  only  media  used  by 
Loeser’s  in  the  going-out-of-busi¬ 
ness  sale  announcement. 
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Cleveland — In  an  address  pre¬ 
pared  for  delivery  March  29  and 
30  over  seven  Ohio  radio  stations, 
Louis  Seltzer  calls  on  listeners  to 
write  to  their  Congressmen,  ex¬ 
pressing  horror  at  the  treatment 
given  William  N.  Oatis  by  the 
Czechs. 

The  Associated  Press  correspond¬ 
ent  will  continue  to  “languish  in 
that  communist  dungeon  until  we 
bring  about  enough  moral  outrage 
to  show  the  communists  that  he 
must  be  released.”  declared  the 
Cleveland  Press  editor. 

The  talk,  in  which  Mr.  Seltzer 
pointed  out  that  the  Scripps- 
Howard  Newspapers  have  spear¬ 
headed  a  drive  to  effect  Mr.  Oatis’ 
release,  is  sponsored  by  the  Frater¬ 
nal  Order  of  Eagles. 

From  Frankfurt,  Germany,  the 
AP  reported  that  Vladimir  Kom- 
arek,  “mystery  man”  of  the  Oatis 
trial,  had  broadcast  over  Radio 
Free  Europe  that  Mr.  Oatis  is  an 
innocent  newspaperman  “caught  in 
the  gears  of  the  communist  police 
machinery.”  The  speaker,  a  21- 
year-old  political  refugee  from 
Czechoslovakia,  does  not  want  his 
whereabouts  known.  AP  related. 

In  his  broadcast  he  said: 

“I  have  never  been  acquainted 
with  Oatis  personally,  but  I  know 
for  a  fact  that  he  had  taken  no 
part  whatsoever  in  any  of  the  ac¬ 
tivities  for  which  he  was  sen¬ 
tenced.  The  other  leg  of  the  com¬ 
munist  indictment  is  also  lame. 
There  is  no  truth  in  their  claims 
that  I  was  serving  the  Americans, 
together  with  Oatis.” 

■ 

W.  Va.  Group  Studies 
Assodation  Setup 

Morgantown,  W.  Va. — A  plan 
for  a  new  West  Virginia  Press  As¬ 
sociation  may  be  laid  before  the 
state’s  publishers  at  a  Charleston 
meeting  in  July. 

Frank  Knight,  president  of  the 
State  Newspaper  Council,  has 
named  a  committee  of  three  to 
study  associations  in  Virginia,  Ken¬ 
tucky  and  Pennsylvania  to  determ¬ 
ine  the  services  rendered  and  the 
per-paper  costs. 


foundland,  Mont  Jolie,  Quebec  and 
Montreal. 

On  his  return  trip  to  Quebec,  the 
Tribune  publisher  visited  the  Trib¬ 
une’s  paper  mill  at  Bale  Comeau. 

The  intercontinental  flight  was 
the  fifth  Colonel  McCormick  has 
made  since  he  started  them  in 
1947.  Commenting  upon  his  ob¬ 
servations  in  Europe,  he  said: 

“Europe  is  completely  deceived 
on  American  public  opinion  be¬ 
cause  European  newspaper  corre¬ 
spondents  in  America  seldom  go 
west  of  the  Hudson  river,  and  fur¬ 
ther  report  what  they  want  the 
people  to  think.  American  publi¬ 
cations  circulating  in  Europe  are 
all  subsidized. 

“The  Democratic  administration 
in  Washington,  either  directly  or 
indirectly,  has  spent  more  than  a 
million  dollars  in  the  last  three  or 
four  years  buying  thousands  of 
subscriptions  for  certain  newspa¬ 
pers  and  news  weeklies  which  will 
print  favorable  material  about  the 
administration  and  its  policies. 

“Newspapers  and  periodicals 
which  criticize  the  Democratic  ad¬ 
ministration  are  not  circulated  in 
Europe  and  rarely  are  seen  in  the 
racks  and  files  of  the  United  States 
information  service,  which  has  a 
branch  in  every  embassy,  legation, 
and  consulate  abroad.” 

■ 

Editor's  Name  on  List 
In  County  Job  Expose 

Lancaster,  Pa.  —  In  a  recent 
editorial  hitting  county  political 
operations,  including  the  practice 
of  officials  doubling  in  brass  on 
other  jobs,  the  Intelligencer  Jour¬ 
nal  (a.m.)  didn't  spare  another 
Lancaster  newspaperman  working 
for  the  same  publishing  interests. 

Included  in  its  list  of  county  of¬ 
ficials  who  are  also  employes  else¬ 
where  was  County  Treasurer  John 
H.  Carter,  editor  of  the  New  Era 
(p.m.). 

Both  newspapers  are  published 
by  the  Steinman  interests,  although 
the  morning  paper  is  regarded  as 
Democratic,  the  evening  paper  as 
Republican.  Mr.  Carter  holds  the 
office  as  a  Republican. 


Papers  Shown 

A  report  on  a  nation-wide  study 
among  4,970  business  executives  as 
to  their  reading  preferences  in 
newspapers  and  magazines  was  re¬ 
leased  this  week  by  the  Wall  Street 
Journal. 

Erdos  and  Morgan,  research 
service,  did  the  survey,  under  WSJ 
sponsorship,  selecting  every  fifth 
name  from  the  67,325  names  in 
Poor’s  Register  of  Directors  and 
Executives. 

On  the  question  of  local  and 
out-of-town  newspapers  read  reg¬ 
ularly,  the  Wall  Street  Journal  re¬ 
ceived  2,248  mentions,  or  45.2  per 
cent. 

The  only  other  newspapers  that 
received  more  than  3  per  cent  men¬ 
tion  were:  New  York  Times,  1,334 
times  mentioned,  26.8;  New  York 
Herald  Tribune,  811,  16.3;  New 
York  World  -  Telegram  and  Sun, 
649,  13.1;  Chicago  Tribune,  441. 
8.9;  Boston  Herald,  277,  5.6;  New 
York  Journal  of  Commerce,  260, 
5.2;  Philadelphia  Inquirer,  240, 
4.8;  Pittsburgh  Post-Gazette,  229, 
4.6;  Cleveland  Plain  Dealer,  188, 
3.8;  Chicago  News,  181,  3.6;  Phil¬ 
adelphia  Bulletin,  160,  3.2;  and 
Pittsburgh  Press,  152,  3.1. 

The  study  also  shows  up  dupli¬ 
cation  of  readership  between  the 
WSJ  and  eight  other  publications. 
In  the  listing  of  magazines  read 
regularly.  Time  is  tops  with  2,238 
mentions,  followed  by  Life  with 
1,560,  and  Saturday  Evening  Post 
with  1,182.  Business  Week  is 
fourth  and  U.  S.  News  &  World 
Report  is  fifth. 

Despite  its  showing.  Wall  Street 
Journal  self-admiration  plugs  are 
conspicuous  by  their  absence  in  the 
report  which  goes  out  to  adver¬ 
tising  agencies  and  advertisers. 

Robert  M.  Feemster,  WSJ  execu¬ 
tive  committee  chairman,  and  Ted 
Callis,  advertising  director,  said 
they  hope — “naturally” — that  the 
independently  arrived-at  conclu¬ 
sions  will  coincide  with  their  own: 
that  the  Journal  is  THE  medium 
by  which  to  reach  American  busi¬ 
nessmen. 
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Although  no  new  TV  stations  have  been  built  since 
1950,  television’s  reach  has  been  extended  in  two 
ways.  In  sections  of  cities  where  interference  is  a 
problem,  fine  pictures  can  now  be  sfeen.  The  same 
is  true  in  rural,  or  TV  “fringe”  areas,  formerly  too 
distant  for  clear  reception. 

RCA  engineers  and  scientists,  to  offset  these  limita¬ 
tions,  developed  powerful  new  Super  Sets.  In  distant 
fringe  areas,  these  sets  boost  a  weak  or  faltering  signal 
into  a  clear,  steady  picture.  While  in  cities,  where  build¬ 
ings  and  electrical  devices  may  interfere,  this  same  super 
power  —  plus  television’s  first  double-shielded  tuner  — 


bring  in  TV  at  its  best.  The  result  is  stronger  pictures  in 
the  country,  steadier,  clearer  pictures  in  problem  areas, 
and  better  pictures  than  ever  before  in  areas  of  normal 
television  reception. 

The  new  RCA  Victor  “Picture  Power”  Super  Sets  are  an¬ 
other  example  of  research  and  engineering  at  work  for  your 
benefit.  This  pioneering  means  finer  quality  and  performance 
from  all  products  and  services  of  RCA  and  RCA  Victor. 

»  *  • 

See  the  latest  in  radio,  television,  and  electronics  in  action 
at  RCA  Exhibition  Hall,  36  West  49th  St.,  N.  Y.  Admission 
is  free.  Radio  Corporation  of  America,  RCA  Building,  Radio 
City,  New  York  20,  New  York. 


ifT^  Radio  CoRPORATiotV  of  America 


World  leader  in  radio — first  in  television 


Super-powered  receivers,  b\iilt  on  principles 
developed  at  the  David  Samoff  Research  Center 
of  RCA,  bring  clearer  television  pictures  to  more  homes. 


ot  Itc-A,  Dnng  Clearer  television  pictures 

New  Super  Sets 

wicleii  televisions  horizons ! 
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are  these 
ng  benefits? 


One  of  the  great  fallacies  is  that  a 
person  with  adequate  life  insurance  is 
“worth  more  dead  than  alive.”  That  this 
is  false  is  seen  in  these  figures. 

Benefits  to  living  policyholders  in  the 
United  States  from  their  life  insurance 
companies  amounted  to  $2.3  billion  in 
1951,  as  against  $1.7  billion  paid  in 
death  claims.  Let’s  see  what  these  living 
benefits  were  for: 

Nearly  one-fourth  of  the  living  pay¬ 
ments  were  for  endowment  policies  that 
matured  during  the  year.  Such  pay¬ 
ments  totaled  $503  million  and  repre¬ 
sented  more  than  a  million  policies. 

Annuity  income  of  $277  million  went 
to  thousands  of  persons  during  1951. 
About  half  of  these  payments  were 
under  annuities  individually  purchased, 
one-fourth  were  under  group  annuity 
retirement  plans,  and  one-fourth  were 
under  income  plans  established  through 
life  insurance  policy  proceeds. 


Disability  payments  by  the  life  insur¬ 
ance  companies  came  to  $101  million 
in  1951,  of  which  $82  million  was  for 
income  payments,  $19  million  for 
“waived  premiums.”  The  “waiver  of  pre¬ 
mium  disability  clauses,”  providing  that 
premium  payments  be  waived  in  the 
event  of  total  and  permanent  disability, 
kept  an  estimated  $625  million  of  life 
insurance  in  force  last  year. 

Dividends  to  policyholders  increased 
to  $719  million  in  1951,  though  the 
increase,  as  for  several  years  past,  was 
largely  a  reflection  of  increased  owner¬ 
ship  rather  than  any  rise  in  dividend 
schedules. 

The  balance  of  the  more  than  $2 
billion  in  benefits  paid  out  in  1951  — 
$675  million  — went  to  policyholders  in 
the  form  of  cash-value  payments  to 
meet  emergency  situations. 

Institute  of  Life  Insurance,  488 
Madison  Avenue,  New  York  22,  N.  Y. 


DITOR  6  PUBLISHER  for  March  29,  1952 


North  Carolina 
Press  Wins  Cut 
In  W.  U-  Rates 

Raleigh,  N.  C.  —  A  vigorous 
protest  by  the  Associated  Dailies 
of  North  Carolina  against  Western 
Union’s  proposed  increases  in  in¬ 
tra-state  tolls  on  press  messages 
produced  results.  After  five  months 
of  study,  the  State  Utilities  Com¬ 
mission  has  just  approved  new 
rates  estimated  to  give  Western 
Union  about  $6,800  more  per  year 
out  of  press  messages  instead  of 
the  $15,000  it  had  sought. 

Western  Union  had  asked  for 
about  $10,250  more  annually  from 
Zone  I  (75  miles)  message.  It  re¬ 
ceived  approval  of  $3,500.  It  asked 
$3,500  from  press  service  in  Zone 
II  (125  miles  radius)  but  got  only 
$1,500.  Rates  asked  for  longer 
distances  were  approved,  but  the 
bulk  of  North  Carolina  press  falls 
within  Zones  I  and  II. 

The  average  press  message  is 
about  195  words  in  North  Caro¬ 
lina.  In  Zone  I,  the  daytime  cost 
has  been  $1.35;  W.U.  asked  for  a 
rate  of  $2.05;  the  approved  rate  is 
$1.60.  In  Zone  II,  the  cost  has 
been  $1.99;  W.U.  asked  for  a  rate 
of  $2.55  and  received  $2.28.  Night 
rates  will  continue  at  one  half  the 
day  rates. 

In  scaling  down  the  proposals, 
the  Utilities  Commission  said  it 
had  discovered  discrepancies  in  the 
filing  and  found  W.U.  explanations 
of  some  of  its  rate  formulas  to  be 
unsatisfactory. 

At  the  same  time,  the  Commis¬ 
sion  reminded  W.U.  that  it  has  an 
obligation  to  provide  reliable  ser¬ 
vice  at  rates  the  public  can  afford. 
It  said  the  company  had  failed  to 
follow  that  rule  in  the  press  rate 
filing. 

“It  is  a  generally  accepted  prin¬ 
ciple,”  observed  the  Commission, 
“that  a  well-informed  public  is  a 


Glass  Newsprint? 

San  Francisco — A  forecast 
of  newsprint  produced  from 
glass  fiber  instead  of  wood  pulp 
comes  from  R.  H.  Barnard, 
president  of  Glass  Fibers,  Inc., 
wbo  recently  inspected  his  com¬ 
pany’s  newly  acquired  Vibra- 
damp  Corporation  of  Santa 
Clara.  He  anticipates  news¬ 
papers  printed  on  glass  within 
the  decade.  Experiments  are 
proceeding  in  the  company's 
home  plant  at  Defiance,  Ohio. 


primary  need  for  the  safety  and 
liberty  of  a  people.  Up  to  the  pres¬ 
ent,  the  Western  Union  and  the 
press  have  worked  hand  in  hand 
in  performing  this  valuable  service 
and,  at  times,  with  unstinted  per¬ 
sonal  effort  and  without  regard  to 
expense.  As  public  servants,  both 
have  recognized  their  duty  and 
both  have  profited  by  this  exhibi¬ 
tion  of  public  spirit.” 

Representatives  of  the  Associ¬ 
ated  Dailies  pointed  out  at  a  public 
hearing  last  Oct.  30  that  proposed 
increases  averaged  only  about  10 
per  cent  for  regular  messages  but 
ranged  from  one-third  to  one-half 
on  press. 

No  change  was  made  by  the 
Utilities  Commission  in  proposed 
rates  on  messages  other  than  press. 
The  new  rates  are  effective  on 
April  1.  The  hike  went  into  effect 
in  most  other  states  last  September. 
■ 

Press  Club  Winners 

Milwaukee,  Wis.  —  Winners  of 
the  Milwaukee  Press  Club’s  1951 
awards  are  Edwin  R.  Bayley,  Mil¬ 
waukee  Journal  reporter,  and 
Frank  Riemer,  Jr.,  Milwaukee  Sen¬ 
tinel  photographer.  Mr.  Bayley 
wrote  a  series  of  14  articles  on  se¬ 
crecy  in  government  at  the  local 
level. 


Hollywood  to  AX'... 

is  captured  in  two  columns  datelined  Cinema  City 
. . .  giving  glamour  on  the  hoof,  the  film  capital’s 
romance  and  reality . , .  reported  by  actress-writers 
who  know  both  sides  of  the  screen . . . 


Hedda  Hopper*  &  Arlene  Dahl* 

*her  “Looking  at  Hollywood”  gets  the  news  first,  (lashes 
facts  on  pictures  in  progress,  producers,  personalities... 
in  simple  style,  for  the  family  following.  **her  “Let's  Be 
Beautiful”  gives  stars’  beauty  secrets,  tells  how  to  put  your 
best  face  forward,  is  everygirl’s  guide  to  glamour. 

For  two  top  Hollywood  features,  circulation  and 
prestige  builders . . .  phone,  wire,  or  write  Mollie  Slott,  Manager. 
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Prize  Picture 
Leads  to  Suit, 

But  Doily  Wins 

Indianapolis — An  unusual  right- 
of-privacy  suit  involving  publica¬ 
tion  of  a  prize-winning  picture  has 
just  been  decided  by  a  jury  in  fa¬ 
vor  of  the  Indianapolis  Newspa¬ 
pers,  Inc.,  publishers  of  the  In¬ 
dianapolis  Star. 

The  case  was  tried  at  Danville, 
Ind.,  the  Hendricks  Circuit  Court 
jury  finding,  after  four  hours  of 
deliberation,  that  the  third-time 
publication  of  a  news  photo  did 
not  invade  the  privacy  of  the  plain¬ 
tiff,  James  Dunz,  a  truck  driver. 
He  had  sued  the  newspaper  for 
$50,000. 

A  street  picture  taken  March  21, 
1949,  showed  the  plaintifFs  seven- 
year-old  son  who  had  choked  to 
death  on  a  toy  balloon.  Third 
publication  was  made  after  the  pic¬ 
ture  won  an  award  in  an  Associ¬ 
ated  Press  contest  for  Indiana 
newspapers. 

A  jury  of  three  women  and  nine 
men  heard  the  case,  tried  at  Dan¬ 
ville  on  a  change  of  venue. 

Attorneys  for  Mr.  Dunz  attempt¬ 
ed  to  show  that  the  photograph 
actually  was  used  a  third  time  in 
the  Star  as  a  means  of  promoting 
the  Star  and  demonstrating  quality 
of  the  newspaper’s  photographic 
coverage. 

However,  several  executives  of 
the  Star  testified  the  prize-winning 
picture  was  published  along  with 
several  other  photographs,  as  part 
of  routine  coverage  of  the  an¬ 
nual  Indiana  Associated  Press 
meeting. 

The  photograph,  first  used  the 
morning  following  the  Dunz  boy’s 
death,  had  been  published  a  second 
time  in  a  year-end  review  in  which 
appeared  several  outstanding  pic¬ 
tures  of  the  year  past. 

Mr.  Dunz  maintained  that  ex¬ 
ecutives  of  the  Star  had  assured 
him,  after  the  second  publication, 
that  the  photograph  would  not  be 
used  again.  Witnesses  for  the 
newspaper,  however,  testified  that 
Mr.  Dunz  had  made  no  protest  un¬ 
til  after  the  third  publication  and 
that  the  photograph  then  was  de¬ 
stroyed. 

■ 

Ocean  Liie  Cartoon 
Series  Has  Test  Run 

San  Diego,  Calif.  —  The  San 
Diego  Union  has  started  a  test  run 
of  a  series  of  cartoons  dealing  with 
the  strange  facts  of  ocean  life, 
titled  “The  World  Under  The  Sea.” 

It  is  the  product  of  Dr.  Fred  B. 
Phleger,  associate  professor  of  ma¬ 
rine  geology  at  the  Scripps  Institu¬ 
tion  of  Oceanography,  La  Jolla, 
and  John  C.  Fleming,  La  Jolla 
novelist.  The  cartoons  are  done  by 
Norman  Rutherford,  commercial 
artist.  The  Union  plans  to  offer 
I  the  series  to  other  newspapers  if 
'  the  local  reaction  is  favorable,  ac- 
,  cording  to  Richard  F.  Pourade, 
1  managing  editor. 


'Open  Door  Policy' 

Harrisburg,  Pa. — ^Harold  A. 
Scragg,  newly  appointed  chair* 
man  of  the  Public  Utility  Com¬ 
mission,  has  announced  an 
“open  door  policy”  in  public 
relations. 

One  of  the  first  changes  he 
is  contemplating  is  the  issuance 
of  official  orders  giving  reasons 
for  PUC’s  action  on  rates. 

Senator  Gets 
Even  with  Press, 
Kills  Libel  Bill 

Louisville,  Ky.  —  A  senator 
whose  election  campaign  met  with 
some  unpleasant  treatment  in  the 
press  has  denied  Kentucky  editon 
their  plea  for  a  revised  libel  law. 

Senator  Richard  P.  Moloney, 
Lexington,  last  week  got  throu^ 
the  Senate  an  amendment  to  the 
proposed  law  which  killed  it.  The 
bill,  passed  unanimously  by  the 
House,  was  intended  to  give  both 
radio  stations  and  newspapers 
added  protection  in  libel  suits. 

The  Moloney  amendment  per¬ 
mits  persons  filing  suits  to  seek 
character  damages  in  all  cases. 

Practical  effect  of  the  amend¬ 
ment  was  to  open  every  libel  ac¬ 
tion  to  recovery  of  punitive  dam¬ 
ages,  even  though  the  newspaper 
had  made  retractions  required  by 
law  and  proved  no  malice. 

Senator  Moloney  rapped  the 
newspapers  in  his  speech  for  the 
amendment. 

“These  decriers  of  special  privi¬ 
lege  are  the  very  ones  who  now 
come  to  ask  you  to  exonerate  them 
from  all  responsibility  for  destroy¬ 
ing  the  only  priceless  thing  you 
have — your  good  name,"  he  de¬ 
clared. 

The  Courier-Journal  maintained 
Kentucky  still  needs  a  new  libel 
law. 

“Unfortunately,”  the  editorial 
said,  “Senator  Moloney  had  an  un¬ 
pleasant  experience  with  the  press 
during  his  campaign  for  re-elec¬ 
tion.  Serious  charges  were  made 
by  an  opponent,  and  considering 
Senator  Moloney’s  importance, 
most  newspapers,  this  one  includ¬ 
ed,  gave  the  story  prominent  dis¬ 
play.  To  have  done  otherwise, 
would  have  been  the  equivalent  of 
suppressing  important  political 
news. 

“Senator  Moloney  did  not  see  it 
that  way,  and  his  handling  of  the 
libel  bill  showed  the  depth  and 
bitterness  of  his  resentment  of  the 
people  he  apparently  (and  wrong¬ 
ly)  believes  to  be  his  enemies." 

■ 

Heavy  on  Sports 

Grand  Forks,  N.  Dak.— TIk 
Grand  Forks  Herald  used  131  col¬ 
umns  of  type  and  pictures  to  cover 
the  State  Class  A  high  school  ba^ 
ketball  tournament  here.  Approii- 
mately  20,000  persons  attended. 


T 


I 
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"  '  NEWSPAPER  LAW 

:  '^Refusal  to  Run  Ads 
"  Upheld  in  Ohio  Court 

le  I  Urbana,  O.  —  Common  Pleas  the  public,  such  as  legal  advertis- 
ce  Judge  David  S.  Porter  has  ruled  ing,  etc. 

m  that  the  publishers  of  the  Urbana  Judge  Porter  contended  that  fed- 

Daily  Citizen  can  turn  down  any  eral  decisions  indicated  that  busi- 
advertisements  they  want  to.  ness  is  not  affected  with  a  public 

An  official  of  the  Skyhigh  interest  merely  because  it  is  large 

Theater,  Inc.,  who  brought  suit  or  because  the  public  is  warranted 

J.  against  the  Citizen  for  refusing  to  in  having  a  feeling  of  concern  in 
T  accept  a  Skyhigh  ad,  said  the  de-  respect  to  its  maintenance. 

>5/  cision  will  be  appealed  to  the  Su-  He  called  attention  to  Shuck  vs. 
premc  Court  “if  necessary.”  Carroll  (Iowa)  Daily  Herald 

Judge  Porter  held  that  a  news-  wherein  it  was  held  that  a  daily 
paper  “is  not  a  business  affected  newspaper,  even  though  it  is  the 
with  the  public  interest  in  the  same  only  one  published  in  the  locality, 
way  as  a  railroad  or  other  utility.”  has  a  right  to  refuse  to  publish  any 
.  He  said  the  Citizen  did  not  re-  advertisement  it  sees  fit.  The  ad- 

itors  theater's  advertising  copy  vertiser  was  a  dry  cleaner  and  the 

*'•  because  of  its  content,  but  because  ad  was  a  proper  one  which  the 
'"'y*  it  would  injure  business  of  Cham-  paper  agreed  to  publish  for  the 
paign  County’s  theaters  which  also  tendered  fee.  Thereafter,  the  news- 
^  advertise  in  the  paper.  He  upheld  paper  returned  the  ad  with  the 
the  legality  of  that  policy.  money  and  an  injunction  suit  fol- 

t  t  I  lowcd.  Whether  it  had  the  right 

Tu  Cl  u-  u  •  u  refuse  to  publish  such  an  ad 

ipen  The  Skyhigh  IS  a  dnve-inMheater  without  giving  any  reason  what- 
i.  located  in  adjoining  Clark  County,  fpi-  refusing  to  publish  it  was 

per-  between  Urbana  and  Springfield.  ,hc  question  before  the  court, 
seek  In  its  injunction  suit,  the  theater  .  ...  ... 

5.  firm  claimed  the  Citizen’s  refusal  Iowa  cour  pointed  out  the 

lend-  t  to  accept  advertisements  of  its  film  fact  hat  .newspapers 

lac-  ^  showings  was  an  “unlawful  re-  originated  in  England  in  1622  and 
dam-  j  straint  of  trade.”  It  charged  that  years  later  in 

)aper  the  newspaper  ban  on  Skyhigh’s  <hat  during  that  time 

d  by  !  ads  was  made  because  the  theater  developed  side  by  side  with 
operated  in  competition  to  two  common  carriers, 

the  theater  houses  in  Urbana  and  a  ,  The .  rules  forbidding  the  lat- 
r  the  drive-in  theater  outside  of  Urbana  discriminate  against  custorn- 

but  in  Champaign  County.  established,  yet  nobody 

privi-  Harry  Algire,  editor  and  mana-  *9 

now  ger  of  the  Citizen,  said  the  news-  common 

them  paper’s  policy  was  not  to  discrimi-  ^  f " 

stroy-  nate  against  the  Skyhigh  theater,  ‘^e  same  rules.  What  is 

;  you  He  said  advertisements  from  firms  ** 

e  de-  outside  Champaign  County  are  ac-  against  newspapers  under  principles 
cepted,  but  he  added:  established  at  common  law.  If 

tained  ‘There  are  two  theaters  here  and  J®*®  law  Principles  apply 

libel  an  outdoor  theater  in  the  county.  apply  with 

When  they  (Skyhigh)  brought  in  ®‘I"^1  *9"®®  *5^* 

itorial  their  copy.  I  just  decided  not  to  ^ 

press  #  Gaumer  Publishing  Co.  is  the  “I"  all  matters  of  mere  private 


publisher  of  the  Urbana  Daily  concern,  he  is  left  free  to  deal  with 
Citizen.  whom  he  pleases,  and  to  make 

The  theater  claimed  many  of  its  sneh  bargains  m  he  is  able  to  make 
patrons  resided  in  the  area  served  with  those  with  whom  he  does 
by  the  Citizen.  To  inform  these  ^cal,  concluded  215  Iowa  1276. 
people  of  the  pictures  it  was  ex-  Judge  Porter  concluded,  “It 
hibiting,  the  theater  submitted  ad-  would  seem  to  be  beyond  the 
vertising  to  the  Citizen  and  re-  power  of  any  legislature  to  prohibit 
quested  publication  of  the  ads  at  the  ri^t  of  a  person  to  refuse  to 
regular  established  rates.  enter  into  contracts  where  the  re- 

Background  Cases 


such  a  prohibition  would  be  de- 


luo*^”**^*  b^d  on  prival  of  the  citizen’s  inalienable 

Uhlman  vs.  ShermM,  decided  Sep-  rjghf  jq  make  such  contracts  as  he 
tember,  1919,by  a  Defiance  County  wishes.” 
common  pleas  judge.  The  plaintiff  a 

was  deni^  a  preliminary  restrain-  --  .  ^  . 

ing  order  asked  because  his  adver-  rOpUlCir  rrunGf 
tising  had  been  refused  by  a  news-  San  Francisco — Sale  of  17,700 
paper.  However,  the  trial  judge  copies  of  “A  Political  Primer  for 
wrote  an  opinion  in  which  he  held  Americans”  within  four  days  after 
that  newspapers  have  a  quasi-pub-  it  ran  as  a  supplement  of  the 
lie  character  because  they  have  re-  San  Francisco  Chronicle,  is  re¬ 
ceived  benefits  from  the  hands  of  ported  by  that  newspaper. 


FEATURES  WITH  A  PURPOSE 

It  Takes  14  Years  Of  College  ami  University  Train¬ 
ing  To  Produee  .\  .  .  . 

DR.  GEORGE  W.  CRANE 

(3  earned  degree-*) 

When  You  Start  His  Feature  THE  WO’kRV  CLINIC’  In 
>'our  Daily.  ^  ou  Have  A  l  op  Ranking  Scientist  As  A  Family 
Counsellor  On  l  our  Statf. 


PUBLIC  REL.VnONS  FE.4TURE  DE  LUXE 

Dr.  Crane’s  Case  Record  No.  336  On  The  NEWSPAPERBOY 
Has  Been  Made  Into  An  Attractive  Brochure  By  The  Ohio 
Circulation  Mgrs.  Assn.  36.000  Of  These  Have  been  Di^tri- 
buted  By  Ohio  Dailies  .Alone  To  Date. 

BUT...  Every  day  Dr.  Crane’s  Articles  Help  Thousands 
Of  Persons. 


23,980  PERSONS  WROTE  DR.  CRANE 
FIRST  12  DAYS  IN  MARCH 

Every  Strata  Of  Society  Is  Helped:  Teachers.  Doctors,  Dentists, 
Shop-men.  Salesmen,  Ministers,  Priests,  Rabbis,  Boy  Scout 
Leaders,  YMCA  Leaders,  Teenagers,  Husbands.  Wives,  CYO 
Leaders,  Armed  Services  Personnel,  etc. 

SOME  OF  LEADERS  IN  HUGE 
MAIL  COUNT 


OREGONIAN. 
Portland,  Ore. 

TRIBUNE 

Chanute,  Kan. 

NEWS 

Charlotte,  N.  C. 

RERAIiO 

Miami,  Fla. _  . 


CHRONICLE 
Muskegon.  Mich.  . . 

PANTAGRAPH, 
Bloomington,  Ills.  . 

POST 

Cincinnati,  O.  .... 
TIMES 

Leavenworth,  Kan. 

POST-GAZETTE 
Plttsbtirgh,  Penna. 

DAILY  MAIL 
Charleston,  W.  Va. 

NEWS  PRESS 

Glendale,  Cal . 

NEWS 

Cleveland,  O . 

PRESS  UNION, 
Atlantic  City  . 


INDEPENDENT 
Anderson.  S.  C. 

NEWS  SENTINEL 
Knoxville.  Term.  . . 

DISPATCH 

Moline,  Ills . 

INDEPENDENT 
Long  Beach,  Cal. 

TIMESHERALD 
Washington,  D.  C. 

CITIZEN 

Columbus,  O . 

HERALD  REVIEW 
Decatur,  Ills  . .  . . 

POST 

Houston,  Tex.  . . .  . . 

BLADE 

Toledo,  O.  .  . . . 
NEWS 

San  Antonio,  Tex. . . 

BEACON  JOURNAL 
Akron,  O . 


HAWK-EYE  GAZETTE 
Burlington,  la.  .  . . . 

NEWS  HERALD 

Hutchinson,  Kan.  .. 


The  Hopkins  Syndicate,  Inc, 


520  North  Michigan  Avenue 


Chicago  (11) 
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“Editor  &  Publisher’s  job  has  been 
one  of  truly  outstanding  service  . . . 
it  is  a  vital  part  of  Chronicle  promotion,” 


SAYS 


Exec.  VP  and  Gen.  Mgr. 


The  Houston  Chronicle 


The  Houston  Chronicle,  mirroring  the  great  progressive  spirit  and  vitality  of 
Texas,  has  risen  to  become  one  of  the  newspaper  “greats” — not  only  of  the  South¬ 
west  but  of  America.  For  39  consecutive  years,  it  has  led  in  Houston  in  reader 
and  advertiser  preference — which  is  probably  the  greatest  tribute  to  The 
Chronicle’s  position  in  the  community. 

Uast  year  The  CimoNiCLE  celebrated  its  golden  anniversary,  marking  a  half- 
century  of  service  .  .  .  the  finest  in  newspaper  reading  for  subscribers  .  .  .  the 
latest  and  most  scientific  procedures  for  its  advertisers. 


J.  H.  Butler,  whose  4/i  years’  association  with  The  Chronic-le  has  included  the 
positions  of  classified  manager,  business  manager,  and  general  manager,  is  high  in 
his  praise  of  Editor  &  Publishi:r  as  a  newspai>er  promotional  medium.  Says  he, 
"The  job  that  Editor  &  Publisher  has  done,  as  the  voice  of  the  newspaper  in¬ 
dustry,  has  been  one  of  truly  outstanding  service,  not  only  to  the  newspapers,  but 
to  the  advertising  profession  as  a  whole.  Our  consistent  advertising  in  Editor  & 
Publisher  is  the  best  proof  of  our  feeling  that  it  is  a  vital  part  of  Chronicle 
promotion.” 
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CIRCULATION 

Modem  Mail  Rooms 
Cut  Operating  Cost 

By  George  A.  Brandenburg 


The  trend  to  production  line 
methods  in  newspaper  mailing 
rooms,  large  and  small,  was  em¬ 
phasized  recently  hy  Roland  Zieg¬ 
ler,  Saginaw  (Mich.)  News,  in  his 
survey  of  mail  room  methods 
among  Central  States  newspapers. 

Mr.  Ziegler  stressed  the  need  for 
circulation  managers  taking  more 
interest  in  efficient  handling  of 
newspapers  in  mailing  rooms.  He 
pointed  out  that  modern  machinery 
and  methods  of  operation  will  save 
newspapers  money. 

Tells  of  New  Machines 

Labor  is  by  far  the  biggest  ex¬ 
pense  item  in  your  mail  room,” 
he  said.  ‘‘Labor  saving  machines 
and  devices  used  to  the  greatest 
possible  extent  are  ways  to  make 
big  reductions  in  operating  costs.” 

Mr.  Ziegler  outlined  some  of  the 
new  equipment  now  on  the  market. 
He  told  about  some  of  the  mail 
room  operations  of  Central  States 
Newspapers,  stating: 

“Bob  Taylor,  Flint  (Mich.) 
Journal,  is  in  the  midst  of  con¬ 
structing  an  entirely  new  mail 
room.  Upon  its  completion,  Tay¬ 
lor  will  refer  to  it  as  a  replica  of 
the  ‘Circle  Mail  Room’  because  of 
the  way  the  conveyors,  tieing  ma¬ 
chines  and  loading  dock  are  laid 
out.  They  are  installing  two  new 
Wallastar  bundling  machines,  one 
at  each  end  of  a  series  of  live  rol¬ 
ler  conveyors  which  are  reversible, 
allowing  work  table  space  at  each 
side.  These  combination  table  and 
conveyors  are  being  manufactured 
right  at  Flint.  After  bundles  are 
tied  and  ejected  from  the  Walla¬ 
star,  a  belt  conveyor  will  ‘lift’  the 
bundles  to  the  loading  dock  where 
another  belt  runs  the  full  length. 
These  belts  are  also  reversible. 

“Another  circulator  who  real¬ 
izes  the  value  of  an  up-to-date  mail 
room  is  Jess  Birks  at  Cedar  Rap¬ 


That's  right . . .  put  it  in  big 
bold  caps — the  wide  range 
. . .  modern,  complete  line 
of  GOSS  STEREOTYPE 
EQUIPMENT. 


ids.  The  Gazette  is  completing  a 
million  dollar  mechanical  annex 
including  a  new  mail  room.  The 
biggest  improvement  is  the  new 
Jampol  conveyor  table.  Two  new 
Cutler-Hammer  conveyors  will  de¬ 
liver  papers  to  a  spot  where  they 
will  be  stacked  in  fifties.  The  Jam¬ 
pol  will  then  carry  the  blank 
bundles  to  a  counting  man  who 
adds  or  takes  olT  papers  as  the  case 
may  be.  Then  they  will  keep  mov¬ 
ing  them  to  three  Gerrards  and 
tied.  A  belt  conveyor  will  carry 
them  to  the  dock. 

New  Kind  of  Conveyors 

“Ernie  Schwartz.  Des  Moines 
(la.)  Register  &  Tribune  reports 
that  his  mechanically  inclined  mail 
room  foreman  placed  a  counter 
attachment  on  their  Signode-Parker 
bundling  machines  which  counts 
the  number  of  blank  bundles  run 
through.  Another  idea  enables 
them  to  wrap  a  strand  of  wire 
around  a  bundle  as  small  as  a 
single  copy.  Another  idea  they 
have  is  a  self  inking  stamp  with 
the  initials  of  the  mailer  counting 
the  bundle  which  helps  cut  down 
shortages.  Many  different  kinds  of 
conveyors  are  in  use  for  taking 
papers  and  tied  bundles  from  place 
to  place. 

“Des  Moines  Register-Tribune  is 
now  planning  an  ‘overhead  convey¬ 
or’  that  will  take  papers  from  their 
Cutler-Hammers  to  different  parts 
of  the  mail  room  where  they  are 
needed,  such  as  to  tying  machines, 
addressing  and  inserting  machines. 
This  will  be  a  conveyor  hung  from 
the  ceiling  with  buckets  open  on 
both  ends  so  that  papers  can  be 
put  on  or  taken  off  on  either  side. 
The  bucket  will  raise  or  lower 
where  needed.  Room  is  allowed 
for  a  person  to  walk  beneath  them 
if  necessary  when  raised.  The 
buckets  do  not  stop.  If  they  pass 
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Special  Edition 
Overtime  Grows 

Oakland,  Calif. — Deadline  time 
is  weeks  away,  but  already  Oak¬ 
land  Tribune  staff  members  are 
engaged  on  60  overtime  assign¬ 
ments  in  preparation  for  the  City 
of  Oakland  Centennial  Edition  in 
May. 

These  are  entirely  aside  from 
the  activities  of  a  special  edition 
staff  headed  by  Leonard  A.  Ver- 
barg,  formerly  of  the  Oakland 
Post-Enquirer,  which  began  work 
Feb.  1. 

There  has  been  a  “terrific  re¬ 
sponse”  to  published  appeals  for 
early  pictures,  Mr.  Verbarg  reports. 
The  historical  section  will  approxi¬ 
mate  100  full-size  pages  and  is 
being  prepared  in  response  to  a 
City  Council  resolution  urging 
such  action  as  part  of  a  May  1- 
July  6  civic  observance. 


by  a  man  and  he  does  not  need 
papers,  it  will  continue  on  where 
they  are  needed.  If  the  presses  are 
running  good  and  getting  ahead  of 
the  mailers,  papers  can  make  the 
complete  circle  without  being  taken 
off.  That’s  something  new  in  con¬ 
veyors. 

“Bill  Raubinger  at  the  Grand 
Rapids  (Mich.)  Press,  who  is  a 
wizard  at  detail,  is  installing  two 
new  Wallastars,  one  at  each  end 
of  a  new  Jampol  Feeder  table. 
Conveyors  will  be  reversible  so  the 
production  can  go  to  either  end. 
Raubinger  is  utilizing  Gerrard’s  for 
auxiliary  equipment.  The  Jampol 
table  is  constructed  in  such  a  man¬ 
ner  whereby  a  mailer  can  place  a 
Gerrard  at  any  desired  position. 
A  feature  of  the  belt  conveyor  sys¬ 
tem  to  convey  bundles  from  the 
tyer  to  the  loading  dock  is  a  pow¬ 
ered  curved  belt  leading  from  the 
Wallastar  to  the  dock  where  an¬ 
other  belt  conveyor  runs  the  full 
length.  Deflectors  guide  bundles 
to  anyone  of  four  gravity  loaders 
with  a  telescopic  extension  on  each 
loader.  Along  with  many  other 
changes,  they  have  installed  new 
Speedaumat  equipment  featuring 
an  automatic  ribbon  inking  device. 

“Ralph  Heckman  of  the  Ft. 
Wayne  (Ind.)  Newspapers  is  quite 
proud  of  his  “Rapistan  Conveyor 
System.”  Ralph  says  the  Rapistan 
system  does  an  excellent  time  and 
labor  saving  job  by  maintaining  a 
smooth  flow  of  papers  from  the 
mail  room  to  the  trucks.  The  work 
•s  much  easier  and  he  figures  the 
system  has  paid  its  cost  in  less 
than  a  year  in  labor  savings  alone. 

“Ray  McLellan,  Rock  Island 
(Ill.)  Argus,  circulation  director, 
uses  high  school  boys,  college  men 
and  factory  workers  as  part  time 
mail  room  help.  They  also  save 
time  and  labor  with  their  new 
Crawford  single  wrap  machine.  In¬ 
stead  of  using  rope  or  twine  to  tie 
rolls.  Rock  Isltmd  uses  a  gummed 
tape  machine  which,  they  say,  does 
a  faster  and  cheaper  job. 

“For  the  benefit  of  the  larger 


newspapers,  Raymond  Houk  of 
Indianapolis  recently  installed  a 
new  Sheridan  stuffing  machine 
which  they  have  found  to  be  very 
efficient.  Another  idea  from  Ray 
Houk  is  the  elimination  of  all 
small  or  odd  bundles  for  his  coun¬ 
try  runs.  Rather  than  make  a  label 
for  every  bundle  and  roll  it  and 
tie  it,  the  entire  load  is  given  to 
the  driver  in  bulk.  He  does  the 
counting  along  the  way  from  a 
list.” 

ABC  Reports  Dramatized 

Proper  use  of  information  in 
ABC  newspaper  audit  reports  was 
demonstrated  to  more  than  70  ad¬ 
vertising  and  publishing  executives 
at  Atlanta.  Ga..  March  20.  A  simi¬ 
lar  ABC  Newspaper  Media  Clinic 
was  held  in  Boston,  March  26, 
with  a  newspaper  media'  clinic 
scheduled  in  Minneapolis,  April  8. 

The  .Atlanta  meeting,  first  of  the 
1952  newspaper  media  clinics  con¬ 
ducted  by  the  Audit  Bureau  of 
Circulations,  dramatized  the  im¬ 
portance  of  ABC  reports  to  adver¬ 
tisers,  agencies  and  publishers.  Em¬ 
phasis  was  placed  on  the  steadily 
increasing  demands  for  facts  as  the 
basis  for  decisions  in  the  invest¬ 
ment  of  advertising  funds  in  news¬ 
papers.  and  how  ABC  reports  can 
help  advertisers  in  defining  market¬ 
ing  areas,  setting  sales  quotas  and 
pin-pointing  business  objectives. 

The  Atlanta  clinic  was  sponsored 
by  the  Southeast  Chapter  of  the 
American  Association  of  Adver¬ 
tising  Agencies.  William  W.  Neal, 
Filler,  Neal  and  Battle,  Atlanta 
agency,  was  chairman.  The  clinic 
was  conducted  by  James  F.  De- 
vine,  ABC  representative,  in  co¬ 
operation  with  Carl  Gazley,  ABC 
assistant  managing  director.  Panel 
members  were  J.  M.  Wynn,  At¬ 
lanta  Journal  and  Constitution  ad¬ 
vertising  director,  and  John  H. 
Forshaw,  J.  Walter  Thompson  Co., 
Lakeland,  Fla. 

Dealer  Bond  Offered 

A  BOND  for  independent  contract 
dealers  has  been  developed  that 
will  guarantee  accounts  from  $1,- 
000  to  $10,000,  thus  making  it 
possible  for  a  newspaper  to  select 
the  right  type  of  independent  deal¬ 
er,  without  having  to  require  such 
an  individual  to  put  up  collateral 
to  cover  monthly  paper  bills.  The 
bond  is  being  offered  by  Deane 
Weinberg,  Los  Angeles  insurance 
agent,  who  emphasized  independ¬ 
ent  dealer  bond  is  not  for  news¬ 
paper  carriers  or  motor  route  men. 
■ 

Dallas  News  Starts 
Travel  Movie  Club 

Dallas — ^The  Dallas  Morning 
News  has  started  a  travel  club  to 
show  movies  made  by  advertisers. 
On  the  first  night  600  jammed  the 
auditorium  30  minutes  before  time 
for  the  showing. 

Ted  Barrett,  promotion  director 
of  the  News,  said  the  club  has  no 
membership  roll,  no  dues,  no  of¬ 
ficers,  “no  nothing  but  go<^  travel 
movies  once  a  month.” 


EDITOR  &  PUBLISHER  for  March  29,  1952 


52 


ancestry  runs  back  to  a  weekly 
which  started  its  career  in  an  of¬ 
fice  “over  Kautzelben’s  Drug 
It  was  acquired  by  Brush- 


Moran,  Hedeldn 
7  To  Represent 
General  Group 

Announcement  is  made  of  the 
new  firm  of  Moran  &  Hedekin, 

Inc.,  publishers’  representatives. 

The  principals  are  Daniel  E.  Mo¬ 
ran  and  Edwin  C.  Hedekin. 

Mr.  Moran,  president  of  the 
company,  was,  from  its  inception, 
an  executive  of  the  American 

Newspaper  Advertising  Network,  SportS  Vv©©kly 
being  active  both  in  the  sale  of  na-  Edmonton,  Alta.  - 

If  tional  advertising  and  as  director  tabloid  newspaper  de,v„^v.  _ _  _ ,  —  . 

of  publisher  relations.  He  recently  sively  to  sports  has  been  launched  was  a  dinner  for  the  paper's  113 
resigned  from  Shannon  &  Asso-  -  -  •  ■  ... 

I  ciates.  where  he  was  vicepresident 
and  director. 

During  World  War  II  Mr.  Mo¬ 
ran  served  as  a  lieutenant  colonel 
attached  to  SHAEF. 

Mr.  Hedekin,  vicepresident,  has 
been  associated  with  Bidder  News¬ 
papers  Inc.,  where  he  served  suc¬ 
cessively  as  manager  of  the  Bidder 
Johns  Detroit  office;  as  a  member 
of  their  New  York  office;  as  gen¬ 
eral  manager  of  the  Manchester 
(N.  H.)  Union  Leader  and  finally, 
as  national  advertising  manager 
first  for  the  St.  Paul  (Minn.)  Dis¬ 
patch  Pioneer  Press  and  later  the 
New  York  Journal  of  Commerce. 

During  the  war  Mr.  Hedekin 
5#  served  overseas  with  the  Marine 
Corps. 

Moran  &  Hedekin,  Inc.  have  offi¬ 
ces  at  18  East  41st  Street.  New 
York,  and  in  the  Georgia  Savings 
Bank  Building  in  Atlanta.  They 
have  been  appointed  as  the  north¬ 
ern  representatives  for  General  Ad¬ 
vertising  Service,  Inc.  Newspaper 
included  are  the  Gadsden  (Ala.) 

Times;  Tuscaloosa  (Ala.)  News; 

Cedartown  (Ga.)  Standard  and 
Spartanburg  (S.  C.)  Herald-Jour- 


raper  marKS  Store.  --  --  . 

«  1  \Ioore  in  1930  from  Vallee  Harold 

lUUth  Birthday  and  Harry  E.  Taylor. 

*  .According  to  data  obtained  trom 

Portsmouth.  Ohio  —  The  mast-  the  Editor  &  Publisher  Library, 
head  line  turned  to  Vol.  101.  No.  1  the  Times  is  the  197th  U.  S.  daily 
for  the  Portsmouth  Times  on  to  mark  its  100th  birthday.  It’s 
March  24.  The  actual  centennial  one  of  3 1  centenarians  in  Ohio, 
of  the  paper  occurred  Sunday  but  ■ 

since  there  is  no  Sunday  edition. 

formal  recognition  of  the  event  Charlott©  ObS©ry©r 
was  made  on  Saturday.  Plant  Air-Condition©d 

Ch.\rlotte,  N.  C. — Balph  Nich¬ 
olson,  editor  and  publisher,  said 
this  week,  a  contract  has  been 
signed  for  complete  air-condition¬ 
ing  of  the  Observer  building. 

Harry  A.  Allen,  Observer  busi¬ 
ness  manager,  said  it  was  planned 
to  be  in  operation  by  July  1.  The 
plant  will  serve  all  departments  of 


Hedekin 


.Moran 


Matrix  Contrast  Service  gives  its  users 

that  results 


a  product  and 
in  an  average  of 

on  origirial  composition 


Thomas  J.  Kelley  has  joined 
the  sales  staff  of  the  Chicago  office 
of  Ward-Griffith  Company,  Inc., 
if  newspaper  representatives. 

Mr.  Kelley  was  a  captain  in  the 
Army,  serving  in  various  areas  of 
the  South  Pacific.  In  1946  he 
joined  the  sales  force  of  the  Birds¬ 
eye  Company  and  engaged  in 
point-of-purchase  promotion  with 
retailers.  In  1949  he  was  employed 
as  an  advertising  space  salesman 
for  the  Chicago  Tribune. 

James  H.  Laughridge,  formerly 
in  charge  of  sales  work  in  connec¬ 
tion  with  retailers,  jobbers  and  dis¬ 
tributor  contacts  for  the  Salisbury 
(N.  C.)  Post,  is  now  manager  of 
the  Charlotte  office  of  Ward-Grif¬ 
fith,  covering  the  Carolina  contacts 
in  the  development  of  national  ad¬ 
vertising. 


reprocesses  their  mats,  night  or  day, 
without  interrupting  schedules. 

You  wouldn't  think  of  manufacturing 
your  own  matrices,  so  why  worry  about 
cleaning  and  processing  them  yourself. 
Let  one  of  our  31  trained  service  crews 
come  into  your  plant  and  clean  and  proc¬ 
ess  your  matrices  at  your  convenience. 


Matrix  Contrast  Customers  renew  their 
service  agreements  year-after-year- 
after-year  because  their  own  production 
records  prove  that  this  27  year  old  plan 
is  the  most  efficient  method  for  continu¬ 
ous  maintenance  of  Black  and  White 
and  Colored  matrix  reference  marks. 

They  have  found  out  that,  not  only 
can  they  afford  Matrix  Contrast  Service, 
but  they  cannot  afford  to  be  without  its 
periodic  service  feature  that  cleans  and 


MATRIX  CONTRAST  CORPORATION 

154  West  14th  Street.  New  York  11,  N.  Y. 
326  W.  Madison  Street.  Chicago  6,  111. 

1105  Trenton  Street,  Los  Angeles  IS,  Calil. 

European  Agents;  Funditor,  Ltd.,  3  Woodbridge  Street, 
Clerkenwell  Green,  London,  E.  C.  1. 

I'opyrlKht  19.'>;!.  .Matrix  Contrast  Coriiuratiun 


Sunday  Pric©  Up  5c 

Providence,  B.  1. — The  price  of 
the  Sunday  Journal  goes  up  from 
15c  to  20c  on  March  23. 
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JOURNALISM  EDUCATION 


Unaccredited  Schools 
Report  Their  Plans 


By  Dwight  Bentel 


There  will  be  no  additions  this 
year  to  ACEJ’s  list  of  40  accredited 
schools  and  departments  of  jour¬ 
nalism.  Deadline  was  passed  with¬ 
out  a  single  application  for  inspec¬ 
tion  in  1952. 

What  about  the  50  additional 
schools  and  departments  of  suffi¬ 
cient  importance  for  listing  in  the 
Editor  &  Publisher  Yearbook, 
plus  a  number  of  others  offering 
full-scale  programs  in  journalism? 
Why  their  seeming  lack  of  interest 
in  accreditation? 

Are  they  brushing  up  their  pro¬ 
grams  in  preparation  for  future 
application?  Has  the  moratorium 
on  accrediting  by  the  Nation¬ 
al  Commission  on  Accreditation 
(E&P.  Feb.  2.^,  page  26)  caused 
some  to  hold  oflF? 

Is  there  any  widespread  disagree¬ 
ment  with  the  principle  of  accredi¬ 
tation  in  journalism,  or  dissatisfac¬ 
tion  with  the  way  in  which  the  pro¬ 
gram  is  being  conducted? 

The  Reasons  Given 

An  E&P  survey  shows  that  all 
of  these  factors  enter  the  picture. 
Of  'il  schools  replying,  14  re¬ 
ported:  “We  intend  to  apply  for 
accreditation  when  we  feel  we  are 
ready."  Some  indicated  this  might 
be  within  a  year  or  two,  several 
were  talking  about  a  distant  future. 

Nine  .schools  "have  not  yet  de¬ 
cided"  whether  to  apply,  for  a  va¬ 
riety  of  reasons.  And  14  say  they 
have  no  intention  of  applying,  ever. 

The  national  moratorium  on  ac¬ 
crediting,  and  the  possibility  that 
the  National  Commission  on  Ac¬ 
crediting  will  disapprove  accredit¬ 
ing  in  the  special  fields,  was  the 
most  frequently  cited  reason  for 
not  having  applied.  Five  of  the 
“uncertain”  schools,  and  six  who 
are  “not  interested,”  gave  this  as 
the  reason. 

Here  is  a  typical  reply  from  the 


former  group:  “Our  stand  on  the 
accrediting  program  is  neither  for 
nor  against.  We  are  awaiting  clari¬ 
fication  of  the  picture  that  will 
come  with  the  final  report  of  the 
Land  Grant  College  Association 
now  investigating  the  whole  ac¬ 
crediting  situation.”  (The  Land 
Grant  College  Association  is  one 
of  five  accrediting  organizations 
represented  on  the  National  Com¬ 
mission  on  Accreditation.) 

Some  schools  among  the  “not  in¬ 
terested”  group  have  taken  a  stand 
against  accreditation  without  wait¬ 
ing  for  the  National  Commission’s 
decision.  Reports  one  journalism 
department  head: 

“When  I  tell  you  that  my  presi¬ 
dent  .  .  .  helped  lead  the  fight  .  .  . 
for  no  more  accreditation,  and  for 
a  complete  re-evaluation  of  ac¬ 
creditation  in  all  areas  of  study, 

I  think  you  can  see  that  we  are 
not  much  interested  in  accredita¬ 
tion  here.” 

Says  another,  “Self-appointed 
units  to  accredit  themselves  have 
been  frowned  upon  by  various  as¬ 
sociations  of  colleges  and  univer¬ 
sities.  At  (this  university)  we  are 
not  paying  dues  to  any  accrediting 
associations  not  specifically  ap¬ 
proved  by  the  associations  now 
currently  investigating  the  whole 
structure  of  accreditation. 

Duplication  Scored 

“We  are  already  accredited  by 
four  or  five  of  the  all-encompass¬ 
ing  associations.  This  means  that 
ALL  courses  of  study  are  ap¬ 
proved.  There  is  too  much  dupli¬ 
cation  in  this  whole  business.  If 
the  Eastern  States  and  Maryland 
Association,  the  Association  of  Ur¬ 
ban  Universities,  the  American 
Council  on  Education  and  similar 
bodies  approve  an  entire  institu¬ 
tion,  why  have  self  -  appointed 
groups  ‘accredit’  ping  pong,  biol¬ 
ogy,  geology,  chemistry,  journal¬ 
ism,  deep  sea  fishing,  home  eco- 
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nomics,  fly  casting,  and  rhubarb 
tying?” 

Says  a  third,  “This  is  one  of 
the  universities  that  have  banded 
together  to  resist  until  the  prob¬ 
lem  is  worked  out  satisfactorily.” 

The  14  schools  intending  to  ap¬ 
ply  for  accreditation  agree  on  one 
thing:  they  are  now  doing  a  good 
job.  Says  one,  “We  intend  to  ap¬ 
ply  for  accreditation  after  we  have 
gained  some  of  the  things  that  we 
need  to  round  out  the  training  in 
journalism  at  this  institution.  We 
feel  we  are  doing  a  first-class  job 
with  what  we  have  to  work  with 
at  present,  but  there  are  many 
things  needed  in  order  to  meet  the 
situation  (in  this  state).” 

On  other  matters,  however,  there 
is  difference  of  opinion:  “We  feel 
that  it  will  be  a  long  time  before 
we  can  say  ‘we’re  ready’  under 
present  standards  of  judgment. 
This  is  not  because  we  are  not 
adequately  staffed;  we  know  we 
are.  Neither  is  it  because  we  do 
not  have  all  the  facilities;  what  we 
have  are  more  than  adequate  and 
can  be  increased  to  satisfy  any 
additional  requirement. 

“The  point  is  that  we  cannot 
specialize  to  the  extent  required 
because  we  do  not  have  sufficient 
students.  Our  program  must  be 
broad  where  our  majors  number 
25.  Moreover,  we  are  not  certain 
that  specialization  to  the  extent 
that  we  have  seen  it  in  some  insti¬ 
tutions  is  desirable.  It  is  not  diffi¬ 
cult  to  see  that  it  can  be  repug¬ 
nant  to  liberal  arts  educators,  as 
well  as  to  journalists  in  the  field 
who  are  eager  to  overlook  some  of 
the  mechanics  for  a  sound  back¬ 
ground  of  knowledge  and  working 
habits.” 

Only  for  ‘Big-Time’ 

And  another:  “We’re  only  a 
two-man  department.  Might  reach 
two  and  one-half  in  a  year  if  we 
add  a  man  to  be  half-time  press 
association  secretary.  We  have  a 
good  small  library,  have  good  phy¬ 
sical  equipment — but  are  crowded 
for  space.  We  have  60  majors  and 
an  excellent  placement  record.  We 
think  we  are  doing  a  good  job. 

“But  we  also  know  that  you’ve 
got  to  be  ‘big  time’  to  be  ac¬ 
credited.  We're  not  taking  chances 
on  being  turned  down.  We  feel 
we  have  nothing  to  apologize  for. 
We’ll  work  for  improved  stand¬ 
ards,  but  aren’t  particularly  wor¬ 
ried  about  accrediting  for  the  mo¬ 
ment.  It  takes  considerable  space 
and  a  lot  of  money  to  meet  ac¬ 
crediting  standards.  Five  or  ten 
years — maybe.” 

.•\dds  this  respondent,  “We  feel 
that  we  are  as  good  as  SOME  ac¬ 
credited  schools.  They  got  in  early 
on  the  ground  floor.  The  main 
thing  is  doing  a  good  job  for  jour¬ 
nalism  students.  As  long  as  we’re 
doing  that,  we’ll  bide  our  time.” 

One  department  head  who  said 
his  school  will  apply  “when  we 
feel  we’re  ready”  nevertheless  in¬ 
dicated  considerable  misgiving. 
Said  he: 

“Despite  my  conviction  that  the 
1  so-called  accreditation  program  is 


a  good  thing,  1  do  not  personally 
believe  that  it  is  truly  an  accredita¬ 
tion  program.  1  believe  that  the 
various  criteria  are  in  part  selected 
to  make  ‘accreditation’  an  exclu¬ 
sive  matter,  where  it  should  be  in¬ 
clusive  in  the  sense  that  all  pro¬ 
grams  doing  a  good  end-job  of 
training  should  be  accredited. 

Criticizes  Budget  Emphasis 

“This  is  not  the  case.  Sub¬ 
consciously,  perhaps,  the  accredita¬ 
tion  programmers  have  stacked  the 
questions  so  that  many  superior 
programs  can’t  get  in. 

“Accreditation  must  not  be  a 
vest-interest  matter,  but  it  is,  in 
journalism. 

“The  program  puts  too  much 
emphasis  on  total  budget,  which 
means  nothing  unless  equated  with 
total  enrollment,  and  even  then 
may  not  mean  much.  Library  em¬ 
phasis  tends  to  be  at  the  graduate 
level,  and  this  is  not  very  impor¬ 
tant  since  the  great  bulk  of  our 
work  is  with  undergraduates  and 
probably  should  be. 

"The  accreditation  ring-leaders, 
laudable  though  their  purpose  is, 
have  preconceptions  and  a  kind  of 
smugness  about  an  existent  inner 
circle  which  make  it  difficult  for 
them  to  recognize  a  good  program 
philosophically  and  from  the  stand¬ 
point  of  instruction. 

“In  spite  of  all  this.  1  believe 
that  our  accreditation  efforts  are  a 
good  thing.  They  are  a  beginning, 
and  need  reform." 


(Next — Reasons  why  some  schools 
will  not  apply  for  accreditation). 


Campus  Notes 

Pullman,  Wash. — College  stu¬ 
dents’  interest  in  world  affairs  is 
indicated  by  a  readership  survey 
taken  of  the  Daily  Evergreen. 
Washington  State  College  news¬ 
paper.  A  front-page  feature  of 
world  news  taken  from  wire  serv¬ 
ices  ranks  high  in  reader  interest, 
surpassing  most  page  one  stories 
of  local  campus  news. 

Also  ranking  high  in  reader- 
interest.  especially  among  women 
students,  was  an  editorial  on  “The 
Drinking  Problem,”  written  by  a 
member  of  the  student  paper’s  edi¬ 
torial  staff. 


Morgantown,  W.  Va.  —  New 
quarters  providing  for  occupancy 
of  almost  an  entire  building  are  in 
prospect  for  West  Virginia  Univer¬ 
sity’s  School  of  Journalism.  Pres- , 
ident  Irvin  Stewart  has  approved 
a  Committee  on  Space  Allocation 
recommendation  for  transfer  of  the 
school  from  the  third  floor  of 
Woodburn  Hall,  where  journalism 
has  been  taught  for  .^0  years,  to 
nearby  Martin  Hall. 

Dr.  P.  1.  Reed,  director  of  the 
school  of  journalism,  said  the 
structure  contains  ample  space  for 
typography,  photography,  advertis¬ 
ing,  and  other  laboratories,  admin¬ 
istrative  offices,  and  the  publication 
headquarters  of  the  Daily  Atht- 
naeam,  student  newspaper.  There 
is  good  space  in  the  basement  for 
heavy  mechanical  equipment  used. 


V 

V 
A 


as 

Pet 

Ma 


son 

r 

Jar 

sist 

Tin 

sip 

atir 

(K 

1/7/ 


I 

bus 

of 

ten 

Mr 

dut 

Po; 

Jur 

Tin 


tor 

edi 

(01 

Po’ 


anc 

tor 

edi 


1 

stai 

rep 

Hu 

he 

SU 

Pn 

lut( 


pat 

Ne 


nai 

of 

19. 

lati 

off 

rec 

lisi 

tin 


W/ 

of 

Fl( 


D 

Li 


M 

Y( 

en 

foi 


mi 

tw 


pn 


gn 

/V< 

do 

ini 

do 

It 

lie 

of 

pn 


FDTT/^R  K  DIIR: 


54 


1 


Weimer  Tecrnis 
With  Poynter 
Again  in  Fla. 

Sr.  Petersburg,  Fla. — .Appoint¬ 
ment  of  Claude  F.  (Doc)  Weimer 
as  associate  publisher  of  the  St. 
Petershurf!  Times  was  announced 
March  22  by  Editor-Publisher  Nel¬ 
son  Poynter. 

Mr.  Poynter  also  announced  that 
James  Pope,  Jr.,  who  has  been  as¬ 
sistant  to  the  publisher  of  the 
Times  since  August,  1951,  has  re¬ 
signed  to  accept  a  position  as  oper¬ 
ating  analyst  of  the  Louisville 
(Ky.)  Courier  Journal  and  Louis¬ 
ville  Times. 

Mr.  Weimer  will  a.ssist  in  the 
business  and  administrative  duties 
of  the  Times  and  its  affiliated  in¬ 
terests,  including  Station  WTSP, 
Mr.  Poynter  said.  Many  of  these 
duties  had  been  handled  by  Mr. 
Poynter  since  the  retirement  in 
June,  1951,  of  Max  D.  Ulrich, 
Times  general  manager. 

Mr.  Poynter  and  Mr.  Weimer 
formerly  were  as.sociated  in  the 
editorial  direction  of  the  Columbus 
(Ohio)  Citizen  in  the  1930s,  Mr. 
Poynter  as  editor  and  publisher 
and  Mr.  Weimer  as  managing  edi¬ 
tor.  Mr.  Weimer  later  became 
editor  of  the  Citizen. 

Born  in  Nebraska.  Mr.  Weimer 
started  his  journalistic  career  as  a 
reporter  on  the  Kearney  (Neb.) 
Huh.  He  migrated  to  Ohio  where 
he  held  a  copy  desk  post  on  the 
Marion  Star,  then  operated  by 
President  Warren  G.  Harding.  He 
later  served  in  various  editorial  ca¬ 
pacities  with  Scripps  -  Howard 
Newspapers  in  Ohio. 

He  was  director  of  the  War  Fi¬ 
nancing  Committee  of  a  large  part 
of  Ohio  during  World  War  II.  In 
1945  he  opened  his  own  public  re¬ 
lations  and  advertising  counseling 
office  in  Columbus,  which  he  di¬ 
rected  until  recently.  He  is  pub¬ 
lisher  of  the  Pomeroy  (Ohio)  Sen¬ 
tinel. 

Mr.  Weimer’s  brother,  Ray 
Weimer,  is  director  of  the  .%hool 
of  journalism  at  the  University  of 
Florida. 

■ 

Dewey  Gets  Bill 
Liberalizing  Libel  Law 

Albany,  N.Y.  —  The  Mahoney- 
Morgan  Bill  liberalizing  the  New 
York  libel  law  is  now  before  Gov¬ 
ernor  Dewey.  The  Assembly  voted 
for  it,  96  to  46,  this  week,  revers¬ 
ing  the  vote  against  the  measure 
two  weeks  earlier.  The  Senate  ap¬ 
proved  it,  35  to  15. 

Objectors  claimed  the  bill,  which 
grew  out  of  a  decision  against  the 
New  York  News,  would  open  the 
door  wide  to  indiscriminate  report¬ 
ing  of  sealed  papers  and  other 
documents  in  official  proceedings. 
It  would  eliminate  the  word  “pub¬ 
lic”  and  make  fair  and  true  reports 
of  all  judicial  and  official  matters 
privileged. 


Weimer  Pope,  Jr. 

Fury's  Request 
For  Witness  I ' 
Secrecy  Denied 

Louisville.  Ky.  —  “We  cannot 
enter  into  a  general  agreement  to 
omit  any  class  of  news.”  said 
James  S.  Pope,  executive  editor  of 
the  Courier-Journal  and  Louisville 
Times. 

The  statement  formed  part  of 
Mr.  Pope’s  answer  to  a  request 
made  by  the  Jefferson  County 
Grand  Jury  that  newspapers  and 
radio  stations  refrain  from  using 
names  of  witnesses  appearing  be¬ 
fore  it  in  criminal  cases. 

Jury  Foreman  W.  Roy  Clark 
said  the  request  was  prompted  by 
threats  made  upon  the  life  of  a 
w  itness  here. 

The  jury  said  it  feels  that  publi¬ 
cation  of  witnesses'  names  and  ad¬ 
dresses  “is  not  in  the  best  interests 
of  the  public.” 

Mr.  Pope,  who  is  chairman  of 
the  freedom-of-information  com¬ 
mittee  of  the  American  Society  of 
Newspaper  Editors,  answered  the 
jury  for  both  Louisville  newspa-  i 
pers.  His  reply  read:  j 

“We  respect  the  good  intentions  i 
of  the  grand  jury  in  making  this  re¬ 
quest.  We  must  point  out,  how-j 
ever,  that  ‘serving  the  best  interests  ] 
of  the  public’  is  not  so  easily  I 
achieved.  | 

“In  general,  the  best  interests  of  \ 
the  public  are  served  by  publica- 1 
tion  of  the  fullest  possible  informa¬ 
tion  on  what  public  officials  and 
courts  are  doing.  The  only  accept¬ 
able  judge  of  what  is  public  inter¬ 
est  is  the  public. 

“We  are  afraid  the  grand  jury 
has  oversimplified  in  implying  that 
secrecy  about  witnesses  is  the  cure 
for  any  evil.  The  jury’s  resolution 
said  a  witness  had  been  threatened. 
Surely  that  group  has  the  power  to 
expose  and  punish  such  arrogance. 
Respect  for  law  and  order  cannot  | 
be  won  by  timidity.  | 

“We  believe  grand  juries  should  ■ 
be  powerful  agencies.  They  should  j 
represent  the  will  of  the  people  in  | 
law  enforcement  and  in  exposing  | 
community  evils.  These  newspa¬ 
pers  are  always  willing  to  cooper- 1 
ate  in  furthering  the  ends  of  jus- 1 
tice,  but  if  such  cooperation  in-{ 
eludes  suppression  of  news  it  must , 
be  based  on  extraordina^  circum¬ 
stances  affecting  an  individual  case,  j 

“We  cannot  enter  into  a  general 
agreement  to  omit  any  class  of 
news.” 


(.4dvi'r!isfnivnt) 


From  where  I  sit 
Joe  Marsh 


Might  As  Well 
"Get  In  Key" 

Last  Tuesday  Judge  Cunningham 
wanted  to  go  fishing.  “Why  aren’t  you 
working?”  I  asked. 

Judge  explained  how  his  wife  had 
gone  on  a  trip,  taken  his  keys  by  mis¬ 
take — and  now  he  couldn't  get  in  the 
office.  So  we  went  fishing. 

Next  day,  he  wanted  me  to  go  again. 

I  was  surprised  those  keys  hadn’t 
shown  up  yet.  “The  little  woman 
phoned  to  say  she  mailed  them,”  the 
Judge  explained.  “They’re  now  in  the 
office,  under  the  mail  slot.  I’d  get  ’em 
if  I  could  just  open  that  door.”  He 
grinned  and  picked  up  his  fishing  rod. 
“Great  little  woman,  the  wife.  You 
can  always  count  on  her!” 

From  where  I  sit,  we  can  use  toler¬ 
ance  like  the  Judge  shows  for  his 
wife's  absent-mindedness  .  .  .  and  she 
shows  for  his  habit  of  lighting  out  for 
the  fishing  hole  at  every  opportunity. 
He  can't  see  why  she  likes  tea,  and 
she  doesn't  share  his  taste  for  a  glass 
of  beer.  But  they  get  along  fine!  Learn¬ 
ing  to  respect  other  people's  ways  will 
*'open  the  door"  to  happier  living. 


Copyright,  1952,  United  States  Brewers  Foundation 
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CLASSIFIED  CLINIC 


NAC  Sees  Classified 
As  Basic  Sales  Story 


By  Daniel  L.  Lionel 
CAM.  Brooklyn  (N.  Y.)  Eagle 


Chicago — With  every  advertis¬ 
ing  medium  undergoing  a  process 
of  re-evaluation  and  close  scrutiny 
by  national  advertisers  whose  prod¬ 
ucts  have  recently  been  going  to 
market  and  frequently  just  remain¬ 
ing  there,  the  four-pronged  News¬ 
paper  Action  Committee  meeting 
here  last  weekend  is  one  indication 
that  the  newspaper  industry  is  go¬ 
ing  to  be  ready  for  the  impending 
stiff  competitive  battle  which  will 
decide  which  medium  stays  on  top. 

From  the  viewpoint  of  Classified 
advertising,  the  occasion  was  in¬ 
deed  historic.  For  the  first  time, 
Classified  was  accorded  equal  rec¬ 
ognition  as  a  factor  in  the  news¬ 
paper  advertising  picture.  Thus, 
ANCAM  sat  in  with  NAEA, 
AANR  and  the  NNPA  in  an  effort 
to  tap  every  facet  of  the  newspa¬ 
per’s  assets  in  evolving  a  story 
that  will  prove  that  newspapers 
have  the  coverage,  the  influence 
and  the  impact  to  do  the  best  job 
of  any  media  in  moving  merchan¬ 
dising  and  selling  services  for  the 
national  advertiser. 


The  classified  delegation,  consist¬ 
ing  of  Robert  Witte,  ANCAM 
Vicepresident,  C.AM,  Minneapolis 
(Minn.)  Star  and  Tribune;  Homer 
Bendinger,  C.AM,  Milwaukee 
(Wis.)  Journal,  and  this  writer 
came  prepared  to  show  how  Classi¬ 
fied  advertising,  which  in  1951  ac¬ 
counted  for  906,262,000  lines  or 
22.5%  of  total  newspaper  linage 
in  Media  Records  110  city  sum¬ 
mary,  could  effectively  bolster  the 
total  newspaper  story  in  terms  of 
the  close  bond  with  its  audience 
represented  by  this  huge  volume  of 
linage. 

In  the  course  of  the  discussion, 
one  of  the  national  newspaper  rep¬ 
resentatives  pointed  to  the  desir¬ 
ability  of  obtaining  carefully  docu¬ 
mented  result  stories  about  nation¬ 
al  advertisers’  newspaper  successes. 
He  said  these  were  extremely  diffi¬ 
cult  to  obtain  for  publication  as  the 
national  advertiser  is  naturally 
reticent  about  revealing  a  success 
formula  in  a  highly  competitive 
field.  The  rep  thought  that  stories 
of  retail  and  classified  successes 
would  not  be  applicable,  in  making 
a  pitch  to  a  national  advertiser. 

Here’s  Why 

Of  course,  we  pounced  on  that. 
Here’s  why: 

If  the  least  significant  sustaining 
program  on  a  radio  station  pro¬ 
duced  fan  mail,  rest  assured  that 
mail  will  be  counted  and  presented 
to  the  advertiser  as  an  indication 
of  that  station’s  “pulling  power.” 
Likewise,  when  a  great  Eastern 
newspaper  registered  over  3,000,- 
000  box  replies  to  its  classified 
advertisements  last  year,  is  that 
fact  to  be  overlooked  in  telling  the 
story  of  the  newspaper’s  ability  to 
get  readers  to  ACT? 

Is  the  fact  that  over  2,300,000 
Americans  will  telephone  their  lo¬ 
cal  newspaper  next  week  to  place 
want  ads  not  a  significant  tribute 
to  the  place  of  the  newspaper  in 
Mr.  and  Mrs.  America’s  scheme 
of  things?  That  figure,  incidentally 
is  nominal  as  it  is  based  on  the 
approximately  121  million  ads  car¬ 
ried  only  in  Media  Records  1 1 0 
cities  in  1951. 

Prestige  in  Volume 

In  his  outstanding  book,  “Adver¬ 
tising  Media  and  Markets”,  Ben 
Duffy,  president  of  BBD&O,  cites 
the  desiderata  for  the  purchase  of 
newspaper  space  for  automotive 
advertising  as  indicated  by  space 
buying  executives  in  that  field; 
Buying  power  of  readers  was 
cited  as  first  consideration;  circu¬ 
lation,  second  and  newspaper’s 
prestige  and  influence,  third.  Cer¬ 


tainly,  classified  advertising  volume 
reflects  the  answers  to  buying 
power  and  influence  and  prestige 
almost  at  first  glance. 

The  presentation  of  this  jioint  of 
view  won  immediate  support  from 
those  present.  It  was  agreed  that 
any  aspect  of  the  effectiveness  of 
newspaper  advertising  was  a  point 
in  the  overall  newspaper  story.  In¬ 
cidentally.  while  newspapers  have 
difficulty  in  pinning  down  national 
advertising  success  stories,  this  is 
also  true  of  competing  media. 
-Magazines,  radio,  TV,  etc.  run  into 
the  same  obstacle  as  we  cited 
above  in  this  matter  but  in  their 
case,  they  do  not  have  retail  and 
classified  success  stories. 

The  fact  that  Classified  advertis¬ 
ing  is  unique  to  newspapers  repre¬ 
sents  a  selling  point  that  now,  for 
the  first  time,  is  about  to  be  util¬ 
ized  on  a  broad  scale.  Only  classi¬ 
fied  provides  an  “audience  partici¬ 
pation  link”  with  its  readers  that 
breeds  a  form  of  loyalty  un¬ 
matched  by  any  other  medium. 
Subsequent  meetings  of  the  NAC 
will  sift  classified  data  to  support 
this  approach. 

Public  Interest 

In  addressing  the  retail  staff  of 
his  newspaper  recently,  C.  M.  Car- 
roll.  CAM,  New  York  Times, 
pointed  to  the  “cradle  to  grave” 
relationship  that  exists  between 
newspaper  classified  and  its  read¬ 
ers.  He  said,  in  part,  “First  of  all, 

1  think  we  can  stress  the  great 
amount  of  public  interest  there  is 
in  Classified.  It  is  the  advertising 
medium  of  the  people  and,  as  such, 
plays  on  important  part  in  their 
lives.  That  is  one  reason  why  this 
newspaper,  with  its  strong  Classi¬ 
fied  following,  is  so  close  to  its 
readers — why  it  enjoys  their  con¬ 
fidence,  their  loyalty  and  their  re¬ 
spect. 

“Let  us  take  the  life  of  an  imag¬ 
inary  person  and  see  just  how 
Classified  advertising  fits  into  it. 
Let  us  say  that  the  Smith  family 
has  a  blessed  event  and  announces 
the  arrival  of  their  son,  John,  un¬ 
der  the  heading.  Birth  Notices. 
They  have  probably  already  run 
an  ad  for  a  mother’s  helper,  to  be 
on  the  job  when  mother  and  son 
return  from  the  hospital.  Then  let’s 
skip  a  few  years  until  Johnny  is 
ready  to  go  to  boarding  school. 
Of  course,  the  Smith  family  finds 
just  the  place  for  him  in  the  pri¬ 
vate  school  directory. 

“That  very  next  Summer  our 
hero  goes  to  a  good  boys’  camp, 
located  through  the  camp  adver¬ 
tising  columns.  A  few  years  later, 
Johnny  has  finished  college,  cum 
laude,  and  is  ready  to  start  on  a 
career.  Naturally,  he  turns  to  the 
Help  Wanted  columns  to  find  a 
job.  Once  established,  he  decides 
to  pop  the  question  to  his  girl,  and 
soon  an  engagement  notice  is  pub¬ 
lished.  Together,  they  scan  the 
real  estate  columns  for  their 
dream  house,  and,  of  course,  they 
find  it. 

“Soon  after  the  marriage  an¬ 
nouncement  has  appeared,  they 
move  into  their  new  home, 


Home  Section 
Sets  Record 


Milwaukee — Current  brisk  lev¬ 
els  of  real  estate  and  building  ac¬ 
tivities  in  Milwaukee  and  Wiscon¬ 
sin  were  evidenced  in  the  Milwau¬ 
kee  Journal’s  1952  Home  Show 
Section  on  Sunday,  March  16, 
which  totaled  over  130,000  paid 
lines  of  advertising  in  72  pages, 
each  figure  an  all-time  record  high. 

More  than  108,000  lines  were 
handled  by  classified  street  and 
telephone  sales  staffs,  with  general 
and  retail  display  totaling  slightly 
more  than  22,000  lines.  Eight 
ROP  color  advertisements,  all  but 
one  full  page,  were  featured,  plus 
a  4-color  cover  page. 


equipped  with  furniture  purchased 
through  the  merchandise  for  sale 
columns.  It  isn’t  long  before  they 
decide  they  can  afford  a  car,  which 
they  find  in  the  Used  Car  section 
of  the  paper.  We’ll  skip  the  birth 
notices  of  their  children,  as  we 
do  not  want  to  introduce  overlap¬ 
ping  cycles. 

“Which  brings  us  to  the  time 
when  John  has  prospered  to  the 
point  where  he  wants  to  invest 
some  money.  As  you  would  expect, 
he  looks  under  Business  Opportuni¬ 
ties.  Finally,  after  a  long  life  of 
success  through  Classified,  John 
succumbs  to  the  ravages  of  time  '4( 
and  passes  on.” 

“Of  course,  this  event  is  an¬ 
nounced  by  his  family  under  Death 
Notices.  But  wait  a  minute,  we’re 
not  through  with  it  yet.  Each  year 
on  the  anniversary  of  his  death, 
his  family  inserts  an  In  Memoriam 
to  a  devoted  husband  and  father. 

“Is  it  any  wonder  that  Classified 
is  so  close  to  the  hearts  of  so 
many  men  and  women?” 


CAMs  to  Support 
Voting  Campaign 

San  Francisco  —  Decision  to 
support  the  California  Real  Estate 
Association’s  “get  -  out  -  the  -  vote” 
campaign  was  voted  by  the  North¬ 
ern  California  Classified  Advertis¬ 
ing  Association  here  on  March 
11. 

Endorsement  steps  will  be  in 
accord  with  the  decisions  of  each 
newspaper,  with  advertising  and 
promotion  activities  on  a  state¬ 
wide  basis  suggested  by  Clarence 
Diffenderfer,  Stockton  Record,  in  , 
presenting  the  resolution. 

“Register  and  vote  in  ’52,  that’s 
the  American  way  to  do”  is  the 
slogan  of  the  association,  Mr.  Dif¬ 
fenderfer  said  in  proposing  “that 
we  support  the  CREA  campaign 
in  our  own  papers.”  He  reported 
that  Worth  Wright,  San  Diego 
Union-Tribune,  already  is  using 
this  slogan  in  promotion  material 
for  those  newspapers. 

C.  H.  Sprague,  Vallejo  Ncms- 
Chronicle,  was  elected  president  to 
succeed  Mrs.  Vi  Brown,  Redwood 
City  Tribune.  Fred  Dunster,  Oak¬ 
land  Tribune,  was  elected  secre¬ 
tary. 
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SYNDICATES 

Trog  Leads  More  Lives 
Than  Does  His  *Flook* 


WOULD  YOUR 
STOCKHOLDERS 
ACCEPT  AN 


By  Erwin  Knoll 

A  young  Canadian  now  living 
in  England,  described  as  “a  stu¬ 
dent  of  applied  relaxation,”  is  the 
creator  of  a  very  different  comic 
strip  which  American  newspaper 
readers  are  just  beginning  to  get 
accustomed  to.  The  artist  is  Wally 
Fawkes,  better  known  as  Trog,  and 
his  strip  is  “Flook,”  which  Gen¬ 
eral  Features  Core,  introduced 
here  last  fall. 

Just  what  makes  it  difficult  to 
get  used  to  “Flook”  is  not  quite 
clear,  but  it  isn’t  just  the  fact  that 
the  strip  is  British.  The  London 
Daily  Mail,  which  launched 
“Flook”  several  years  ago  at  the 
suggestion  of  Viscount  Rothermere, 
ran  into  the  same  trouble. 

According  to  Stuart  McClean, 
managing  director  of  the  Daily 
Mail,  “  ‘Flook’  is  something  unique 
in  strip  cartoons,  and  newspaper 
readers  have  to  live  with  him  for 
quite  a  time  before  they  take  him 
to  their  hearts.  We  were  not  at  all 
happy  about  him  during  his  first 
four  or  five  months  in  the  Daily 
Mail  but  suddenly  he  became  fa¬ 
mous  .  .  .  ‘Flook’  has  become  one 
of  the  foremost  attractions  in  the 
Daily  Mail,  and  we  regard  him  as 
one  of  the  greatest  strip  cartoons 
of  all  time.” 

The  “Flook”  in  question  is  a 
tubby,  panda-like  animal  with  a 
short  trunk,  sawed-off  arms  and 
legs,  the  ability  to  speak  seven 
languages,  and  an  uncanny  faculty 
for  changing  himself — or  itself — 
into  anything  and  everything  on  a 
moment’s  notice.  Accompanied  by 
Rufus,  a  small  boy  who  was  origi¬ 
nally  the  strip’s  central  character, 
the  “Flook”  stumbles  into  an  un¬ 
ending  series  of  far-flung  and 
fantastic  adventures. 

Versatile  as  the  “Flook”  is,  he 
is  no  match  for  his  creator.  When 
not  studying  applied  relaxation, 
Trog — the  pen  name  is  short  for 
"troglodyte” — studies  serious  art  at 
l.ondon’s  Studio  Club,  goes  on  re¬ 
search  field  trips  for  “Flook”  or 
plays  the  clarinet  at  the  Humphrey 
Lyttelton  Jazz  Club.  Critics  have 
commented  on  his  “uncanny  musi¬ 
cal  understanding.”  and  the  car¬ 
toonist  says  music  is  much  more 
important  to  him  than  art. 

Trog  was  born  28  years  ago  in 
Vancouver,  Canada,  but  moved  to 
England  with  his  family  at  the  age 
of  seven.  He  attended  several  art 
schools  and  did  commercial  illus¬ 
trating  until  an  art  contest  entry 
landed  him  a  job  on  the  Daily  Mail 
in  1945.  He  drew  column  breaks 
until  “Flook”  got  off  to  its  reluc¬ 
tant  start  in  1949. 

Robert  Raymond  now  writes  the 
continuity  for  “Flook.”  but  he  ad- 
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mits  that  “the  last  word  is  Trog’s. 
‘Flook’  haunts  his  morning  tub. 
squeezes  out  of  his  tube  of  tooth¬ 
paste  and  bobs  up  when  he  cracks  1 
his  breakfast  egg,”  Mr.  Raymond  | 
.says. 

One  Bachelor  Bites  the  Dust; 
Another  Has  a  Close  Shave  \ 
With  long-time  comic  strip  bach-  , 
elors  like  Superman  and  Dick  j 
Tracy  now  leading  happy  married  | 
lives,  another  perennial  hold-out  j 
bit  the  dust  this  week.  After  18 
years  of  narrow  escapes  from  the 
bonds  of  matrimony,  Al  Capp’s 
Li’l  Abner  was  married  to  the  ever- 
hopeful  Daisy  Mae. 

Though  it  was  too  early  for  re¬ 
actions  from  readers  of  the  United 
Feature  Syndicate  strip,  Mr. 
Capp  said  he  expects  his  fans 
to  register  “shock  then  disbelief, 
then  a  gradual  sickening  realization 
that  it’s  true  after  all.” 

Reader  reactions  came  in  thick 
and  fast  to  King  Features  Syn¬ 
dicate  and  the  Chicago  Sun- 
Times  Syndicate  when  the  sched¬ 
uled  marriage  of  Steve  Canyon, 
hero  of  Milton  CanifTs  adventure 
strip,  failed  to  come  off.  Though 
some  complimented  Major  Canyon 
on  his  close  shave,  most  readers 
were  unhappy  about  the  interrup¬ 
tion  in  nuptial  plans.  “Just  what 
the  hell  is  going  on?”  an  irate  Ma¬ 
rine  Sergeant  wrote  to  the  syndi¬ 
cates.  and  the  matter  was  the  sub¬ 
ject  of  editorial  comment  in  the 
Phoenix  (Ariz.)  Gazette.  ; 

New  NEA  Features 

“Uncle  Ef,”  a  new  editorial  page 
short  feature,  is  being  issued  for 
release  April  7  in  the  NEA  Full 
Service.  The  feature  includes  a 
humorous  illustration  and  a  few 
“down-ij-earth”  words  about  poli¬ 
tics,  current  news  events,  etc.  One- 
column  mats  will  be  supplied. 

NFA  Service  is  also  expanding 
its  television  news  coverage  with 
twin  columns  by  Erskine  Johnson 
in  Hollywood  and  Richard  Kleiner 
in  New  York  under  the  heading 
“TV  Coast  to  Coast.”  Both  col¬ 
umns  will  be  issued  for  once-a- 
week  release.  In  addition.  Mr. 
Johnson  continues  his  regular  daily 
Hollywood  column. 

News  and  Notes 

Juvenile  readers  of  the  Charles¬ 
ton  (W.  Va. )  Gazette’s  “Small  Fry 
Column”  nominated  Dick  Tracy 
for  President  in  a  recent  kids’  bal¬ 
lot. 

Roger  W.  Babson  is  offering 
$10,000  in  college  scholarships  to 
be  distributed  by  newspapers  carry¬ 
ing  his  weekly  financial  column. 
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AUDITED 


FINANCIAL  REPORT? 


Of  course  they  wouldn’t— and  neither  would  you! 

Then  why  accept  on  unaudited  circulation  report, 
which,  in  the  last  analysis,  is  little  more  than  "wishful 
thinking." 

Large  national  advertisers  and  their  agencies  respect 
only  one  circulation  figure — the  figure  of  the  Audit 
Bureau  of  Circulation  because  they  know  that  an  A.B.C. 
figure  is  an  audited  figure,  not  a  hope. 

Of  the  two  newspapers  in  Lynn  only  one — the  ITEM — is 
a  member  of  the  Audit  Bureau  of  Circulation.  That's 
why  the  ITEM  is  Lynn's  most  reliable  buy! 


THE  ONLY  A.B.C.  NEWSPAPER  IN  LYNN 

Represented  by  SMALL,  BREWER  and  KENT,  Inc. 

Chicago  •  New  York  •  Boston  •  San  Francisco  •  Los  Angeles 
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A  Major  Year  ’Round  Market  Getting  B-l-G-G-E-R  Fasti 

•k  Florida  is  Nation’s  Second  Fastest-Growing  State  % 

—  Census  forecest  shows  Floride  population  of  3,700,000  by  1960  ^ 

k  $240,000,000  Gold  Coast  Expansion  Planned  by  Utility  « 

-  Florida  Power  &  Light  Co.  builds  for  tremendous  area  growth  * 


k  Florida  Leads  Nation  in  Business  Firm  Increase 

—  Oeot.  of  Commerce  shows  number  of  Fla.  firms  almost  doubled  since  1944 


JOHN  S.  KNIGHT,  Publisher 

STOHY  BROOKS  4  f  RHiY.  National  Rept  «.  S.  CRWIT.  Ailanfo  Affiliated  Stations  -  WOW*.  WQW-Fd 


Take  advantage  of  the  soaring  sales  poten¬ 
tial  of  Florida’s  fabulous  Gold  Coast  market. 
Ask  your  SB&F  man  to  tell  you  about 
its  amazing  growth  —  and  how  The  Miami 
Herald  gives  you  comprehensive,  low-cost 
coverage  of  the  entire  Gold  Coast  area. 


MIAMI  —  An  International  Market 
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RADIO  AND  TELEVISION 

FredAllenNowa  VeePee, 
Radio  Goes  Into  Storage 

By  Jerry  Walker 


{On  advice  of  counsel,  we  im¬ 
plore  yon  to  read  the  whole  article 
io  avoid  any  libelous  implications 
from  the  headline.) 

Seriol'siy,  this  raJio  business  is 
getting  to  be  funny  in  the  Tele¬ 
vision  Age. 

NBC’s  latest  presentation,  “Sum¬ 
mer  Radio:  1952,”  surely  will 
evoke  a  roomful  of  belly-laughs 
from  the  advertising  men,  if  they 
happen  to  be  in  a  mood  to  take 
some  of  Fred  Allen’s  quipping. 

For  example:  “Here,  from  the 
top  of  the  RCA  building,  NBC 
looks  down  on  all  other  networks. 
On  your  left  you  see  Madison 
Avenue,  the  only  street  in  the 
world  where  genius  can  be  bought 
at  a  15  per  cent  discount.  Further 
down  is  Wall  Street,  the  blood 
bank  of  Madison  Avenue,  where 
you’ll  find  the  other  85  per  cent.” 

The  chief  gag  man  of  Allen’s 
Alley,  of  radio  fame,  has  joined 
the  NBC  pitchmen.  As  vicepresi¬ 
dent  in  charge  of  Summer  he  ex¬ 
pounds  statistical  reasons  why  an 
advertiser  should  stay  on  the  air 
(radio,  that  is)  52  weeks  of  the 
year. 


May  1  Deadline  for  Nieman 
Applications 

Selections  for  Nieman  Fellowships  at 
Han’ard  for  the  coIlefTe  year  opening  in 
September  will  be  made  from  applica¬ 
tions  received  by  May  1.  Fellowship 
awards  will  be  announoed  in  June. 
About  a  dozen  fellowships  are  awarded 
annually  to  newspai>ernien  who  must 
have  at  least  lhn>e  years’  experience 
ind  secure  leave  of  absence  from  their 
papers  for  a  year  of  study  for  back- 
■s'round  for  journalism. 

Harvard  t'niversity  has  appointed  .as 
the  SeholitiK-  (,'ommittec  for  this  ye.ar  s 
fellowships  three  newsp.ipermen  to 
serve  with  three  members  of  the  Uni¬ 
versity. 

The  fteketim:  Committee  memliers 
an-:  Wallace  Carroll,  executive  editor. 
Winston-Salem  tX.  C.)  Journ.al  and 
Sentinel;  Euceiie  S.  Diilfield.  assistant 
iniblisher,  Ciiwinnati  Einiuiri'r:  Victor 
I).  Jones,  niirht  cilitor,  Boston  GIoIh-: 
David  W.  Bailey,  secretary  to  the  Har- 
vanl  covcminir  Ixiards:  William  M, 
I’lnUerton.  Director.  Harvard  New- 
Ollicej  and  Ixiiiis  M.  I.vons,  Curator  of 
the  Nieman  Fellowships. 

The  Nieman  Fellowships  for  journal¬ 
ism  at  Harvard  were  established  in 
in.’l?  under  the  will  of  Aerties  Wahl 
Nieman  in  honor  of  her  late  husband. 
Lucius  W.  Nieman.  founder  of  the  Mil¬ 
waukee  Journal,  "to  promote  .and  ele¬ 
vate  the  starKlards  of  journalism  in  the 
Unitid  States."  Any  field  of  study  a 
Harvard  University  is  open  to  a  Nie- 
nian  Fellow  diiring-  his  year  on  the 
fellowship.  One  humlreil  seventy  new’S- 
papermen  from  41  states  and  the  Dis¬ 
trict  of  Columbia  and  Haw.aii  have  held 
Nieman  Fellowships  in  the  past  14 
years. 

See-ure  application  forms  from  the 
Nieman  Foundation,  44  Holyoke  House, 
Cambridge  38,  Mass. 

Advertisement 


{A  vicepresident,  in  Mr.  Allen’s 
dU  tionary,  is  a  man  who  can  take 
three  hours  for  lunch  without  af- 
fectiu};  production.  .  .  .  And  when 
he  finds  himself  facing  a  crisis,  he 
goes  to  lunch.) 

There’s  a  lot  of  nonsense  in  this 
“show”  which  John  R.  Herbert, 
Jacob  Evans  and  others  in  the 
NBC  sales  promotion  department 
have  produced,  using  a  lantern- 
slide  technique  with  Fred  and 
other  well-known  NBC  voices  do¬ 
ing  the  narration. 

Portland  Hoffa  gets  into  the  act 
as  Miss  Asterisk,  working  for  Mr. 
Footnote  of  Footnote,  Cone  & 
Belding.  One  exchange  goes  like 
this: 

PORT:  I’m  working  for  a  man 
named  Footnote.  He’s  an  author¬ 
ity  on  everything  and  I  go  around 
introducing  him. 

ALLEN:  I  wonder  if  Mr.  Foot¬ 
note  knows  anything  about  Sum¬ 
mer  radio? 

PORT:  He  knows  about  every¬ 
thing.  He  even  knows  where 
Nielsen  has  his  audimeters. 

ALLEN:  If  he  docs — he  knows 
more  than  Nielsen. 

Getting  settled  into  his  new  Vee- 
j  Pee  job  was,  for  Fred,  as  easy  as 
i  spelling  Batten,  Barton,  Durstine 
&  Osborn  backwards  .  .  .  and  if 
you’ve  ever  tried,  he  cracks,  it 
comes  out  Sullivan,  Stauffer,  Col¬ 
well  &  Bayles. 

Strictly  a  Kitchen  .Man 

•At  the  outset  Fred  promotes  a 
new  product  and  a  new  cocktail. 
The  product  is  “Odor-Back,”  which 
puts  the  kitchen  smells  back  into 
the  kitchen.  The  potion,  especially 
for  NBC  vicepresident,  is  a  Gaye- 
lord  Hauser  cocktail — yogurt  on 
the  rocks. 

Well,  sir,  as  the  laughs  build  up, 
Mr.  Allen  gets  across  a  potent 
story  as  to  why  an  advertiser 
should  spend  money  on  radio  yet. 
One  good  reason  put  forward  by 
Mr.  Herbert  as  chief  salesman  is 
the  merchandising  backing  -  up 
which  radio  now  gives  to  any 
sponsor  v\ho  indicates  he  wants 
some  of  it.  A  piece  of  Market 
Basket,  designed  for  local  grocers 
as  well  as  chains,  can  be  had,  with 
a  bundle  of  merchandising,  for 
$15,000  a  week  for  time  and  talent 
...  the  merchandising  is  “free.” 
Some  of  Bob  and  Ray  can  be 
bought  for  just  money. 

How  can  you  lose?  the  naive 
comedian  asks.  He  withholds  a 
verbal  answer — “I’ll  have  to  send 
you  a  memo.” 

“The  only  man  without  a  plan 
(of  merchandising)  is  a  dead 
architect,”  he  spouts  in  a  spell  of 
enthusiasm  as  Mr.  Herbert  tells 
how  “alive”  the  radio-merchant 


Radio,  Newsreels, 
And  TV  Barred 

No  MORE  televising  of  official 
hearings  in  New  York  State — no 
more  “Costello  Hands”  at  Kefau- 
ser  inquiries  for  the  millions  of 
viewers. 

It's  now  the  law,  signed  by  Gov¬ 
ernor  Dewey  on  March  27.  .\nd 
the  ban  applies  also  to  newsreel 
cameras  and  broadcasts. 

The  Governor  said  that  cameras 
and  microphones  impair  the  right 
of  a  witness  to  have  a  fair  oppor¬ 
tunity  to  present  his  testimony. 


cooperation  plan  can  be  for  thous¬ 
ands  of  retail  food  markets. 

For  one  especially  good  reason 
for  radio  this  year  NBC  harps  on 
the  number  of  people  who  listen 
to  radio,  at  home  and  away  from 
home,  and  shoves  in  the  left  jab 
about  this  being  election  year 
when  the  air  waves  will  be  full  of 
vital  politics. 

And  Mr.  Herbert’s  gang  have 
whipped  up  a  special  “Summer 
tonnage”  gimmick  for  advertisers 
who  ride  on  three  popular  shows. 

Did  we  say  radio  was  funny? 
Take  a  look  at  this  NBC  Holly- 
wood-type  presentation  and  you’ll 
agree.  We  recommend  it  to  all 
newspaper  promotion  men,  and  to 
publishers  who  are  in  New  York 
for  the  ANPA  convention.  There’s 
room  for  a  little  humor  in  news¬ 
paper  selling,  too. 

It  strikes  us  funny,  too,  that  of 
all  the  buildings  in  New  York 
City,  the  American  Broadcasting 
Company  officials  chose  a  former 
warehouse  as  the  new  home  for 
.ABC’s  AM  operations.  (NBC  is 
crowding  ABC  out  of  Radio  City). 

What  isn’t  so  funny  is  that  $1,- 
250,000  was  spent  to  recondition 
the  old  storage  place  on  West  66th 
Street  and  make  it  the  “last  word” 
in  broadcasting  centers.  Its  11 
rainbow-hued  studios  probably 
don’t  have  an  equal  anywhere 
when  it  comes  to  accoutrements, 
etc.  Altogether  ABC  has  spent 
$3.(X)0,000  for  new  studios  in  New 
York,  Chicago  and  Hollywood. 

Any  humor  you  find  in  the  fa¬ 
cetious  remark  that  ABC  has  put 
its  radio  in  storage  fades  away 
into  serious  reffection  when  the 
architects  and  engineers  show  how 
each  of  the  studios  is  equipped  for 
conversion  to  television  use, 
leaving  one  perhaps  for  a  record- 
player. 

With  apologies  to  Fred  Allen,  it 
might  be  observed  that  ABC’s  up¬ 
coming  fanfare  over  the  new  radio 
studios  is  a  Noble  gesture. 

■ 

$250,000  for  Station 

Calgary,  Alta.  —  Albertan  Pub¬ 
lishing  Co.  Ltd.  has  disposed  of 
radio  station  CKXL  to  a  local 
group  headed  by  Fred  R.  Shaw 
and  Cecil  E.  Chester.  Max  Bell, 
publisher  of  the  Albertan,  said  the 
station  was  sold  for  $250,000. 


Papers  Read 
More  Closely 
In  Video  Homes 

Chicago — Newspapers  are  read 
more  closely  in  homes  with  tele¬ 
vision  sets  than  in  non-TV  homes, 
according  to  Carl  J.  Nelson  of 
Publication  Research  Service.  He 
based  his  observations  on  reader- 
ship  surveys  made  of  eight  news¬ 
papers  in  TV  centers. 

Mr.  Nelson  disclosed  that  except 
in  a  few  departments,  actual  read¬ 
ership  of  newspaper  features  and 
advertising  showed  higher  results  in 
TV  homes  than  in  homes  without  ^ 
television  sets,  especially  among 
women. 

“Actually  the  difference  between 
rv  and  non-TV  homes  is  slight  in 
most  instances.”  said  Mr.  Nelson. 
".Among  women,  those  in  TV 
homes  are  better  readers  of  adver¬ 
tising  except  in  the  amusement 
field.” 

Men  in  TV  homes  show  a  little 
less  interest  in  various  categories 
of  advertising  than  those  in  non- 
TV  homes,  he  said,  except  for  na¬ 
tional  advertising. 

“Television  apparently  makes 
sports  fans  more  avid  newspaper 
readers,”  he  stated.  “Men  in  TV 
homes  are  consistently  better  read¬ 
ers  of  the  sports  pages  than  men 
in  non-TV  homes.  It  is  not  un¬ 
usual  now  to  find  40  to  50  per  cent  ^ 
of  the  men  reading  boxing  stories 
where  three  years  ago  15  to  20  per 
cent  would  have  been  tops.” 

While  the  differences  are  slight, 
readership  percentages  for  editorial 
page  items  are  a  little  higher  in 
non-TV  homes.  The  editorial  car¬ 
toon,  however,  is  better  read  in  TV 
homes. 

Serial  Story  Suffers 

Mr.  Nelson  told  E&P  that  in 
accumulating  the  readership  data 
from  eight  newspapers  in  TV  areas, 
the  question  about  whether  or  not 
the  respondent  possessed  a  tele¬ 
vision  set  was  the  last  question 
asked  in  the  interview. 

Apparently  the  serial  story  has  i 
suffered  slightly  because  of  tele¬ 
vision,  he  indicated.  ^ 

In  other  categories,  such  as  death 
notices,  marriage  licenses,  weather  | 
stories,  the  difference  in  readership 
between  television  and  non-tele¬ 
vision  homes  is  negligible,  he  em¬ 
phasized.  Results  for  political  col¬ 
umnists  are  identical  for  meii,  but  ^ 
the  non-TV  homes  show  slightl) 
higher  readership  among  wonrien. 

“Apparently  the  TV  set  in  the 
home  makes  very  little  difference 
to  columns  which  offer  food  advice 
and  the  lovelorn  columns,”  com¬ 
mented  Mr.  Nelson.  “These  col¬ 
umns  are  slightly  better  read  in  the 
TV  homes,  but  the  difference  is  not 
significant.” 

“Except  for  results  in  sports, 
the  results  seem  to  indicate  that  the 
presence  of  a  television  set  in  the 
home  has  no  effect  one  way  or  the  ^ 
other  on  newspaper  reading  in  gen¬ 
eral,”  said  Mr.  Nelson. 
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Candid  Private  Papers 
Of  a  President  in  Office 

By  Prof.  Roscoe  Ellard. 

Graduate  School  of  Journalism,  Columbia  University,  New  York 


MI\.  PRESIDKN'T.  The  first  publica- 
ti  iii  from  the  personal  diaries,  private 
letters,  paj'ers  and  inter\-icws  of  Harry 
S.  Truman.  Hy  William  Hillman. 
Pictures  by  Alfred  Wagjj.  Xew  York: 
Farrar,  Straus  and  Vounp.  25.^  pp.  $5. 


It  might  be  hard  to  imagine  the 
warm  letter  from  a  haried  Presi¬ 
dent  to  13-year-oId  Margaret  Kurt 
coming  from  the  same  heart  as  the 
famous  long-hand  rebuke  to  the 
music  critic: 

“I  am  so  happy  you  enjoyed 
your  first  plane  ride.  My  first  one 
was  in  France  in  1918,  and  1  had 
to  do  what  1  was  ordered.  It  was 
in  an  old  ‘Jenny’  and  the  pilot 
didn’t  want  me  to  ride  with  him 
any  more  than  1  wanted  to  take 
the  ride.  I  became  very  sick.  I 
was  sick  for  years  after  that  when¬ 
ever  I  took  a  flight  in  a  plane.  But 
I  got  over  it.  I’m  glad  you  had  a 
good  start  in  flying.  The  Inde¬ 
pendence  is  tops.” 

That  letter  too  was  written  in 
long-hand. 

It  might  be  hard  to  imagine,  but 
it  won’t  be  when  you  finish  this 
book.  Whatever  one's  political  phi- 
.losophy,  a  friendly,  honest,  and 
likeable  man  emerges  from  these 
private  papers;  a  tolerant  man  with 
religious  convictions;  a  strongly  pa¬ 
triotic  man;  a  somewhat  sentimen¬ 
tal.  and  therefore  at  times  peppery, 
man. 

*  *  !(• 

Yet  in  the  lines  and  between 
them  one  who  knows  human  na¬ 
ture  can  read  a  fuller  characteriza¬ 
tion  than  may  at  first  appear:  des¬ 
perately  earnest  work,  deep  desire 
for  peace,  a  faith  in  the  over-all 
wisdom  of  the  majority.  One  can 
see  a  devotion  of  the  President  as 
a  man  for  his  family,  a  greater- 
than  -  usual  though  unscholarly 
knowledge  of  history,  an  abiding 
wish  to  help  others,  and — human 
frailty. 

Private  correspondence.  Sir  Wal¬ 
ter  Raleigh  observed  from  prison — 
little  less  confining  than  the  Presi¬ 
dency — is  more  diagnostic,  more 
baring,  than  a  psychoanalyst’s 
couch  or  an  autopsy.  That  is,  to 
one  who  really  can  read. 

Sir  Walter  didn’t  put  it  quite 
that  way,  but  that’s  what  he  meant. 
Psychiatrists,  like  automobile  acci¬ 
dents.  were  unknown  in  his  day. 
And  autopsies  were  just  to  make 
sure.  But  he  said  that  “no  one 
who  writes  many  diaries  or  private 
letters  can  conceal  his  real  quality 
of  mind  or  character  or  intent 
from  one  who  knows  human  na¬ 
ture.” 

Harry  Truman,  as  Mr.  Hillman. 
White  House  correspondent  for  the 
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Mutual  Broadcasting  System,  de¬ 
clares,  “has  probably  written  more 
letters  than  any  other  President.” 
The  man  who  comes  out  of  them 
— for  those  who  can  read  —  the 
man  and  the  President,  the  Presi¬ 
dency,  and  the  time,  are  richly 
worth  seeing.  In  a  campaign  year, 
a  lot  of  slanting  will  be  done  about 
this  book.  The  real  picture  is 
better  than  many  opponents  have 
charged,  not  so  good  as  some  cam¬ 
paign  orators  will  declare. 

tie  * 

Mr.  Hill.m.vn  divides  his  vol¬ 
ume  by  subject,  not  chronological¬ 
ly,  into  six  parts.  And  whose  work 
divides  very  logically  by  calendar? 
The  parts  are:  Problems  of  the 
Presidency;  Student  of  History; 
Diaries,  Private  Memoranda  and 
Papers;  Forebears  and  Biographical 
Notes;  The  man,  and  The  Presi¬ 
dent  Speaks  of  the  Future. 

In  a  private  diary,  Harry  Tru¬ 
man,  husband  and  father,  wrote: 
“At  10:30  p.m.,  1  telephoned  my 
sweetheart  and  my  baby.  .  .  .” 
(from  Washington  to  Missouri) 
...  “I  can’t  help  Vv-anting  to  talk 
with  them  every  night.” 

That  very  probably  was  not  writ¬ 
ten  for  publication.  It  is  the  sort 
of  thing  that  rarely  appears  in 
memoirs.  It  came  and  recurred  at 
higher  temperature  in  recently  pub¬ 
lished  letters  of  Katherine  Mans¬ 
field.  It  is  human,  and  not  ignoble. 

Then  read  the  President’s  letter 
to  a  friend,  David  M.  Noyes: 

“Bess  and  1  have  just  returned 
from  the  station  where  we  met 
our  baby.  She  remarked  she  felt 
as  if  she  had  been  somewhere 
when  both  of  us  were  on  hand  to 
meet  her.” 

And  you  better  understand  the 
father  who  wrote  his  baby’s  critic 
— “the  only  thing  he  didn’t  criti¬ 
cize,”  we  read,  "was  the  varnish 
on  the  piano” — though  you  may 
not  approve  a  President’s  writing 
it  from  the  White  House. 

“I  seldom  write  angry  letters,” 
Mr.  Hillman  quotes  the  President. 
.And  Mr.  Hillman  has  included 
none. 

*  «  « 

On  the  world’s  moil,  Mr.  Hill¬ 
man  quotes  the  President: 

“Imperialists  never  win  in  the 
long  run.  Take  Caesar  and  Na¬ 
poleon.  They  were  failures  be¬ 
cause  they  wanted  to  expand  their 
domain.  Contrast  that  with  our 
objective,  with  the  American  aim. 
We  want  to  help  people  to  help 
themselves,  because  that  makes  for 
prosperity  for  everyone. 

“If  we  could  help  people  to  de¬ 
velop  the  undeveloped  places  of 


Barkley  Likens 
Press  to  Pulpit 

Los  .Angeles — “Next  to  the  pul¬ 
pit — and  perhaps  even  more  so 
than  the  pulpit — the  press  has  the 
widest  influence  for  good  or  evil,” 
says  Vicepresident  Alben  Barkley. 

“There  is  no  greater  field  for  dis¬ 
semination  of  knowledge  and  edu¬ 
cation  of  the  people  than  the  news¬ 
papers  of  our  country,”  he  told  a 
journalism  awards  dinner  here 
March  25. 

He  said  he  deems  it  proper  for 
newspapers  to  criticize  public  offi¬ 
cials  when  they  are  wrong  or  when 
there  is  a  difference  of  opinion. 

“It  is  also  the  duty  of  men  and 
women  in  public  life  to  criticize 
the  press  when  it  deserves  it — and 
sometimes  it  does,”  he  added. 


the  world,  we  would  not  have  to 
worry  about  our  own  great  indus¬ 
trial  machine.  .  .  . 

“Three  forces  are  at  work  in  the 
world  today.  There  is  Russian  im¬ 
perialism — and  it  isn’t  much  differ¬ 
ent  from  the  Czarist  imperialism. 
There  is  the  international  Com¬ 
munist  conspiracy,  which  Russian 
imperialism  uses  to  inflame  resur¬ 
gent  fanatical  nationalisms. 

“And  there  is  the  combined 
force  of  hunger,  want,  and  inse¬ 
curity  that  puts  fear  in  the  hearts 
of  people  and  makes  them  feel 
that  something  is  going  to  go 
wrong.” 

These  are  not  complete  papers, 
and  the  book  has  been  quickly  and 
a  little  loosely  wrought.  History 
will  make  its  final  judgment.  The 
candor,  the  warmth,  the  inescap¬ 
able  repercussion  in  a  Presidential 
year  make  it  news — and  make  it 
revealing. 

■ 

Pope  Asks  for  Truth, 

No  Lyrical  Dithyrambs 

Rome — Pope  Pius  XII  urged  a 
group  of  visiting  U.  S.  editors  this 
week  to  enlighten  the  public  with 
the  light  of  truth  and  justice  and 
charity. 

Coincidentally,  the  Vatican 
newspaper,  L’Osservatore,  present¬ 
ed  a  sports  column  for  the  first 
time  and  the  Pontiff’s  recent  re¬ 
marks  about  sports  reporters  were 
made  public. 

“They  (the  sports  reporters) 
should  write  with  sober  discretion, 
which  is  a  thousand  times  more 
powerful  than  lyrical  dithyrambs,” 
the  Pope  was  quoted. 

■ 

Indian  Year  Book 

The  fourth  edition  (since  1948) 
of  the  Indian  Press  Year  Book 
runs  into  400  pages,  with  sections 
devoted  to  Pakistan,  Burma  and 
Ceylon.  The  book  ’is  edited  by 
V.  K.  Narasimhan  and  Pothen 
Philip.  Named  editor-of-the-year 
is  Deshbandhu  Gupta,  managing 
editor  of  the  Indian  News  Chron¬ 
icle  who  is  president  of  the  All- 
India  Newspaper  Editors’  Confer¬ 
ence. 

EDITOR  <S  P 


Newspaper  Ad 
Role  Explained 
By  Agencymon 

Chic.xgo  —  Advertising  “know¬ 
how”  is  discussed  by  Steuart  Hen¬ 
derson  Britt,  director  of  research, 
Needham.  Louis  and  Brorby,  Inc., 
as  a  contributing  author  to  the  new 
book,  “Big  Business  Methods  for 
the  Small  Business.”  The  book, 
published  by  Harper  &  Brothers,  is 
scheduled  for  publication,  April  9. 

The  form  of  the  book  indicates 
its  method:  The  small  business 
man  is  invited  to  sit  down  with  a 
panel  of  experts  and  to  ask  ques¬ 
tions. 

Mr.  Britt,  in  answering  questions 
concerning  the  value  of  advertis¬ 
ing  and  how  it  should  be  done, 
lists  these  advantages  of  newspaper 
advertising: 

(1)  Universal  appeal;  (2)  time¬ 
liness  of  sales  message;  (3)  fre¬ 
quency  of  publication  (4)  localized 
circulation;  (5)  high  reader  inter¬ 
est;  (6)  penetration  into  all  income 
groups. 

He  compares  all  advertising  me¬ 
dia  from  the  standpoint  of  cost  and 
coverage. 

He  presents  a  table,  showing 
comparative  costs  of  advertising  in 
certain  newspapers,  consumer  mag¬ 
azines,  trade  publications  and  farm 
papers,  as  of  December,  1950. 

Discussing  newspaper  costs,  Mr. 
Britt  points  out: 

“The  generalization  —  that  the 
greater  the  circulation  the  lower 
the  advertising  cost  per  reader — is 
almost  100  per  cent  true.  However, 
if  your  products  are  available  only 
in  the  area  of  the  smaller  paper 
(for  instance,  if  you  operate  a 
small  local  business),  the  smaller 
paper  will  reach  your  market  much 
more  efficiently  than  the  larger, 
which  will  in  a  sense  ‘waste’  your 
circulation. 

“The  rates  become  less  per  line 
if  you  use  a  ‘schedule’  or  series  of 
insertions  in  succeeding  issues. 
They  are  also  less  if  you  purchase 
greater  space  units. 

“The  costs  for  ‘production’  are 
less  for  newspapers  than  for  maga¬ 
zines.  The  paper  and  the  quality 
of  reproduction  do  not  warrant 
this  additional  expense.  The  costs 
for  copy,  art,  and  production  are 
too  variable  to  be  estimated  here. 

“Any  geographical  area  can  be 
reached  with  newspapers.  If  you 
want  impact — a  great  number  of 
strong  sales  messages — then  you 
should  advertise  in  the  same  news¬ 
paper.  If  you  want  coverage — 
sales  messages  for  a  great  number 
of  readers — then  you  should  ad¬ 
vertise  in  several  newspapers. 

“Newspapers  are  a  ‘mass’  medi¬ 
um.  This  means  that  they  reach 
tremendous  numbers  of  people  in 
their  geographical  areas.  There  is 
little  opportunity  to  select  the  audi¬ 
ence  for  your  advertisement  from 
a  particular  group  of  the  popula¬ 
tion,  with  the  minor  exception  of 
position  of  space  mentioned.” 
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PHOTOGRAPHY 


Films  Held  7  Days 


which  54  pri>oner>  escaped  after 


Ben  Price  on  Pictures; 
NPPA  Convention  Plans 


By  James  L.  Collings 


BtN  Pkich.  Noting  picture  editor  A  top  NPPA  official  says  more  federal  building, 

of  the  New  York  Herald  Tribune,  money  will  have  to  be  raised  to  Itttcst  case  the  netsspapers’ 
on  picture  editing  for  page  one:  carry  out  the  association’s  am-  took  up  the  matter  with  t 


.Springfield.  Mo. — The  Leader  tunneling  out  of  the  Tijuana  jail. 
and  Press  published  a  picture  of  a  After  taking  the  pictures.  Mr. 
prisoner  seven  davs  late,  because  Neil  headed  for  the  border  in  his 
the  film  made  bv'  Staff  Photogra-  red-and-white  press  car.  Three  po- 
pher  Paul  Mignard  had  been  con-  Hcemen  and  three  soldiers  stopped 
iiscated  by  a  deputy  marshal.  the  car  and  told  Mr.  Neil  to  go 

It  NN'as  the  second  time  in  recent  back  to  the  police  station.  The 
vears  that  U.  S.  Marshal  Fred  authorities  demanded  his  camera. 
Canfil  or  one  of  his  deputies  in-  He  gave  them  the  film  magazine 
terfered  with  cameramen  working  only. 

in  the  federal  building.  In  the  As  an  F.ngli.sh-speaking  officer 
latest  case  the  newspapers’ attorney  accompanied  Mr.  Neil  back  to 
took  up  the  matter  with  the  U.  S.  headquarters  in  the  press  car,  the 


“If  your  news-  bitious  program.  He  reports  “we’re  district  attorney  and  finally  the  photographer  tried  to  reach  his 
n<>r  /mi  iiict  Seized  films  were  returned.  office  by  radiotelephone  in  the  ve- 


paper  depends  on  just  barely  above  water  now  fi-  seized  films  were  re 

newsstand  display  nancially.”  «  ij  •  n  »  /J 

for  its  appeal  to  Press  Relations:  Brig.  Gen.  Sory  Gustody 

the  public,  the  Smith,  director  of  public  relations,  Diego.  C  aliF 

picture  should  be  US.AF,  and  Maj.  William  J.  Look-  Evenini;  Tril 


ized  films  were  returned.  office  by  radiotelephone  in  the  ve¬ 

hicle.  He  made  connections  twice, 
eld  in  Custody  but  each  time  the  officer  reached 

S.\N  Diego,  Calif. — Ed  Neil,  San  down  and  switched  off  the  set. 

'eqo  Eveninq  Tribune  photogra-  At  the  station,  nobody  talked  to 


picture  should  be  USAF,  and  Maj.  William  J.  Look-  Eveninq  Tribune  photogra-  At  the  station,  nobody  talked  to 

of  the  eye-catcher  adoo,  his  special  assistant,  will  be  P^er.  vsas  held  in  custody  of  Ti-  him,  and  he  wasn  t  allowed  to  talk 

type,  naturally,  there  to  discuss  what  can  be  done  police  for  half  an  to  anyone  else.  Finally  he  de¬ 
but.  above  all,  it  to  improve  press  relations  between  ^our,  virtually  incommunicado,  manded  to  see  the  chief.  He  was 

must  be  given  news  photographers  and  the  serv-  “f‘er  taking  pictures  of  a  school-  then  told  he  could  leave.  His  him 


manded  to  see  the  chief, 
then  told  he  could  leave. 


He  was 
His  film 


plenty  of  space. 
“In  other  words. 


yard  and  an  alleyway  through  magazine  was  returned. 


“In  other  words.  Membership:  There  are  now  1,- 
if  it  is  worth  page  800  association  members,  an  in- 
one,  the  editor’s  crease  of  300  over  last  year.  Goal: 
approach  to  the  picture  should  not  To  have  everyone  in  the  country 


be:  How  small  can  I  make  this  connected  with  some  phase  of 
picture  and  still  make  it  effective?  press  photography  a  member. 

Pla>  It  Big  Photo  Contest  Winners:  Win- 

“Rather  the 'editor  should  make  f  the  annual  NPPA  photo 

it  as  large  as  possible-to  capture  h®  announced.  There 

the  reader’s  attention-just  like  he  “'00  entries  for  the  six 

does  with  the  day’s  headlines,  f  The  bes4- 

..  u.— of-show  winner  will  receive  the 


Some  story  always  gets  a  banner 
line  in  most  newspapers,  and  the 
page-one  picture  should  be  used  on 


Alan  M.  Graff  award  which  con¬ 
sists  of  $500  (cash,  not  bonds)  and 


ihe  same  basis,  with  space  equal  to  t 

the  banner-line  story.  ?"Shton  Hotel  Atlantic  City,  N. 

f  -  was  host  to  the  convention 


the  banner-line  story. 

“Television  is  going  to  force  a 
great  change  in  sports  pictures  in 
a  newspaper.  For  instance,  base¬ 
ball.  People  will  watch  a  game 
on  television  and  see  the  action 


when  it  was  held  in  that  city. 

Spraque  Awards:  These  annual 
awards  and  honorary  recognitions 
will  be  made. 

Educational  Committee:  One  of 


sometimes  better  than  if  they  had  t.  wi.t  ui 

been  in  the  stadium  themselves.  busiest  organs  of  the  NPPA 


“Do  you  honestly  think  anyone 
is  interested  in  looking  at  a  news¬ 
paper  the  next  day  and  seeing  a 
mediocre  picture  of,  say,  Stanky, 
sliding  into  second  base  and  some- 


this  committee  will  have  several 
reports.  There  will  be  one  made 
on  the  progress  of  the  syllabus  be¬ 
ing  prepared  for  the  teaching  of 
press  photography;  another  on  the 


one  throw  ing  to  first  for  a  double  Vrogrtxm  undertaken  to  package  the 
play?  The  same  applies  to  boxing,  committee  talks  so  they 

football  and  basketball.  can  be  lent  to  press  photography 

“It  all  means  that  the  photogra-  shor  courses 

pher  has  to  be  on  the  alert  for  the  P"' 

unusual  more  than  ever  in  sports.  ^ 

He  might,  for  instance,  lotik  in  that  will  be  made  avail- 

boxing  for  a  shot  in-between  able  to  various  groups  and  colleges 


rounds  of  the  trainer  lecturing  the  short  courses;  and  a  gen- 

boxer  on  what  he  did  wrong;  or,  in  ^1;“'  d'scuss.on  on  hoNv  to  space 
hasPbMlI  of  h.nnv  or  7i,.i../-f,.H  "^ort  courses  so  that  they  won  t 


baseball,  of  the  happy  or  dejected 
faces  in  the  dugout  during  a  cru¬ 
cial  part  of  the  game;  or  even  the 
faces  of  the  fans  in  the  same  situa¬ 
tion;  or  a  closeup  of  the  face  of 


be  jammed  up  geographically  and 
calendarwise. 

Gaylin's  Ideal 

George  G.wlin  (United  Press 


the  hometeam  s  hero  as  he  walks  Newspictures)  on  the  “Ideal  Press 
off  the  mound  after  being  belted  photographer’’  (the  title  of  a 


for  five  straight  hits.”  speech  he  made  before  NPPA’s 

region  3  convention,  held  recently 
NPPA  Agenda  and  reported  in  the  bulletin  of  the 

The  National  Press  Photogra-  Virginia  Press  Photographers  Asso- 
phers  Association  on  its  h\isiness  ciation):  The  ideal  press  photog- 
plans  for  the  national  convention  rapher  must  1 )  be  a  master  of  his 
in  Galveston,  Tex.,  May  2-5:  camera;  2)  have  a  nose  for  news; 

Constitution:  Requirements  for  3)  be  resourceful  and  go  one  step 
associate  membership  will  be  tight-  further  than  the  average  camera- 
ened.  In  conjunction  with  this,  the  man;  4)  be  versatile,  gentlemanly 
status  of  the  free-lance  will  be  and  a  diplomat,  and  5)  be  able  to 


better  defined. 

Finances:  Condition  of — poor 


bring  back  the  unexpected  punch 
shot,  not  alibis. 


editor 
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How  to 


Start 


On  the 


UP 


and  UP 


One  way  to  reach  UP  i' 
opportunity  through 


to  find  Nour 


EDITOR  &  PUBLISHER 
CL.^SSIFIED  ADVERTISING  SECTION 

Place  your  own  SITUATIONS  WANTED  AD  and  follow 
the  HELP  WANTED  COLUMNS. 

Publishers  rely  on  these  columns  to  solve  their  employ¬ 
ment  problems. 

Address:  EDITOR  &  PUBLISHER 

Classified  Department 

1700  TIMES  TOWER 
NEW  YORK  36.  N.  Y. 
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General  Down  12.5^, 
But  Total  Linage  Is  Up 


Total  advertising  linage  in 
newspapers  in  Media  Records’  52 
Cities  continued  to  show  a  gain  in 
February,  as  compared  with  the 

1951  figures,  despite  a  dip  in  gen¬ 
eral  linage  for  the  tenth  consecu¬ 
tive  month. 

General  linage  has  been  running 
behind  previous-year  figures,  month 
by  month,  since  last  May.  The 
drop  for  the  first  two  months  of 

1952  amounts  to  12.6  per  cent. 
The  January  minus  was  12.7  per 
cent  and  that  was  followed  by  a 


12.5  per  cent  minus  for  February, 
when  General  accounted  for  25,- 
748,507  lines. 

The  overall  gain  was  due  again 
to  a  large  jump  in  Classified,  15.5 
per  cent  for  February,  with  46.- 
620,712  lines.  This  came  along 
after  an  8.4  per  cent  gain  in  Jan¬ 
uary. 

Also  figuring  in  the  increase  was 
Retail,  up  4.9  per  cent  for  Febru¬ 
ary  and  4.2  per  cent  for  January. 
Automotive  and  Financial  also 
showed  sains. 


February  Linage 

(Compiled  by  Media  Record.s) 


AfCRON,  OHIO 

I9S2  1951 

Beacon  Journal-. ■  l,S;i5,a23  1,7.S5,4S2 

SBeacon  Joum  il-S  61B,.377  569,881 

Granii  Total  2.451,700  2,305,363 

5  Incluties  IVVR.VDK,  27,906  lines. 

ALBANY,  N.  Y. 

Knickb'kr  Xew.  e  .  940  442  994,026 

Times-lnion-ni  645,706  589,576 

•Times-rnion  S  .392,860  373,932 

Grand  Total  1,985,008  1,957,534 

♦Includes  .VMERIC.VN'  WEEKLY, 

31,889  line-  and  COMIC  WEEKLY, 

21,322  line- 

ALBUQUERQUE,  N.  M. 
Journal-tn  801,896  731,059 

|Journal-S  2.57,983  199,569 

Tril)une-e  760,.579  742,918 

Grand  Total  1,820,4.58  1,673,546 

§  Include-  RAR.VDE,  19.761  lines. 

ANDERSON,  IND. 

Bulletin-e  706,073  . 

Heralil-in  494,894  . 

Herald-S  1.32,328  . 


Grand  Total  1,333,295 

ATLANTA,  GA. 
Constitntionni  1,096,422 

Joumal-e  1,60.5,904 

Journal  S:  Con.-r  664,069 


1,60.5,904  1,509,970 
664,069  699,646 


Grand  Total  3.366,395  3.198,340 

ATLANTIC  CITY,  N.  J. 
Press-t'nion  i-ee 

N'otei  .  .  581,267  . 

Press-S  130.927  . 

Grand  Tota.  712.194  . 

XoTB:  Press  vin  and  i'nion  (e'  soltl 
in  combination.  I.m.ise  of  one  etlition. 
Press  (ml  onlv,  is  eiven. 

BALTIMORE,  MD. 

*American-S  431„591  503,930 

News-Post-e  1,223,013  1,178,314 

Sun-m .  1,074,772  981,778 

tSun-e  ,  .  1,852,051  1,790,898 

Sun-S.  .  .  977,114  954,795 

Grand  Total  5. .558, 54  1  5,409,715 

♦Includes  AMERIC.VX  WEEKLY. 

31,889  line-  ami  COMIC  WEEKl.A’. 

21,322  lines. 

t  Includes  Till,--  WEEK,  46,112  lines. 
BAYONNE,  N.  J. 

Times-e  .  440,638  350,340 

BINGHAMTON,  N.  Y. 

Press-e _  926,729  5101,872 

Press-S  1.56,898  144,463 

Sun-ni  .  299,436  284,471 


Grand  Total  1.383,063 

BOSTON.  MASS. 


.American-e 

Record-ni 

♦Advertiser-S 

Globe-e 

Globe-ra . 

Globe-S 

Heralil-m  . 

tHerald-S 

Traveler-e 

Post-m . 

5Post-S. 


516,615 

607,921 

2.52,609 

957.6.34 

812.6.34 
766,611 
982,877 
955,335 

1,377,746 

606,702 

322,946 


BUFFALO,  N.  Y. 

1952  1951 

Courier  Exitress-m, .  6516.902  689,937 

♦Courier  Express-S..  676,896  .569,25.8 

Xews-e .  1,854,280  1,747,9,35 

Grand  Total .  3,228,078  3,007.130 

♦  Includes  .AMERIC.VX  WEEKLY, 

31,889  Unes. 

CAMDEN,  N.  J. 

Courier-Post-e .  968,296  884,208 


CHARLOTTE,  N.  C. 

Xews-e .  815,1.34 

Observer-m .  1,082,420 

tObserver-S .  497,292 


Grand  Total .  2..394.846  . 

t  Includes  THIS  WEEK,  46,112  lines. 

CHICAGO,  ILL. 

Tribune-m .  2.2,33.095  1,902,110 

Tribune-S .  1,295,428  1,223,8.54 

tDaily  Xews-e .  1,.398,.330  1,434,687 

Herald-.American-e. .  723,765  751,772 

♦Herald-American-S  288,040  384,7.59 


Sun-Tiines-d .  1,009,6,51  868,020 

§Sun-Times-S .  .324,944  292,697 

Grand  Total .  7,273,256  6,8.57,899 

♦  Includes  .AMERICAX  WEEKLY, 

31,889  lines  and  COMIC  WEEKLY, 

21,322  lines. 

t  Includes  THI.8  WEEK,  46,112  lines. 
§  Includes  lOVR.VDE,  27,906  lines. 

CINCINNATI,  OHIO 

Enquirer-ni .  1,0,83,026  1,016„578 

♦tEnquirer-S .  1,(X)7,963  928,0.54 

Post-e .  1.1.52,974  1,14.5,363 

Times-Star-e .  1,233,23.5  1,229,964 

Grand  Total .  4,477.198  4,319,959 

♦Includes  AMERICAX  WEEKLY. 

31,889  lines. 

t  Includes  THIS  WEEK,  46,112  lines. 

CLEVELAND,  OHIO 

Plain  Dcaler-m .  1,494.6.59  1,319,475 

♦tPl.ain  Uealer-.S  .  .  1.210,716  1,20.3,491 

Xews-e .  72.8,.523  7.57,446 

Press-e .  1 ,984 ,889  1 ,808,229 

Grand  Total .  5,418,787  5,088,641 

♦  Includes  .VMERIC.VX  WEEKLY, 

31,889  lines. 

t  Includes  THIS  WEEK.  46,112  lines. 
COLUMBUS,  OHIO 


Dispatch-e  .  1,272,389 

Dispatch-S .  776, .869 

Citizen-e .  6(K).08(' 

Citizen-S .  296,423 

Ohio  State  Joumal-m  513,762 


1,272,389  1,247,962 
776,.869  708,tH6 


544,.573 

587,813 

309,625 

1,03.3,763 

841,943 

807,921 

1,028,044 

966,040 

1,492,787 

71.3,575 

368,896 


Grand  Total  8,1.59,6.30  8,694,980 

♦  Includes  AMERIC.AX  WEEKLY, 
31,889  lines  iml  COMIC  WEEKLY. 
21,322  Unes. 

t  Includes  THIS  WEEK,  46,112  lines, 
i  Includes  PARADE.  27,906  lines. 


52-City  Summary  Report 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
me'osurements) 


1952 

1951 

of 

EAP 

Linage 

Linage 

1951 

Index 

Total  Advertising 

February. . .  . 

l>a,639,661 

176,830,597 

104.4 

112.7 

January . 

178,076,658 

173,177,029 

102.8 

111  1 

Year  to  Date . 

362,716,319 

350,007,626 

103  6 

Display 

February .... 

138,018,949 

136.475,378 

101.1 

109  0 

January . 

131,731,434 

130,404,843 

101.0 

108.4 

Year  to  Date. 

269,750,383 

266,880,221 

101.1 

Classified 

February. . . . 

46,620,712 

40.355,219 

115.5 

125.3 

January . 

46.345,224 

42,772,186 

108.4 

119.3 

Year  to  Date 

92,965,936 

83,127,405 

111.8 

Retail 

Febmary. . . . 

102,100,051 

97,353,288 

104.9 

111.6 

January . 

98,839,666 

94,840,825 

104.2 

110  3 

Year  to  Date 

200,939,717 

192,194,113 

104.6 

Department  Store 

Februarv'. . .  . 

39,049,343 

38,402,522 

101.7 

110  9 

January . 

37,257,373 

36,972,951 

100.8 

109.6 

Year  to  Date 

76,306,716 

75,375,473 

101.2 

General 

February. . . . 

25,748,507 

29,434,979 

S7 . 5 

96  3 

January . 

21,020,104 

24,066.462 

87.3 

95.5 

Year  to  Date 

.  .  46,768,611 

53,501,441 

87.4 

Automotive 

Februarv. .  .  . 

7,888,506 

7,481,764 

105.4 

120.3 

January . 

8.208,319 

8,165.351 

100.5 

119.7 

Year  to  Date 

16,096,825 

15,647,115 

102.9 

Financial 

February. . . . 

2,281,885 

2,205,347 

103.5 

120.1 

J  anuary . 

3,603,345 

3,332,205 

109.9 

122.7 

Year  to  Date 

5.945,230 

5,537.552 

107.4 

DENVER, 

COLO. 

FORT  WAYNE,  IND. 

1952  1951 

I9SZ 

1951 

Rockv  Mt.  Xews-m. 

936,626  738,951 

Journal  Gazette-m. . 

839,402 

805,948 

§Rocky  Mt.  News-S 

224,3.52  231,529 

{Journal  Gazette-S. 

381,543 

397,683 

T’ost-e . 

1.578.706  1.414.101 

Xews  Sentinel-e. .  . . 

1,289,880 

1,247,420 

Grand  Total . 

2,510,825 

2,451,051 

Oraml  Total . 

3.250.,56.5  2,873,843 

{  Includes  PARADE,  27,906 

lines. 

§  Includes  PARADE,  27,906  lines. 


DES  MOINES,  IOWA 

Resister-m .  .546,831 

Tribunc-e .  7.57,828 

fResister-S .  501,713 


FORT  WORTH,  TEXAS 
Star-Telecram-m .  . .  6.58,4.55  59.3,626 


.546,831  .5.55,305 

7.57,828  76.5,975 

501,713  47C.059 


1,251,402  1,161,743 
.500,806  461,738 


Grand  Total .  1,806,372  1.791,339 

t  Includes  THIS  WEEK,  46,112  lines. 

DETROIT,  MICH. 

Free  Press-ni .  986, .572  1,040,013 


51‘ree  Press-S 

Xews-e . 

tXews-.S . 

Times-e  . 

♦Tinies-S . 


Grand  Total .  3,520,988  3,273,659 

DALLAS,  TEXAS 

Xews-m .  1,628,124  1,.544,383 

tXews-S .  572,970  .558,782 

Time-s-Herald-e  .  .  1,893,505  1,911,083 

Times-Herald-S .  .  .  .  542,092  550,10.3 


Grand  Total  _  4,636,691  4,564,351 

t  Includes  THIS  WEEK,  46,112  lines. 

DAYTON,  OHIO 

Joumal-m .  1,300,728  1,100,223 

Xews-e .  1,68.5,154  1,480,651 

Xews-S .  553,045  519,448 

Grand  Total .  3,538,927  3,100,322 


324,8.54  .382,925 

1,859,170  1,869,398 


985,280  1,096,655 
348,307  359,724 


Grand  Total .  .5,304,310  .5,.509,703 

♦  Includes  .AMERICAN  WEEKLY. 

31.889  lines  and  COMIC  WEEKLY. 

21,322  lines. 

t  Includes  THIS  WEEK,  46,112  lines. 
§  Includes  P.AR.ADE,  27,906  lines. 

DULUTH,  MINN. 

Herald-e .  711,46.5  645,077 

Xews-Tribune-m .  .  .  .509,251  406,546 

Xews-Tribune-S. . . .  357,368  357,005 

Grand  Total .  1,578.084  1,408,628 

EL  PASO,  TEXAS 

Times-m .  932,022  853,804 

§Times-S .  38.3,293  394,460 

Herald-Post-e .  991,266  913,680 

Grand  Total .  2.306,581  2,161,944 

5  Includes  P.AR.ADE.  27,906  Unes. 

ERIE.  PA. 

Times-e .  1,005,440  919,124 

Times-S .  212,961  208,575 

Grand  Total .  1,218,401  1,127,699 

EVANSVILLE,  IND. 

Courier-m .  1,058.662  878.465 

Press-e .  1,013,975  907,579 

Courier  &  Press-S.  .  365,365  390,550 


Star-Teleitram-e. .  . 
Star-Teleuram-S. . . 
Press-e . 


Grand  Total .  .3.a38.215  2,892,459 

FRESNO,  CALIF. 

Bee-e .  1,068,403  1,0,50,780 

Bee-S .  413,380  ,366,450 

Grand  Total .  1,481,783  1,417,230 

GARY,  IND. 

Post-Trilmne-e .  1,2,33,493  1,221,697 

GLENS  FALLS,  N.  Y. 
Post-Star  (sec  Note)  493,431  4.55,193 

XoTK;  Post-Star  (m)  sol<l  in  cxzmbina- 
tion  with  Times  (e).  I, inage  of  one  edition, 
Post-Star  (ml  onK-,  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e .  1,627,276  1,623.504 

Herald-m .  486,610  461,.573 

Herald-S .  488,218  572,593 

Grand  Total .  2,602,104  2,6.57,670 

HARRISBURG.  PA. 

Patriot -m .  1,118,951  9Cd,103 

{Patriot-Xews-S. . . .  293,210  143,040 

Grand  Total .  1,412,161  1,104,143 

Xotk:  Xews  (e)  carries  same  amount 
of  advertising  as  Patriot  (ml. 

i  Includes  PARADE,  27,906  lines. 
HARTFORD,  CONN. 

Courant-m .  668,080  489,640 

SCourant-S .  491,152  496,951 

Times-^ .  1,562,912  1,382,437 

Grand  Total .  2,722  144  2,369,028 

:  Includes  PARADE,  27,906  lines. 
HOUSTON,  TEXAS 


Chronicle-e . 

Chronicle-S . 

Post-m . 

tPost-S . 

Press-e . 


1,903,274 

773,826 

1,235,149 

519,734 

798,967 


Grand  Total .  5.23C.950 

Grand  Total .  2,438,002  2,176,594  f  Includes  THIS  WEEK.  46,112  lines 

EDITOR  &  PUBLISHER  for  March  29,  1952 


5.358,848 
112  lines. 


INDIANAPOLIS,  IND. 

1»S2 


•  Includes  AMERICAN  WEEKLY. 
31,889  lines  and  COMIC  WEEKLY. 


0*""^ .  1,439,205  1,376.539  21,322  lines. 

.  1.462.219  1,.380.631  t  Includes  THIS  WEEK.  46,112  lines. 

.  ^68,592  703.^  MINNEAPOLIS,  MINN. 


Times-e .  1, 048792  1.039766 

|Times-t» .  381,636  372,873 


PAWTUCKET,  R.  I 
_  I9S2  19SI  19S2  19SI 

Times-e .  850,138  927,589  Independent-e .  865.616  711,431 

PEORIA.  ILL.  Times-m .  1,534.317  1,411,190 

Joumal-e .  1,096,301  756,657  Times-S .  543,740  697.916 

jJournal-Star-S -  419,495  315,408  -  - 

■'  ar-m  (see  Note) .  Grand  ToUl .  2,943,673  2,720,537 

-  -  SAN  ANTONIO,  TEXAS 

Grand  ToUl. -  1,515,796  1,072,065  “Express-m .  1,177,441  1,011,913 

Noth:  Peoria  Star  (ra)  linage  is  same  E^xpress^S .  649,439  508,435 


ST.  PETERSBURG.  FLA. 


Grand  Total.  ....  5,100,444  4,873.342 
t  ncudes  THIS  WEEK.  46,112  lines 
i  Includes  P.ARADE,  27.906  lines. 
JACKSON,  MISS. 

Daily  News.e .  680,391 

Daily  News-S .  194,682  . 

Grand  ToUl .  875,075  .  . 

JACKSONVILLE,  FLA. 


1,048,792  1,039,766  1952  1951  } Joumal-Star-S .  .  . 

381,636  372,873  Tribune-m .  1,1.37,438  1,011,668  Star-m  (see  Note) . 

— — -  -  Starve .  1,742,109  1,585,242 

5,100,444  4,873.342  fTribune-S .  761,948  746,841  Grand  ToUl _ 


3.641,495  3,343,751  as  Journal  (e)  linage 


t  Includes  THLS  WEEK.  46,112  Unes. 

MODESTO,  CALIF. 


i  Includes  P.ARADB,  27,906  lines. 

PHILADELPHIA,  PA. 


Times  Union-m 
tlimes  Vnion.S. 
Jourmil.e . 


1.346,498  1,131,274  Gaaette-m 


Bee-e .  746,147  662,596  Bulletin-e .  1,907,025  1,845,592 

MONTREAL,  CANADA  *tBulletin-S .  409,191  430,275 

♦*Star-e .  1,832,598  1,762,057  Inquirer-m .  1,695,540  1,628.264 

Standard-S .  129,750  Inquirer-S .  1,168,929  1,071,502 


”*?<ews-e . 

Light-e . 

*Light-S . 


1,384,724  1,239,614 
1,193,267  973,783 


4,947,071  4,289,421 


764,833  NewsH! 


Grand  Total .  2,721,683  2,359,581 

t  Includes  THIS  WEEK,  46,112  lines 
JERSEY  CITY,  N.  J. 

Jersey  Journal — 

f»uth-e .  796.630  589,881 

“Jersey  Journal — 

Xorth-e .  814,520  . 

Grand  Total .  796,630  .589,881 

•*  First  edition  Novemtier  19,  1951 
JOHNSTOWN,  PA. 


424’.435  La  Presse-e .  1,872,798  1,928,756 

803  874  La  Patrie-e .  154,421  202,437 

- ; -  La  Patrie-S .  171,562  198,610 


2.721,663  2,359,581  Herald-e .  237,967  234,163 

.'EEK,  46,112  lines  -  - 

TV  N  I  Grand  Total .  5,108,912  5.220,606 


234,163  31,889  Unes. 


quirer-m .  1,695,540  1,628,264  All  Valley  Advertising  included: 

quirer-S .  1,168,929  1,071,502  *•  Eapress  (m)— Last  year,  2,099,368. 

twsH! .  419,080  341,928  ♦••News  (e)—  Last  year,  2,636,076. 

„  _  -  -  •  Includes  AMERICAN  WEEKLY, 

Grand  ToUl .  5,599.765  5.317,561  31,889  lines  and  COMIC  WEEKLY. 

♦Includes  .AMERIC.AN  WEEKLY.  21.322  lines. 


Grand  Total .  5,108.912  5,220,^ 

♦♦  Includes  Weekend  Picture  Magazine 

51,830  lines 

MUNCIE,  IND. 

Press-e .  692,414  592,841 

Star-m .  738,619  597,73; 

Star-S .  188,595  195,491 


t  Includes  THIS  WEEK.  46,112  lines.  „ 

_  PITTSBURGH.  PA. 


SAN  DIEGO,  CALIF. 


1,619,628  1,386,070 


igazine,  Post-Gazette-m .  .  . 

Press-e . 

tPress-S . 

592,848  Sun-Telegraph-e. . . 
597,732  ♦Sun-Telegraph-S 
195,490 

-  Grand  ToUl . 


896,218  849.4.V4  - . 

1,526,895  1.462.657  Tnbune-Sun-e . 


675,697  648,687 

954,659  1,008,191 


1,194,119  1.067.449 
486,909  455,336 

1,465,744  1,310,265 


Grand  ToUl .  3,146,772  2,833,050 

{  Includes  P.\R.\DE,  27,906  lines. 

SAN  FRANCISCO,  CALIF. 


4.519.880  4,463,050  fhronicl^in . 

f^w  WFFKIY  tChronicle-S .  533,010 


Tribune  (see  Note) .  1,064,934  1,000,749  „  aAtTKA 

Notk:  Tribune  (e)  'old  in  combination  Rat^rr-e .  l.OW.9/5  843,756 


»ith  Democrat  (in).  Linage  of  one  edi¬ 
tion,  Tribune  (e)  only,  is  given 


Tennessean-m. 

Tennessean-S 


1,045,413 

488,610  430,156  PORTLAND,  ORE. 

-  -  Oregonian-m .  1,187,143  1,033,418 

2,540,998  2,122,988  •Oregonian-S .  521,7.'>4  496,315 

N  rONN  Joumal-e .  I.O.W.IM  1,087,870 

jjo  081  ’  308  584  tJouraal-S .  397,833  377,396 


•  Includes  .\MERIC.\N  WEEKLY.  tChronicle-S . 

31,889  lines  and  COMIC  WEEKLY.  Examiner-tn. . 

21,322  lines.  •Examiner^ . 


845,188  826,975 

533,010  484,697 

1,218,110  1,178,070 


t  Includes  THIS  WEEK,  46,112  lines.  C^l- Bulletin-e. 


KANSAS  CITY,  MO. 

Star-e . 

1,361,710 

1,183,645 

Star-S . 

773,078 

735,862 

Times-ni . 

1,295,483 

1,130,772 

Grand  Total . 

3,430,-271 

3,050,279 

KNOXVILLE,  TENN. 

Joumal-m . 

485,157 

444,248 

Toumal-S . 

191,095 

228,935 

Xews-Sentinel-e 

672,514 

617,369 

Xews-vSentinei-S. .  .  . 

248,219 

238,721 

Grand  Total 

1 .596,985 

1.529.-273 

LITTLE  ROCK.  ARK. 

.Arkansas  (fazette*ni 

HlO.TOl) 

880,741 

{Arkansas  Gazette-S 

340,634 

366,501 

.Vrkansas  Deniocrut-e 

815,810 

808,926 

Arkali^as  Deniocrat-.S 

225,271 

235,812 

Grand  Total . 

2,251,415 

2,292,000 

i  Includes  PARADE,  27,906 

lines. 

LONG  BEACH,  CALIF. 

Independent 'in . , 

849,615 

735,714 

Indepemlent-S .  .  .  , 

208,311 

208,686 

Prcss-TeleKrain-e  .  . 

9-23,065 

952,146 

jlTess-l  eleoram-S  . 

354,236 

331,523 

Grand  Total  .  , 

2.33.5.227 

-2,228,069 

5  Includes  PAR.ADE.  27,906 

lines. 

LONG  ISLAND.  N.  Y 

Newsilay— SiilTolk-e 

951,361 

8-28,683 

Xewstlay — Xa.s''au-e 

1 ,3;i9,430 

1,256,1-2-2 

Grand  Total 

2,2<.10.791 

2.084.805 

LOS  ANGELES,  CALIF. 

Hxaminer-tn 

1,286,137 

1,. 360,954 

•Exaniiner-S . 

730,668 

765,885 

Tinies-tn . 

2,-235,-284 

2,173,972 

tl  inies-S . 

1,124,597 

1,0.54,676 

llerald-Express-e 

1,000,624 

1,105,949 

Xews-d  . 

HIM  .'HIS 

,872, ,815 

Mirror-e . 

821,574 

679,310 

Grand  Total.  .  . 

7,893,882 

8.013,581 

Grand  Total .  2,540,998  2,122,988 

7?5’^>  new  haven,  conn. 

Toitmal-Courier-m . .  332,281  308,584 

Register-e .  1,179,582  1,167,903 

,0.50  279  3.30,004  334, .58.5 

Grand  Total .  1,841.867  1,811,072 

■>^8  935  new  LONDON,  CONN. 

617  369  r)ay-e .  592,824  . 

2381721  NEW  ORLEANS.  LA. 

- -  Times-Picayune-m. .  I.644..338  1,658,691 


Grand  Total .  3,162,884  2,994,999  t  Includes 

♦  Includes  .\MERIC.\N  WEEKLY,  SCH 

40,089  lines.  Gazette-m.  . . 

t  Includes  THIS  WEEK,  47,367  lines.  Union-Star-e 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e .  608,9.50  573,446  GramI  Tot 

New  Yorker-S .  1.39,185  142,627  c 


496315  Grand  Total .  4,814,292  4,62.5,505 

087  870  *  Includes  AMERICAN  WEEKLV'. 

3771396  40,0.89  lines  and  COMIC  WEEKLY, 
’  21,322  lines. 

q<>4  qqq  t  Includes  THIS  WEEK,  47,367  lines. 
IeKLY,  SCHENECTADY,  N.  Y. 

Gazette-m .  876,222  824,201 

7  lines.  Union-Star-e .  759,594  772,182 


83.5,26.5  Bulletin-e 
227,9.31  Joumal-m 


Grand  Total .  748.13.5  716,07.3 

PROVIDENCE.  R.  I. 

illetin-e .  1,458,212  1,426,144 

lumal-m .  .539.04.3  .527,83.5 

oumal-S .  446,.36.3  49.3,457 


73,446  Grand  Total .  1,635,816  1,596,383 

4:2.627  SCRANTON,  PA. 

on  Tribune-m .  4.53,043  446,725 

16,07.3  5Scrantonian-S .  276,911  267,757 

■s,.  , . .  Times-e  .  926,699  888,378 


Grand  Total .  1,656,653  1,602,860 


Grand  Total .  4,269.278  4,322,797 

♦  Includes  AMERIC.AN  WEEKLY. 
31.889  lines. 

t  Includes  THIS  WEEK,  46.112  lines. 
NEW  YORK.  N.  Y. 

Times-m .  1,427,41.5  1,478,7.5.5 


oumal-b .  446..36.1  49.1,4.57  j  Includes  P.AR.VDE,  27,906  lines. 

Grand  Total .  2.443,618  2,447,436  »  ,  ,  oa-  891 

t  Includes  THIS  WEEK.  46,112  lines.  Post-lntelligencer-ni  811.-4o  895 

OUINCY  MA.SS  •Post-Jntelligenccr-S  481,258  40.i 


QUINCY,  M4SS. 
EEK,  46.X12  Unes.  Patriot  I^lger-e  M4.257 

M  Y  READING,  PA. 

1,427,41.5‘  1,478,7.55 

1,60.5,780  1,.532,118  Eagle-S .  203,780 


525,408  ■  ■ 

Times-S. . . 


1,291,960  1,338,778 
460,275  452,588 


tllerald-Tribune-S. . 

4News-m . 

4News-S . 

Mirror-m . 

Mirror-S . 

Joumal-.\merioan-e. 

*Joumal-.lnierican-S 


Post-S  . 
World-T( 
Sun-e 
Eagle-e  . 


1,417,086  1.448,613 
877,9.86  936,782 


sAo'sita  Grand  Total .  1,1.58,891  1,097,696 

448  613  Noth;  Eagle  (e)  and  Times  (ml  solil  in 
936  782  tximbination.  Linage  of  one  eilition.  Eagle 
546037  “oly,  is  given. 

•^1  889  RICHMOND.  VA. 

890  503  ^ews  Le.ader-e .  1.308,125  1.240,960 

40'’784  Times  Dispatch-m. ,  1,032,0.55  1,091,.558 

864  loss  Times  Dispatch-S  .  598,477  .570,479 


ooa’yaia  173*893  Granil  Total .  3,044,738  3,090,595 

•Includes  AMERIC.AN  WEEKLY 
1  1.58  891  1  097  696  40,089  lines  and  COMIC  W'EEKLY , 


21,322  Unes. 

SIOUX  CITY,  IOWA 
Journal-Tribune-e .  .  694.546 

Journal-S .  216,516 


935.460  1,049.780 
6.84.849  6.32,041 


Times-m . 

Times-S . 

AVorld-News-e 


ROANOKE.  VA. 

.  728,089 

.  248.001 

-e .  696.877 


•Includes  AMEKIC.XN  WEEKLY. 
40,089  lines  an.l  CO.MIC  WEICKI.A'. 
21,322  lines. 

t  Includes  THIS  WEEK.  47,367  line 
LOUISVILLE.  KY. 


Grand  Total .  11 .779..536  12,023.720 

*  Includes  AMERIC.AN  WEEKLY, 
31.8,89  lines  an<I  COMIC  WEEKLA'. 
21. .322  lines. 

t  Includes  THIS  W  EEK.  46,11-2  lines. 


Grand  Tot. al .  1,672.967 

ROCHESTER,  N.  Y. 
Democrat  S: 

Chronicle-m .  1.147,9-27 


1,091,.558  Grand  Total .  911.062  859,540 

.570,479  SOUTH  BEND.  IND. 

Tnbune-e .  1.-20.3.377  1,056,549 

2,812,997  Tribune-S .  510,193  339,472 

SaMns  Grand  Total .  1,713,570  1,396,021 

612  030  SPOKANE,  WASH. 

**  ■'  -  Spokc'^man- 

1  444  585  Review-ra .  641,947  508,164 

tSpokesinan- 

Review-S .  436,419  501,025 

1  loft  Q07  Chronicle-e .  800,814  847,057 


4  Includes  SPLIT-RI  N,  '  234,676  line-i  * 

in  (m)  and  166,589  lines  in  (S).  . 

..  3 tmes-L  nion-e .  . . . 


Courier  Journal -m  1.116.692 

1,051,992 

Courier  Joumal-S. 

601.970 

552,570 

Tiiiies-e .  1 

.245,125 

1,187,987 

Grand  Total .  2 

.966,787 

2,792,540 

MEMPHIS, 

TF.NN. 

Conmicrc'l  .Appeal-m  1 

..5:12,4.30 

1,363,276 

tCommerc'l  .\ppeal-S 

622,598 

.593,073 

ITess-Sciniilar'e  .  . 

937, '.MO 

819,190 

NI  AGARA  FALLS,  N.  Y. 

Gazette-e .  973.716  815,681 

NORFOLK.  VA. 


.5.'.6,169  .586,065 

1,381.922  1,364,640 


Grand  Total .  3.086.018  3,077, .532 

t  Includes  THIS  WEEK.  46.112  lines. 
ROCKFORD.  ILL. 

Registcr-Repiiblic-e.  1,179,832  1,088.622 

■Star-m .  793,476  698.3.58 

Star-S .  .397,150  401,070 


Le<lger-Disnatch-e. 
\'irginian-Pilot-m  . 


1.067.068 
1 ,369,97.5 
.5.53,691 


]  .vt-*  aaii  1  ifi-i  .’76  Grand  Total .  2,990,734 

'62-2'598  '.593',073  5  Incliules  P.AR  ADE,  27,906  line- 

937','.M0  sijo’.lob  OAKLAND,  CALIF. 

-  -  Trilmnc-e  .  1,52.5.183  1,4. 

3,092,968  2,795,539  STribunc-S .  5-23.461  4: 


586  065  Grand  Total .  1,888,180  1,946,246 

1  ^4  640  t  Includes  THIS  AVEEK.  47.,367  lines. 
____  STOCKTON,  CALIF. 

3  077 .532  Record-e  .  1,170,480  1,148,358 

112  lilies"  SYRACUSE,  N.  Y. 

Herald-Joumal-e .  .  .  1,462,003  1,441,285 

1,088.622  ♦§Herald-.American-S  465,77.5  560,2,30 

698,358  Post-Standard-m .  . .  820,928  778,957 

401,070  Post-Stamlard-S. . . .  278,855  319,588 


Grand  1'otal  ...  3,092,968  2,795,539  5Tril>unc-S .  5-23.461 

t  Includes  THIS  AA  EEK,  46,112  lines.  - 

MERIDEN,  CONN.  Grand  Total .  2,048.644  1,9.30,927 

Record-Journal  (see  §  Includes  P  AR.ADE.  .34,352  lines. 

Note). .  .....  4^  668  448,7.38  OKLAHOMA  CITY,  OKLA. 

Note;  Record  (m)  and  Journal  (e)  ^Id  Oklahoman-m .  8-22,9-28  - 

m  conibination  only.  Liimge  of  one  edition,  Oklahoman-S .  .374,660 

Record  (m)  Times-e .  883,.>44 

MIAMI,  FUV.  . 

H^ld-m  .  2,,560,649  2,.361,824  Grand  Total .  2.081.132 


1,525.183  1,445,838  jW-e 

523.461  485,089 

UmOH-S.  .  .  .  . . 


Grand  Total .  2.370.45S  2.iaS.050  Grand  Total .  3.027,561  3,100,060 

SACRAMENTO,  CALIF. 

.  1,.536,694  1,479.455  31.889  lines  and  COMIC  W'EEKLV . 

lion-m .  ’4.33  3-’ 1  4-20  800  21.322  lines. 

lion-S  193,260  183!395  §  Includes  P.VR.ADE,  27,906  lines. 

-  -  TACOMA,  WASH. 

Grand  Total .  2,183.-275  2,063,650  News-Trihune-e _  1,0,57,692  1,129,125 

ST  LOUIS  MO  News-Tribune-S. . . .  381,766  331,385 


ST.  LOUIS.  MO. 


Herald  -m. . 
*HeraUl-S 
Xews-e. . .  . 
tXews-S. . . 


882.138  856.278 

1,187,642  1,150,231 


Grand  Total .  2,081,132  2,014,420  SU^-Tim'Sie'*.''^; 


‘82.192  Globe-Democrat-m  797,741  714,711 

tSGIobe-Democrat-S  486,415  557,367 

849,.586  Post-Dispatch-e _  1,733,260  1.451,863 

-  •  "  Post-Dispatch-S _  881,419  889,834 


1,1M.231  OMAHA.  NEBR. 

in  717  W  orld-rierald  (see 

Note) . .  1.01 1  ..308 

4  682  070  WorUl-Herald-S .  . . .  541,3.30 


1 


Grand  Total  5,001,262  4,682,070  w  oriii-tieraii 

^  *  Includes  AMERIC.AN  AVEEKLY,  „  .  _  ^ 

31.889  lines.  Grand  Tot 

t  Includes  THIS  AVEEK.  46,112  lines.  '' 

MILWAUKEE.  WIS.  ‘l""  a™ 

Sentinel-m .  681,470  694,274  W 

•Sentinels  315,523  344,895  PJ 

Joumal-e .  2,380,171  2,058,-253  Star-News-e 

TJoumal-S .  1,113,774  947,185  Star-News-S 


Grand  Total .  3,898,833  4,468,508 

944,145  Note:  Star-Times  ceased  publication  Grand  Total .  3,137,756  3,218,503 

582,454  after  June  15.  1951  issue  TORONTO.  CANADA 

\  p  vn  vnp®^’6*«7  'I-IL  Globe  &  Mail-m. . . .  919.514  967,891 

5  Includes  P.AR.ADE,  26,557  lines.  ♦♦Telegram-e .  1,545,750  1,561,567 

ST.  PAUL,  MINN.  Star-e.. .  1,927,216  2.a21.401 

ioneer  Press-m _  851,175  813,240  SUr-w  .  82,588  109,968 


557j367  Grand  Total .  1,439,458  1,460,510 

45l’,86.3  TOLEDO,  OHIO 

889,834  Times-m .  937,149  1,046,494 

854,733  Blade-e .  1,457,965  1,478,277 

-  Blade-S .  742,642  693.732 


Grand  Total .  1,552,838  1,526,599  }  Includes  P.AR.ADE,  26,557  lines. 

Note;  World-Herald  sold  in  combina-  SX.  PAUL,  MINN, 

tion  (m)  and  (e).  Linage  of  only  one  edi-  pioneer  Press-m  .. .  ’851,175  815 

tion  (e)  only.  IS  given.  ♦Pioneer  Press-S. .. .  687,055  672,791 

PASADENA,  CALIF.  Dispatch-e .  1,146,350  1,174,679 

Star-News-e .  748,812  730,067  -  - 

Star-News-S .  313,767  290,692  Grand  Total .  2,684,580  2.66( 


4.490,938  4,044,607  Grand  Total _ 


313,767  -290,692  Grand  Total .  2,684,580  2.660,710 

-  -  •Includes  AMERIC.AN  WEEKLY. 

1,062,579  1,820,759  31,889  lines. 


1,146,350  1,174,679  Grand  Total .  4,475,068  4,660,827 

- - ♦•  Includes  Weekend  Picture  Magazine, 

2,684,580  2.660,710  51.407  lines. 
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TRENTON,  N.  J. 

.  1952  1951 

Evenins  Time'i-e .  .  l,OL’(),*t75  1,017,110 

Times  Ad vertiscr-S.  108,278  100,224 

Trentonian-m .  400,-517  802,500 

Grand  Total .  1,718,770  1,-575,8:17 

TROY,  N.  Y. 

Record  (see  Xotel . ,  874,0,50  808,-54;? 

XOTB:  Keconl  (in)  and  Tiines-Rccord 
(e)  sold  in  coinhinatiou.  Linage  of  one 
edition,  (in)  only,  is  given. 


CANTON,  OHIO 
1952 

Repository-e .  1,83:?,010 


Tribune-e . 

1,336,798 

1,134,669 

WorUf-in . 

1,260,680 

1,038,798 

World-S . 

515,488 

465,244 

Grand  Total . 

3,121.975 

2,638,711 

UTICA, 

N.  Y. 

Observer-Dispatch-e 

717,4.31 

601,372 

Observer-Dispatch-S 

170,706 

208,117 

Press-iu . 

778,052 

756,132 

Grand  Total . 

1,67.5,189 

1.655,621 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  6;?2,,540  ,565,30 

WASHINGTON,  D.  C. 

Tiraes-IIerald-d _  1,335,570  1,275,47 

*Times-Herald-S .  ,  -  430A72  ;?96,46 


Post-m .  1,:?62,012  1,26-5,705 


§Post-S . 

Star-e . 

tStar-S . 


2,430,,55,5  2,061,627 


Grand  Total .  7,863,458  7,072,-598 

•  Includes  AMERICAN"  WEEK-LV, 
31,889  lines  and  COMIC  WEERLY. 
21,322  lines, 

t  Includes  THIS  WEEK,  46,112  lines, 
§  Includes  PARADE,  27,906  lines, 
WATERBURY,  CONN. 

Republican-in .  675,813  670,074 

Republican-S .  251,06.5  280,484 

American-e .  85C,231  007.6;?0 

Grand  Total .  1,777,100  1,858,188 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 


Times-e  . 

330,104 

,302,829 

Mt.  Vemoii  -\rt;us-e 

548,779 

545,0,52 

New  Rochelle 

Standard-Slar-e  . 

591,358 

.562,181 

Ossining  Citizen- 

Register-e . 

348,623 

:?38,138 

Peekskill  Star-e.  .  .  . 

323,395 

316,262 

Port  Chester  llem-e 

.561,703 

480,476 

Tarrvtown  Xews-e. . 

352,006 

.330,157 

Yonkers  Herald 

Statesman-e . 

557,007 

.527,003 

White  Plains  Re- 

porter  l)ispatch-e. 

677,316 

716.065 

Grand  Total . 

4,200,471 

4,127,163 

WHEELING,  W.  VA. 

Intelligencer-m . 

681,788 

Kews-Register-e. .  .  . 

701,438 

Xews-Register-S. . . . 

291,704 

Grand  Total . 

1,675,020 

WICHITA,  KAN. 

Beacon-e . 

1,100,679 

9.33,243 

Beacon-S . 

.520,203 

421,111 

Eagle-m . 

002,865 

731,980 

Eagle-e . 

814,105 

63.5..560 

{Eagle-S . 

390,280 

311,458 

Grand  Total . 

3,818,312 

3.033,352 

$  Includes  P.\R.\I)E,  27,006  lines. 
WORCESTER,  MASS. 

Telegraiu-S .  :?72.289  378,940 

Telegrain-m .  706,194  (19,825 

Gazette  &  Post-e.  .  .  852,-543  011,490 

Grand  Total .  1,031,026  2,010,264 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram--.  1,049,107  009,656 

SVindicator 

Telegram-S .  .563,592  522,402 

Grand  Total .  1,612,780  1,522,148 

§  Includes  P.\RAUE,  27,906  lines. 

Figures  Supplied  by 
Publishers ' 

ABERDEEN,  S.  D. 

.American-X ews-e . . .  2.52,714  242,508 

•American-Xews-S. . .  125,328  141,274 

Grand  Total .  .378,042  383,782 

BATTLE  CREEK,  MICH. 
Enquirer  and  Xews-e  725,105  741,286 

Enquirer  and  Xews-S  196,955  206,i:?2 


* 

1 .825.404 

1,270,780 

DAVENPORT,  IOWA 

976.67H 

074,176 

680,318 

t>65,S6H 

l)eimxTat-S . 

271,-502 

297,-500 

(Vraml  Total .  . 

1,040.408 

1,9:?7,."^14 

GREEN  BAY,  WIS. 

Press-(ia/ette-e 

031, .584 

912,402 

HYANNIS,  MASS. 

270,116 

249,606 

LAFAYETTE.  LA. 

Advertiser-eS  .  . 

,506,022 

512,666 

MADISON.  WIS. 

Capital  TiHie''-e.  .  .  . 

728,014 

63.8,106 

Wi'.  State  lonmal-m 

74S,(!27 

645,085 

Wis.  State  Joiirnal-S 

2:?4,606 

232,440 

(rrand  Total.  . 

1,710,7;?7 

1,515,640 

MANITOWOC.  WIS. 

Herald-Tiines-e 

6.53,<.K),5 

580,622 

MONTGOMERY,  ALA. 

.\dvertiser-ni . 

722,890 

651,630 

Journal-e . 

688,226 

648,018 

.\dvertiser-.S . 

203.720 

292,008 

(trand  Total . 

1,704,836 

1,. 502, 5.56 

NEW  BEDFORD.  MASS. 

Staiidard-Tiines-e. .  . 

756, 5HH 

743,484 

§Stan<lanl  -Tiines-S  . 

199,820 

1,50,726 

Grand  Total . 

0.56,408 

903,210 

§  Includes  1>.\R.\DI-;,  27, .564 

lines. 

OIL  CITY,  PA. 

Derrick-tii . 

.512,184 

481,0,52 

BUz/ard-e  . 

503,232 

488,743 

Grand  Total . 

1,015,416 

070.695 

PASSAIC,  N.  J. 

Ilerald-News-e . 

833.337 

8.58,476 

ROCK  ISLAND-MOLINE, 

ILL. 

Disjiatch-e . 

882,0.56 

840,686 

.Vrgtis-e . 

8;?3,:?02 

700,220 

Ciratid  Total . 

1,715,448 

1,6.30,006 

RUSTON.  LA. 

I.eader-e . 

170,744 

154,056 

SALISBURY,  N.  C. 

Post-e . 

435,400 

:?62,97S 

Post-S . 

184,870 

173,656 

Ciraml  Total . 

620,270 

5;?6.6:?4 

SAN  JOSE,  CALIF. 

Mercury-ni . 

015,202 

820,738 

Xews-e .  . .  . 

000,404 

905,012 

Mercurv-Xews-S  . 

411,362 

370,074 

('»raml  Total.  . 

2,326,0.58 

2,115,624 

SUPERIOR.  WIS. 

Telegram-e . 

460,0.54 

427,126 

TEXAS  QUALITY  NEWSPAPERS,  INC. 

ABILENE. 

Rei>ortcr-Xews-in. . . 

.582,400 

5:?0,670 

RciMirter-Xews-e  .  . 

,564,. ">64 

.541,040 

Reporter-Xews-S .  .  . 

264,628 

2.50,084 

(irund  Total.  ... 

.  1.4 11, .502 

1,331,604 

BIG 

SPRING 

IIeral<l-e . . 

:)42,.53S 

262,304 

Herald-S . 

146,323 

165,673 

(traml  Total . 

488,861 

427,977 

CORPUS  CHRISTI 

Caller-m . 

032,288 

8:?0,4.52 

Times-e  . 

01. 5,-544 

846,692 

Caller-Times-S.  . .  . 

203,440 

293,608 

Grand  Total ... 

.  2,141,272 

1,070,752 

DENISON 

IleraUl-e . 

281,218 

254,884 

Ileral<l-S  . 

148,608 

139,216 

(iraiKl  Total ... 

420,826 

394,100 

MARSHALL 

Xews  Messenger-e. 

-55,766 

261,240 

Xews  Messenger-S. 

167,491 

185,300 

Gran<l  Total.  .  . 

423,257 

446,639 

PARIS 

Xew3-e . 

2S4.564 

262,486 

Xews-S . 

105,.541 

117,4,57 

Grand  Total .... 

300,105 

379,043 

SAN 

ANGELO 

Standard -m . 

603,481 

590,284 

Times-e . 

662.6'.«) 

,508,822 

Standard-Times-S . 

32i,o;?o 

208,550 

Chronicle-m . 
Chronicle-S.  , 
I  Icrald-e . 


AUGUSTA.  GA. 

1952 


Feb.  Fumiture 

AUGUSTA,  GA.  Sales  Zoom 

if, 'S’;  Siffi  With  the  Stars 

:rald-e .  720,-560  .547,160 

I  T  .  ,  ;  ;  .  A  dramatic  newspaper  advertis- 

(, rand  Total .  1,60.5.:1S7  1,289.870  ,  i.  j-  -  „  • 

BLUEFiELD,  w.  VA.  ‘•"d  merchandising  campaign 

■legraph-m .  ;i42,2;?3  359,-34.5  reflected  itself  in  an  18  per  cent  in- 

.  crease  in  February  furniture  sales 

Grand  Total .  4.'8).06.5  475.766  at  KC's  Macy’s  (Kansas  City) 

m'witii  Simsct  Xen^’Ver’’''  Over  last  year,  whereas  reports 

CHARLESTON,  w.  VA.  from  Other  stores  and  markets 

izette-'s .  'mIo’av  ^P’7>4  declines  ranging  up  to  I.*?  per 

ail-e . 676.372  682.861  Cent. 

.  211,146  173,512  Alex  G.  Lewi,  executive  vice- 

Grand  Total .  2,046,246  1,881,533  President  of  KC’s  Macy’s,  credits 

COLUMBIA^  s._c.  his  Store’s  excellent  results  to  a  tie- 

ate^? !  :L37i3.38  351  130  Hollywood 

Ecord-e .  68;?!o70  634J19  Stars,  who  specified  the  designs  and 

Grand  Total  ^751,103  fumishings  of  six  exhibit  rooms 

FOND  DU  LAC,  wis.  ’  around  which  the  store's  advertis- 

”t:re‘''...,  551,616  M6.933  ‘"8 'vas  Planjied. 

HAMMOND,  IND.  Mr.  Levi  described  his  campaign 

i">es-e .  787,711  600,368  as  follows: 

imes-S .  .310,272  291,714  .• 

_  ’  Motion  picture  stars  were  ap- 

Grand  Total .  1,007,083  982,082  proached  through  the  Beverly  Hills 

azette-e.  .!^'^^.**”.'''*'376.o;^‘  405,818  Robert  S.  Taplinger  &  As- 

JAMEsfowN,  N.  Y.  sociates,  public  relations  and  pub- 

ost-journab^_^^7:?o^tt^  72t.092  ijchy  representative  for  KC’s 

ribune-e .  503,125  662,-566  Macy  s,  and  pledges  of  Cooperation 


Grand  Total .  1,60.5.:1S7  1,289.870 

BLUEFIELD,  W.  VA. 

Telegraph-m .  ;142,2;?.3  359,-345 

Telegraph-.S .  114,732  116,421 

G.raiid  Total .  4.'8).06.5  475.766 

XoTi-;:  Telegraph  (ml  sold  in  combina¬ 
tion  with  Sunset  Xews  (el. 

CHARLESTON,  W.  VA. 

Gazette-m .  St)2,406  792,406 

Gazette-S .  20ti,2.32  232  724 

Mail-e .  676.:?72  682,801 

Mail-S .  211.146  173,512 


COLUMBIA.  S.  C. 

.  7.30,785 

.  .3.37, 3:?8 


Grand  Total  .  1,751,103  1,680,101 

FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e .  551,616  .546,933 

HAMMOND,  IND. 

'imes-e .  787,711  600,368 


Grand  Total .  1,007,083 

HAVERHILL,  MASS. 


JAMESTOWN,  N.  Y. 

rnal-e .  730,80.3 

LAWRENCE,  MASS. 


I  combination  were  obtained  from  Bette  Davis, 

with  Eagle  (m).  ,  i  ..  z-'  lu  * 


LOWELL.  MASS. 

Sun-e .  45.5,1.32 

Sun-S .  1.38,4.50 

Telegram-S .  03,-548 


Grand  Total . 

687.i:to 

788,603 

LYNN, 

MASS. 

Itcni-e . 

414,300 

400,411 

Telegrani-Xews-e. . . 

;i48,4.S6 

3.52,281 

Telegram-Xews-S. .  . 

86,807 

88,167 

Grand  Total . 

849,602 

840,8.50 

PASADENA,  CALIF. 

Indepemleiit-m . 

764,444 

678,171 

Indepemlent-S . 

2.53,670 

230.846 

Grand  Total .  1,018,114 

PATERSON,  N.  J. 


l.oretta  Young,  Claudette  Colbert, 
.520,104  Rosalind  Russell,  Ginger  Rogers 
'o4  713  Robert  Taylor.  In  addition  to 
— —  designing  a  room,  these  stars 


The  fifth  floor  of  KC’s  Macy’s 
became  “Star  Land,”  reachable  by 


nounced  the  “,\11-Star  Furniture 
Revue,”  described  the  rooms  de- 


xew"e. -oS?  i.olo:"!^  stars,  invited  the 

- -  -  public  to  tell  in  .“iO  words  or  less, 


Gnand  1,860,71.3  (he  room  it  likcd  best  —  with  mer- 

jourtiai-e .  <M)i,47r  8.30,-577  chandise  pHzes  of  $100,  $7.^  and 

Timcs-iu  .  702,884  $50  for  the  three  best  letters. 

_ _ _ J _  In  all,  108.000  persons  were 

Grand  TotaL  2.037,435  1,876,391  checked  through  the  exhibit, 

jcord-m  ^'708.77*1^  70.3,470  Fiimishings  for  the  star  rooms 

mes-Leader-e  i,o77!oi3  0.5L.566  included  such  details  as  Mr.  Tay- 

dependent-s  265,629  2,39,a3i  Gershwin  records;  Miss 

Grand  Total .  2,052,313  1,807,879  Young’s  favorite  books;  a  set  of 

•.  1  ,  SALEM,  ORE-  MLss  Davis’  daguerreotypes;  and 

regon-statesman-m  471.016  siich  authentic  impcdimcntia  as 

regon-statesinan-.s  _‘-H^T3  family  portraits,  “Oscars,”  sporting 

Grand  Total .  1,000,273  equipment,  stars'  clothing,  china 

■  and  porcelain  ware,  crystal,  wooden 

■»  J'  K  nj  figurines,  gun  collections,  etc.  All 

.^anadian  Army  Ad  the  stars  forwarded  these  personal 

Called  'Unfortunate*  possessions  for  inclusion  in  the 


Grand  Total .  2.037,435  1,876,391 

WILKES-BARRE.  PA. 


Record-m . 

Times-Leader-e 

Independent-S 


708,771 

1,077,013 

265,629 


Grand  Total .  2,052,313  1,807,879 

SALEM,  ORE. 

Capital  Journal-e,  .  .  .523,.524  . 

Oregon-State<man-m  471.016  . 

f)rcgon-Statesinan-.S  04,833  . 


Canadian  Army  Ad  the  stc 

Called  'Unfortunate'  posses; 

Winnipeg,  Man.  —  A  Canadian  fooRi^ 
Army  recruiting  ad  directed  at 
laid-off  packing  house  workers  was 
described  by  an  Army  spokesman 
as  “unfortunate”  after  it  was  criti-  Akr< 


105  Years  Old 


1.678.110  1.4%,656  ^aid: 

“Packinghouse  workers — 


“Do  you  want  a  pay  check  this  was  due  to  a  heart  attack. 


Grand  Total .  922,061  947,418 

BIRMINGHAM,  ALA. 

Xews-e .  1,436.444  1,.328,824 

Xews-S .  693,675  738,402 

Post-Herald-m .  99.3,186  934..500 


_ ' _ _  its  105th  birthday  on  March  13.  through  illness  or  injury. 


Chicago  Daily  News  and  subse- 


3,123,305  .3,001,726  paper  in  1925. 


best  of  pension  schemes.” 


ver  and  Dallas. 


PUBLISHER  for  March  29,  1952 


d-off  packing  house  workers  was  'Curlev'  Wakefield, 
scribed  by  an  Army  spokesman  wire  tn* 

“unfortunate”  after  it  was  criti-  Akron  MS.  Dies 
led  by  the  Winnipeg  Labor  Akron,  Ohio — Leonard  J.  “Cur- 
juncil.  ley”  Wakefield,  mechanical  su- 

The  ad  in  the  Free  Press  and  the  perintendent  of  the  Beacon  Journal 


since  1948,  died  here  March  19. 
He  was  57  years  of  age.  Death 


Waynesboro,  Pa.  —  The  Way-  month’.’  New  higher  rates  of  pay  Mr.  Wakefield  came  to  the  Bea- 
nesboro  Record-Herald  marked  with  no  lay-offs  and  no  loss  of  pay  con  Journal  after  25  years  on  the 


947,418  Published  as  a  daily  for  56  years,  “Men  accepted  are  assured  of  quent  service  on  other  papers.  He 
.328  824  paper  started  as  the  weekly  steady  employment.  30  days  leave  was  mechanical  superintendent  of 
738!402  Village  Reeord.  Floyd  Chalfont,  with  pay  each  year,  ample  oppor-  the  Chicago  San  and  also  worked 
the  present  owner,  purchased  the  tunity  for  advancement  and  the  on  newspapers  in  San  Diego.  Den- 


“A. 


Circulation  Gains 

continued  from  page  12 

advised  Kollund  1..  Adams,  pub¬ 
lisher  of  the  Bethlehem  (Pa.) 
Globe  Times  and  Atlantic  City 
Press-Union. 

“.At  one  time,"  he  said,  “circula¬ 
tion  revenue  was  incidental,  but  in 
the  last  15  years  things  have 
changed  materially  and  1  expect 
circulation  revenue  to  pay  the  costs 
of  circulation  department  upkeep 
and  for  the  newsprint  used. 

“.Again,  circulation  revenue  is 
stable.  When  depression  years 
caused  a  drop  in  advertising  reve¬ 
nue  of  as  much  as  55^f.  circula¬ 
tion  income  declined  only  2''c." 

He  observed  that  newspaper 
publishing  has  always  been  some¬ 
what  of  a  gamble  for  the  publisher, 
hut.  now.  newspaper  circulation 
income  makes  newspaper  revenues 
predictable. 

Circulation  men  must  use  re¬ 
spectable  language,  must  know 
how  to  use  alcohol  with  discre¬ 
tion,  must  be  calm  under  pressure, 
and  must  not  promote  or  play  fa¬ 
vorites,  he  said. 

He  said  he  believed  in  reward¬ 
ing  all  department  executives  with 
a  practical  bonus  arrangement 
geared  to  results. 

I.os  Angeles  F.xpcrience 
The  Los  Angeles  newspapers 
which  went  to  10  cents  did  not 
lose  as  much  circulation  as  when 
they  raised  from  five  to  seven, 
according  to  a  letter  sent  to  Mer¬ 
ritt  lerley,  circulation  manager  of 
the  Passaic  (N.  J.)  Herald-News, 
by  John  M.  Black,  director  of 
circulation  of  the  Los  Angeles  Ex¬ 
aminer.  The  letter  was  part  of 
Mr.  lerley’s  report  to  the  dele¬ 
gates. 

“Whether  it  is  good  business  to 
go  from  five  cents  to  ten  cents 
and  skip  the  seven  cents  price  1 
cannot  say  because  we  did  not 
skip  the  seven  cents  price,”  Mr. 
Black  wrote. 

“This  1  can  say.  We  received 
more  complaints  on  the  seven 
sents  price,  which  was  a  raise  of 
2  cents,  than  we  did  on  the  10 
cents  price,  which  was  a  raise  of 
three  cents. 

“When  we  raised  from  five  cents 
to  seven  cents  in  1948  there  was 
not  as  much  inflation  as  there  was 
in  1951  when  we  raised  from  seven 
cents  to  ten  cents. 

"The  proof  of  the  pudding  is  in 
the  eating  and  on  the  Examiner,  I 
feel  sure  it  is  also  true  of  prac¬ 
tically  all  of  the  metropolitan 
papers  in  Los  Angeles,  we  did  not 
lose  as  much  in  circulation  figures 
going  from  seven  cents  to  10  cents 
as  we  did  from  five  cents  to  seven 
cents.” 

Another  letter  from  R.  F.  Marx, 
director  of  circulation  of  the  Los 
Angeles  Times,  said: 

"We  probably  would  skip  the 
seven-cent  price  if  we  had  it  to 
io  over  again.  Our  loss  after  the 
increase  from  five  cents  to  seven 
cents  was  fifteen  to  twenty  per 


Civic  Problems 
Series  Hooked 
To  Radio  Forum 

Hxrtford.  Conn. — A  news  exec¬ 
utive  is  used  to  “brainstorms”  dur¬ 
ing  his  routine,  day-to-day  confer¬ 
ences  with  principal  staff  men. 

But  Carl  E.  Lindstrom.  manag¬ 
ing  editor  of  the  Hartford  Times, 
Gannett  daily,  has  come  up  with 
something  that’s  being  termed  one 
of  the  most  comprehensive  ex¬ 
amples  of  correlation  between 
press  and  radio  in  this  area  in 
many  a  year. 

The  project,  titled  “Go  Ahead 
Hartford.”  is  presenting  in  a  15- 
article  series,  various  factors  affect¬ 
ing  the  growth  of  the  area.  Sub- 
jejets  that  have  posed  problems  for 
city  administrators  and  residents 
not  only  brought  forth  in  column 
presentation  by  E.  Malcolm  Stan- 
'  '  -  '  '  ■  -  nard,  staff  writer^  but  also  dis¬ 

cent  of  sales  copies — considerably  Mr.  lerley  also  sent  a  question-  cussed  by  civic  leaders  in  forums 
greater  than  the  loss  from  our  naire  on  circulation  to  ISCMA  over  the  Times  radio  station 
most  recent  increase.  members  and  concluded  in  his  re-  WTHT. 

“We  feel  strongly  that  the  awk-  port  that  in  this  group  there  will  Lindstrom  had  preparatory 

ward  seven-cent  price  is  the  main  be  no  general  increase  in  the  single  arrangements  span  some  five  weeks 
reason  for  the  greater  loss  rather  copy  or  wholesale  price.  prior  to  the  initial  article.  He 

■  held  round-table  meetings  with  rep- 

Price  Brothers  Net  resentatives  of  all  news  depart- 

IQ^n  ments  in  an  effort  to  arrive  at  the 

Declines  Froin  1950  thought  in  the  ar- 

Ql’ebec  —  The  1951  report  of 


iNTKRSTATK  CIRCl  LATORS  at  Atlantic  City;  Left  to  right,  Milton 
J.  Picou,  Philadelphia  Bulletin,  president;  .lohn  T.  Rxan,  Washington 
Times-Herald;  MacDonald  Rice,  Atlantic  City  Press-l'nion;  Thomas 
.A,  Davis,  Pottsville  Republican,  and  T,  J  Humphries,  Atlantic  City 
Pres.s-L'nion. 


than  the  actual  amount  of  the  in¬ 
crease  in  money. 

“A  strong  point  that  enters  the 
picture,  however,  is  that  the 
monthly  saving  by  having  the 


paper  home-delivered  has  increased  Price  Brothers  and  Company.  Ltd. 


substantially. 

“When  our  rates  were  seven 
cents  daily,  15  cents  Sunday  and  $9,237,564  ($4.22 
$2.00  monthly,  the  savings  was  47 


shows  a  net  profit  of  $8,568,558  “^e  not  tr>Jng  to  back  any 

($3.91  per  share),  compared  with 

share)  ”  "  ”  " 


1950.  Operating  profit  was  $20,- 
cents.  Now,  with  our  rates  of  10  797.909,  or  $3,000,000  higher  than 
cents,  20  cents  and  $2.25,  the  in  1950. 


monthly  saving  is  $1.21,  and  this 
has  markedly  affected  our  home 
delivery  picture 


The  company  announced  plans 
to  install  a  pyrite  burning  plant 
at  Riverbend  to  produce  the  equiv- 


“We  have  shown  a  strong  in-  alent  of  about  4,000  tons  of  sul¬ 
phur  now  imported  from 


crease  in  home-delivered  circula 
tion  since  Oct.  1,  and  we  are  United  States, 
achieving  new  highs  every  day. 

Our  home-delivery  is  now  the 
highest  it  has  ever  been — approxi- 


articles  and  subsequent  radio  dis¬ 
cussions,"  Mr.  Lindstrom  com¬ 
ments.  “We  are  presenting  what 
we,  as  newsmen,  feel  are  cause 
and  result  of  problems  confront¬ 
ing  the  area  known  as  Metropol¬ 
itan  Hartford.” 

The  radio  panel  discussions  are 
the  arranged  by  Donald  E.  Hogan, 
WTHT  staffer.  They  are  aired  on 
Monday  and  Wednesday  nights, 
with  appropriate  coverage  of  these 
sessions  published  on  the  follow¬ 
ing  days. 


Edition  ior  Brazil 

A  32-page  section  devoted  to 
mately  80  per  cent  of  our  daily  Braizil’s  economy,  industry,  cul- 

lo*al.”  ture  and  social  welfare,  will  be  * 

“We  feel  sure  that  it  is  the  published  with  the  regular  edition  C'nnfrnllt»rc  Plrrn 

strongest  way  possible  to  regain  of  the  New  York  Herald  Tribune,  riuii 

any  readers  that  we  have  lost  be-  Monday,  March  31.  The  follow-  Conference  in  May 

cause  of  the  ten-cent  price.”  ing  week,  “The  Trend  of  Brazilian  xKe  Institute  of  Newsoaoer 
Mr.  lerley  received  the  follow-  Economy”  will  be  published  with  ConUollers THnanVe  oic.?s  Z 


ing  from  H.  T.  Aust,  circulation  the  European  Edition, 
director  of  the  Los  Angeles  Eve¬ 
ning  Herald  Express: 

“The  effects  in  the  Los  Angeles 
field  of  going  from  five  to  seven 
cents  in  1947  were  greatly  dis¬ 
torted  through  the  addition  of  an¬ 
other  afternoon  Los  Angeles  news¬ 
paper  which  started  printing  1 1 
days  after  the  price  raise. 


Men's  Fashions 

For  the  first  time  in  its  history, 
the  New  York  Times  will  publish 


have  a  Spring  Conference  in  the 
Hotel  Dennis,  Atlantic  City,  May 
18-20.  Thomas  F.  Mowle,  Wall 
Street  Journal,  president  of  the  or¬ 
ganization,  said  100  members 


separate  section  on  Sunday,  probably  would  attend. 


Gordon  A.  O'Brien,  Worcester 
(Mass.)  Telegram  and  Gazette, 


March  30,  devoted  entirely  to 
men’s  fashion  news  and  advertis¬ 
ing.  1  he  80-page  magazine-size  has  been  appointed  program  chair- 
“I  beheve  'moVr'orthV  Los  An-  supplement  will  carry  45,475  man,  and  Herbert  W.  Moloney, 

geles  newspapers  have  lost  about  of  advertising  from  75  ad-  Jr.,  of  Moloney,  Regan  &  Schmitt, 


the  same  percentage  —  somewhere  '’®''*'scrs 
around  10  per  cent.  It  should  be  ^  •  "  i»  j 

borne  in  mind  that  this  raise  was  Rug  ScrVlCe  Ads 
not  distorted  by  a  new  newspaper 
entering  the  field. 


rug  advertisers  was  released  this 
“If  there  had  been  no  news-  week  when  Stamps  -  Conhaim- 
paper  coming  into  the  field,  1  be-  Whitehead  issued  a  “Floor  Cover- 
lieve  we  would  have  fared  better  ing  Edition”  for  carpet,  furniture 
by  going  from  five  cents  to  10  and  department  store  use  with  211 
cents  in  one  jump.”  cuts  of  illustrations. 


has  accepted  the  post  of  arrange¬ 
ments  chairman. 

On  the  Program  Committee  are 
An  advertising  mat  service  for  W.  E.  Jacoby,  Wall  Street  Jour¬ 


nal;  A.  V.  Miller,  New  York  Her¬ 
ald  Tribune;  Talbot  Patrick,  Rock 
Hill  (S.  C.)  Herald;  H.  Stanley 
Sainthill,  Toronto  (Ont.)  Daily, 
Star,  and  G.  B.  Williams,  Geneva 
(N.  Y.)  Times, 
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Campaign  Roundup 
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a  testing  program  in  Sioux  City, 
Marshalltown  and  Waterloo,  Iowa, 
Freeport,  111.,  Logansport,  Ind., 
and  Kalamazoo,  Mich. 

Palm  Beach  Co.  Tests 
Papers.  Radio-TV 

The  Palm  Beach  Company, 
New  York  City,  is  set  for  a  series 
of  test  campaigns  in  six  cities  this 
Spring  and  Summer,  to  check  the 
relative  effectiveness  of  newspaper, 
radio  and  television  “saturation” 
advertising  in  cities  of  varying 
sizes,  locations,  dealer  strength  and 
climate. 

In  each  test  market  (Houston, 
Philadelphia,  St.  Louis.  New  Ha¬ 
ven,  New  Orleans  and  Cincinnati), 
Palm  Beach's  campaign  (via  Ruth- 
rauff  &  Ryan,  Inc.,  Chicago)  will 
be  the  most  intensive  ever  run 
by  a  clothing  manufacturer.  In 
Philadelphia,  16  large  ads  will  ap¬ 
pear  in  the  Inquirer  for  a  total  of 
some  23,000  lines.  Robert  R. 
Beck,  national  advertising  mana¬ 
ger  of  the  Inquirer,  says  it  is  the 
greatest  circulation  of  daily  news¬ 
paper  linage  ever  run  in  that  pa¬ 
per,  not  only  by  a  national  adver¬ 
tiser  in  the  clothing  held  but  in 
the  soap,  cigaret  and  automotive 
fields  as  well.  Other  newspaper 
cities  are:  Houston,  St.  Louis,  and 
New  Haven. 

In  New  Orleans,  radio  will  carry 
77  spot  announcements  per  week 
for  13  weeks.  In  Cincinnati,  Palm 
Beach  is  sponsoring  five  hours  and 
10  minutes  per  week  for  the  same 
period  on  TV. 

All  ads  stress  specific  consumer 
benefits  of  Springweave  and  Palm 
Beach  suits. 

$99.95  Set  Puts  Scott 
Radio  in  Retail  TV  Field 

A  MAJOR  innovation  in  televi¬ 
sion  set  distribution  was  launched 
this  week  with  the  opening  of  21 
retail  stores  in  20  cities  by  Scott 
Radio  Laboratories,  Inc. 

Operated  by  Meek  Television, 
Inc.,  a  new  wholly  owned  subsidi¬ 
ary  of  Scott,  this  retail  chain  aug¬ 
ments  the  distribution  of  the  com¬ 
pany's  products  through  some  100 
dealers. 

Featured  in  ads  for  the  opening 
of  the  stores  was  a  20-inch  table 
model  Mirror  Tone  receiver,  made 
by  the  John  Meek  Industries  divi¬ 
sion  of  Scott,  at  $99.95,  plus  tax, 
installation  and  warranty. 

According  to  John  S.  Meek, 
president,  advertising  in  newspa¬ 
pers  in  1952  will  reach  $500,000. 

Ten  High'  Comes  Back 

Large  space  newspaper  ads  (via 
C.  J.  LaRoche  &  Co.),  including 
color,  and  trade  paper  ads  are 
being  released  by  Hiram  Walker 
&  Sons,  Inc.,  to  announce  reintro¬ 
duction  of  Ten  High  bourbon.  Ini¬ 
tial  promotion  will  be  one  of  the 
biggest  newspaper  drives  of  a  liq¬ 
uor  brand  since  World  War  II. 


NPA  Approves 
Plant  and  Mill 
Construction 

Washington — Four  daily  news¬ 
paper  firms  received  approval  of 
applications  for  second  quarter  al¬ 
lotment  of  materials  for  plant  con¬ 
struction  with  an  estimated  final 
cost  of  $3,711,041,  the  National 
Production  Authority  announced 
this  week. 

NPA  listed  the  projects  as  fol¬ 
lows:  News-Journal  Co.,  Wilming¬ 
ton,  Del.,  $2,000,000;  Journal  Star 
Printing  Co.,  Lincoln,  Neb.,  $846,- 
041;  Patriot  News  Co.,  Harrisburg. 
Pa.,  $865,000,  and  Booth  News¬ 
papers,  Inc.,  Detroit,  Mich,  (no  fig¬ 
ure  given). 

It  was  emphasized  by  NPA  that 
the  estimated  cost  of  a  project  was 
its  over-all  cost,  and  not  the  value 
of  second-quarter  allotment  of 
materials. 

Of  68  pulp  and  paper  mill  proj¬ 
ects  getting  NPA  okay  for  a  total 
of  $277,904,176,  four  were  de¬ 
scribed  as  engaged  in  the  produc¬ 
tion  of  newsprint  as  follows: 

Great  Northern  Paper  Co.,  Mil- 
linocket.  Me.,  $108,000;  Great 
Northern  Paper  Co.,  Ripogenus 
Dam,  Me.,  $7,000,000;  St.  Croix 
Paper  Co.,  Woodland,  Me.,  $600,- 
000,  and  West  Virginia  Pulp  and 
Paper  Co.,  Luke,  Md.,  $3,527,000. 

■ 

E.  S.  McClure  Dies; 
Syndicate  Executive 

Mount  Vernon,  N.  Y.  —  Ed¬ 
ward  Stewart  McClure,  76,  a  fea¬ 
ture  syndicate  executive  for  33 
years  until  his  retirement  in  1932, 
died  at  his  home  here  March  26. 

Mr.  McClure  began  his  career 
in  1899  with  the  McClure  News¬ 
paper  Syndicate,  founded  by  his 
cousin,  the  late  S.  S.  McClure. 
He  was  instrumental  in  promoting 
features  by  Dorothy  Dix,  Irvin  S. 
Cobb,  Will  Irwin,  Booth  Tarking- 
ton,  William  Jennings  Bryan,  Ring 
Lardner,  Bud  Fisher,  Kathleen 
Norris,  Angelo  Patri  and  Fontaine 
Fox. 

Subsequently  M  r .  McClure 
served  as  an  executive  of  the  Bell 
Syndicate,  and  in  1920  founded  the 
Republic  Syndicate  in  New  York, 
which  he  headed  until  his  retire¬ 
ment. 

■ 

W.  H.  Barger  Dead; 
Founded  W.  Va.  Daily 

Keyser,  W.  Va.  —  William 
Henry  Barger,  74,  founder  and  for 
many  years  publisher  of  the  Min¬ 
eral  (W.  Va.)  Daily  News-Trib¬ 
une,  died  March  21  at  Potomac 
Valley  Hospital.  Both  he  and  his 
wife  had  been  patients  at  the  hos¬ 
pital  for  several  weeks. 

Mr.  Barger  retired  from  the 
newspaper  business  in  1946  and 
turned  the  Daily  News-Tribune 
over  to  his  two  sons,  John  W.  and 
George  E.  Barger. 


Enquirer  Sale 
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some  of  the  McLean  heirs  them¬ 
selves  will  re-invest  part  of  the 
purchase  money  in  the  new  corpo¬ 
ration.  Mr.  Martindell  places 
heavy  stock  in  this  and  says  he 
would  be  willing  to  approach 
them,  but  only  if  the  employes 
gather  up  the  first  $1,000,000  in 
cash. 

At  this  writing.  Mr.  Martindell 
believes  they  will  meet  the  dead¬ 
line.  When  he  had  finished  one  of 
his  talks  in  the  Enquirer  news¬ 
room,  he  cited,  one  man  stepped 
forward,  handed  him  a  Credit 
Union  passbook  and  said  “Here, 
let's  start  with  this!”  The  balance 
to  the  man's  credit:  $5,200. 

A  union  man  from  one  of  the 
mechanical  departments  spoke 
enthusiastically;  He  would  work 
twice  as  hard,  urge  others  to  do 
likewise,  help  double  the  com¬ 
pany's  earnings.  Did  anyone  doubt 
it?  There  was  no  dissent.  And 
after  the  meeting,  a  union  presi¬ 
dent  told  Mr.  Martindell:  “This  is 
the  answer  to  many  of  our  labor- 
management  difficulties.” 

A  group  from  the  mechanical 
departments  is  one  of  the  most 
active  in  raising  funds. 

Mr.  Martindell  arranged  for  the 
Lincoln  National  Bank  to  set  up 
a  special  department  to  process 
the  employes’  credit  standings. 
The  bank  was  left  to  scrutinize 
the  applications  to  determine  how 
much  it  would  be  willing  to  lend, 
without  any  collateral  but  on  a 
payroll  deduction  plan  of  repay¬ 
ment  at  normal  interest  rate. 

The  Enquirer’s  payroll  runs  to 
around  $3,500,000  a  year,  Mr. 
Martindell  remarked. 

To  a  proposal  that  “outside 
help”  be  sought  from  some  of  the 
paper's  important  advertisers,  Mr. 
Martindell  gave  this  advice:  It 
would  be  better  to  set  up  the  cor¬ 
poration  yourselves,  without  ad¬ 
vertisers  as  stockholders.  You  run 
the  business. 

It’s  for  the  benefit  of  the  adver¬ 
tisers  for  a  newspaper  to  stay  in 
business,  he  believes.  Take  a  look 
at  some  of  the  audit  reports  is¬ 
sued  by  the  AIM  and  you  read 
that  “an  effective  advertising  pro¬ 
gram  over  the  years”  accounts  in 
large  measure  for  the  success  of 
the  Procter  &  Gamble  Company 
—“one  of  America’s  truly  exem¬ 
plary  industrial  managements.” 

P&G  is  a  Cincinnati  company 
and  who  owns  it?  Mr.  Martin- 
dell’s  audit  shows  that  52  per  cent 
of  the  stock  is  held  by  employes. 

In  a  study  of  advertising  agen¬ 
cies,  the  Institute  has  reported  re¬ 
cently:  “This  demand-creating  ac¬ 
tivity  —  advertising  ^ —  has  spurred 
mass  production  and  distribution. 
Consequently  advertising  has  be¬ 
come  both  the  cause  and  the  ef¬ 
fect  of  business  operations,  a 
profit-building  tool,  and  an  in¬ 
creasingly  important  factor  in  our 
economic  system.” 


On  employe-ownership  in  the 
newspaper  business.  Mr.  Martin¬ 
dell  says  you  have  only  to  look 
to  the  Milwaukee  (Wis.)  Journal  ■ 
for  an  excellent  example  of  suc¬ 
cess.  On  May  15,  incidentally, 
the  Journal  Plan  will  be  15  years 
old — a  period  in  which  shares 
bought  by  employes  have  nearly 
trebled  in  value.  Employes  now- 
own  approximately  55  per  cent 
of  the  stock,  with  a  book  value  in 
excess  of  $6,000,000.  Dividends 
paid  to  stock-owning  employes 
from  1937  through  half  of  1949 
totalled  more  than  $4,200,000. 

This  Milwaukee  Journal  story- 
plays  a  big  role  in  the  Enquirer 
group’s  activity  which  is  spear-  1 
headed  by  a  reporter,  James  H. 
Ratliff.  His  general  committee  in¬ 
cludes  John  F.  Cronin,  city  editor; 
Charles  W.  Staab,  circulation 
manager;  Robert  O'Dowd,  adver¬ 
tising  department;  and  Fred 
Barnes,  comptroller. 

.\lso  serving  on  the  committee 
are:  Stanley  A.  Ferger.  advertising 
director  (brother  of  the  publish¬ 
er);  Harry  Clark.  Edward  Doll- 
reihs,  A.  M.  Forkner,  Wiliam 
Fortlage,  Wilbur  Giese,  Edward 
Griesemeyer,  George  Hauer,  Al¬ 
bert  Imsande,  Lawrence  Kathman, 

Paul  Lugannani,  Hal  Metzger,  Ed¬ 
ward  Miefert,  Lawrence  Nash, 
Harry  C.  Rindsberg  (production 
manager),  Joseph  Walker,  Sid 
Weiskittel,  and  Marie  Wingfield. 

Mr.  Martindell  says  this  is  “all  ^ 
fine”  but  what  he  wants  to  see 
when  he  returns  April  2  is  the 
bank’s  approval  and  employes’ 
signatures  on  the  credit  applica¬ 
tions  in  the  amount  of  at  least 
$1,000,000.  If  the  staff  itself  is 
unable  or  unwilling  to  swing  the 
down  payment  he  is  not  inter¬ 
ested  in  helping  to  change  the 
Cincinnati  picture.  His  only  con¬ 
cern  then  is  that  the  idea  has  been 
planted  elsewhere  in  the  event  a 
consolidation  of  newspapers  is 
threatened. 

■ 

Swatek  Wins  on 
Tie-Breaking  Vote 

Cincinnati — Philip  M.  Swatek, 

29,  has  received  the  second  an-  , 
nual  Lee  Evans  Memorial  Award 
for  excellence  in 
Enquiret  report- 
ing  in  1951. 

ward  Seitz,  an- 

other  Enquirer 

reporter,  were  ' 

tied,  in  the  opin- 

ion  of  the  judges. 

Called  in  to  break  m 

the  deadlock, 

Cincinnati  Post 
editor,  voted  for  Swatek 
Mr.  Swatek,  author  of  a  series  of 
traffic  safety  articles. 

Mr.  Seitz’s  entry  was  a  feature 
story  about  a  mythical  vacation 
abroad  spent  in  visiting  Ohio 
towns  having  names  of  foreign 
cities. 

Mr.  Swatek  received  a  medal 
and  $50  check. 
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Rockiord  Strike 

continued  from  page  9 

supplied  from  non-union  sources, 
it  may  be  used,  provided  it  would 
be  reproduced  in  the  shop,  or  if  a 
stoppage  is  required,  publishers 
would  be  given  4h-hour  notice. 

E.  Kenneth  Todd,  general  man¬ 
ager  of  the  Rockford  Newspapers, 
said  the  union  had  not  made  any 
such  proposal  nor  was  he  aware 
of  such  conditions  in  any  newspa¬ 
per  contracts. 

Mr.  Todd  explained  that  the 
contract  with  the  local  union  ex¬ 
pired  Oct.  1  last.  Since  then,  the 
operation  of  the  plant  has  been 
on  a  day-to-diay  basis.  Manage¬ 
ment  agreed  to  the  maximum  scale 
permitted  under  WSB  regulations 
and  the  union  negotiators  accept¬ 
ed.  It  would  be  !>95  dayside  and 
SlOO  nightside  for  a  five-day  week 
of  37  hours  and  55  minutes. 
During  negotiations  the  manage 


CITATIONS  for  service  to  journalism  are  handed  out  by  Edward 
DeCoursey,  center,  of  Connecticut  Editorial  Association,  the  recipients 
being  Douglas  Edwards,  left,  CBS  newscaster,  and  Carl  E.  Lindstrom, 
right,  managing  editor  of  the  tiartford  Times. 


at  collusion  must  dictate  our  deci¬ 
sion  to  publish  regularly.” 

Mr.  Rhoden  commented: 
“Evidently  the  refusal  of  the 
composing  room  employes  to 
ment  consented  to  include  a  guar-  process  the  wire  tape  arose  from 


Conn.  Editors 
Study  Efforts 
To  Stifle  News 


©faituarp 

Henry  Rr\  Bn  its.  50.  business 
and  circulation  manager  of  the 
Salisbury  (N.  C.)  Post  since  1932 
and  formerly  with  the  Tampa 
(Fla.)  Tribune  and  Tulsa  (Okla.) 
Tribune,  March  20. 

Leo  a.  Kieran.  52.  formerly  for 
12  years  an  aviation  reporter  for 
the  New  York  Times  and  later 
make-up  editor  of  the  New  York 
World-Telegram.  March  23.  He 
made  two  22,000-mile  trips,  one 
through  Latin  .America  and  the 
other  around  the  globe,  testing 
early  commerci,-!!  aviation  avail¬ 
able.  His  brother.  John,  formerly 
was  a  sports  columnist  for  the  New 
York  Times,  and  another  brother, 
Ja.mes.  Jr.,  political  reporter,  died 
last  Jan.  10. 


Hartford,  Conn.  —  The  Con¬ 
necticut  Editorial  Association  has 
decided  to  appoint  a  committee  of 


William  T.  Perkins,  40.  assis¬ 
tant  to  his  father  William  R.  Per¬ 
kins,  publisher  of  the  Siou.x  City 
(Iowa)  Journal  and  the  Journal- 
Tribune,  recently. 


antee  against  loss  of  employment  their  feeling  that  after  manage- 
to  printers  for  the  duration  of  the  ment  had  dragged  the  negotiations 
contract.  om  over  a  period  of  more  than 

The  papers  have  been  receiving  gjght  months,  it  did  not  intend  to  editors  throughout  the  state  to  dis 

AP  news  on  tape  since  Sept.  10  negotiate  in  good  faith.  cuss  freedom  of  news  coverage, 

and  U.P.  tape  since  January.  Pre-  “While  other  contract  matters  Edward  DeCoursey  of  the  Milford 
vious  contracts  have  granted  un-  may  not  have  been  so  controver-  Citizen  disclosed  at  the  Spring  din- 

ion  jurisdiction  over  the  tape-fed  sial,  it  should  be  pointed  out  that  ner  of  CEA  March  22. 

machines  in  the  plant.  the  Rockford  Typographical  Union  Mr.  DeCoursey.  who  presided  in 

On  Sunday,  March  2,  the  local  had  at  no  time  voted  to  accept  absence  of  CEA  President  Edward 

union  voted  to  ask  ITU  suike  any  of  the  other  proposals  of  the  B.  Stevens,  disclosed  that  legisla- 

sanction  and  instructed  a  commit-  publisher.  There  is  much  evidence  tive  action  might  be  sought  in  an  Usher  of  the  Clarksville  (Tex.) 

tee  to  notify  the  management  that  to  warrant  the  belief  that  it  was  attempt  to  give  newspapers  more  Times  and  once  connected  with  the 

at  the  discretion  of  the  committee,  the  result  of  a  deliberate  plot  to  freedom  in  reporting  “official”  Galveston  (Tex.)  News,  March  14. 

members  of  the  union  would  be  break  down  the  time-honored  se-  news.  He  said  specific  mention  was  ♦  »  ♦ 

ordered  to  discontinue  handling  curity  of  its  composing  room  em-  made  of  controlled  meetings  by  William  Edward  Pitt,  54,  as- 


Loring  B.  Hall,  for  the  last  20 
years  New  England  sales  repre¬ 
sentative  for  the  Thomas  W.  Hall 
Co.,  rebuilders  of  and  dealers  in 
newspaper  equipment,  at  Newton, 
Mass.,  March  21. 

*  *  * 

Sam  G.  Fry.ar.  75,  former  pub- 


the  telegraph  news  tape. 

The  written  ultimatum  that  the 
tape  would  no  longer  be  bandied 
by  the  printers  was  handed  to  the 
management  on  Wednesday  after¬ 
noon,  effective  Thursday  morning. 
The  management,  Mr.  Todd  said. 


ployes.” 


Times,  for  leading  the  fight  for 
greater  freedom  of  information; 


Truck  Driver  Cited 
For  Saving  Carrier 

Cleveland  —  The  Cleveland 
Press  and  two  of  its  employes  were 
suspended  handling  the  tape  pend-  honored  this  week  for  outstanding  and  Douglas  Edwards.  CBS  news- 
ing  a  meeting  with  union  officials  work  in  safety  at  the  annual  meet-  caster,  for  his  “distinguished  serv- 
who  are  empowered  to  sign  a  con-  j^g  of  the  Greater  Cleveland  Safe- 

u-  ..  -T-  .j  fy  Council. 

At  this  meeting,  Mr.  Todd  con-  Thomas  McGuire,  55,  veteran 
tmued,  the  union  insisted  upon  the  circulation  truck  driver  of  the 
disputed  clause  and  refused  to  sub-  p^ess  was  given  the  Council’s  Val- 


boards  of  education  and  finance  in  sistant  circulation  manager  of  the 
some  Connecticut  towns.  Brooklyn  (N.  Y.)  Eagle,  who  be- 

Two  CEA  citations  were  given  gan  work  for  the  paper  as  a  route 
out.  Recipients  were  Carl  E.  Lind-  boy  38  years  ago,  March  22. 
Strom,  managing  editor.  Hartford  ♦  ♦  ♦ 


mit  it  to  arbitration 
When  the  management  ordered 
the  handling  of  tape  to  be  re¬ 
sumed,  the  afternoon  shift  mem¬ 
bers  refused  to  work,  according  to 
Mr.  Todd.  When  a  night  shift 
worker  refused  to  obey  a  fore- 


orous  Achievement  award  for  sav¬ 
ing  a  carrier  boy  from  injury  and 
possible  death  in  an  automobile  ac¬ 
cident.  His  quick  thinking  and  ac¬ 
tion  saved  Donald  Nosian,  14, 
Press  carrier,  on  Jan.  2. 

Mr.  McGuire,  a  Press  employe 


man’s  order  to  handle  tape  he  was  for  35  years,  was  delivering  papers 
discharged.  The  other  men  to  Donald  when  he 
wouldn  t  work  unless  he  was  rein¬ 


stated.  The  strike  of  the  entire 
force  of  78  men  followed. 

A  statement  by  Mr.  Todd  con¬ 
cluded: 

“The  owners  and  management 
deeply  regret  this  strike.  Our  rela- 


saw  a  car 
bearing  down  on  his  truck.  Instead 
of  leaping  to  safety  himself  he 
pushed  the  boy  away  from  the 
truck  which  was  knocked  60  feet 
by  the  head-on  impact.  Mr.  Mc¬ 
Guire  suffered  a  fractured  right 
leg  and  head  injuries  in  the  wreck. 


tions  with  Rockford  Typographical  Donald  was  unharmed 


Union  No.  213  have  extended 
peaceably  for  more  than  half  a 
century.  One  does  not  break  such 
relationships  lightly.  But  we  do 
feel  that  we  cannot  default  on  our 


Willard  Combes,  editorial  artist 
for  the  Press,  received  a  plaque 
from  the  National  Safety  Council 
at  the  meeting  for  his  cartoon  on 
safety  during  the  Christmas  season 


ice  to  journalism.’ 

Mr.  Edwards  contended  that 
newspapers  generally  do  a  good 
job  of  informing  the  people. 

Edward  M.  Brennan,  ex-head  of 
three  Fairfield  county  (Conn.) 
newspapers,  received  an  honorary 
life  membership  in  CEA  for  his 
contributions  to  the  organization 
and  its  member  papers. 

■ 

Charles  DeRose  Dies 

Charles  A.  DeRose,  73,  husband 
of  Mrs.  Harriet  Williams  DeRose, 
publisher  of  the  Northampton 
(Mass.)  Daily  Hampshire  Gazette, 
died  suddenly  March  17  in  New 
York  City.  He  was  returning  from 
a  Caribbean  cruise  with  his  wife 
and  daughter. 

■ 

Mrs.  Reed  Dies 

Parsons,  Kan.  —  Mrs.  Minnie 
Reed,  80,  widow  of  the  late  U.  S. 
Senator  Clyde  M.  Reed,  died 
March  13.  She  was  the  largest 


Frank  H.  Heath,  70,  who  since 
1946  conducted  the  Camden  (S. 
C.)  News  Bureau  and  who  for¬ 
merly  was  sports  editor  of  the 
I'ond  dll  Lac  (Wis.)  Reporter  and 
city  editor  of  the  Fond  du  Imc 
Commonwealth,  continuing  on  the 
staff  after  their  merger,  at  Camden, 
March  20. 

iH  *  „ 

James  W.  F.alvella,  73.  re¬ 
porter  for  the  Laredo  (Tex.) 
Times  from  1911  to  1950  and  be¬ 
fore  that  owner  of  the  Corpus 
Christi  (Tex.)  Herald,  March  17. 

41  * 

Hector  F.  (Heck)  Dcrward, 
73,  Hot  Springs,  Ark.,  correspond¬ 
ent  for  the  Memphis  (Tenn.) 
Commercial  Appeal  and  other 
papers  and  formerly  for  27  years 
chief  of  the  Memphis  AP  bureau. 

«  *  * 

Collins  Wendell,  60,  display 
advertising  salesman  for  the  San 
Diego  (Calif.)  I’nion  and  Evening 
Tribune  for  17  years.  March  21. 

.Albert  Smith  Piers,  82,  press 
photographer  who  worked  for  the 
Herald,  the  Herald-Post  and  the 


service  to  the  community  and  that  of  1951.  The  Press  itself  received  stockholder  in  the  Sun  Publishing  Courier- Journal  in  Louisville,  Ky., 

a  higher  responsibility  than  our  a  plaque  for  publication  of  Mr.  Company.  Her  son,  Clyde  M.  the  Miami  (Fla.)  Herald,  and  the 

own  convenience  or  the  temptation  Combes’  work.  Reed,  Jr.  publishes  the  Sun.  Miami  News,  in  Miami.  March  21. 
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$97.50  in  Richmond 

Richmono.  Vu. —  The  sixth-year 
minimum  wage  for  reporters,  copy- 
readers,  photographers  and  artists 


goes  from  ^*>2  to  Sy/.-'D  in  the 
new  contract  between  the  Rich¬ 
mond  Newspapers,  Inc.  and  the 
Richmond  Newspaper  Guild. 


announcements 

Newspaper  Appraisers 

Tax  and  all  otlur  purposes. 

S.  VAN  BKNTHLVStN 
rK’ean  Avenue,  lirouklyn,  N.  Y. 
Appraisers — Liquidators 
NTCK.Xl-  T  KKl’RKiil'iNTAriV  Lh 
Broadway.  New  York  7.  N.  i. 


ANNOl  NCEMEN’TS 


Publications  for  Sale 


OOOD  county  seat  in  Northeastern 
Ohio. 


LBN  FEIGHNER  -YGENCY 
Box  192 
Phone  26-231 
Mt.  Pleasant.  Michigan 


CALIFORNIA 

L’NOPPOSSF.l)  weekly  in  lovely  sea¬ 
side  town  of  15.000.  Grossine  •f24,000. 
net  $10,000  plus.  .Appraised  $33,000. 
Potential  $50,000.  Two  employe.s.  350 
biisines.s  houses.  Liberal  advertisers. 
Owner  retirinir.  Price  $24,500.  Sample 
copies  and  partpculars  from  Jlay  Bros.. 
Bin,:bamton.  New  York. 


OTE.S  COMMENTS 

“Wnr**  «//  tht>  apitlications  I  need — a  swell  job!” 

HIGH  B.4R\H.4RT 
Seics-Seiithiel,  Indianu 

RATES — consecutive  Insertions — 3  line  minimum. 

8ITI  .ATIOX8  W  AXTEII  ALL  OTHER  CLASSIFICATIONS 

Insertions  Line  Kate  Insertions  Line  Kate 

1  $.66  1  $1.00 


_ Press  Engineers _ 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Ilismantlins  -Movin,; — ErectinK 
Xewspapt*r  Convi'yor  Installations 
•Service  Nationwide 

11164  Saticoy  St.,  Sun  Valley,  Calif. 

Sfnset  1  4. 57  5 _ 


Publications  M'anted 


AlORE  BUYERS  THAN 


NEWSPAPERS 

WE  need  your  listing;  buyers  waiting 
for  midwest  dailies  all  sizes,  and  large 
weekies.  Believe  our  list  of  active  mid¬ 
west  buyers  largest  in  U.S..A.  Bailey- 
Krelibiel  Newsj>ai>er  Sserviee.  Box 
.Salina.  Kansas. 


4  and  over  .40  4  and  over  .85 

Situation  Wanted  Ads  payable  Inquire  for  26  and  52  time  rates. 

In  advance.  Charge  Orders  Accepted. 

Add  15c  for  Box  Service 

ADVERTISING  AGENCIES  charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  for  Box  Information).  No 
abbreviations.  Replies  mailed  dally.  Box  holders'  Identities  held 
In  strictest  confidence.  Deadline  Wednesday  at  2  P.M.  (After  last 
Mail). 

EDITOR  &  PUBLISHER  reserves  the  right  to  edit  all  copy 


.M.ICHI.MST.S  —  lliMiiautling.  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide.  _ 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
_ STillwell  6-0098-0099 _ 

MA^N-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat  Bed  Experts 

We  will  move,  en-et  or  repair  presses 
ANYWHERE 

28  East  4th  St..  New  York  3,  N.  Y. 
Phom 


Wanted  to  Buy 


Cash  For  Due  Bills 

Hotels,  RR,  Airlines,  Ships,  etc. 

O.  Firestone,  1440  Broadway,  N.  T.  C. 


Editor  &  Publisher  Classified  Dept. 
Times  Tower,  New  York  18,  N.  Y,  BRyant  9-3052 


IF  CARTOONS  OF 
niCK  TRACY.  .TOE 
PAI.OOKA  .UND  DAGWOOn 
BUILD  READER  INTEREST 


W'H.AT  kinil  of  reader 
interest  ilo  yon  think 
cartoons  <»f  fbo  home  folks 
will  huild  ?  Franlrly.  it'.s 
exceptional.  .Ask  for  a 
sample  Get  .Aeqnainted  Week 
edition  that  is  Iniilt  around 
cartoons  of  the  folks  in 
business  and  in  community 
organizations.  Works  best 
in  towns  under  100.000 
population.  Sold  by  newspaper 
•ad  staff :  we  service.  W’rite 
THE  POSTLETHAVAITE  CO.. 
17  East  14th  Street 
Kansas  City  6.  Missouri. 


ANNOUNCFMENTS 


ANNOUNCEMENTS 


SPring  7-17'^ 


Newspaper  Brokers 

MID- WEST  NEWSPAPERS 
Herman  H.  Koch 

2610  Nebraska  St.  -Sioux  City.  Iowa 
MAY  BROTHERS.  Binghamton.  N.  yI 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


Publications  for  Sale 


.Maintenance.  Service.  Repairs,  Erection 


SAM  S.  PUNTOLII.LO 
L  Lincoln  .Ave.,  Lyndhurst,  N. 
SPECIALIZING  in  Duplex  and 
Goss  Flat-Bed  AVebs _ 


THREE  MONEY'-MAKING 
PROPERTIES  FOR  S.ALE 


WEEKLY  NEWSP.APER  — Priced  at 
$45,000  with  $30,000  already  financed. 
Meeting  interest  and  mortgage  pay¬ 
ments  plus  $5,000  annual  profit  be¬ 
fore  taxes  after  paying  good  salary  to 
hired  management.  Growth  possibili¬ 
ties.  Located  in  Southeast. 

SEMI-WEEKLY  NEWSPAPER  with 
job  shop.  Consistent  profit  of  $12,600 
to  $15,000  annually  before  taxes  after 
paying  extra  good  salaries  to  manage¬ 
ment.  Southeast  location.  Price  $75,- 
000  of  which  approximately  one-half 
can  be  financed. 

RADIO  STATION— AM  and  PM.  In 
extra  good  Southeastern  market  but 
one  too  small  for  TV.  Showing  profit 
of  approximately  20%  before  taxes  gn 
price  of  $125,000. 

Owners  of  these  properties  have  other 
interests  and  wish  to  abandon  absen¬ 
tee  management.  Details  will  be  dis¬ 
closed  to  experienced  operators  and 
craftsmen  after  ability  to  purchase  has 
been  proven. 


WALLMAN  &  CO. 


E.  P - -  --  -  - 

Machinists,  Movers.  Erectors,  Repairs. 
Maintenance.  Erections,  all  types  of 
presses.  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  Street 
Rockford.  Illinois 

N.VTIONAL  PRINTING  EQUIPMENT 
Co.,  Printing  Machinery.  Dismantled 
— moved — erected.  Ridgewood,  New 
•Icrsey.  RI  6  4252. _  _ 


DAILIES  OR  WEEKLIES 
Ray  E.  Mohler  &  Associates 
312  Boston  Bldg.  Denver.  Colo. 


FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT.  Brokers 
P.  O.  Box  527,  San  Fernando.  Caljf. 


P..''.  This  has  been  going  on 
since  1928. 


★★WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  .Arthur  W.  Stypes.  625 
Market  Street.  San  Francisco  5.  Calif. 


CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DISTANCE 


Prinling  Services 


•ATTFATION  PUBIASHERS 
OP  small  newspapers.  We  are  news¬ 
paper  Printers  and  have  pa-per  avail¬ 
able  for  small  run  jobs  at  good  prices. 
Box  1217.  Editor  &  Publisher, 


GOOD  Middle  West  papers  sold  right. 
No  other  kind  handled.  Larry  Towe 
Agency.  1807  South  Shore.  Holland. 
Michigan. 

CONF'I  DENT  r  A  l7~IN  PORXf 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  California 


Promolion  Services 


575  Washington  St..  N.  Y.  14.  N.  Y. 
PHONE  W.ATKINS  4  2010 


HOW  TO  INCREASE  YOUR 
CLASSIFIED  PROFIT 


FOR  31  YBAR-S — We  liave  dealt  in 
nothing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  1 92 _ Alt.  Pleasant.  Michigan 


Classified  advertising  can  become 
YOUR  paper’s  most  profitable  linage. 
To  speed  it  along  the  up-grade,  pro¬ 
vide  yonr  Want  .Ad  department  with 
Tested  Want  Ad  Soiling  plans,  the 
Howard  Parish  Service. 


MACHINERY  and  SUPPLIES 


Binders — Eiles 


OWN  A  N5EWSP.APKR 
ON  P.aeific  Coast  where  bnsiiif 
climate  are  good  ! 

.1.  R  GABBEKT 
3937  Orange.  Riverside 


P.  T.  Hines 

PUBLISHERS  SERVICE 
P.  O.  Box  3132 
Greensboro,  N.  C. 


-  Monmouth.  III. 
GU.AR.ANTEED 


NEWSFILE  Binders 
OUSTOAI  BUILT  — 


ROUTE  BOOK  COVERS 
NEWSP.APER  FILES 
Fit  any  size  newspaper. 
Manufactured  by 

HAARVIG  LOOSE  LEAF  DEVICES 
1823  N.  Kedvale  Ave.  Chicago  39,  Ill. 


Each  month’s  release  brings  you  a 
wealth  of  timel.v  ideas,  ready-to-sell 
campaigns,  promotion  aids  and  other 
linage-stimulators. 


.SOUTHERN  CALIFORNIA  NEWSPA¬ 
PERS.  Daily.  $100,000  down  for  the 
year’s  best  c.ipital  gain  opportunity. 
Give  background,  financial  reference 
and  how  soon  you  can  inspect.  Tins 
daily  will  not  be  available  long. 

EXCLUSIVE  weekly,  attractive  suh- 
uri)an  city,  nearly  new  plant.  Priced 
under  1951  gross.  Experienced,  aggres¬ 
sive  publisher  will  find  this  an  excep¬ 
tional  opportunity  for  $15,000  down. 
.1.  A,  Snyder.  Newspaper  Broker.  3570 
Frances  .Ave..  Venice.  C.alif. 


★★★CALIFORNIA  WEEKLY— North 
Coast;  choice  property;  no  competi¬ 
tion;  stable  economy  based  on  agri¬ 
culture  and  industry;  1951  volume 
$62.000 ;  owners  take  $13,000;  Price 
$90,000  including  revenue  producing 
building  worth  $30,000.  Terms  30% 
down,  balance  payable  monthly  over 
ten  years. 

A.  W.  Stypes,  625  Market  St. 

_ San  Francisco.  California _ 

$13,500  BUYS  excellent  weekly  In¬ 
cluding  good  plant  and  brick  building 
on  main  street  of  one  of  the  nicejst 
villages  in  Central  New  York.  Last 
year’s  gross  considerably  in  excess  of 
$11,000  and  still  growing.  Owner’s 
health  does  not  permit  continuing 
operation.  Box  1112,  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  FOR  SALE 
WEEKLY  neighborhood  paper  in  Ne-u- 
York  City.  Great  opportunity  for  right 
party.  Box  1218  Editor  k  Publisher. 


Don’t  needlessly  lose  another  day’s 
extra  Classified  linage  and  revenue. 
Write  for  quotation  and  sample  issne 
of  The  Want  .Ad  Service  that  Makes 
You  Afore  Aloney  NOAV. 


Composing  Room _ 

LiNOTYPifes  a^  Intertypes.  Models 
5,  8,  14,  26.  Intertypes  B — O— OSM. 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St..  Philadelphia  6.  Pennsylvania. 


Tested  Want  -Ad  Selling  Plans 
Box  126,  NW.  Branch.  Aliami  47,  Fla. 


THE  POCKETBOOK,  house  organ  for 
home  newspapers.  For  samples,  rates 
write  T,eader-News.  AVaiipun.  Wise. 

Teletvpesctter  Instruction 


FOR  S.VLE:  Alodel  C  Intertype  with 
electric  pot.  seri.vl  number  over  7.000. 


SOUTHERN  WEEK  LA*.  New.  Splendid 
opportunity.  No  shop,  hut  excellent 
offset  printing  contract.  Will  .sell  for 
equity — $5,750.  Cash.  Health  had.  Box 
1234.  Editor  k  Publisher. 


Mail  Room  Equipment 


TELETYPESETTER 

HOAliE-PR.VCTTOE  and  Instruction 
Kits,  complete  with  fingering  chart, 
colored  keyboard  layouts,  code  break¬ 
down.  illustrated  nomenclature,  oper¬ 
ating  technique  etc.  $2.00  postpaid. 
H.  .S.  AIcKinley.  P.  O.  Box  32.5. 
.Anderson.  Indiana. 


Cntler  Hammer  Conveyors 
For  information  inquire 

John  GrifRths  Co.,  Inc. 

11  West  42nd  St.,  N.  Y.  36,  N. 


ID.AHO:  County  seat  weekly.  Gross 
$11,000.  .Asking  .$12,500  including 
building.  $5,000  down.  .Tack  L.  Stoll 
&  .Associates.  4958  Alelrose  Ave.,  Los 
.Angeles  29.  California. 


EDITOR  <S  PUBLISHER  for  March  29,  1952 


MACHINERY  and  SUPPLIES 
_ Newsprint _ 

NEWSPRINT  FOR  SALiE 

DEINKED  newsprint  of  improved 
quality  in  rolls  of  any  size  available 
in  carload  lots.  Samples  on  request. 

G.ARY  P.\PER  .MILLS.  INC. 
Third  and  Hendricks  Street 
(iary,  Indiana 

AMERICAN 

STANDARD  NEWSPRINT 
For  Sale 

Spot  Tonnage 

Good  Quality 

Direct  Mill  Shipments.  No  Broker  In¬ 
volved.  Box  1044.  Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 
Press  Room 


MODEL  AB  Duplex  Flat  Bed  press,  i 
Available  at  once.  i 

24  PAGE  Hoe  rotary  sinRle  width 
'A  folder. 

24  T.\BLOID  rotosrravnre  press.  21}4'j 
with  complete  accessories.  | 


MACHINERY  and  SUPPLIES 
_ Press  Room 

HOE 

MULTI-COLOR  PRESS 


with  complete  accessories.  |  s  CltLOR  Cylinders 

;  1  IXHBIjE  Newspaper  Folder 

BEN  SHULMAN  ASSOCIATES]  i  Fl'LL  .lutoniatic  AC  Drive 

500  Fifth  Ave.  New  York.  N.  T.  !  Cut  off  2154";  l-lates. 


F'OR  S.ILE:  our  interest  in  Gary  Pa¬ 
per  Mills,  Gary,  Indiana,  which  in¬ 
cludes  privilege  to  buy  450  tons  news¬ 
print  annually.  Phone  or  write  Busi¬ 
ness  Manaser.  Daily  Pantagraph. 
Bloomington,  Illinois. 

NE:1V9PRINT  AVAIL.UILE 

Box  1840  i 

_ Esiitor  &  Publisher _ 

U.  S.  NEWSPRINT 

FOR  SALE 

Long  Term  contract 
at  less  than  cost. 

Box  1045,  Editor  &  Publisher 

STANDARD  NEWSPRINT.  Rolli  — 
sheets.  All  sizes.  All  types  printing 
papers.  Have  AS*.  5i254".  70".  30" 
diameter.  Box  lo8.  Editor  &  Publisher. 
WE  OFFER  news(print.  Low  prices. 


HOE  DOUBLE  SEXTUPLE  ‘•Z”  Pat- 
!  tern  Press,  mounted  on  Superstructure 
^  with  Kohler  Reels,  equipped  with  Up¬ 
per  Formers  and  a  Two-Color  Printing 
Attachment.  Prejs  has  steel  cylinders 
running  in  roller  bearings  and  auto¬ 
matic  ink  pump  distribution.  Plate 
thickness  is  7/16"  and  Cylinder  Stag¬ 
ger  is  120*.  Page  cut-off  22%".  Com¬ 
plete  with  G-E  AC  drive  and  Cutler- 
Hammer  Conveyor.  The  Times-Pica- 
yune  Publishing  Co.,  New  Orleans, 
Louisiana. 


USED 

GOSS-DUPLEX 

PRESSES 

Excellent  Selection 
Semi -cylindrical 
Tnbnlar.  Flat  Bed  Presses 

THE  GOSS 
PRINTING  PRESS  CO. 

l.">3,>  S.  Paiilin.t  Street 
Chicago  8.  Illinois 


JOHN  GRIFFITHS  CO.,  INC. 

11  West  42nd  St..  New  York  3t>.  N.  Y*. 


F’OR  S.ILE:  30  H.P.  Loui»  .\llis.  220 
volt.  60  cycle.  3  phase  .\C  double  mo¬ 
tor  rotary  press  drive,  complete  with 
slow  motion  gearing,  automatic  clutch 
and  power  brake,  all  mounted  on  com¬ 
mon  base,  together  with  necessary 
resistance  and  chain  drive.  -Available 
at  once.  Oomplete,  $900.00.  F.O.B. 
Detroit. 

HIGHLAND  P.ARKER  PRINTERS 
30  Bartlett  Avenue 
Highland  Park  3,  Michigan 
8  UNIT  HOE  Press,  two  folders,  speed 
30/60.000  available  immediately,  for 
complete  information  write  -Ambar 
Motors  corp.  P.  O.  Box  2537.  Havana, 
Cuba. 

Stereotype 

OOMPIjETE  set  stereotype  machin¬ 
ery  suitable  for  tubular  fOate  press. 
Priced  for  quick  removal.  Box  1056, 
Editor  A  Publisher.  I 

WOOD  Double  Junior  .Autoplates  and  | 
Wood  Autoshaver  for  224i  inch  Plate,  ; 
with  8-Ton  AC  Electric  F'urnace.  I 


„  .  ,  A  WOOD  Double  Automatic  Autoplate 

B.ABOOCK  CYLINDER  "P  and  two  Wood  Autoshavers  for  23-9  16 


24x34  sheet.  535,  shop  57778,  3  nh  | 
220t  motor.  News-Chronicle  Co.,  Ship- 
pensburg.  Pennsylvania. 

HOE  32  PAGE  ROTARY  PRFjSS 


inch  plates,  with  10-Ton  .AC  Electric 
Metal  F’urnace. 


WOOD  Single  .Automatic  Autoplate  and 
Wood  -Autoshaver  for  23-9  16  inch 


any  size.  Prompt  or  delayed  shipment  OOIXFR  deck,  reversible  cylinders,  plates,  with  8-Ton  Gas  Metal  Furnace. 


guaranteed.  Original  mill  quality.  Con-  double  newspaper  folder.  %  page  mail 
tact  East  West  Trading  Corporation,  folder,  length  eut-off  224^".  7/16" 

79  Wall  'Street,  New  York  5,  N.  Y.  plates,  metal  furnace,  casting  box.  and 
HAnover  2-0165.  nlate  finisher. 


plates,  metal  furnace,  casting  box.  and 
plate  finisher. 

.TOHN  GRIFFITHS  CO.,  INC. 

11  West  42nd  St..  New  York  36,  N.  Y. 


PAPER  rolls  on  each  end.  folder  in 
center.  23  9/16'  cut-off.  AC  drive. 


FOR  'SALE:  24-Page  Hoe  Web  Press. 


NEWSPRINT  AYANTF:D  .TOHN  GRIFFITHS  CO.,  INC. 

ROLI..S.  Sheets.  .Any  Size.  .Vll  t>T>e  ♦Snd  St..  New  York  36,  N. 

Print  Papers.  ALgonquin  4-8729.  N.  i".  - 

ONE  of  N.  Y.’s  largest  converters  i  .  „«c.o 

offers  newsprint.  iS.  B.  Behrens  A  Co.,  -  GGSa  LNllS 

115  Onderdonk  .Ave.,  Brooklyn.  Phone  I  «  u  j  «  u 

Evergreen  6-0505.  I  PAPER  rolls  on  each  end.  folder 

- - - - —  center.  23  9/16'  cut-off.  AC  drive. 

^WHi'?F^NFW^P^R?NT^  GEORGE  C.  OXFORD 

'^HIlE  NEiAr SPRINT  3oj  903  Boise,  Idal 

.Available  in  any  size  — - - — ■ 

ROLLS  OR  .shF'ETS  ,  .SALE:  24-Page  Hoe  Web  Prei 

Domestic  or  Export  2  plates  wide.  23-9/16"  sheet  ci 

_  suitable  for  straight  newspaper  or  ta 

shlnmtnf  loid  work,  with  H  pg.  folder,  comple 

equipment  and  A.O.  Motoi 
available.  Box  932,  Editor  &  Publisher.  Available  now.  (Caji  also  be  offered 

C.AN.ADIAN  Newsprint,  original  mill 
•hipment.  any  siio  rolls,  carload  lots  * 

at  attractive  price.s.  gVpril  shipment 
and  continuons  bookings.  Inquiries  in¬ 
vited.  Canadian  Newsprint  Supply  Co.»  LJ  ^  C 

Alfred  Horn.  18  Fast  -il  Street,  New  ^  ^  ^ 

York.  N.  Y,  Tel.  ORegon  9-3>870.  5  UNIT  PRESS 

PAPER  MILL  FOR  SALE 

SM.ALL  two  machine  Paper  Mill  for  '>—15  P-AGE  Balcony  type  units 


WOOD  Color  Plate  Pre-Register  Ma¬ 
chine  for  23-9  16  inch  plates.  New 
Condition. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave..  New  Y'ork  18.  N.  Y.  1 


9TFiRFX)TYPER8  band  saw  for  sale, 
reasonable.  The  Angiistine  Company. 
Marshalltown.  Iowa. 


GFORGF  C  OXFORD  ® 

„  nc,  ^  w  •  T4  SOOTT  heavy  duty  Dry  Mat  Roller. 

Bo*  90®  Boise.  Idaho  3.^00  Hoe  Metal  Pots. 


OLAYBOURN  Precision  Flat  Shaver. 
HOFl  double  Matrix  Drying  Table. 
F'L.AT  &  Curved  Plate  Routers. 


plates  wide.  23-9/16"  sheet  cut.  CURVED  Shavers  &  Casting  Boxes. 


suitable  for  straight  newspaper  or  tab¬ 
loid  work,  with  %  pg.  folder,  complete 
Stereo,  equipment  and  A.O.  Motors. 


L.ARGE  Quantity  Cutler  Hamiiier  Con¬ 
veyor  Sections. 

16.  24  &  32  PAGE  Newspaper  Presses. 


Available  now.  (Can  also  be  offered  as  THOM.AS  W.  HALL  COMPANY.  INC. 


a  16-page  press).  Box  1130,  Editor  & 
Publisher. 


HOE 

5  UNIT  PRESS 


sale  now  producing  standard  news¬ 
print.  located  near  Philadelphia. 
Priced  right.  Box  1120,  Editor  & 
Publisher. 

Photo-Engraving  Equipment 

COMPLETE 

PHOTO  ENGRAVING 
DEPARTMENT 

OP  THE  Former  .SOUTHWEST 
CITIZEN 

In  Lake  Charles,  Louisiana 

ALL  Chemeo  —  2)4  year  old  equip¬ 
ment  with  the  exception  of  the  camera 
which  was  on  lease. 


Rubber  Rollers.  Ink  Pumps 
Snhstmeture  with  Roll  Stands 
2 — C-H-f^onveyors,  1  double  Folder 
2 — .AC  Motor  Drives  Full  Automatic 

For  further  information  write 

JOHN  GRIFFITHS  CO.,  Inc. 

11  WpRt  42nd  St.,  New  York  3^.  N.  Y. 


6  UNIT  HOE  PRESS 

VERTICAL  type  2154"  cutoff.  2 
double  folders,  rubber  rollers:  serial 
No.  2594.  .Available  immediately.  Can 
be  divided. 


BEN  SHULMAN  ASSOCIATES  ?EN  SHULMAN  ASSOCIATES!  pjMce  newsipaper  pr<*ss 

500  5th  Ave..  N.  Y.  Ph.  BR  9  1132  ’“O 


120  West  42nd  St.,  New  York  18.  N.Y. 
(Plant  at  .Stamford.  Conn.)  j 

Wanted  to  Buy  1 

NEW.-iP.VPFiR  PRESSES 
LiNOTYPtis  —  intertypf:s 
CHJMPOSIXG  ROOM  EQUIPMENT 
PLANT  APPRAISALS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  18,  N.  Y. 

WANT  16  OR  24  PAGE  Duplex  Tn- 
bular  Preas.  Want  good  press  with  AO 
motor  equipment  and  complata  stereo¬ 
type  equipment.  Will  inspect.  Box  No. 
810,  Editor  A  Pnblisher. _ 

WANTHD:  Heavy  duty  dry  mat  roller 
and  Elrod  'Machine  with  electric  Pot. 
Box  1006.  Editor  A  Publisher. 

WANTED  a  6  unit  press  with  two  sets 
double  folders.  AC  drive.  Box  1113, 
Editor  &  Pnblisher. _ 

WE  WISH  to  buy  two  additional  units 
for  a  Scott  sextuple  press.  Address 
offers  to  Ambar  Motors  Oorp.  P.  O. 
Box  2537.  Havana.  Cuba. _ 

WE  WANT  TO  BUY  a  sixteen  or  24 
page  new.sipaper  press  complete  with 
slcreotyiie  equipment.  The  Dnqiiesne 
Times.  Diiqueene.  Penn-sylranis. 


_ HELP  WANTED _ 

_ Administrative 

TGP-F'LIGHT  combination  salesman- 
photographer  to  operate  bureau,  write, 
supervise  circulation.  Liberal  commis¬ 
sions.  Like  owning  own  newspaper. 

Box  1125,  Editor  A  Publisher. _ 

W.ANTED — Man  to  head  a  small  New 
Flngland  evening  and  Sunday  newspa¬ 
per.  Strongly  competitive  situation.  A 
stout  job  for  a  stout  fellow.  The  man 
we  are  looking  for  could  at  present 
be  working  as  an  advertising  manager 
or  assistant  to  business,  manager.  Must 
have  knowledge  of  over-all  newspaper 
operation.  Give  complete  background 
and  salary  expected  in  first  applica¬ 
tion.  Write  Box  1105.  Editor  A  Pub¬ 
lisher. 

_ Artists — Cartoonists 

ADN  F:RT1S1-'vG  layout  .\RTI.ST — 
Big  Town  opportunity  for  crackerjack 
artist  now-  on  small  town  daily  who 
wants  to  move  into  large  field.  Two 
to  five  years'  experience  in  agency  or 
newspaper  preferred,  but  talent  and 
ability  more  important.  State  qualifi¬ 
cations  and  references  in  letter  and 
submit  samples  of  work.  Personnel  De¬ 
partment.  Washington  Post.  Washing 
ton,  D.  C. 

Ckcwtotioa 

MARVELOUS  OPPORTUNITY  f^ 
young  man  with  all  knowledge  of  cir¬ 
culation  to  take  complete  charge  ot 
circulation  department  on  fast  growing 
daily  newspaper  in  Southwest.  .Appli¬ 
cant  for  this  position  must  be  a 
hustler  and  willing  to  do  outside  work 
as  well  as  handle  all  office  details. 
Must  be  capable  of  doing  all  promotion 
work  and  above  all  must  have  ideas 
to  build  circulation.  No  novices  want¬ 
ed.  .Mail  complete  information  plus 
references  to  Box  t2(>9.  Fiditor  A 
PiiM'she-. _ _ _ _ 

OPPORTUNITY  For  Good 
Mailroom  F’oreman 

TIMES-UNION,  -Vlbany,  N.  T.,  leading 
newspaper  in  circulation,  advertising, 
northeastern  New  York,  fine  new 
plant,  needs  outstanding  mailroom 
foreman.  Mailroom  ITU  Mailers’ 
union,  wire  tyers.  conveyor,  all  modern 
equipment.  Good  working  eonditions. 
Write  in  confidence  with  fullest  infor- 
'  mation.  including  references,  experi¬ 
ence.  H.  P.  Haas,  Basinets  Manager, 
Times-Union.  .Albany.  N.  Y'. 

I  W.ANTED: 

I  Experienced  district  man — 5  day 
week  evening  paper — northeast  Ixiuisi- 
ana— $75  week  starting — opportunity 
to  advance.  F'uH  particulars  first  letter. 
Write  P.  O.  Box  1213.  Editor  A  Pub¬ 
lisher _ _ _ 

WiANTED:  Traveling  Representative 
to  travel  Kansas  and  Nebraska  for 
large  metropolitan  newspaper.  Liberal 
salary  and  expenses.  Prefer  experi¬ 
enced  man  who  knows  this  territory. 

I  Box  1203.  Editor  A  Publisher. 

;  AGGRESSIVE  CIRCULATION  MAN- 
I  AGFIR  for  sjiiaB  daily.  Please  tell 
what  you  can  do  and  for  how  much. 

I  Box  1243,  Flditor  A  Publisher. 

_ Dfaplay  Advertisimt 

RETAIL  DISPLAY  SALESMAN  — 
above  average  in  sales,  coipy  and  lay- 

'  onti.  State  experience,  age,  references, 
salary  expected.  W.  H.  Fnller,  Elkhart 
Truth,  Elkhart,  Indiana. _ 

REGULAR  AD  STAFF  MAN 
WANTED 

RETIREMENT  creating  opening  In 
regular  disnlay  advertUing  staff  of 


regular  display  advertUing  staff  of 
Wichita  Eagle  for  reliable,  experi¬ 
enced,  capable  and  energetic  aaleiman. 
The  man  we  seek  mnst  be  cooperative 
and  willing  to  learn  and  tell  thU  nuir- 
ket.  He  must  be  able  to  make  accept¬ 
able  layouts  and  thoroughly  Mrvice 
accounts  large  and  small.  Wichita, 
Kansas  is  one  of  best  business  spota 
in  the  nation;  is  lively,  clean  and  a 
pleasant  place  in  which  to  live.  Please 
w^te  your  qualifications,  background, 
references  and  personal  description. 
Speed  in  answering  this  notice  U  ee- 
sential.  Address  Letter  to  Jack  Speer, 
'  Advertising  Director.  Only  applicants 
I  interested  in  a  steady  connection  are 
>  asked  to  reply. 


editor 


PUBLISHER  for  March  29.  1952 


_ HELP  WANTED _ 

_ Display  Advertising _ 

ADVERTISING 

COPYWRITER 

Sales  proiiii>tioii  department  of 
major  marketing  corixj'ration  seeks 
an  experienced  Copywriter  with 
well-rounded  background,  perhaps 
newsi)ai>cr,  and  genuine  interest  in 
writing.  Should  be  creative,  facile, 
versatile  writer  capable  of  handling 
wide  range  of  assignments  from 
semi-technical  product  literature  to 
strong  selling  retail  dealer  and  con¬ 
sumer  promotional  material.  Write 
fully  giving  complete  employment 
history,  education  and  age.  Long 
range  opportunity  in  expatiding  or¬ 
ganization  for  responsible  writer 
desiring  permanent  position.  Box 
EP  d25.  221  \V  41  St.,  Xew  York. 

\yi)itAN  who  can  sell  advertising,  spe¬ 
cial  pages,  etc.  $100  week  potential. 
Box  1123,  Editor  &  Publisher. 
SPECIAL  EDTflbX  MAN  lor  state- 
wide  number.  Should  gross  $50,000. 
Give  references,  record.  Box  1124, 
Editor  &  Publisher. 

DISPLAY  SALESMAN  wanted  by 
daily  part  of  newspaper  chain 
where  there  is  opportunity  for  ad¬ 
vancement.  Good  chance  for  young 
man  who  wants  to  learn  more  of  sell¬ 
ing.  layout  and  copy.  3  man  staff, 
6,400  circulation.  Starting  wage  $60 
with  increases  and  advancement  de¬ 
pending  on  performance.  The  Evening 

Democrat,  Fort  Madison,  Iowa. _ 

EXCELLENT  OPPORTUNITY  for  ex¬ 
perienced  advertising  salesman,  with 
Virginia  daily.  Slust  be  good  in  layout, 
copy,  and  developing  retail  accounts. 
Salary,  commission,  many  other  liberal 
benefits.  Write  in  full.  Box  1241, 
Editor  &  Publisher. 


SALES  MANAGER 

^-4.TI0N.4L  newspaper  organization. 
New  York  headquarters  wants  man 
(35-45)  of  proven  ability  to  develop 
and  sell  selected  markets  on  local  and 
national  basis.  Exceptional  opportuni¬ 
ty,  permanent  position.  Salary  and 
percentage  of  gross.  Write  fully  in¬ 
cluding  requirements  to  Box  1208, 
Editor  &  Publisher. 


WE  NEED  an  advertising  man  who 
can  SELL  .  .  .  small  ads  ,  .  .  large  ads 
.  .  .  special  editions,  on  11,358  ABC 
daily  evening  paper,  35  miles  between 
Philadelphia  and  .Atlantic  City.  Expe¬ 
rienced.  Sober.  Permanent.  Good  sal- 
ary.  Times  Journal.  Vineland.  N.  J. 

DI.SPLAY  advertising  salesman  on 
progressive,  northeastern  Ohio  daily 
with  circulation  of  14.400.  Experienced 
man  or  recent  graduate  of  journalism 
school.  Work  includes  servicing  estab¬ 
lished  accounts,  writing  copy,  making 
layout,  selling  new-  accounts,  ^eady 
employment.  Starting  salary  commen¬ 
surate  with  qualifications.  Opportunity 
for  advancement.  Write  or  call  the 
Painesville  Telegraph,  Painesville, 
Ohio. 


EXPERIEiNOED  Display  Advertising 
and  layout  man.  Excellent  opportunity 
for  wide  awake  alert  salesman  on 
'veekly  in  thriving  community.  Give 
full  particulars.  The  Courier  News¬ 
papers,  6136  Michigan,  Detroit  10, 
Michigan. 

Editorial 

CITT  NEWS  REPORTER  under  85 
wanted.  Elxperienee  necessary.  Excel¬ 
lent  pay.  Fine  future,  stock  purchase 
plan,  retirement  program.  Hospitaliza¬ 
tion  benefits.  Press-Citizen,  Iowa  City, 
Iowa. _ 

WANTED — Yonng  man  to  handle 
sports  and  do  general  reporting.  Jones¬ 
boro  Sun,  Jonesboro,  Arkansas. 

70 


HELP  >V ANTED 


_ Editorial 

UPPORTLNITI  iOK  MANAGING 
EDITOR — capable  of  producing  top 
notch  small  town  newspaper.  Must  be 
willing  and  able  to  do  fast,  intelligent 
job  of  editing,  writing  and  staff  coacb- 
ing.  Southwestern  college  town  of  20,- 
000  in  good  agricultural  community. 
Ideal  living  conditions.  Aggressive  pub¬ 
lisher,  modern  plant,  solid  operation. 
Possible  future  part  ownership  after 
ability  proven.  Address  Box  1042, 

Editor  Sc  Publisher. _ 

AGGRESSIVE,  experienced  young  man 
for  managing  editorship,  7  day  news¬ 
paper.  Large  midwestern  market.  Pre¬ 
fer  college  graduate  interested  in  his 
future.  $9  or  $10,000  salary  to  start. 

Box  1103,  Editor  &  Publisher. _ 

THE  Rockford  (Ill.)  Morning  Star  and 
Register-Republic  have  opening  for 
thoroughly  trained  woman’s  page  edi¬ 
tor.  Applicant  should  be  prepared  to 
manage  social  department  and  direct 
several  writers  preparing  daily  pages 
for  morning  and  afternoon  editions 
and  for  Sunday  morning  social  section. 
We  want  a  completely  competent  wom¬ 
an  with  mature  judgment;  knowledge 
of  makeup;  ability  to  handle  person¬ 
nel;  crisp,  pleasant  personality;  good 
background  of  cultural  activities  that 
would  come  under  her  department;  a 
skilled  writer  and  capable  desk  man¬ 
ager.  Regional  background  preferred, 
but  not  mandatory  if  applicant  can  ad¬ 
just  herself  to  lively,  middle  western 
city.  We  want  a  person  who  wants  a 
permanent  job.  Write  John  Grimes, 
Executive  Editor,  Rockford  Morning 
Star  and  Register-Republic,  Rockford, 

niinois. _ 

OUB  REPORTER,  male  or  female,  for 
Louisiana  weeklies  under  new  manage¬ 
ment.  Will  work  into  excellent  job  if 
ambitious.  Reply  Mr.  Speight,  Lafay¬ 
ette,  (Louisiana)  Progress. 

EDITtIR  for  long-established  county 
seat  weekly  in  beautiful  college  town, 
over  6,000  population.  Paper  has  ex¬ 
cellent  growth  potential.  Write  full  de¬ 
tails  immediately.  Lewisburg,  Pennsyl¬ 
vania  Journal. 


EXPERIENCED  COPY  READER— 
Wanted  by  large  upstate  New  York 
morning  daily.  Must  be  fast,  accurate, 
dependable.  Immediate  opening.  Write 
fully  in  confidence.  Box  1237,  Editor 
&  Publisher. 

EXPERIENCED  wire  editor — reporter 
wanted;  also  general  reporter.  Jour¬ 
nalism  graduate  preferred  who  wants 
chance  for  broad  training  on  top  notch 
10,000  circulation  daily.  Salary  is 
based  on  ability  and  experience.  In¬ 
clude  full  details,  minimum  salary  re¬ 
quirements,  references  first  letter. 
.4pply  Homer  W.  King.  Geneva  Daily 
Times,  Geneva.  New  York. 


OUTDOOR  WRITER  MIDWEST 

SHOULD  KNOW  fishing  and  boating 
thoroughly  and  be  tight  sparkling 
writer.  At  least  5  years  with  news¬ 
paper.  Magazine  and  radio  experi¬ 
ence  desirable  but  not  required.  State 
experience  and  present  salary  in  first 
letter.  Interview  can  be  arranged  in 
Chicago  or  New  York.  Box  1227,  Edi¬ 
tor  and  Publisher. 


REPORTER.  Some  experience  or  jour¬ 
nalism  grad.  Opening  morning  news¬ 
paper  April  1st  or  immediately  there¬ 
after.  Employment  Manager,  Meriden 
Record,  Meriden,  Connecticut.  Phone 
5-1661.  Collect. _ 


TWO  DESK  MEN 

Write  Publisher.  News- Star- World, 
Monroe.  Louisiana. 


WIRE  EDITOR  by  8.000  circulation 
Nebraska  afternoon  daily.  (Jive  full 
details  on  education  and  experience. 
Sun,  Beatrice.  Nebraska. _ 

REPORTER  for  progressive,  north¬ 
eastern  Ohio  daily  with  circulation  of 
14.400.  Experienced  man  or  recent 
graduate  of  journalism  school.  Per¬ 
manent  position  with  opportunity  to 
advance.  Starting  salary  to  match 
qualifications.  Write  or  phone  the 
Painesville  Telegraph.  Painesville, 
Ohio. _ 


REPORTER,  preferably  with  sports 
and  Graphic  know-how.  Midwest 
daily.  Box  1242,  Editor  &  Publisher. 


_ HELP  WANTED 

Editorial _ 

POSITION  OPEN  on  Desk.  Seventy- 
Five  dollars  week.  Rocky  Mountain 
afternoon  daily.  Managing  Experience 
necessary.  Box  1154,  Editor  &  Pub- 
li.sher. 


Promotion — Public  Keiations 


ADVERTISING  and  Sales  Promotional 
Manager  for  retail  department  store. 
Steady  position,  good  salary.  Apply  by 
writing  Box  1127,  Editor  &  Publisher. 

CREATIVE 

ADVERTISING  PROMOTION  MAN 
FOR  permanent  position  in  promotion 
department  of  metropolitan  newspaper 
in  Pacific  Northwest.  Must  be  top-cali¬ 
ber  idea  man  with  talents  and  abilities 
to  express  bis  ideas  in  visual  form. 
Not  a  sales  job  but  a  knowledge  of 
newspaper  advertising  helpful.  Must 
be  able  to  plan  and  prepare  effective 
sales  promotion  material  such  as  pres¬ 
entations,  direct  mail,  newspaper  ads, 
etc.  Only  qualified  creative  promotion 
men  with  newspaper  promotion  or  ad¬ 
vertising  agency  experience  need  ap¬ 
ply.  Write  fully  in  confidence.  Box 

1126,  Editor  &  Publisher. _ 

.4.5>SISTANT  Contest  Manager,  on  N.a- 
tional  weekly,  correspondence  and  of¬ 
fice  work:  beginner  or  experienced; 
midwest.  Box  1240,  Editor  &  Pub¬ 
lisher _ 

_  Salesmen 


MECHANICAL  EQUIPMENT 
SALESMAN 

WE  have  vacancy  on  our  sales  staff 
for  two  salesmen  of  experience  or 
who  can  be  developed.  State  age,  past 
employment  and  experience.  Box  1031, 
Editor  &  Publisher. 


SALESMAN  for  central  States  to  sell 
Press  Room  Supplies.  Experience  es¬ 
sential  but  not  necessary.  Box  1015, 
Editor  &  Publisher. 


SALESMAN 

to  sell 

Goodyear  Newspaper  Supplies 
Rollers  —  blankets  —  cutting  rubbers 

Middle  West  Territory 


J.  Thomas  McHugh  Co. 

31  East  Georgia  Street 
Indianapolis  4.  Indiana 

500  Fifth  .\vpnue 
New  Y'ork  36.  N.  Y. 


S.-VLESM.IN — Printing  ink.  Well  es¬ 
tablished  firm.  Require  individual  with 
Graphic  Arts  experience,  not  neces¬ 
sarily  printing  ink.  Permanent  posi¬ 
tion.  Some  traveling.  Answers  confl- 
dential.  Box  1201.  Editor  &  Publisher. 
S.A.LESMEN — to  sell  comic  strip  fqa- 
tures  at  your  convenience.  For  details, 
Box_J^2^j_E(iitor_&_Jhiblishen^^^^__ 

Vierhanical 

COMPOSITOR  WORKING  FOREMAN 
— Newspaper  shop  printing  weekly 
newspapers.  Mnst  have  thorough 
knowledge  of  the  bnsinees  pins  execn- 
tive  ability — ^Philadelphia.  Write  Box 
1133,  Editor  t  Publisher. 

LINOTYPE  MACSmST  for  mainte¬ 
nance  of  machines  in  compoaing  room 
of  struck  newspaper.  Eastern  City. 
Permanent  or  temporary  as  desired. 
Good  pay.  Write  experience  and  refer¬ 
ences  in  detail  to  Box  1104,  Editor 
&  Publisher. 

LINOTYPE  WORKING  FOREMAN— 
must  make  minor  repairs— <5  machines. 
Capable  of  efficient  management.  Phila¬ 
delphia.  Write  Box  1132,  Editor  & 

Publisher. _ 

WANTED:  bead  machinist,  mnst  bo 
familiar  with  mixers,  quadders,  Lud¬ 
low,  Elrod,  Teletypesetters.  Good  work¬ 
ing  conditions,  pleasant  plant.  Write 
0.  A.  Porter,  Telegraph-Herald,  Dn- 

bnqne,  Iowa. _ 

ROTARY  PRESiSMAN  Experienced  on 
24  page  Duplex  One  to  One.  Must  be 
first  man.  Want  immediately.  Union 
scale.  5-day  week.  Write  or  wire  to 
Dept.  P.  La  Grange  Citizen,  La  Graqge, 
Illinois. 


INSTRUCTION 


Printing  Courses 

“midland  linotype  school 
Charles  City,  Iowa.  Handic^sp,  Civil¬ 
ian,  Veteran  courses.  Free  Placement. 


SITUATIONS  WANTED 


Administrative 


ADMINISTR.4TIV  E  ASSISTAN'T. 
Woman  with  excellent  background  in 
public  relations,  advertising,  and  pub¬ 
lishing  seeks  responsible  work.  Good 
organizer  with  attractive  personality 
and  appearance.  Box  1122,  Editor  & 
Publisher. 


FLORIDA  Publishers!  Veteran  —  27 

_ Married  —  2  years  University  of 

Florida — 3  years  Space  Salesman  on 
7  000  daily;  Wants  to  learn  Business 
End.  Determined  clear  thinker  with 
imagination — likes  people — desires  re¬ 
sponsibility.  Box  1110,  Editor  and 
Publisher. _ 


Your  Opportunity 


TO  secure  a  successful  publisher  of  a 
small  town  southern  daily  as  assistant 
to  publisher,  business  manager  or  ad¬ 
vertising  director. 

EXCELLENT  record  on  both  large  and 
small  papers,  particularly  strong  in 
advertising  and  circulation  promotion 
and  in  increaeing  of  revenue. 

REFERENCES  furnished  and  will  be 
glad  to  arrange  for  interview. 

SALARY  and  bonus  arrangement  pre¬ 
ferred.  Now  employed  and  owner  of 
38%  of  company  stock. 

Write  Box  1141,  Editor  Sc  Publisher. 


STREAMLINING  BRINGS  PROFITS 

GENERAL  MANAGER,  successfully 
converts  losers  by  overall  adoption  of 
modern  industrial  methods.  Applies 
weeklies  to  metropolitan  chains,  will 
accept  temporary  assignment  or  per¬ 
manent  connection  for  top  or  back 
stop  job.  Know  all  departments.  Busi¬ 
ness  Administration  and  Journalism 
graduate.  Best  references.  Box  1151, 
Editor  &  Pnblisher. 


EDITORIAL  EXECUTIVE 

AVAILABLE  FOR  INTERVIEW 
AT  A.  N.  P.  A.  CONVENTION 

IF  YOU  are  looking  for  a  top 
man  (age  50)  let’s  make  a 
date. 

II.-kVE  successful  record  on 
several  dailies  in  25  to  100,- 
000  circulation  class. 

CAN  provide  excellent  refer¬ 
ences  from  previous  employ¬ 
ers. 

SEEK  post  as  administrative 
assistant  to  publisher,  execu¬ 
tive  or  managing  editorship. 

CIRCUMSTANCES  make  vol¬ 
untary  change  desirable. 

Box  1219,  Editor  &  Publisher 


WANT  TO  BE  PART  of  your  news¬ 
paper  and  not  have  weighted  respon¬ 
sibility  of  running  it!  Midwestern, 
conservative  editor.  Six  years  daily, 
weekly  experience.  Will  pay  $2,000 
starting  interest  and  gradually  work 
into  management  of  your  weekly 
daily.  As  ability,  integrity  proven  will 
gradually  pay  reasonable  price  for  pa¬ 
per.  Property  mnst  be  big  enough  to 
support  this  arrangement.  Box  1230, 
Editor  Sc  Publisher. 


Send  your  ad  copy  now  to  Interest 
publishers  attending  the  ANFA 
convention  week  of  April  21. 


J 


EDITOR  &  PUBLISHER  for  March  29,  1952 


SITUATIONS  WANTED 


_ Artists — Cartoonists  I 

£Xi’LKili.SUta>  AitTiST  m  commer¬ 
cial  art  and  editorial  cartooning,  fa-  | 
miliar  with  photo-engraving  procesa. 
33  yeara  old,  family  man.  Sober,  de-  : 
pendable,  and  capable.  box  lOUU,  I 

Kditur  &  Publisher. _ 

.t.V.Vll.i.tBi.K  MOW.  e.\porienced  cdito-  , 
rial  page  cartoonist:  adi-pt  at  carica¬ 
tures  of  newsy  personalities;  work 
well  known  to  K&  P  readers;  recipient  ■ 
of  top  Kreedoms  prize  and  other  na¬ 
tional  awards;  lately  witli  important 
Mew  Kngland  newspaper,  can  produce  | 
powerful  cartoons  for  American  way  i 
of  life.  Write  or  wire  FRANK  K.  ; 
.4G--A.K,  91  Mo.  7th  Street,  Newark,  1 
New  Jersey.  ' 

C'irculatiun 

ClRCLiLATIOM  EXECUTIVE  teeka  a  | 
publisher  that  is  not  satisfied  with  his  ' 
present  departmental  operation  and  i 
can  use  23  years’  experience  and  man-  ' 
sgement  to  advantage.  Expert  on  lattle 
Merchant  Plan,  Newsstands  and  Mail 
circulation.  Thorough  knowledge  ABC  | 
and  promotion.  Good  personnel  man.  I 
Proven  records  of  results.  Presently  ! 
employed  large  eastern  daily.  Age  43,  | 
family  man.  Available  30  days.  Refer¬ 
ence  on  request.  Box  927,  Editor  & 
Publisher. 

THIS  CIRCULATION  JIANAGER  will  I 
produce  maximum  revenue  and  circa-  | 
lation  for  any  publisher  (any  size  pa-  i 
per).  Now  successfully  operating  130,-  ' 
000  class  paper.  Desires  challenging 
onportunity  to  further  prove  ability,  i 
Wants  a  friendly,  cooperative  situa-  ' 
tion  offering  equitable  compensation  ‘ 
and  basis  for  retirement.  Good  health.  | 
Excellent  references.  Confidential.  Box  I 

1019,  Editor  &  Publisher. _ 

TOP  PLIGHT  Circulation  Manager  i 
with  experience  in  all  phases  of  de¬ 
partmental  operation  presently  em¬ 
ployed  on  a  medium  size  newspaper, 
salary  $11,000.  Available  30  days. 
Excellent  reason  for  desiring  change. 

Box  1052,  Editor  &  Publisher. _ 

CIRCULATION  MANAGER  —  Thor¬ 
oughly  experienced  in  all  phases  news¬ 
paper  circulation,  M.E.S.,  small  and 
large,  city  and  country,  office  and  field.  | 
Capable,  dependable,  excellent  record,  | 
best  references,  good  education.  Age 
36  —  married  —  2  children.  Now  em¬ 
ployed  but  desire  change.  Can  build 
and  maintain  sound  circulation,  eco¬ 
nomical  operation.  For  additional  in¬ 
formation  and  references,  write  Box  ' 

1121,  Editor  &  Publisher. _ 

X  YOUNG  MAN.  (32  years)  experi¬ 
enced  from  ground  up,  as  carrier,  dis¬ 
trict  niHiiag'  r.  city  circulation  manager 
and  acting  assistant  i-irculation  man¬ 
ager.  desires  challenging  opportunity, 
either  as  circulation  manager,  or  as 
assistant.  Desires  permanent  position, 
but  will  consider  special  temporary 
circulation  job.  Excellent  references. 
-Ivailahle  immediately.  A.  M.  Jiles. 
1127  Harp  St.,  R.alcigii.  North  Caro- 

lina.  Phone  3  3290. _ 

CIRCUL.VTION  .manager  with  ex‘ 
cellent  home  delivery  record  and  30 
years’  experience  seeks  to  connect 
with  paper  in  East.  Minimum  salary 
$150.  Box  1231,  Editor  &  Publisher. 

Oasslfied  Advcrtlslin 

CLASSIFIED  MANAGER — Sound 
knowledge  of  what  it  takes  to  build 
a  profit  -  making  want  -  ad  section, 
backed  by  20  years’  experience  in 
doing  it.  Fully  capable  of  managing 
any  size  operation.  Top  recommenda¬ 
tions  and  a  record  that  will  stand 
close  investigation.  Available  immedi¬ 
ately.  Box  005,  Editor  A  Publisher. 

_ Display  AdvertlsInK _ 

ADVERTISING  MANAGER,  4,500 
daily,  college  town.  Age  33,  12  years’ 
experience.  Present  location  5  years. 
Desire  change  to  larger  papei^— or,  pne 
with  more  opportunity.  Salary  $4,500. 
West  Ooast  or  Rocky  Mountains  pre¬ 
ferred.  Sober.  Excellent  references. 

Box  1115,  Editor  k  Publisher. _ 

SEASONED  ADVERTISING  MAN.  10 
years’  experience,  college  education, 
well  versed  in  national  and  local  ac¬ 
counts,  two  years  as  a-ssistant  adver¬ 
tising  manager  on  daily  of  12,000  cir¬ 
culation.  Well  acquainted  in  reporting 
fleld,_  also  sports  editor  and  public 
relations  work.  State  minimum  salary 
in  first  letter.  Howard  T.  Kosbau,  17 
North  High.  Waukon.  Iowa. 


SITL  ATIONS  >V .ANTED  1 


Display  Advertising! 

.VD  M.AM  OR  .M.AN.AGEK,  11  YEARS’  j 
I'.xperience  on  small,  medium,  large 
dailies  and  in  Public  Relations.  Mow 
on  nationally  known  metropolitan 
daily.  Family  man,  age  34.  Strong 
on  planneil  selling,  specials,  promo¬ 
tion.  -Minimum  $120.  Box  1206,  Ed¬ 
itor  &  Publisher. 

ADVERTISIMG  MANAGER  and,  or 
general  manager  seeks  change  to  me¬ 
dium  sized  daily.  Married.  In  early 
thirties — 7  years'  experience.  Location 
open.  Box  1330,  Editor  &  Publisher. 

BRIGHT  YOUNG  LADY,  2  years  col- 
lege,  l!j  years’  experience  local  and 
national  desires  opportunity  with  live 
daily.  Please  write  Box  1222,  Editor 
A  Publisher. 


SITUATIONS  WANTED 


Editorl«l 

CORRESPONDENCE  INVITED 
FROM  evening  newspaper,  preferably 
in  dry  climate,  by  family  man,  33, 
thoroughly  experienced  news  executive. 
Real  opportunity  wanted,  now  or  later, 
as  news  editor  or  assistant  to  manag¬ 
ing  editor  at  $123  weekly  starting 
salary.  Box  1142,  Editor  &  Publisher. 


EDITOR  AND  FEATURE  WRITER  ! 
on  national  weekly  trade  magazine,  27,  ' 
looking  for  attractive  opening  with  ! 
Eastern  newspaper.  Amherst  B.A., 
Columbia  M.A.,  Veteran.  Good  newspa¬ 
per  experience.  Top  ability  and  char-  ' 
acter  references  inclnde  present  em-  I 
ployer’s.  Box  917,  Editor  &  Pablisher.  | 

ASSOCIATE  EDI’TOR,  27,  presently 
handling  copy  and  layout  for  top  grade 
trade-magazine.  Background;  four 
yeara  of  newspaper,  magazine  work. 
B.A  degree.  Box  lOM,  Editor  A  Pub¬ 
lisher. 

REWRITEMAN-REPORTER,  8  I 

years’  experience,  seeks  job  on  grow¬ 
ing  Southern  California  daily  in  a 
growing  city.  Capable,  accurate.  Must 
return  to  California.  Married,  three 
years  college.  Now  employed,  large 
Midwestern  daily.  Box  001,  Editor  A 
Publisher. 

DESKMAN — 5  years  wire,  makeup  on 
10,000  circulation  daily  in  east  seeks 
desk,  reportorial  job  in  large  field 
east  sf  Chicago.  31,  family,  college, 
request  interview.  Box  1041,  Editor  A 
Publisher. _ 

EDITOR  of  education  magaxine  (45,- 
000  circulation)  for  four  years,  news¬ 
paper  reporter  six  years  before  that; 
degrees  in  journalism  and  education; 
unmarried  woman,  30.  $6,000  up.  Box 
1010,  Editor  A  Publisher. 

ENGLISH  MAJOR,  30,  single— draft- 
exempt.  Seeks  beginning  reportorial. 
Have  production  but  no  reporting  ex-  i 
perience.  Daily,  weekly  75-100  mile 
radius  New  York  City.  Box  1034,  Edi¬ 
tor  A  Pablisher. 

EXPERIENCED  newspaper  editor-  j 
reporter  (general,  theatre).  'Young. 
Degrees.  Vet.  Flnent  French.  Box 
1024.  Editor  A  Publisher. 
EXPERIENCED  newspaperman,  in 
late  30’s,  married  and  father  of  three 
small  children,  desires  position  as 
managing  editor  or  city  editor  of  small 
city  daily  (20,000  to  30,000  circula¬ 
tion).  Now  a  New  Englander,  will  go  I 
anywh»re.  Write  Box  1014,  Editor  A 

Publisher, _ 

HD  SB  ANb-WI^  editorial  award¬ 
winning  team  can  spark  society  pages 
or  mn  any  part  of  paper  or  magazine. 
Box  1002,  Editor  A  ^blishqr. _ 

WANT  REPORTING  JOB,  26,  mar¬ 
ried,  vet,  ear,  B.S.  in  journalism,  3 
years’  experience  on  dailies,  done  news 
and  sports,  handled  graphic.  Box 
1049,  Editor  A  Publisher. 

MATURE  REPORTER.  DaUy,  wire 
service  and  specialised  Washington, 
D.  0.,  coverage  seeks  newspaper  or 
newsmagazine  post  in  states  of  Penn¬ 
sylvania,  Oonnectieut,  New  York  or 
New  Jersey.  Now  in  labor  field.  Mar¬ 
ried,  8  children,  age  3’7.  Box  1018, 
Editor  A  Pablisher. 

CITY  DESK,  REWRITE,  11  years 
daily  experience,  now  working.  Fast 
man,  87,  family.  Geeks  western  Job. 
now  in  Francisco.  Box  1059,  Edi- 
tor  A  Publisher. 

Rfia»ORTER  -  PHOTOGRAPHER,  27, 
vet,  three  years’  experience.  Go  any¬ 
where.  Sober.  Available  on  notice. 
Contact  Stan  Koester,  411  Galena  Ave., 

Dixon,  minois. _ 

METROPOLITAN  REPORTER-COPY- 
READER — 27,  B.A.,  3%  years’  expe¬ 
rience.  Apt.  9-E,  445  Wellington. 

Chicago,  Illinois. 


REPORTER.  4  years’  experience  on 
daily  in  city  of  40,000.  ^od  record 
on  all  beats.  Reliable,  accurate.  Seeks  ^ 
job  San  Francisco  Bay  or  Los  Angeles 
vicinity.  Box  1102,  Editor  A  Publisher. 
REPORTER.  Relocate,  small  daily, 
weekly.  Half  year  Gotham’s  second 
daily  construction  industry  news  serv¬ 
ice — City  hall  beat.  Single,  28.  J-grad, 
vet.  Box  1118,  Editor  A  Pu blisher, 
SPORTS  WRITER-EDITOR 

3  YE.ARS’  experience  daily  and  AP. 
All  phases,  also  radio  play-by-play. 
-After  3  years  in  sales  I  want  to  get 
back  to  sports  for  good.  College  grad, 

34,  prefer  Southwest  or  Southeast. 
Available  2  weeks.  Bos  1106,  Editor 

A  Publisher. _ 

Y'OUM'G  VETERAN,  36,  wants  sports 
editorship  or  top  writing  job  in 
South.  20  years'  experience  large  dai¬ 
lies.  Now  employed  on  leading  paper 
in  city  of  20(),000.  Widely  acquainted 
all  over  South.  Box  1100,  Editor  A 

Publisher. _ 

-AVAILABLE  July  28;  versatile 
writer-reporter,  25,  BS  in  Journalism.  I 
Draft-exempt  veteran.  Some  free-lance 
and  small  daily  experience.  Box  1233, 

Editor  A  Publisher, _ 

BIG  OITY  news  editor  desires  job 
as  managing  editor.  Expert  on  makeup, 
typography,  readability.  Fully  trained 
in  all  editorial  jobs.  Nearly  30  years' 
experience.  Box  1212,  Editor  A  Pub- 

lisher, _ 

BOOK  REVIEWS  emphasizing  south¬ 
ern  interests  free  to  limited  number 
southern  newspapers.  Experienced  re¬ 
viewer  and  critic  on  large  metropolitan 
daily.  Box  1202,  Editor  &  Pablisher. 
CAN  NEW  ENGLAND  weekly  use 
journalism  grad,  draft-exempt,  with 
year  all  beats  small  daily.  8  months 
weeklies,  26,  family.  Box  1211,  Editor 
A  Publisher. 

CAPABLE  YOUNG  MAN  with  agri- 
I  cultural  background,  now  a  trade 
I  jonrnsi  editor,  seeks  editorial  position. 

Prefer  Chicago  area  but  will  go  any- 
1  where.  Box  1205,  Editor  A  Publisher. 

CITY  EDITOR,  2  years.  Sports  Edi¬ 
tor.  3  years.  -As  reporter  for  small  mid¬ 
west  daily,  have  covered  all  types  of 
news  items.  Seek  either  newspaper  or 
public  relations  post.  Prefer  to  sell 
self  on  job.  not  with  descriptive  ad¬ 
jectives.  Will  go  anywhere.  Married, 
age  35.  Box  1200,  Editor  A  Publisher. 

I  _ 

COPY’READER,  draft-exempt,  hard 
worker,  adaptable.  Top  references. 
Thoroughly  experienced.  Will  go  any¬ 
where  in  East.  Box  1238,  Editor  A 
Publisher.  _ 

DR.AFT  EXEMPT  editor,  24,  with  654 
years’  experience  wishes  to  move  west 
from  present  Pennsylvania  location 
where  editing  two  weeklies.  Excellent 
background  in  newspaper  field  includ¬ 
ing  daily,  wire  service  and  weekly, 
both  general  and  sports.  Midwest  or 
far  west  desired.  $75  to  start.  Box 
1207,  Editor  A  Publisher. 

ENTERPRISING  reporter,  3  year* 
all-around  experience  on  20.000  Daily 
in  East.  College  grad,  2i7.  Box  1214, 

Editor  A  Publisher, _ 

EX-NEWSGAL,  stifled  by  dull  office 
job.  Want  return  headline-chasing. 
Will  relocate  anywhere.  5  years  dai¬ 
lies,  weeklies.  AP.  Army  PRO.  Can 
interview  ANPA.  Box  1226,  ^ttor  A 

Publisher. _ 

JOURNALISM  GRAD.  25,  wants 
sports  or  editorial  job.  Vet,  prefer  East 
or  Midwest.  Can  interview  ANPA.  Box 
12-14.  Editor  A  Publisher. _ 

LIKEABLE  DAILY  EDITOR— writer. 
29.  tops  for  resort  publicity  travel 
articles.  Box  1229,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial _ _ 

MANAGING  EDITOR 

EXPERIENCED,  creative;  former  as¬ 
sistant  managing  editor  metropolitan 
daily;  now  junior  news  executive  on 
eastern  metropolitan  daily;  32,  prefer 
midwest  ;  $8,000  to  $10,000.  Box  1235, 

Editor  A  Publisher. _ _ 

MEWS  TELEGRAPH  EDITOR.  30, 
married,  available  in  California  for 
similar  position  in  west  .coast  state, 
preferably  mountain  area.  Job  must 
be  worth  over  $100  weekly.  Box  1224, 

Editor  A  Pablisher. _ 

REPORTER — College  grad;  B.A.;  cum 
laude;  experienced;  handle  camera; 
22,  single;  draft-exempt;  strong  on 
features.  Box  1223,  Editor  A  Pub- 

Usher^ _ _ _ _ 

SPORTS  WRITER.  Editor 
FOUR  years’  experience  on  weeklies, 
prefer  midwest  daily  under  50,000 
circulation.  Will  work  around  clock 
for  a  future.  Oar.  Will  travel  for  inter¬ 
view.  Vet,  22,  single.  Box  1204,  Editor 
A  Publisher. _ 

SUND.AY  M.AGAZINE  editor,  four 
years’  experience  in  roto  field,  desires 
employment  in  Midwest  or  South.  Ex¬ 
cellent  references.  Let  me  send  sam¬ 
ples  of  my  work.  Box  1228,  Editor  & 
Publisher. _ 

2  Y'E.ARS’  (XILLEOE  English  instruc¬ 
tor.  M..\.  Sorbonne,  Switzerland.  Lon¬ 
don  degrees.  Experienced  editorial, 
feature,  news,  layout,  reviewing.  Now 
employed  as  radio  copywriter.  29.  mar¬ 
ried.  Car.  Seek  writing  or  editorial 
work.  Box  1210,  Editor  A  Publisher. 


SOUTHERN  EDITORS  .ATTENTION  I 

NORTHERNER  desires  change  in  loca¬ 
tion.  Reporter,  top  weekly  experience, 
beat,  features,  editing,  sports.  Graphic; 
wishes  position  on  small  or  medium 
sized  daily.  Journalisnn  grad.  Some 
work  towards  master’s  degree.  Veter¬ 
an.  28.  Owns  1951  Ford.  All  gassed  up 
ready  to  go.  Can  interview  at  ANPA 
convention.  Box  1221,  Editor  A  Pub¬ 
lisher. 

WEEKLY  EDITOR  desires  sports  spot 
Minnesota,  far  western  Wisconsin.  'Top 
references.  Journalism  graduate.  Vet- 
eran.  Box  1225,  Editor  A  Pablisher. 

WRITING  OPPORTUNITY  on  News¬ 
paper,  Magazine.  News  service  sought 
by  alert  eager  J-Grad  with  some  New 
York  daily  experience.  Married,  fami¬ 
ly.  Will  relocate.  Can  inteview  ANPA. 
Box  1215.  Editor  A  Publisher. 

_ Instructors 

DEGREED  JOURNALISM  PROFBS- 
SOR,  steeped  in  newspaper  and  teach¬ 
ing  experience,  available  June  or  Sep¬ 
tember,  Box  1003,  Editor  A  Publisher. 

_ Photographers _ 

PHOTOGRAPHER — 5  years  profes- 
sional  experience  desires  position  with 
progressive  newspaper  preferably  In 
Midwest.  I  own  car  and  equipment. 
Box  1008,  Editor  A  Publisher. _ 

PHOTOGRAPHER 

7  YEARS  Europe,  agencies,  magazine, 
own  Graphic,  Rollei,  Leiea,  can  write; 
returning  Stateside  Jane.  Box  1114, 
Editor  A  Publisher. 

_ Photo  Engravers 

SKILLED  PHOTO-ENGRA'VER  to 
operate  as  part-owner  or  on  percent¬ 
age  basis  small  engraving  plant  for 
Daily  Newspaper  in  any  fair  size  city 
in  New  England.  Experienced  at  each 
branch  of  trade.  Unionized,  married. 
World  War  II  veteran.  Best  referenc¬ 
es.  Box  1236,  Editor  A  Pablisher. 

MediAnlqJ 

PRODUOnON  MANAOER-MECHAN- 
ICAL  SUPERINTENDENT  detires 
permanent  connection  with  newspaper 
or  publishing  honse.  Now  manager 
large  publiehing  plant.  Wide  news¬ 
paper  know-how.  Fnmish  excellent 
references.  Fine  background,  and  rec¬ 
ord.  Correspondence  held  confidential. 
Box  910,  Editor  A  Pablisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


Practically  everyone  on  a  big 
city  newspaper  at  some  time  or 
another  has  a  yen  to  get  away 
from  it  all^ — “I'm  going  to  get  my¬ 
self  a  nice  country  weekly.”  Few 
of  them  ever  have  an  inkling  of 
the  hard  work,  the  trials  and  tribu¬ 
lations  of  running  a  weekly.  True, 
it  has  its  compensations,  its  satis¬ 
factions,  its  rewards — not  always  in 
cash  —  but  the  would-be-fugitives 
from  the  city  are  almost  certain  to 
look  on  it  as  a  life  of  ease,  a  rela¬ 
tively  carefree  existence  away  from 
the  turmoil  of  the  city. 

Nineteen  years  ago  Victor  Green 
hitch-hiked  into  Pekin.  Indiana — 
“a  borrowed  ten-dollar  bill  in  the 
left  pocket  of  my  newly  pressed 
trousers” — to  take  over  the  weekly 
Pekin  Banner.  This  was  the  depth 
of  the  depression  in  1933.  With 
his  wife,  Mabel  Hester  Green,  four 
children  (one  of  them  four  months 
old)  and  their  ten-dollar  asset  they 
started  a  new  life. 

Today  the  children  are  grown — 
two  of  them  married  with  children, 
one  in  journalism  school,  another 
in  high  school — and  the  fruit  of 
their  labors  includes  five  weeklies 
— the  Banner,  The  Giveaway  at 
Scottsburg,  The  Gazette  at  Pal¬ 
myra,  The  Clarion  at  Milltown, 
and  The  Tribune  at  Clarksville. 

The  Greens  have  also  written  a 
book — it  has  taken  them  19  years 
to  do  it — which  gives  the  best  pic¬ 
ture  of  country  journalism  we  have 
seen.  It  reveals  the  stamina  and 
determination  and  courage  of  those 
people  who  publish  our  grass  roots 
press.  With  no  boasting,  but  with 
humility  and  gratitude  for  the  suc¬ 
cess  they  have  attained,  the  Greens 
show  what  it  “takes”  to  succeed. 
It  should  be  “must”  reading  for 
those  who  cast  their  eyes  longingly 
to  a  life  of  ease  in  the  weekly  field. 

*  «  41 

The  book  is  appropriately  titled 
“By  Mrmrs.”  It  is  a  carefully 

compiled  selection  of  editorial  col¬ 
umns  written  by  both  Mr.  and 
Mrs.  Green,  and  occasionally  their 
children,  over  the  19  years.  It 

covers  the  variety  of  comment  that 

a  smalltown  editor  may  be  expect¬ 
ed  to  write,  but  mostly  it  is  a  por¬ 
trayal  of  the  life  and  thoughts  of 
such  an  editor,  the  time-consuming 
range  of  his  activities  (80  hours  a 
week  at  times)  in  publishing  a 
paper  which  almost  always  in¬ 
volves  some  contribution  by  the 
whole  family. 

The  title  is  a  story  in  itself.  It 
means  “By  Mr.  and  Mrs.”  Mr. 
Green  explains: 

“When  we  bought  the  hand-set 
shop  in  a  Southern  Indiana  hill 
country  town  of  3.'i0  in  1933  we 
immediately  started  scraping  up 
more  news  until  we  had  so  many 
■personal'  items  that  we  used  up 
our  very  limited  supply  of  'Ms'  and 
didn't  have  money  to  buy  more. 
In  a  small  town  'Mr.'  and  ‘Mrs.' 


usually  do  things  together  and  that 
makes  up  a  large  part  of  the  news. 
But  it  cleaned  out  our  'M'  box  in 
a  hurry.  How  we  hated  it  when 
Miss  Maude  Millicent  Mayden  of 
Mitchell  was  a  Monday  visitor  of 
Mr.  and  Mrs.  Homer  Lewis  on 
Main  St.;  it  almost  ruined  us!  So 
we  announced  that^  if  someone  had 
set  up  the  'Mr.'  anil  'Mrs.'  abbrevi¬ 
ations  we  could  go  farther  and 
make  it  ‘Mrmrs.'  We  had  a  fine 
story  about  how  much  time  and 
space  was  saved  and  not  a  word 
about  our  inability  to  buy  more 
'Ms.'  Then,  when  we  got  our  first 
second-hand  Linotype  we  had  to 
stick  with  our  rule,  and  we  found 
out  that  it  really  did  save  a  lot  of 
motion  and  space.” 

*  * 

The  authors  take  you  back  to 
their  first  year  when  they  offered 
“to  swap  subscriptions  for  fryers  at 
the  high  price  of  20  cents  a  pound 
— we  ate  chicken  every  day  and  fi¬ 
nally  resorted  to  canning  some  for 
use  in  the  winter.” 

Then  there  was  the  flood  in  1937 
— during  the  recession — which  al¬ 
most  ruined  the  Linotype  machine 
and  mats  were  jammed  and 
broken.  With  no  money  to  replace 
them  an  advertiser  advanced  the 
money  and  was  repaid  in  space. 
Bills  piled  up,  the  Mr.  became  ill, 
and  the  Mrs.  wrote  in  her  column 
later:  “And  I  remember  that  was 
the  only  time  I  was  ever  tempted 
to  quit  and  I  thought  how  tired  I 
was  of  stalling  bills  .  .  .,  and  our 
help  dissatisfied  because  they  didn't 
get  paid  on  time,  and  how  if  the 
Mr.  kept  on  being  harrassed  to 
death  by  all  the  difficulties  we  were 
having  he  would  die  of  cancer. 

“But  I  thought,  too,  of  the  long 
four  years  we  had  worked  day  and 
night  to  get  what  we  had,  the  Mr. 
walking  three  miles  out  in  the 
country  after  a  day's  work  that 
ended  at  3  a.m.,  of  the  days  after 
the  baby  was  born  when  1  went  to 
the  office  and  thought  I'd  never  be 
able  to  stay  on  my  feet  until  noon, 
of  all  the  fight  and  earnest  effort 
and  hopes  and  tears  we  had  put 
into  our  paper  and  1  said  ‘Let’s  see 
if  we  can't  make  it  until  Christ¬ 
mas,’  and  when  Christmas  came 
we  made  it  until  Spring  and  then 
we  started  the  Scott  County  paper 
and  business  picked  up  a  little.” 

There  were  the  days  during  the 
war  w  hen  the  office  was  run  prac¬ 
tically  without  men.  Mr.  Green 
was  in  the  office  and  on  the  road 
selling.  Mrs.  Green  fed  the  Miehle 
press  sometimes  day  and  night. 
Another  woman  ran  the  job  press, 
another  the  Linotype,  the  mailing. 

There  was  the  editorial  that  won 
first  prize  and  $200  in  a  National 
Safety  Council  contest. 

Hardships,  tragedies  and  humor¬ 
ous  incidents  in  publishing  are  re¬ 
vealed  as  they  were  reported  to 
readers  of  the  Banner  through  19 


years.  Fditorial  crusades,  their  be¬ 
lief  in  the  integrity  of  the  news  and 
the  importance  of  reporting  it  are 
also  reviewed. 

*  *  » 

One  of  the  chief  reasons  they 
had  for  settling  down  in  a  small 
town  was  to  write  magazine  ar¬ 
ticles  and  stories  and  possibly  a 
book.  They  have  had  little  time 
for  this  —  although  the  book  is 
promised.  And  it  should  be  good. 

The  Mrs.  sums  it  all  up  beauti¬ 
fully  in  a  postscript  to  the  book: 

“.Anyone  who  hopes  to  find  a 
solution  for  the  ills  of  the  universe 
or  editorials  of  great  profoundity 
in  our  notebook  will  look  in  vain. 
Ours  are  the  ‘simple  annals'  of  the 
country  folk  of  the  Midwest,  the 
joys  and  sorrows  of  a  country  edi¬ 
tor  and  his  family,  his  many  de¬ 
feats  and  his  little  successes. 

“People  of  our  time  are  inclined 
to  measure  success  by  the  number 
of  dollars  in  the  bank  but  you  can 
read  all  through  this  notebook  and 
find  that  we  started  with  nothing 
and  have  amassed  nothing — save 
perhaps  a  few  gray  hairs,  some 
debts  we  hope  to  pay  with  the  pro¬ 
ceeds  of  this  book,  the  titles  to 
five  weekly  papers,  a  nice  family 
and  lots  of  experience. 

“Sometimes  we  have  questioned 
whether  the  fight  we  have  put  up 
to  make  ends  meet  in  the  news¬ 
paper  business  has  been  worth 
while,  but  we  have  always  come 
to  the  conclusion  that  it  is.  We 
haven't  accomplished  near  all  the 
things  we  want  to  and  many  of 
them  probably  will  be  left  for  our 
successors. 

“We  do  firmly  believe  that  coun¬ 
try  newspapers  fill  an  important 
place  in  the  lives  of  the  people  and 
that  their  editors  are  in  a  position 
to  be  of  real  service  to  their  com¬ 
munities.  By  how  well  the  weekly 
paper  fills  the  needs  of  the  com¬ 
munity,  rather  than  by  how  much 
money  it  makes,  should  it  be 
judged  and  its  success  measured.” 

“By  Mrmrs.”  deserves  a  much 
larger  sale  than  it  will  probably 
get.  But  if  it  is  of  any  satisfaction 
to  the  authors  the  book  leaves  the 
reader  with  a  deep  appreciation  of 
their  accomplishments,  a  sense  of 
joy  that  the  newspaper  profession 
encompasses  people  like  this. 


E  &  P  CALENDAR 

April  3-5 — American  Asso¬ 
ciation  of  Advertising  Agencies, 
34th  annual  meeting.  Greenbrier 
Hotel,  White  Sulphur  Springs, 
W.  Va. 

April  4-5 — Panhandle  Press 
.Assn.,  43rd  annual  convention. 
Herring  Hotel,  Amarillo,  Texas. 

April  4-6  —  Florida  Daily 
Newspaper  Assn.,  Spring  meet¬ 
ing.  Miami  and  Havana,  Cuba. 

April  5-6 — Indiana  Associated 
Press.  Hotel  Oliver.  South 
Bend,  Ind. 

April  17-19 — American  So¬ 
ciety  of  Newspaper  Editors,  an¬ 
nual  meeting.  Hotel  Statler, 
Washington,  D.  C. 

April  18-19  Nevada  State 
Press  Association,  annual  meet¬ 
ing.  Elko.  Nevada. 

April  18-19 — Northwest  Clas¬ 
sified  Managers  Clinic,  Win- 
throp  Hotel,  Tacoma,  Wash. 

April  19  —  Oregon  News¬ 
paper  Publishers  Assn.  Adman- 
agers'  Spring  meeting.  Health- 
man  Hotel,  Portland,  Oregon. 

April  20-22 — Ohio  Circula¬ 
tion  Managers'  Assn.,  Spring 
meeting.  Hotel  Lancaster,  Lan¬ 
caster.  Ohio. 

April  21  — Associated  Press, 
annual  meeting.  Waldorf-As¬ 
toria  Hotel,  New  York  City. 

April  22-24  —  American 
Newspaper  Publishers  Assn, 
annual  convention,  Waldorf- 
Astoria.  New  York. 

April  23 — New  York  State 
Publishers  Assn.,  15th  annual 
luncheon,  LePerroquet  Suite, 
Waldorf-Astoria,  New  York. 

April  23-26 — H  e  a  d  I  i  n  c  r 
Week.  Lincoln  University, 
School  of  Journalism.  Jefferson 
Citv,  Mo. 

April  24-26 — Greater  Week¬ 
lies  Associates,  Inc.,  fifth  an¬ 
nual  Spring  conference.  Hotel 
Statler,  Now  York. 

April  25 — Southeast  Missouri 
Press  Assn.,  annual  meeting, 
Sikeston,  Mo. 

April  26-28  —  International 
Federation  of  Free  Journalists, 
first  Congress,  Berlin.  Ger, 

April  27-May  1 — California 
Press  Association,  annual 
Spring  Outing.  Ahwahnee  Ho¬ 
tel,  Yosemite  Valley.  Calif. 
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in  a  greater  variety  of  sizes 
and  at  less  expense  than 
any  other  ad  machines 
in  the  world! 
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ADVERTISERS  ARE  100%  RIGHT  when  they  use 
the  circulation  of  THE  HOUSTON  PRESS 
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As  a  matter  of  fact,  if  100^^  is  con¬ 
sidered  perfect,  THE  HOUSTON  PRESS 
is  more  than  perfect,  circulatiomwise. 
Here’s  the  way  it  figures: 

At  the  close  of  1951,  THE  HOUSTON 
PRESS  showed  a  circulation  of  120,912 
for  a  gain  over  1940  of:  101. l'  ^,! 
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